VY3BEKUCTOH PECIIYBJIUKACH OJIUU BA YPTA MAXCYC
TABJIUM BA3SUPJIUTU

BEPJIAK HOMUJIATU KOPAKAJITIOK JABJAT
YHUBEPCUTETH

«KypHanucruka» kadeapacu

JATA KYPHAJIMCTUKA
dbanugan

1-00CKHMY KYPHATUCTHKA TABJUM HYHATULIU
Tajgadalapu y4yH
Jlekus TeKkcTH

Tawmum coxacu: 220 000 — XKypHanucTuka Ba ax60poT
Tabnum itynanummu: 552 0100 — Xypuanuctuka (OAB ¢daonusatugan)

Tasipiaran: K.bernusizoBa

Hykyc-2018



®AH JACTYPH BYVHNYA JEKIUSIAP

1-Mag3y. /laTa )KypHAJMCTHKA — 3AMOHABHI )KYPHATUCTUKAHUHT SIHTH HYHAJTHIIN
cuparuaa

Hapc nacrypm:
1. Kupuum JlaTa :KypHAJIMCTHKA — 3aMOHABHI KYPHAJINCTUKAHUHT STHTH COXACH.
2. laTa :KypHAJIUCTHKA XaKHAa YMYMHUI TyIyHYAJap

Tasnuy cysnap: oama sxcypuarucmuka, Haiimeneun, axooputi scamusm, enooaniiautys.

Biz hazir sanlar dinyasinda jasap atirmiz, bunda hdmme
narse sanlar arqali sawleleniwi mamkin — bul degeni, derlik
hamme narse cifralar jardeminde juzege shigadu.

Pol Bredshou, data-jurnalist

Galaba xabar qurallarinih dénya juzin qaplagan vizual korinisi payda bolgannan son,
endilikte mass-media joqar1 texnologiyalar kommunikaciyasinan tnemli paydalangan tarizde,
globallasqan sferada mamleketler araliq ken kolemde integraciyalaspaqta. Sonligtan da,
jurnalistika tarawinin teoriyash1 ham dameliyatshilar1 mediakontentte informaciyalardi jetkerip
beriwdin ham doretiwshilik, hdm ekonomikaliq jaqtan optimal variant1 Ustinde bas qatirmagqta.
YUNESKO sholkeminin ganigeleri tarepinen songi bes-on jil ishinde galaba xabar qurallari
ameliyatinda 6zine tdn rawajlaniw mumkinshiligi bolgan bir gatar tendenciyalar aniglandi. Bul
bagdarda jana kommunikaciyaliq texnologiyalardan ken ham turaqli tarde paydalaniw,
informaciyant massaga uzatiwda onlayn kontentti jane de jetilistiriw, faktlar shenberin
keneytiriw ham on1 hammege birdey tasinikli tilde jetkerip beriw maseleleri juzege keldi. Bul
bolsa jurnalistikada jana zamanagoy bagdardin payda boliwina tartki boldi.

Data jurnalistika, yagniy magliwmatlar jurnalistikas1 — auditoriyanin
zamanagoOy talaplarinan kelip shiqqan halda payda bolgan galaba xabar qurallarinin jana bagdari.
Ondagr materiallar auditoriya qabil etiw ushin en qolay varianti bolip, onim socialliq
bagdarlanganligi, hujjetliligi, qisqalig, 1gshamlig, konkretligi, aktualligi, galabaligi,
quziqtiniwshiligl, apiwayiliq ham tasiniklilik — bulardin barligi data-jurnalistlik materialda 6z
koérinisin tabadi. Biraq, taraw ilimpazlar1 tarepinen data jurnalistikasina konkret aniqlama
berilgeni joq. Oytkeni, magliwmatlar jurnalistikasi boymsha fundamental ilimiy izertlew
jumislart elege shekem dawam etpekte. Sonligtan, jurnalistikadagr jana bul bagdardi

qaliplestiriw milliy jurnalistikamiz aldinda turgan aktual madselelerden biri sanaladi.



Mamleketimizde Hareketler strategiyasinin «Jedel isbilermenlik, innovacion ideya ham
texnologiyalardi qollap-quwatlaw jili»nda dmelge asiriliwi kozde tutilgan Mamleketlik dasturdin
ormlaniwin tdmiynlew, sonday-aq, hazirgi tez pat penen 6zgerip atirgan jurnalistika tarawinin
Ozine tan qasiyetleri, tariyxiy rawajlamiwi, bugingi jagdayr ham keleshegi menen baylanisl
maselelerdi teren uyreniw, bul boymsha alip barilip atirgan ilimiy-izertlew ham doretiwshilik
jumislarinin ormlaniwin tdmiynlew hdm jurnalistika tarawi ushin zamanagoy talaplarga juwap
beretugin joqar1 kadrlar tayarlawdin sapasin asiriw boymsha 2018-j11 28-mayda qabil etilgen
Ozbekstan Respublikasi Prezidentinin «Ozbekstan jurnalistika ham galaba kommunikaciya
universitetin - sholkemlestiriw haqqinda»g1, sonday-aq, usi jildin 19-fevral kuni qabil etilgen
«Ozbekstan Respublikasi malimleme texnologiyalart hdm kommunikaciya texnologiyalar:
Ministrligin sholkemlestiriw haqqinda»g1 (PQ-5349-san) qararlarinin qabil etiliwi de zamanagoy
mass-medianin  6zgeshelikleri milliy jurnalistikamiz sferasinda gqaliplesiwine jol aship
beretugimminan derek beredi. Solay eken, jaqin jillar ishinde putkil jer juzlik jurnalistikada ken
qollanilip atirgan data jurnalistikanin ilimiy-teoriyaliq, &meliy tiykarlarin milliy madiamizga tan
tarizde islep shigiw, bul boyinsha qollanilatugin mediatexnologiyalar ham multimediaproektler
boyinsha tajriybe asiriw, ganigeler arasinda kénlikpe payda etiw zarar bolip tabiladi.

Data jurnalistika media ortaliqtagi sheksiz informaciya agimiman magliwmatlardi
filtrleytugin waziypani atqara aliw mumkinshiligine iye bolganliqtan, bugin jer juzlik mass-
media ameliyatina da trivial poziciyadagi malimlemeler 6z ornin data jurnalistikaga bosatip
bermekte. Sonligtan da, bul janha bagdar boyinsha ilimiy izertlew alip bariw jurnalistika
prakticizminde ogada zarGr bolip keledi. Sonday-aq, jahan media sistemasindagi qanigeler
arasinda bul bagdar haqqinda bir qatar tartisli maseleler de ushirasadi. Gey bir ilimpazlar data
jurnalistikani jana bagdar dep esaplasa, al ekinshi tiptegi ilimpazlar on1 onlayn jurnalistikanin
jana janrlarman bir tari dep qaraydi. Degen menen izertlewshiler tarepinen data jurnalistikanin
uliwmaliq mazmumi boyinsha paradoksal pikirlerdi ushratiw quym. Oytkeni, jana bagdar
haqqindagi har qiyli kozqaraslardin 6zinde de bir-birine jaqin ekenligin kériwimizge boladi.
Data jurnalistika bugingi kiinde Yevropa, AQSh hdm Rossiya jurnalistikas1 ameliyatinda kennen
gollanilip atir. Yevropanin belgili onlayn jurnalistleri Pol Bredshou, Alberto Kario, Stiv Doig,
Saymon Rodjers, Nikolas Keyser-Bril, sonday-aq, Andrey Bistrickiy, Sergey Korzun, Artur
Xachuyan, Mayya Stravinskaya, Irina Radchenko, Svetlana Simakova, Mariya Sherstyukova
styaqli ganigeler bul tarawda ham ilimiy, hdm ameliy jaqtan bir qatar izertlew jumislarin alip
barmagta.

Zamanagoy mass-media shenberindegi jana bagdar — data jurnalistika fenomeni 6zinin
genezisi, qaliplesiw 6zgeshelegi, zamanagdy imkaniyatlar1 hdm 6zine tan perspektivasi menen

har tarli aspektlerdi 6z ishine aladi. Onin rawajlamw fazasi kunnen-kiinge janalamiw



mumkinshiligi jogar1 bolganligtan, bunda teoriyaliq tiykarlar kompromislik gésiyetke iye boladi.
Data jurnalistikani ilimde izertew barisinda metodikaliq tiykarlar globalliq, mamleketlik,
regionalliq hdm jergilikli ashiq magliwmatlardin beriliw reglamenti menen belgilenedi.
Galabaliq ashiqligga iye bolgan magliwmatlar kompleksi data jurnalistikanin pulsin
tamiynlewshi tiykarg: faktorlardan biri sanaladi.

Galaba xabar qurallar1 — pikir ham konsepciyalar almasmatugin tiykarg: galabaliq orin
bolganlhigtan, medianin zamanagdy shenberdegi data jurnalistikanin standart hdm empirik
variantin Uyreniw, taraw qanigelerinin kompetentlik kozqaraslarin taliglaw, jana bagdardin
mashqalalari, keleshek rawajlaniwin korsetip beriw, uliwma aytqanda data jurnalistikanin
zamanagOy jurnalistikadag1 parafrazasin tyreniw bolip tabiladi. Pitkeriw ganigelik jumisinin
tiykargr waziypasit blugingi maglhiwmatlar jurnalistikasindagi doretiwshilik, ekonomikaliq hdm
kollektivlik, sonday-aq, vizualizaciyalawdin tiykarlarin Giyreniw, olardi jurnalistika ameliyatina
terenrek engiziw jollarin korip shigiw maseleleri bolip tabiladi.
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2-Tema. MabjaymMoTJIap KYPHAJIMCTHKACH TAPUXHU Ba MAKIJIAHUII TAMOMUJLJIapU

Hapc pexkacu:

1. MabaymoTiap KyYPHAJHCTHUKACH TAPUXH BA IAKJJIAHWUII TAMOHIWLIAPH.

2. «Hdpopmanusi KIMHUIETH TEOPUACH» MIHUHUH JXMHHETH, MAKCETH XM
yasbliinanaapsl.

Taanu ubopanap: maviymomaap sxcyprarucmuracu, “The Guardian” nawpu, mexnonozus

6a axoopom scamusmu, Koxren Barret (Cokhen Barrat).

Globallasiw processi bugingi jamiyettin barliq tarawia birdey tsinikli ham bul belgili
darejede olardin har birine 6z tasirin korsetip kelmekte. Oytkeni, XXI asir —texnologiya ham
informaciyalar asiri dep tdn alinganligima bola, bul eki gigant tasiniktin birigip ketiwi
natiyjesinde jer jizinde globallastw processi tez pat penen 6sip barmagqta. Otken asirdin 60-
jillarinda Internettin oylap tabiliw1 natiyjesinde, informaciyani izlew, aliw ham tarqatiw
imkaniyatlaria tosqinliq etip turgan faktorlar birme-bir jogala basladi, bugingi kinge kelip, har
ganday malimleme menen islesiw hesh ganday qiyinshiligsiz amelge asirilatugin boldi.

Belgili inglis alim1 Koxren Barret (Cokhen Barrat) internet tarmaginin rawajlaniwin jaziw
uship baratirgan oqt1 ogjay menen atiwga menzegen edi. Haqiyqatinda da, global tarmaq ogada
tez pat penen rawajlanip atir. Apiwayr musal retinde, onlayn kontenttin chat servisin alatugin
bolsaq, daslep ol tekst arqali sdylesiw imkaniyatin juzege shigargan bolsa, keyin ala
paydalaniwshi 6zinin emociyalarm har tarli belgiler arqali korsete aliw mumkinshiligine iye
boldi. Biraz waqit 6tiwi menen onda mikrafon funkciyas: da payda boldi. Bugingi kunde bolsa
bir gana messenger arqali tekst, suwret, audio, video kontentlerden bir waqittin 6zinde paydalana
aliw mumkinshiligi ktundelikli turmisimizdin &piwayi1 bir koérinisine aylangan. Usi taqilette
janaliglardin almasmmiwinin kasheyiwi ham bul tarawda basekiliktin artiwi media menen
birgelikte onin funkciya hdm usillarinin 6zgeriwi ham rawajlaniwina alip keldi.

Bugin informaciya insand1 hawa siyaqli orap turipti. Ol har tarli formada, har tarepleme,
uzliksiz tarizde uzatiiw mumkinshiligine iye. Jamiyettegi har ganday normal shaxstin
informaciyaga bolgan mutajligi de, talabi da — kenirek, kobirek ham operativ taske endi,
sonliqgtan da mediakontenttin atqaratugin waziypast har qashangidan &hmiyetli ekenligin
anlatadi. «Cumynsapksl u cumyssiius» kitabinin avtort J.Bordiyar s6zi menen aytqanda, bugin biz
informaciya san jagman kobeyip, sapa jaginan bolsa azayip baratirgan dawirde jasap atirmiz'.
Bul bolsa 6z gezeginde global informaciya almasiniw processlerinde jamiyettin milliy, madeniy,

manawiy, huqiqy, ekonomikaliq gasiyetleri ham basqa da gadiryatlarin saqlap qaliwdin jana

! http://www.chaskor.ru/article/simulyarky i simulyaciya 40615



forma, qural hdm tendenciyalarin tabiw ham oni keshiktirmey ameliyatqa engiziw zarurligin
keltirip shigarada.

Songt on jil dawaminda galaba xabar qurallarinin teoriyashit ham &meliyatshilart
mediakontentte informaciyalardi jetkerip beriwdin ham doretiwshilik jaqtan, haAm ekonomikaliq
jagtan optimal variant1 tUstinde bas qatirmaqta. Bul bagdarda jana kommunikaciyaliq
texnologiyalardan ken hdm turaqhi turde paydalaniw, informaciyani massaga uzatiwda onlayn
kontentti jane de jetilistiriw, faktler shenberin keneytiriw hdm on1 hAmmege birdey tusinikli tilde
jetkerip beriw maseleleri juzege keldi. Bul bolsa jurnalistikada jana zamanagoy bagdardin payda
boliwina thrtki bold.

Bugingi kunde milliy jurnalistikamizga mine usinday jana bagdarlardan biri kirip kelmekte.
Bul data jurnalistika yamasa magliwmatlar jurnalistikast bolip tabiladi. Bul atama ingilis tilinen
alingan bolip, (ingl. «data» - maghwmat ham «journalism» - jurnalistika) magliwmatlar
jurnalistikas1 degen manisti anlatadi. Bul jana bagdardin negizinde magliwmatlardi qayta islew,
olard1 vizuallastiriw tiykarinda jurnalistlik materialdi jaratiw tlsiniledi.

Sol orinda soraw payda boladi, data jurnalistikanin dastlriy jurnalistikadan ayirmashiligt
ganday? Dasturiy jurnalistika tiykarinda da magliwmatlar jurnalistikasinda siyaqli fakt ham
daliyller jatadi. Apiway1 qilip aytqanda, data jurnalistikanif negizin sanlar quraydi. «Biz hazir
sanlar dinyasinda jasap atirmiz, onda derlik h&mme narse sanlar arqali sawleleniwi mamkin —
bul degeni, derlik hamme narse cifralar jardeminde Kkorinis beredi»®. Al, magliwmatlar
jurnalistikasinda mine usinday qiyin hdm quramali maglhiwmatlardi (ingl. Big Data) vizual
formatta, effektiv tarizde jetkerip beriw imkaniyati joqar1 bolganligtan, onin zamanagdy media

dizimindegi orn1 kin sayin artip barmagqta.

Maghwmatlar jurnalistikasinin payda bohw tariyxi

Jurnalistikanin bul bagdar jaqin jillar ishinde payda boldi, dep ayta almaymiz. Onin
negizgi tup-tiykari, tariyxi XIX dasirge barip taqaladi. 1821-jili Britaniyanin «The Guardian»
gazetas1 tarepinen Otkerilgen izertlew natiyjeleri haqqindagi material magliwmatlar
jurnalistikasiniii elementlerin 6zinde sawlelendirgen déaslepki material sipatinda atap Otiledi’(Z-
suwret). Onda Angliyanin tarli aymaqlarindagi jogari oqiw ormlarmin bilimlendiriw niriglari,
sonday-aq, olarda grant ham télem tiykarinda oqip atirgan studentlerdin sani korsetiledi. Material
avtorlar ken kolemdegi informaciyani tablica formasinda har bir jogar1 oqitw orinlarindagi oqiw

ham jasaw bahalarin salistirmali tirde analiz etiw natijesinde kdplegen unamli recenziyalarga iye

2 https://books.google.co.uz/ Camapues O. Lludposast peansHocTs. JKypHATHCTHKA HHPOPMALHOHHO# SITOXH: HAKTOPH ...
3 https://ria.ru/files/book/_site/sBencHue 4.



bolgan, olarda «jurnalistika dmeliyatinda birinshi marte oqiwshilar auditoriyast ushin ashiq

informaciyalar korsetilgen»ligi atap 6tiledi.
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Maghwmatlar jurnalistikasinin daslepki korinisi «The Guardian» gazetasinda. 1821-jil.

2-suwrette korsetilgen grafika 1858-jil1 medicina xizmetkeri bolgan Florens Naytingeyl
Britaniya armiyasinin jilliq jogaltiwlar1 ham bul jagdaydin analizlerine bola izertlew jumislarin

alip barad”.
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Britaniya armiyasinda olimshilik darejesi — Florens Naytingeyl tarepinen islengen grafika.

* https://ria.ru/files/book/_site/BBemerne 4.



54 betten ibarat hujjetler boyinsha izertlew alip bargan avtor material doretiwde tarli
tablica ham diagrammalardan paydalanadi. Naytingeltin bul jumisi bir tarepten 6zine tan
jurnalistlik izertlew jumisi bolip, onin natiyjelerine bola, tinishliq waqtindagi armiyadagi
askerler arasindagi olimshilik jagdayi, tinishliq xaliq arasindagi o6limshilik saninan eki ese kop
ekenligi aniqlanadi. Magliwmatlar jurnalistikasinin hazirgi zamanagdy korinisi bolsa, 1952-j1l1
payda bolgan. Bul waqitta birinshi marte jurnalist iskerliginde kompyuterden paydalanilgan edi.
CBS telekanali prezident saylawlarinin uliwmaliq natiyjelerin hdm har bir kandidattin toplagan
dawslarin analiz etiw ushin UNIVAC I kompaniyasman kompyuterd: arendaga aladr®. Otken
asirdin 60-jillarinin aqirinda jurnalistikada kompyuterden ken turde paydalanila basladi. 1967-j1l
AQShtin «Detroit Free Press» gazetasinin xabarshist Filip Meyer qalasinda otkerilgen koterilis
haqqinda material tayarlaw ushin kompyuterden paydalanadi. 1980-j1l jurnalist Bill Dedmen
bolsa en belgili finanshq institutlardin kredit siyasati haqqinda har tarli rasadagr adamlardin
tasiniklerin keltirip otken «Pul reni» atamasindagr materialdi tayarlawda kompyuterdan
paydalangan tarizde amelge asiradi. 1990-jillarda Stiv Doyg 6zinin «Qanday da bir gateshilik
bar» atamasi astinda jariq korgen materialinda bolsa «Endryu» dawili aqibetinde AQShqa
keltirilgen ziyan tolig1 menen analiz etiledi®. Jurnalistler maghiwmatlard: tasinikli, effektiv ham
infografika korinisinde bere alganligi ushin har tarli siyliglarga da munasip dep tabiladi. 1989-j1l
AQShtin  «The Atlanta Journal-Constitution» gazetast kompyuterda qayta islegen
maglhiwmatlardan paydalangan bir qatar reportajlart ushin Pulicer siyligin aliwga miyassar
boladi. Sol jili Missuri universiteti qasindagi Jurnalistika mektebinde birinshi marte Kompyuter
jurnalistikas1 milliy instituti ashiladi ham onda 1990-j1l1 magliwmatlar jurnalistikasina arnalgan
birinshi konferenciya otkeriledi. Bul konferenciya har jili sholkemlestirilip, onda putkil jer juzi
boyinsha data jurnalistikas1 bagdarinda iskerlik alip baratugin galaba xabar qurallart wakilleri
gatnasatugin bolgan.

Magliwmatlar yamasa data jurnalistikasi terminine en daslep 2010-j11 Amsterdamda
otkerilgen konferenciya waqtinda tiykar salinadi. Data jurnalistikast menen shugillangan birinshi
galaba xabar qurallar1 sipatinda «The Guardian» gazetasin atap Otiwimizge boladi. 2009-jil1
«Datablog» bolimine tiykar salmip, onda basip shigarilatugin materiallardin  barligi
magliwmatlardi qayta islew arqali beriledi.

Bugingi kinde data jurnalistikas1 6z auditoriyasina iye bolip, onin kolemi kiinnen-kinge
keneymekte. Maselen, AQShtin «Las Vegas Sun» gazetast eki jil dawaminda «Do No Harm»
(«Ziyan jetkerme») dep atalgan joybar tiykarinda 6z saytinda Las-Vegasta medicina

mashgqalalarina arnalgan bolim shélkemlestiriledi. Onda jurnalistlik materiallarga tiykar bolgan

> https://ria.ru/files/book/_site/sBencHue 4.
% Sol derek.



videoreportajlar, nawqaslarga baylanisli waqiyalar, interaktiv infografika, hujjetler jariyalanadi.
Emlewxana dizimlerin 2,9 million danasin qayta islew natiyjesinde nawqaslarda juzege kelgen
35 mun jardhat ham keselliktin 6tlesip ketiwi jagdaylar1 aniqlangan. Olardin képshiligi 6limshilik
jagdayr menen juzbe-juz kelgen. Joybar tek gana oqiwshilar auditoriyasin gana emes, balkim
gala meriyast ham medicina tarawimin ekpertler toparlar1 arasinda da ken turde diskussiyaga
sebeb bolgan bolip, bul mashqalalardin aldin aliw ham juwapker shaxslardi jazalaw boynsha is-
ilajlar amelge asiriladi. 2009-j1l1 jane bir joybar «The New York Times» gazetasi tarepinen
amelge asirilgan «Toxic Waters» («Zaharli suwlar») joybar1 Pulicer siyligina munasip dep
tabiladi. Joybar shenberinde jurnalistler topari1 AQShtin tarli shtatlarinda ishimlik suwmin
iplaslaniw1 jagdayr haqqinda anketalar, oqiwshilardin pikirleri hdm suwdin iplaslaniwin dizimge
aliwsh1 qurilmalardin magliwmatlari, bul boyinsha juzlegen hujjetlerdi izertlew ham olardi qayta
islew natiyjesinde bir qatar infografika, interaktiv kartalar islep shigiladi. Suwdin quramindagi
zéharli elementlerdi aniglaw ham izertlew menen bir qatarda jurnalistler iplaslangan ishimlik
suwinih massanin den-sawligina ziryanin ham bul boyinsha juzege keliwi miimkin bolgan gawipli
keselliklerdi de tiyrenedi. Bul joybar magliwmatlar ham ilimiy jurnalistikanin bir-biri menen
baylanistirtw natiyjesinde amelge asirildi. Data jurnalistikasinin  galiplesiwine belgili
«Wikileaks» saytinda jariq koérgen jasirin maghiwmatlar da tiykar boldi. «Associated Press»
xabar agentliginin xabarshilar1 Jonatan Strey ham Julian Berdjess saytta berilgen
magliwmatlardan paydalangan tarizde Iraktagi uris haqqindagi 391 832 dana hujjetti qayta islep
shigip baspaga beredi. Olar tikkeley Iraktagir uristin tip manisin aship bara alatugin onlagan
tegler bulitin jaratadi ham bul bolsa internettegi bir qatar izlew saytlarinan bul materialdi ansat
tabiw imkaniyatin jizege keltiredi. Alip barilgan bir qatar izertlewler natiyjesine bola, Irakta
AQShtin 4 min dana askeri ham 10 minga jaqin apiwayr xaliqtin 6lip ketkenligi aniqlanadi.
Tutqinga alinganlardi qiynaw, ruxsatsiz atip taslawlar haqqindagr maglhiwmatlar us1 izertlew
dawaminda malim boladi. AQShtin rasmiy xabarinda bolsa bul siyaqli informaciyalar
berilmegenligi atap otiledi’.

2012-jili «Global Editors Network» jamiyeti data jurnalistikasi tarawinda — «Data
Journalism Awards» styligina tiykar salindi®. Keyin ala har jili bul tarawda magliwmatlardi «En
jags1 vizuallastiriwy», «En jagsi jurnalistlik tekseriw», «En jagsi jeke portfolio», «Galaba xabar

qurallarinin en jagst sayt» hdm t.b nominaciyalardag siyliglar 6z iyelerine tapsirilatugin boldu.
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4-Mag3y. SIHru MeIHAKOHTEHTHHHT Y3Ura XOCIUId BA OMMABHI KOMMYHHKAUAIA
TyYTTaH YPHU
Hapc pexxkacu:
1. SIHru MeaMaKOHTEHT TYUIYHYACH
2. OMMaBHil KOMMYHHKAIMS Ba MeIHAKOHTEHTIATH AaTa )KyYPHAJIHCTHKA
3. SIHrM MeAMaKOHTEHTHHHI Y3MIra XOCJIUIH

Tasinu cy3 Ba mbopanap: MEIMAKOHTEHT, JIEKTPOH KOMMMYHHKauus, pakamiammim, Djeffri
Koul (Jeffrey Cole), «Forbes» xxypnanu

Otken asirdin 80-jillarinda elektron kommunikaciyalar ushin divercifikaciya, globallasiw
ham kommerciyalamiw procesleri tdn bolip keldi. XXI asirdin basinda hawij ala baslagan
digitalizaciya yagniy sanlasiw processi bolsa, galaba xabar qurallarinda global tarizde har
turliliktin  rawajlaniwina tartki boldi. Sanlasiw processi derlik barliq media ham texnika
uskenelerin sanli koriniske otkerdi. Bul process, albette, media ortaliqta da 6z korinisin tapti
yagniy jurnalistikada jana bagdardin payda boliwina jol aship berdi.

Bugin — Internet galaba xabar qurallar1 arasinda jetekshi orindi iyelep atirgami hesh
birimizge sir emes. «Sanli keleshek orayi» joybarmin basligl professor Djeffri Koul (Jeffrey
Cole) da bul pikirdi tastiyqlaydi. Onin atap otiwine qaraganda, «rawajlangan mamleketlerde
Internet televideniyeni de, radioni da artta qaldirip en tiykarg informaciya deregine aylanadiy.
Bunday mazmundagr juwmaqglar — dunyanin 25 mamleketinde 2000-2500 respondent
qatnasiwinda oOtkerilgen sorawnamalardin natiyjelerinen kelip shigip alingan. Sorawnamada
qatnasqanlardin kopshiligi informaciya aliw ushin «Internetten basqa hesh ndrsege murajat
etpegen»ligin aytadi.” Bul tendenciyanii juzege keliwinin sebebi sipatinda ekspertler
texnologiyalardin tez pat penen rawajlanip atirganligi, bul tarmaqqa ansat ham tez ulanip kete
aliw imkaniyatin ham izlew sistemalarinin sapali xizmet etiwi tamiynlengenligi, izlew
sistemalarman juwapt1 «kép bolsa on sekund ishinde aliw» miimkin bolganligin atap 6tedi'”.

Internet bugingi kunde alleqashan tiykargi informaciya resursina aylaganligin esapqa

alatugin bolsaq, izertlewshi-alimlar basqa maseleler gatarinda oqiwshilar veb-saytlarin
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maghwmatlariin haqiyqiyligin qanday bahalawlart menen de qizigip korgen. Joqarida tilge
alingan izertlewdin natiyjeleri umit etse bolatugin, sonin menen bir qatarda birdey bolmagan
korinisti sawlelendiredi.
e AQShta respondentlerdin 48% Internettegi informaciyalarga
isenetuginin atap otken;
e Qitayda - 58%;
e Vengriyada - 60%;
e (Qubla Koreyada - 70%.
Korsetkishler pas bolgan basqa da magliwmatlar bar bolip, olarga tdmendegiler kiredi:
e Shveciyada sorawnamada qatnasqanlardin tek gana 33% Internette
berilgen informaciyalardi isenimli, dep esaplaydi;
e Germaniyada - 25% ;
e  Yaponyada - 13%"".

Koplegen izertlewlerdin magseti Internettin turmisimizdin tarli tarawlarina, atap aytqanda,
sociallig ham jamiyetlik jagdayga tasirin uyreniw ekenligin esapqa algan tarizde, ekspertler
sonday pikirge keledi, global tarmaq tek gana déstariy ameliyattt gana emes, al dzelden bar
bolgan qagiydalardi da dzgertip atir.

AQShtin «Forbes» jurnalinin magliwmat beriwine qaraganda, bul boymsha soraw-juwap
oOtkerilgende onda qatnasqanlardin 52,8% Internettegi magliwmatlardi aniq dep atap Otedi.
Olardan qalgan 60,5% ti global tarmaqtin maglhiwmatlarin tiykarg1 derek sipatinda alip qarawga
boladi, dep atap 6tken. Biraq, bul soraw-juwaplardi izertlegen ekspertlerdin pikirinshe, adamlar
Internetke qansha kop waqut sariplasa, sonsha isenimin jogaltar eken'®.

Kundelikli tarde janaliglardi baglap jurgen adam informaciyanin duris yamasa duris emes
ekenligin tez bilip aliw mumkinshiligi bar. Bugingi kuni jergilikli galaba xabar qurallar1 sol
regionimin o6zgesheliklerinen kelip shigip informaciya beriwge hareket etiwge tirisadi. Rasmiy
yamasa jeke saytlardin tiykargi boélegi waqiya yaki hadiyselerdi 4adil bahalay almaydi.
Paydalaniwshilardi qiziqtirgan magliwmatlardin isenimliligin tekseriwge tomendegishe jantasiw
kerek:

- birdey magliwmatlardi har qiyli dereklerden salistiriw;

- avtordm kim ekenligin aniqlaw;

- materiald1 basip shigargan sayt penen baylanisiw;

- meterialda keltirilgen waqitt1 jazilgan waqt1 menen salistirtw.

Rasmiy patentli magliwmatlar isenimli esaplanadi. Patent — aniq bir maqala
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yamasa basqa da 6nimdi islep shigariw, belgili waqit ishinde onnan paydalaniw, ekinshi bir
adamnin onnan paydalaniwina jol qoymaytugin hujjet. Bunday qorgaw patentin aliw ushin
paydalaniwshi1 6z 6nimi haqqinda toliq magliwmatti indm etiwi kerek. Biraq patent iyesinin
huqiglar1 da ayirim shegaralawlarga iye. Magliwmatlar jurnalistikasinda paydalanilatagin
maghiwmatlar toligt menen isenimli bolip keledi. Sebebi onda aniq statistika, sanlar ham
svodkalar jatadi. Bulardin barlig1r ashiq hdm mdamleketlik rasmiy veb-saytlar arqali uzatiliwi
menen xarakterlenedi.

Mailimleme resurlarimin qaliplesiwi. Bugingi Internetke tan bolgan malimleme
resurslariin dawamli tarizde qaliplesiw processi global tarmaq sharayatinda informaciya
bazarinin dhmiyetli boliminin rawajlaniwi ushin shért-sharayatlarin belgilep beredi. Malimleme
resurslarinin payda boliw1 jana informaciya 6nimlerine bolgan talaptin 6siwi ham bul talaplar
ganaatlandiriliwin tdmiynleytugin har tarli xizmet koérsetiw tarawinin rawajlaniwi menen
tikkeley baylanishi. Dastariy xizmet korsetiwshiler hdm informaciya sistemalar1 arasindagi
shegaralardin joq bolip baratirganligi, misal ushin provayderlar iskerliginin bagdar 6zgerip, olar
galaba xabar qurallart menen integraciyalasip atirganligi menen daliyllewimizge boladi. Bulardin
barlig1 manis jagman, tema (informaciya, kewilashar — kompyuter oyinlari, Internet saytlari,
biznes-saytlar) ham xizmet turleri (veb-dizayn, elektron sawda, biznes-joybarlar, esap-kitaplarga
pul otkeriw ham tag1 basqalar) jaginan har tarli, kop sanli informaciya resurslarmin payda
boliwina imkaniyat jaratip beredi.

Internet texnologiyalarinin rawajlaniwi, infrasistemalardin galiplesiwi, internet social ham
sawda sistemalar ushin qolay quralga aylanganligi provayderler, internet servisler ham ondagi
xabar uzatiw forma ham formatlarinin san1 kébeyiwine alip keldi, talaptin koteriliwi menen birge
malimleme resurslarinin bayiw1 hdm optimallasiw1 ushin sharayat jaratadi.

Internet tarmaginda oOtkerilgen izertlewler natiyjesine bola, auditoriyanin pikirinshe,
informaciyaliq texnologiyalardin rawajlanip bargani menen birge maglhiwmat ham janaliglardi
izlew ansatlasip baradi. Misal ushin, apiwayr qol saatlar1 da hézirgi qol telefonlar1 siyaqli
janaliqlar aliw mumkinshiligin bere aliw1 itimali joq emes. «Pew Internet and American Life»
joybarmin ekspertleri internettin rawajlamiwi  barisinda juzege keletugin  6zgerislerdi
tomendegishe atap otedi:"

- galaba xabar qurallari, kewilashar, reklama ham sawda-satiq saytlari
hammesi birlesken tarizde kushlirek servislar tirin payda etedi;

- mamleketlik jumislar ashiq, transparent boliwga méjbtar boliw1 ham
olardin magliwmatlar1 hAmme ushin internet arqali ansat alinitwi mamkinshiligi artadi;

- barqulla janiq turatugin ham tezligi jogar1 bolgan internet
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kommunikaciyan1 sonshelli darejede jenillestiriwi mumkin, bunda araliq degen thsiniktin
ahmiyeti jogala baslaydi;

- adamlar kolemi ulken magliwmatlardi oqiwga hareket etedi, yagniy
kolemi qansheli ulken bolsa, onda magliwmat sonsheli kem boliwi, waqitt1 bosqa jiberiwi
mumkin.

Mine, us1 boljawlardin ayirimlar1 jahdn mass-media maydaninda 6z koérinisin sawlelendirip
kelmekte. Atap aytqanda, data juranlistikanin tiykar1 jogarida keltirilgen ashiq ham iri kélemdegi
magliwmatlarga tayanatuginligi kozge taslanadi.

Magliwmatlar jurnalistikasinin rawajlanmiwi tulken kolemdegi magliwmatlardi qayta islew
ham galaba informaciyaliq kenislikke bagdarlaw mumkinshiligin beretugin texnologiyaliq
rawajlaniw tendenciyast menen tusindiriledi. Bul bagdardin tiykarg1 6zgesheligi sonnan ibarat,
bundagi princip qanday-da bir janaliq yaki waqiya atirapinda emes, al magliwmatlar, statistikaliq
sanlar, esabatlar ham svodkalar dogereginde materiallar doretiwge tiykarlanadi.

Data jurnalistikada sanlardin 6zi soylep turadi, bul biz séz etip atirgan zamanagOy
formattin en tiykarg: belgisi esaplanadi. Bir s6z benen aytqanda, magliwmatlar jurnalistikas1 —
informatika, dizayn hédm statistika tarawlari menen tigiz baylanishi bolip keledi. Bul arqali
informaciya tarqatatiwshi galaba xabar qurallarmin operativlik ham interaktivlik qasiyetleri
multimedialiq elementlerdi jane de kenirek 6z ishine qamtiw zartrligi juzege keledi. Solay eken,
bugingi kiinde galaba xabar qurallarmin tiykargr waziypasi tek gana magliwmat izlew, toplaw
ham on1 massaga uzatiw gana emes, al zamanagdy texnikaliq imkaniyatlardan paydalangan
tarizde har ganday informaciyani tez, ansat ham tusinikli tarizde jetkeriw bolip tabiladi.

Sonligtan, zamanagdy informacion-kommunikaciyalardin tez pat penen rawajlaniwi
natiyjesinde jurnalistikada magliwmatlard: jetkeriwdin usil hdm formalarinin san1 kébeydi. Sol
orinda data jurnalistika magliwmatti joqarida atap otken talaplar tiykarinda jetkerip beretugin
jana formatlardi 6z ishine aladi. Atap aytqanda, bugingi jahan jurnalistikasi tajriybesinde ken
qollanilip atirgan infografika, multiskript, ivent, storiytelling, longrid, audio-slayd shou siyaqli
jana informaciya jetkeriw usillart solar qatarina kiredi.

Jana bagdardin media kenisliktegi tutqan ornin harkim 6zinshe tusindiriwge hareket etedi.
Francuz data-jurnalisti Nikolas Keyser-Brildin (Nicolas Kayser-Bril) pikirinshe: «Yevropa
media ortaliginda data jurnalistikast tasinigi 2009-jildan baslap payda bola basladi. Héazirgi
wagqitta bul jana bagdardin manis-mazmunin toliq aship beriw ushin taraw ilimpazlar1 koplegen
izertlew jumislarin alip barmaqta. Al, men bul bagdardi apiwayr gana «magliwmatlar
shenberindegi jurnalistika» dep tasinemen. Bundagi barliq materiallar tek gana faktler, sanlar,

maghwmatlarga tiykarlanadi»'®*. Bul magliwmatlar apiwayr magliwmat emes — strukturaliq
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magliwmatlar bolip tabiladi, yagniy tartipke salingan, ashiq statistikaliq magliwmatlar sanaladi.
Biz soz etip atirgan data jurnalsitikanin dominanti iri kélemdegi magliwmatlar sanaladi. Sol
orinda bul magliwmatlardin qanday, olar nelerge tiykarlanadi, degen soraw payda boladi. Bunda
juzege keletugin bir-biri menen aljastirilatugin, biraq arasinda ulken ayirmashiliq bolgan eki
tusinikke ayirigsha toqtalip 6temiz. Data jurnalistikada jurnalist ashiq magliwmatlar bazasina
murajat etedi. Ol 4piwayr magliwmatlar bazasinan putkinley pariq qiladi.

Maghwmatlar bazalar1 degenimizdin 6zi, qagiyda tiykarinda, manisi ham magseti
jagman belgili bir bagdardag1 informaciyalardi: baspalardi, arxiv magliwmatlardi hdm basqalardi
0z ishine jamlestiredi. Misal etip qaraytugin bolsaq, «IIpaBo» sistemasi1 nizamshiliqga baylanisl
har tarli informaciyalardi, atap aytqanda janaliqlardi 6z ishine aladu.

Magliwmatlar bazalar1 — Ulken kolemdegi sapali magliwmatlardan ibarat bolip, olardi
jarattw ushin belgili darejede qarejet talap etiledi. Olardan paydalaniw ushin kopshilik jagdayda
tolemli ekenligi atap otiledi. Al, ashiq maglhiwmatlar bolsa kerisinshe, heshganday tolemsiz,
hamme birdey paydalaniw mimkinshiligi jaratilgan baza esaplanadi.

Ashigliq — informaciya aliw hdm tarqatiwda ashiqliq, galabaliqt1 bildiredi. Ashiqliq —
huqiqry, demokratiyaliq jamiyettin tiykargi sharti esaplanadi. Al, bunday ashiq sferan1 juzege
keltiriwde galaba xabar qurallarinin ormi girewli. Puqaraliq jamiyet negizinde 06zin-6zi
basqariwd1 isenimli ham tekserilgen maglhiwmatsiz kéz aldimizga keltiriw qiymn. Ashiq bazam
keneytiriw, mamleket sistemasi hdm rdsmiy shaxslar iskerligin jantiw jamiyettin xabardarligin
asiriw, onin ekonomikaliq ham socialliq rawajlanitwinin tiykarg sharti bolip keledi. Jurnalistika
bir tarepten ashigliqti keneytiriw ushin gares alip barsa, ekinshi tarepten onin 6zi ashiqliq qural
sipatinda jumis alip baradi. Sol orinda ashiq magliwmat qanday sipatlamalarga iye boliw1 kerek,
degen soraw payda boladi.

Ashiq maghwmat degenimizdin 6zi — mamleket tarepinen jariyalangan, tayar elektron
variantqa iye ham kompyuterde qayta islew mumkinshiligi bar bolgan magliwmatlar toplamin

tusiniwge boladi. Ashiq magliwmatlar kem degende tdmendegi ush talapti:

1) kopshilik ushin erkin qollanila aliw;
2) analiz etiw qiyinshiliq tuwdirmawi;
3) salistirtw ansat boliwin tamiynley aliw1 kerek. Bir s6z benen aytqanda, ashiq

maglhwmatlar data jurnalistikanin ef tiykargr ajiralmas boélegi sanaladi. Sonliqtan da, data
jurnalistikanin  rawajlaniwi  en daslep mamlekettegi ashiq magliwmatlar kompleksine
tiykarlanadi, al ashiq magliwmatlar kompleksi bolsa mamleket imidjin belgilep beriwshi en
tiykargi faktorlardan biri sanaladi.

Data-jurnalistika — internet ham sanli texnologiyalardin rawajlaniwi menen:




- media tip-tiykarinan transformaciyalasiwzi;

- informaciya uzatiw formasi gana emes, al, jurnalistikanin funkciyalar1 6zgeriwi;

- informaciyani izlew, tabiw ham interpretaciyalawda jana metodlar aktuallasqanlig1
belgileri sipatinda qaliplese baslagan.

Professor Simakova S.I. «Data-jurnalistika mediatrend sipatinda» maqalasinda atap
oOtkenindey, «Personal kompyuterdin jurnalist ushin uyrenshikli quralga aylamwi apiway1
norma. Biraq, CAR (computer-assisted reporting) terminlik manisinde aste aqirin umitilip,
Internettin juzege keliwi menen kun tartibine «data-jurnalistika» payda bolip, aktiv zamanagoy
redakciyalardin waziypali atributi sipatinda qabillana baslagan1 — mediakenisliktin 6zine tan
qasiyeti sanalad» dep data-jurnalistikaga bahali pikir bildiredi.

Magliwmatlar jurnalistikast — har quyli bagdardag1 shenberlerdi baylanistiriwshi xizmetti
atqaradi. Solardin biri — texnikaliq, yagniy, ulken kolemdegi magliwmatlar jiynaw ham
analizlew bolsa, ekinshisi — jurnalistlik, yagniy, temani izertlewshi ham en jaqgsi izleniw
juwmagin usimiw konsepciyasin diiziw ham tayarlawdan ibarat.

Jana saytqa kirip paydalaniwshi veb-resurs haqqinda, onin darejesi haqqinda birinshi
kozqarasqa iye boliwi ham veb-bette qaliw yamasa qalmaw haqqindagi garardi sol waqittin
ozinde qabil etiw menen belgilenedi. Téjriybeler waqtinda, «Etika ham informaciyaliq
texnologiyalar» (Behaviour and Information Technology) jurnalinin aytiwina qaraganda,
kewilliler tarepinen 50 millisekund dawaminda saytlar visual bahalaw ushin qarap shigilgan.
Keyin ala olarga saytlar olardi jane de toliq bilip aliw ushin usims etiledi. Natiyjede
tomendegishe juwmaqqa keledi, daslepki ham keyingi juwmaglar bir-birine saykes keledi.

Internet oqiwsh1 ushin magliwmatqa bolgan 6z talaplarin jeke tartipte qanaatlandiriw
mumkinshiligin beredi. Bul tarmaqtin koplegen interaktiv imkaniyatlar1 arqali &melge asiriladi.
Internet oqiwshiga maglhiwmatti izlew, 6z pikirin bildiriw, diskussiyalarda, sonin menen bir
gatarda, nizam joybarlarinimn diskussiyalarinda qatnasiw, sonday-aq, Ozinin magliwmat
tayarlawina da mimkinshilik beredi.

Interaktiv multimedia qurallart bolgan bugingi informaciya asirinde galaba xabar qurallari
Ozinin sistemasin 6zgertpekte ham galaba xabar qurallarinin jana modellerin juzege keltirip atir.
Zamanagoy texnologiyalardi qollap-quwatlaw natiyjesinde juz berip atir§an texnologiyaliq
processler uzatilip atirgan informaciya agimmmin aymaq, waqit, kolem jaginan
sheklenbegenligine alip kelmekte. Internet auditoriya diqqat orayma usinip atirgan tartish
maseleler, video ham fotomateriallar, infografikalar bolsa jer juzlik auditoriya sanasi ham siyasiy
shenberlerdi de qizigtirgan waqiya ham hadiyseler haqqinda toliq ham héar tarepleme magliwmat

beriwge mumkinshiligi bar kushli jurnalistlik podxodlardan ibarat.



Gey bir basilimlardin internette tinemli iskerlik alip bariwdin tiykargi sebebi tarmaqta
registraciyadan 6tiw ham materiallardir «basip shigartw»dagr mashqalalardin saplastiriliwina da
ayttw mumkin. Tarmaqtin jer juzi boylap en jaygan1 ham millionlagan adamlar ushin ansat
paydalana aliwi, bir tarepten onmn unikal qgasiyeti bolsa, ekinshi tarepten belgili darejede
kemshiliklerdi de keltirip shigarip atirganin da atap otedi. Sebebi, daslep tek gana 6z aldina
aymagqlarga tiyisli bolgan mashqala ham jinayatlar tez pat penen global masshtabdagi maselege
aylanip qalmaqta. Bunday jagday internettin unikal texnologiyaliq qasiyetlerinin kriminal
shenberler ushin duris hadm qolay sharayatlardi jaratip berip atirganligina sebepshi bolmagta.
Dunya juzlik auditoriya menen operativ baylanis payda etiwshi qural ham waqit, mékan jaginan
shegaralardin joq ekenligi bugan mumkinshilik jaratip beriwshi tiykarg1 qasiyetler esaplanadi.

Bul siyaqli shart-sharayatlardin jizege keliwin htkimetler hdm nizam shigariwshi
organlarga qaray eskertiw dep bahalawga boladi. bunday quramali jagdaydan shigiw ushin
galaba xabar qurallarinin sistemadagi dastariy emes tortinshi korinisi bolgan Internettin
demokratiyaliq jaginan saqlanip qaliniwi menen birgelikte onin informaciyadan paydalaniwshi
adamlardi qorgawd1 qollap-quwatlaw zararligin keltirip shigaradi. Sonin menen bir qatarda, bul
texnologiyalardin operativligi ham erkinligi k6z qarasinan internettin normal iskerligine tosqinliq
etpey, kerisinshe, on1 xoshametlep, kiberjinayatlardan mumkinshiligi bolgansha isenimli
gorgawdi juzege keltiriw ahmiyetli méselelerden biri sanaladi.

Global tarmaq bolgan Internet kenisliginde juzege kelip atirgan siyasiy, huqiqy,
ekonomikaliq, manawiy, etikaliq mashqgalalardin kolemi har tarli mamleketlerdi tdshwishke
salmaqta. Sol sebepli bugingi kunde 06zin-6zi tartiplestiriw filosofiyasinin adalatliligi ham
kompyuter tarmagin tartipke saliw sistemasin jaratiw imkaniyatlar1 boyinsha adamlar (Jemos
Ekson'”, Doroti Dennidin'® ham tag1 basqalar) diskussiyalarmm uzliksiz tarizde alip barilip
atirganligl biykarga emes. Bul principti engiziw maselesi boyinsha bas qatirip atirgan waqittin
6zinde, bul jantasiwga garama-qarsi pikirde bolganlar (Ester Dison'’, Sheri Stil ham Daniel
Verner'® ham tagi basqalar), joqarida atap Otilgen pikirlerge juwap retinde tartiplestiriw
hareketlerinin internetke qarata cenzura qollanila baslanganliginan derek berip atir dep thsinip,
ogan ashiqtan-ashiq qarsiliq korsetpekte. Sol orinda juwmagqtin ogada &piwayi ekenligine diqqat
awdarsaq. Bul boyinsha qanday daliyller keltirip otse de, tek gana ashiq oylasiglar, global
tarmaqtin tabiyatti ham Ozine tdn gdsiyetlerin tusiniwge bolgan umtiliw ham ilimiy-ameliy
izertlewlerdi xoshametlep, qollap-quwatlawga «elektron demokratiyanin» unikal korinisi —

Internettin tip mazmunina ziyan jetkermey turip, jezege kelip atirgan mashqalalardi sheshe

'3 Exon J. Objectionable computer content.//The Information highway. USA.: Greenhaven. 1996.

'S Denning D. America needs a secure computer encryption system. Greenhaven, USA. P. 68-177.

'7 Dyson E. Objectionable content should be labeled and not censored. USA. 1996. P. 172-182.

'8 Steel Sh. And S. Werner D. S. A government computer encryption system would threaten civil liberties//The information
highwey. USA. Greenhaven. P. 191-194.



alatugin jagst jantasiwlar ham qaliplesken texnologiyalardi islep shigiwga, magliwmatlar
jurnalistikasinin dmeliyatqa ezgiziliw zararligine alip keliwi mimkin.

Juwmagqlap aytqanda, data-jurnalistika hazirgi zaman informaciyalar tasqininda ahmiyetli
magliwmatlardi ken jamiyetshilikke jaqinnan jetkerip beriwdin ham optimal, ham unikal usili
bolip tabiladi.

Global tarmaq paydalaniwshilarina informaciya izlew qurallarinin jeterli darejede inemli
ham qollaniw ansat bolatugin tarlerin usiadi. Olar quramliq jaqtan duzilisi hdm paydalanmiw
principlerine bola bir-birinen pariq qiliniwi mimkin. Internette uliwmaliq xarakterge iye bolgan
maghwmattt izlep tabiw qiyin emes, biraq, konkret maglhiwmatti izlew belgili darejede
konlikpelerdi talap etedi. Sorawdi, misal ushin, héar tarli izlew sistemalari imkaniyatlarina
styengen tarizde aniq jetkerip bere aliw mumkinshiligi dhmiyetli sanaladi. Biraq, olardi
sawlelendiriwdin tiykargi qurali tekst bolip keledi. Interaktiv ortaliq ganday da bir sayttagi tema
jagman bir-birine baylanislt bolgan veb-betlerdi korip shigiwga imkaniyat jaratatugin snoskaga
tiykarlanip magliwmat izlew ushin sharayat jaratadi. Bul usil «syorfing» dep ataladi ham bugingi
kunde bir qansha globallasqan, biraq ol barliq waqitta da ktitken natiyjeni bermeydi.

Tarmaq munasibetlerinin 6zine tan ekenlgi, olardin globalligi, interaktivligi, snoskalardin
eruditligi, waqit shegaralarmin joq ekenligin itibarga algan tarizde, internet galaba xabar
qurallarin tartipke saliwdin déstariy sistemalart kozqarasinan bahalaniwin aqlap bolmaydi.
Internet texnologiya basilimlar iskerlik alip bariwinin sonday shart-sharayatlarin jizege keltire
aladi, olarda aymaqliq shegaralar saplastiriladi. Bir tarepten, basilimlar ushin — bul kem garejet
penen global auditoryaga shiga aliwdin unikal imkaniyati, basqa tarepten, qatan baseke
sharayatinda jasap qaliw ham oqiwshiga kerek boliw1 ushin bir qansha kuash sariplaw zartrligin
payda etedi. Sol jagdaydan kelip shigip, saytti operativ toltiriwdi, mazmun jaginan har
tarliliktin, tarmaqtin interaktiv jaqtan sapali paydalana aliwinin, marketing izertlew natiyjelerin
otkeriwdin ham auditoryanin magliwmatqa mutéjligin maksimal korsetkishte qanaatlandirtwdin
ahmiyetli ekenliginen derek beredi.

Auditoriyan1 6zine qarata aliw ham sayt reytingin koteriwde jaqst dizaynnin orni da
girewli bolip keledi. Kundelikli psixolog alimlardin izertlew natiyjelerine bola, «onlayn
resurslarmin jaratiwshilar1 jaqgsi tisinik payda etiw ushin sekundtin yariminan birine tuwra
keletugin waqitqa iye».

Maghwmatlar jurnalisti — bul janaliglar menen yaki waqiya-hadiyseler menen isleytugin
emes, al svodkalar, esabatlar, statistikaliq sanlar hdm basqa da magliwmatli informaciyalar
menen islesetugin gdnige sanaladi. Bul bagdardin ashiliwi internettin kushli rawajlaniwina
sebepshi boldi. Bugingi kunde global tarmaqqa juda kép mugdardag statistikaliq ham basqa da

magliwmatlar jaylastirilgan. Magliwmatlar jurnalisti en daslep us1 magliwmatlar menen islesedi.



Sol orinda maghiwmatlar jurnalistikast menen shugillanatugin ganigenin 6zgesheliklerine
toqtalip Otsek. Data-jurnalist — en daslep analitik boliwi kerek. Ol aktual mashqgalalardi,
sensaciyalig mazmundagi temalardi izlep jarmeydi, olardin izinen quwmaydi, tek gana massanin
informaciyaga bolgan mutgjligin ganaatlandirtw magsetinde ulken koélemli magliwmatlar
bazasinan paydalangan tarizde jumis alip baradi.

Data-jurnalistler informaciya agimiman tekstli kontentke murajat etpeydi, al mamleketlik
bazaga jiynalgan magliwmatlardi qayta isleydi. Maselen, statistika, byudjet ham t.b.

Iri massivli magliwmattan 1igsham ham oqiwli material jaratiw bir qansha sheberlikti talap
etedi. Bunda kobinese kasiplik stereotipten waz keshken tarizde, materialdi tayarlawda 6zgeshe
stil menen kreativ jantasiw talap etiledi. Bunda esap penen oy-pikir arasindagi aniq interfeysti
koriw ham belgiley aliw zararligin keltirip shigaradi.

Data-jurnalistikaga qganigelesiw — informaciyalar menen islesiwdin ayrigsha koénlikpesin
ozinde qgaliplestiredi, bul bolsa kop waqitt1 talap etedi, jurnalist magliwmatlar bazas1 ham ken
auditoriya ortasinda daldalshiga usaydi. Basqasha aytqanda, data-jurnalistika kibi joqari
imkaniyatli jurnalist miyneti — 6z social buyirtpasina iye bolgan  kerekli xizmet sipatinda
jamiyettin dhmiyetli sudinine aylanadi. Sonin menen birge, data-jurnalistika, bir tarepten
analitikaliq jurnalistika menen, ekinshi jaqtan jurnalistlik tekseriw menen baylanisli. Oytkeni,
data-jurnalisti 6z materialin tayarlaw dawaminda iri kélemdegi magliwmatlardi (sonin ishinde
jaqinga shekem uliwma basqa magsetlerde dep sanalgan jasirin materiallardi) Internette ashiq
tarde targatiw mumkinshiligi, ganigeden professional analitik, yagniy statistikaliq analiz alip
bariwsh1 qganige sipatinda jumis alip bariwin, materialdi daliyller jairdeminde hér tarepleme
oOlshep, kasiplik eleginen obiektiv otkerip, tiyisli juwmaq ham natiyjelerdi aniq ham tusinikli etip
bayan etiwi talap etiledi. Jurnalist qanday da bir tarawdin statistikaliq magliwmatlarina iye bolsa,
ondagi sanlardi, faktlerdi «sdylete aliw1» mumkin. Misal ushin, AQShta Vetnam uris1t waqtinda
jurnalistikada garezsiz rawishte maghiwmatlar jurnalistikasi payda bola basladi. Natiyjede,
Amerika jurnalistleri (kopshiligi antiuris tareptar1) Pentagonnin byudjetine aste-aqirin kirip
barip, jariyalangan byudjet hdm mamleketlik garejetler ortasindagi pariqti aniqlawga miyassar
boladi. Jurnalistika dmeliyatindagr bul usil kép otpey basqa mamleket sholkemlerinde de
gollanila baslaydi. Keyin ala, Amerika qurama shtatlarinda data jurnalistika boyinsha joybarlardi
gollap-quwatlawshi képlegen sholkem ham fondlar payda bola baslaydi ham bul baris jurnalist
iskerliginin dastariy korinisine aylana basladi.

Biraq, bugingi kiinde AQSh ham Yevropada magliwmatlar jurnalistikasinin rawajlaniw
tendenciyas1t 6zgeshe koriniste. Yagniy, bunda data jurnalistika tiykarinan socialliq
mashqalalardi sheshiwde tiykargr kash sipatinda qaraladi. Bunin ushin arnawli xizmet

sholkemlestirilgen bolip, siz data-jurnalisti sipatinda galegen rayon yamasa qaladan jergilikli



xaligtin tarli jillardagi etnikaliq qurami, jas 6zgeshelikleri, tuwiwshiliq yamasa o6limshilik
jagdaylarnt soz etiletugin statistikaliq maglhiwmatlardi aliwiniz mimkin. Data jurnalistikanin
qasiyeti jurnalistlik tekseriwge tdn bolgan elementlerdi 6zinde sdwlelendiredi. Biraq, jurnalistlik
tekseriw juwmagina bola material sol janr nizamliglan tiykarinda jaziladi, onin 6z steoretipleri
bar bolip, ol auditoriyaninh barliq qatlami ushin birdey tasinikli bola bermeydi. Al, data
jurnalistikada bolsa kerisinshe, 1999-2011-jillar araliginda «Kommersant-Vlast» jurnalinin bas
redaktor1 bolip islegen belgili jurnalist Maksim Kovalkiy atap 6tkenindey: «Geyde oqiwshini
intellektaulliq gabileti pas dep oylaw da ziyan etpeydi. Oytkeni, ol informaciyan1 oqip atirgan
wagqitta heshqanday aqliy miynet islemeydi, yagniy buni1 — ol tayar «mediadnim»di qabil etedi,
degen maniste tasiniw kerek. Data-jurnalist tayarlagan materiald1 qabil etip atir§an auditoriya
qanshelli erudit bolmasin, jurnalist 6z materialin il4ji barmsha tisiniw ansat bolatugin formada
islep shigiw1 kerek»'’, bolip keledi. Bul, data-jurnalisti 6z mediaénimin déretiw ham massaga
uzatiw ushin arnawh bilimlerdi 6zlestiriw kerek ekenligin korsetedi.

Magliwmatlar jurnalisti — bul jane bir tarepten ilimpaz, izertlewshi. Ol sensaciyalardin
izinen quwip otirmaydi, al tinimsiz 6sip baratirgan informaciyalar toplaminan garmaqqa
ilingendey bir narse shigariw ushin maglhiwmatlar bazasinan paydalanip islewshi ganige sanaladh.
En aniq statistikaliq korsetkishlerdi qayta isley otirip, redakciya olardan juwmaq shigariwda
burmalawshiliqqa jol qoyiliw1i mimkin. Hatteki jiynalgan en daslepki sanlar neytral process
bolip qalmaydi, sebebi bul sanlar redakciyaliq sheshimdi talap etedi. Demek, bul jumista esap
penen oy-pikir arasindagi aniq shegarani kore biliw kerek.

Jurnalistlik jumistin bul bagdarinda tekst — en tiykargisi emes. Bul jerde en tiykargisi —
materiald1 putkilley basqasha vizual kériniste beriw. Sanli informaciya menen emociyant payda
etiw quymn, biraq ol adewir tusinikli, kornekli ham bul jerde infografiktin talantina kop narse
baylanisli. On1 miyneti menen bir grafika yaki artina ddewir informaciyaga bay ham aniq
koriniske iye boliw1 mumkin. Kop gatarli tekst bunday mumkinshilikti bere almaydi.

Magliwmatlar jurnalistikasinin rawajlaniwi menen mamleketlik strukturalar da ashiq
magliwmatlardi Internetke jaylastira basladi. Ozbekstanda data.gov.uz sayti ane usi maqsette
ashilgan portal sanaladi. Sonday-aq, mamleketlik hakimiyat hdm basqariw organlar1 rdsmiy veb-
saytlarinda da ashiq magliwmatlar jaylastirila basladi.

Informaciyaliq agim bargan saymn kusheyip baratirgan hézirgi sharayatta har bir jurnalist
data-jurnalistika texnikasin mengeriwi zarar bolip keledi.

Magliwmatlar jurnalistikas1 qganigesi analitikaliq oylaw, matematikaliq ham statistikaliq
analizlew ham alingan sanlardi qayta isley aliw uqibina iye boliwi kerek. Data-jurnalist

tomendegi arnawli kompyuter programmalardi mengeriwi zarur bolip keledi:

' mediakritika.by/article/3703/zhurnalistika-dannyh-i-ee-lovushki



Excel;

GoogleDocs;

IBM ManyEyes;
Wordle;

Planning Tools Google;
Office Reports.

Magliwmatlar jurnalistikasi texnikaliq statistika ham korkem sézdin sheberi siyaqli eki
tarawd1 birlestiretugin jana jurnalistlik bagdar bolganligtan, data-jurnalist tomendegi talaplarga
muwapiq iskerlik alip bariw1 tiyis:

- kreativ doretiwshilik;

- ekslyuzivlik;

- 6nimdarliq;

- aktualliq;

- teman1 rawajlandiriw iniciativasi;

- temanin qamtiw masshtabi;

- teksttin ansat oqiliwi;

- fotosuwretlerdin sapasi;

- jaziw stili htb.

Data-jurnalist jumisinin artigmashlhiglar:

- jamiyetlik ahmiyetke iye bolgan har qiyli informaciyalardi vizuallastiriw;

- informaciya ustmwdin korgizbeliligi;

- kolemli tekstlerdi oqiwga barqulla tayar emes, al, viziual jaritilgan materialdi jagsi
tusiniwshi ken auditoriyani 6zine tartiw ham uslap turiw imkaniyati.
Qiymshiliglart:

- material tayarlaw processindegi analiz;
- ulken kélemdegi magliwmatlard: sistemalastirrtw ham tallaw;
- programmalastiriw tarawinda texnikaliq bilimdi mengeriw;

Jahan media kenisligindegi en iri galaba xabar qurallariman biri BBCdin bas data
jurnalistine (Senior Data Journalist) qoyilatugin talaplar tomendegishe:

- data materiallardi qalay uzatiw (vizualizaciyalaw) boyinsha ideyalardi
oylaw ham islep shigiw;

- statistikaliq qurallardan paydalangan tarizde us1 ideyalard1 jane de
keneytiriw;

- janaliglar platformasindagi informaciyalardi analizlew;

- materiald1 baspaga tayarlaw ushin jurnalistler, redaktorlar, dizayrnerler ham



ekspertler menen birge islesiw;
- «relational database» programmasi arqali magliwmatlardi uliwmalastiriw
ham qayta korip shigiw.

Data-jurnalist 6z tarawi boyinsha konlikpe payda etiw ushin en kép tdmendegilerge
murajat etiwi shart:

- HTML de islew;
- Magliwmatlardir analiz hdm vizuallastiriwda Carto, D3, QGIS, Tableau
styaqli arnawli programmalardin belgili darejede bir bolegi menen islese aliw.

Data-jurnalist iri massivtagi magliwmatlar menen islesiwine baylanisli ogan
uyrenip atirgan magliwmatlar bazasin bodleklerge bolip Uyreniwin «The New York Times»
jurnalisti Aron Pilofer usinis etedi: «Kishkene adim menen baslan - siz aldin biletugin, sonligtan
ol haqqinda ansat pikir jurite alatugin magliwmattan baslan»>.

Data-jurnalisttin abzalliglart:

- ganigenin doretiwshilik statusi;

- erkin jumis rejimi;

- jabiqg magliwmatlar deregine de murajat ete aliw imkaniyati ham t.b.

Kemshilikleri:

- standart bolmagan jumis kuni;

- gosimsha psixologiyaliq basim (magliwmatlardin kopligi sebebinen) hdm
t.b.

Magliwmatlar jurnalistikast héazirgi dawirde paydalaniw darejesine ham ogan murajat
etiwshi galaba xabar qurallarimin sani artip barmaqta. Bul, jaqin keleshekte data-jurnalistika
ushin talap kusheyetugininan derek beredi. Kommunkabellik gésiyetke iye bolgan data
jurnalistika texnikasin bugingi informaciyaliq agim bargan sayin kusheyip baratirgan hazirgi
sharayatta har bir jurnalist mengeriwin talap etedi.
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IV. Internet saytlar:
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5-Tema. MurepHeraa MyJITHMEIMA KOHTEHTH — 1aTA )KyPHAJMCTUKAHMHI ACOCHI TaJa0u
Hapc pexkacu:

1. Myarumeana KOHTEHTH/IA 1aTa )KYPHAJTUCTHKA

2. /laTa )KypHajucTHKara Kyiujaauran acocuii tajnadaap

3. HUHTepHeT MaKOHM/A 1ATA )KYPHAJTUCTHKA

Tasinu cy3 Ba ubopanap: mMyiaTuMenua, QyHE MaclITaOM, MHTEPHET MaKoHHU, MHporpaduka,
¢dopmar, MaTH, TOBYII.

Bugin dinyaliq masshtabtagi aktual temalar menen bir qatarda kishi kélemdegi jergilikli
xabarlard1r da veb kenislikler arqali biliw kiindelikli turmis tarzimizdin apiwayi korinislerinen
birine aylangan. Global tarmaqtin bul gasiyetine bola media dleminde Internet jurnalistikasinin
tutgan orni kinnen-kunge artip barmaqta. Onlayn jurnalistika tarawdin 6z aldina bir bolimi bolip
galmastan, dasturiy galaba xabar qurallarina da 6z tasirin 6tkermey qalmadi. Bunda baspaséz,
radio, televideniye 6zlerinin internet kontentin jaratiw boyimsha bir qatar islerdi amelge asiriwga
tiristt. Bul process taraw qdnigeleri tarepinen jurnalistikada konvergenciya processi dep
tusindirilmekte.

Jana mediakontenttegi konvergensiya processi. Galaba xabar qurallarinda juz berip
atirgan vizual, multimedialiq O6zgerislerdin barlig1 texnologiyaliq processler tiykarinda juz
bermekte. Atap aytqanda, konvergenciya processi magliwmat uzatiwdag: barliq usillardimn (tekst,
grafika, korinis, video, audio, animaciya ham tag1 basqa) birlestirip, galaba xabar qurallarinin
birden-bir sistemada sawleleniwi ushin mimkinshilik jaratpaqta.

Konvergenciya latinsha «convergo» so6zinen alingan bolip, bizinshe «jaqinlasiwy,
«birigiw» degen manisti anlatadi. Mine us1 tarepten, har turli elektron texnologiyalardin bir putin
sistemaga birlesiwin, qosiliwin anlatadi.

Hagiyqatinda da, bugingi kiinde galaba xabar qurallar1 internette operativ, interaktiv ham
universal gasiyetlerdi 6zinde jamlestirgen bir qansha informaciya uzatiw qurallarinan parallel
tarizde paydalanip atirganina guwa bolip atirmiz. Bul bolsa 6z-6zinen jurnalistikada janasha

bagdar, janasha usil, janasha formatlardin juzege keliwine sebepshi boladi.



Jurnalistikada konvergenciya bir neshe formada boliw1 mumkin onin tiykargi gésiyeti bir-
birinen 6zgeshelenip turatugin galaba xabar qurallarinin da birigip ketiwi menen xarakterlenedi.
Misal ushin, jurnalist bir materialdi tayarlap, ham gazeta, hdm onlayn basilimda yamasa
telekanaldin informaciya xizmetinde jariyalaniwi mamkin. Ekinshi bir jagdayda bolsa, Internet
sistemasindagl onlayn galaba xabar qurallarinin kontentinde 6z korinisin tabadi. Bizge belgili,
hazirgi waqitta 6zinin auditoriyasin kobeytiwge ham uslap turiwga tirisatugin harqanday galaba
xabar qurallar1 Internet sistemasinda 6zinin onlayn kontentine iye. Sol sebepli, dasturiy baspaséz
formasinda waqiyalard1 jaritiwda tek gana tekstten, al video, fotostwret, audiolar menen
toltinwga hareket etedi. Radio ham televideniye bolsa Internet arqali jer juzi menen tikkeley
baylanis alip bartw ushin tuwridan-tuwrt efirdi payda etiw imkaniyatina iye boladi. Korinip
turganinday, bul process bir neshe turli bolgan magliwmat uzatiw usillarinin bir-biri menen
birigip ketiwine sebepshi bolmaqta.

Hérqanday janaliq ham oOzgerislerdin eki tarept bolganhigr siyaqli konvergenciya
processinin - hd&m unamli, ham wunamsiz tarepleri bar. Informaciya studiyasinin
konvergenciyalasiw1 — bul unamli jagday esaplanadi. Bunda magliwmatlar, janaliglar studiyada
sanlt texnologiyalardin qollaniliwi  misalinda kériwimizge boladi. Jana malimleme-
kommunikaciyaliq texnologiyalar redaktorlaw processin apiwayilastirip, on1 jane de aniq etip
amelge asiriwga jardem beredi. Bunnan baspasoéz, radio ham televideniye usmip atirgan
informaciya 6niminin hdm sapa, ham operativlik dérejesi artadi. Sonday-aq, audio ham videonin
har tarli variantta qollantw mumkinshiligi payda boladi. Biraq, putkil jurnalistlik danyanin bir
putin sistemada magliwmat uzatiwga otiwi, yagniy tek gana Internet tarmagina baylanip galiw1
zamanagdy mass-medianin jana bagdarlari, formatlar1 juzege keliwine sebepshi bolmagta.
Internet saytlarinan paydalaniwshilardin sani artiwi menen, ondagi magliwmat uzatiwdin taza
formalarinan paydalaniw ham sol arqali auditoriyan1 6zinde uslap turiwga hareket etiw
natiyjesinde jana formatlar — inforgrafika, multiskript, ivent, storytelling siyaqlilardi oqiwshiga
usimiw korsetkishi artip barmagqta.

Juzege kelip atirgan jagday global tarmaqtin jane bir, biraq 6zine tan bolgan ekonomikaliq
mashgqalasina aylanip, informaciya deregi hdm galaba xabar qurallar1 sipatinda iskerlik alip barip
atirgan Internettin tezligine ziyan jetkerip atir. Bul boyinsha alip barilgan izertlew natiyjeleri
jagdaydm ahmiyetli ekenligin korsetpekte.”' Internet paydalanmiwshilardin kopshiligi tarmagtin
maglhiwmat uzatiw, asirese, grafikaliq magliwmatlardi usimiw tezligi bir qansha pas ekenliginen
narazi ekenligin aytip 6tedi.”> Magliwmat aliw waqt: informaciyanin kop ekenligini (tarmaqtan

t1s) juzege keliwi natiyjesinde kop waqitqa sozilip ketedi. Ekspertlerdin aniglawina garaganda,

2! Internet Survey.//National Opinion Poll’s research group. UK.
2 30l derek.



informaciyanin bunday agiminda ulken auditoriyaga iye bolgan korporaciyalar, Malimleme
agentlikleri, jogari oqiw ormlart hdm basqa shélkemler serverlerinde ham Internettin en galaba
dereklerinde juzege keledi.”® Solay etip, operativlik, 4sirese, magliwmat saqlanatugin kop sanl
jeke kompyuterlerge uzatilatugin shegara paseyedi. Demek, juzege kelgen jagdaydan shigip kete
aliw ushin rawajlangan serverlerden paydalaniw hdm tarmaqqa jane de kushli ulaniw sistemasin
jaratiw kerek. Bul bolsa 6z gezeginde magliwmatti kutiw waqtin qisqartadi ham elektron
betlerdin operativligin asiriwga mumkinshilik jaratadi.

Sonin menen bir gatarda, informaciyaliq texnologiyalardin tasirinde bolgan &6zgerisler
processinde parodoksal bolgan jagday juzege kelmekte, yagniy tarmaqtin jane usinday ken
imkaniyatlar1 bir qatar aktual mashqalalardin payda boliwmma da sebepshi bolip atir.
Tekserilmegen ham aniq emes magliwmatlar, avtorliq huqiqinin tuwridan-tuwr1 buziliwi siyaqlt
mashqalalardin keneyip ketiw qawpi artpaqta. Al, data jurnalistika bolsa mine usinday
mashgqalalar sheshimin 6zinde sdwlelendire algan mediakontenttin jana bagdar1 sanaladi.

ZamanagQy jurnalistikada payda bolgan — data jurnalistikas1 bagdari, infografika, longrid,
ivent, storitelling, multiskript siyaqli jana formatlar bizin informaciya qabil ete aliw
gabiletimizdi jane de asinwga yagniy «kishi kélemde ulken informaciya»ni bere aliw gasiyeti
menen ajiralip turadi. Hadden tis kop bolgan informaciya (information overload) agiminda jasap
atirgan auditoriya ushin bul en qolay hdm unemli tanlaw sanaladi.

Amerikaliq professor, nevropotolog Mariyanme Vulftin atap 6tkenindey, onlayn oqiw
dawaminda «bizdi asiqtirip turatugm» waqit faktorinin unamsiz tasiri media konvergenciya
ulgileri natijesinde belgili darejede azayadi. «Yagniy internette otirip barliq informaciyalardi
asigip qabil etiwge, sanamizga shalama-shekki tigip jaylastiriwga tyrenip qalamiz. Natiyjede,
«barligin oqidimy», «hdmmesin tasindimy, «bilip aldim» degen komandalar sanamizga ornalasip
aladi. Biraq, qiynalmay erisilgen bilimler tez umitiladi, biz olardi miyimizge jaygastirip
ulgeralmay da qalamiz. Sonin ushin informaciya hdm magliwmatlardi analiz qiliwdin janasha
usilin Gyreniwimiz kerek»®*. Zamanagéy media sistemasinda juzege kelip atirgan bagdar ham
formatlar biz ushin zarar bolgan qisqa ham hamme ushin tisinikli bolgan analitikaliq material
sanaladi.

Informaciyadan paydalaniw hdm onin kompaktligin asiriw magqsetinde galaba xabar
qurallar1 jana multimediyaliq koériniske iye bola basladi. Tomende bugingi kunde jahan

jurnalistikas1 &meliyatinda ken qollanilip atiigan vizual formatlar haqqinda magliwmat beremiz.

2 The economist, 1995. Juli 1-7.
u WWWw.niemanreports.org



Infografika — (latinsha «informatio» — xabar beriw, malim etiw, grekshe «graphos" —
jazba yamasa jazaman)®® quramali ham ken kolemli informaciyalardi, magliwmatlardi operativ
ham konkret formada grafikaliq usillardan paydalangan tarizde uzatiw (3-stwret).

3-suwret
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Infografikanin bugingi media ortaligindagi en qolay informaciyaliq format ekenligin Ria
malimleme portali bolim basligi Aleksey Navichkov bilay tusindiredi: «Infografikanin dhmiyeti
irli hdm zarur dep esaplangan paydali magliwmatti auditoriyaga usimmiw, al oqiwshmin bolsa
maksimal darejede magliwmatti qolay ham 4piway! koériniste aliw»’. Shininda da, vizual
informaciya basqa informaciya tarlerinen ansat tusiniliwi, tez este qalatugiligt ham o6zinin
effektivligi menen ajiralip turadi. Inforgrafikanin genezisi dyyemgi dawirlerge barip taqaladi,
oytkeni infografikanin bashi korinisi, onin elementleri orta asirdegi navigitaciyaliq kartalar,
juldizlar kartasi, anatomiyaliq suwretler ham t.b.da 6z korinisin tapqan. XIX asirdin aqirina
kelip, en tiykarg grafikanin tarleri islep shigildi: diagrammalar, jer maydanlar1 ham t.b. Tariyxta
inforgrafika tek gana jeke waziypalardi sawlelendiriw menen gana emes, al en awir krizis
jagdaylardi saplastiriwga da jardem bere algan. Misal ushin, Jon Snou (John Snow) 1854-jili
Londonda tarqalgan xolera epidemiyasinin toqtawina jardem bergen alim esaplanadi. Izertlewde
epidmeyanin olimshilikke sebep bolip atirgan hawadag1 tamshilar emes, al asqazan-ishek trakti
arqali 6tiwi atap otiledi. Jon bul boyinsha diagramma islep shigadi, bunda xoleranin gasiyetlerine
itibar qaratadi. Alim izertlewlerinin natiyjelerine bola sol orindagi suw quduqlarinin awzi
bekleniwi menen, epidemiyanin tarqaliwi toqtaydi.

Jurnalistikada birinshi bolip tekst hdm grafika arqali informaciyani uzatiw 1982-j1l1 «USA
Today» gazetasi redaktorlari tdrepinen paydalanila basladi. Qisqa muddet ishinde gazetanin tiraji

6sip, auditoriyasi keneydi. Amerikaliq oqiwshilar kop otpey infografikanin tstemliklerin tasinip

% Mypozosa H. MHTepHeT I My/ITEHMEINABHI KOHTEHT: MH(pOrpadyKa Ba ayIHOCTANI-IIOYHH KYJITall MMKOHHSTIAPH. //
«¥Y30ekuctoH MatdyoTn», 2017, 1-can.
%6 http://comagency.ru/vidy-infografiki.



jetti. Infografika gazeta betinde az orindi iyelep, informaciyani tekstke garaganda tezrek
uzatatugin edi. Fotosuwretten 6zgesheligi, infografika tezis formasindagi sholiwlardi da 6z
ishine jamlestiriwi menen basqa informaciya uzatiw usillarinan pariq qilatugin edi.

Operativ, aktual faktlerge, sanlarga qizigiw, alamlarga kishi kélemdegi iri magliwmatlardi
gabil etiwge umtiliw1 ktsheyiwi natiyjesinde infografika xabar uzatiwda birinshi oringa
koéterilmekte. Hazirgi zamanda infografika diagramma yamasa grafikalarda saatlap sizip emes,
balkim kerekli faktlerdi ken masshtabta korsetiw ushiin qolay ham ansat bolgan usil — digramma
korsetkishlerin interaktiv tarizde basqariw imkaniyati bolgan interfeyslarda jaratiladi.

Infografika tiykarinan tsh komponent: vizual elementler, kontent hAm magliwmat siyaqlh
bolimlerdi 6z ishine aladi. Vizual bolim ren hdm grafikalardan ibarat bolsa, statistika ham
daliyller onin kontenti esaplanadi. Mine us1 ren ham stastistikaliq magliwmatlar menen islesiw
bolsa jeterli darejede bilim talap etedi. Bir s6z benen aytqanda, infografika informaciya
tarqatiwdin barliq tarawlar1 ushin qolay bolip keletugin konceptual qural esaplanadi.

1-sxema
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Tablica formasinda sanlar, statistikaliq magliwmatlardi logikaliq jaqtan bir-birine
baylanish tarepin saqlap galgan jagdayda belgili bir nizamlar tiykarinda tartip penen keteklerge
jaylastirtw bolip tabiladi. Ol informaciya uzatiwdin en dyyemgi ham qolayl tari bolip, onda
tiykarinan ekonomikaliq ham socialliq tarawlarda kennen paydalaniladi.

Grafika. Magliwmatlardin bir-birine baylanisli tarepi X ham Y formalarinda koérsetiledi.
Hazirgi waqitta siziqhh grafika en kép qollanilatugin infografika tari bolip, kopshilik veb-
saytlarda kundelikli oqiwshilardin sanin korsetip turiwda paydalaniladi.

Diagramma - maghiwmatlar izbe-izligin korsetip turadi. Kopshilik jagdayda olar
diagramma og1 atirapinda jaylasadi. Diagramma da 6z nawbetinde tdmendegi turlerge bélinedi:
gistogramma, dongelek, s1ziqli, tarawliq, noqatli ham tag1 basqalar (4-sawret).

4-suwret
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Piktogramma — en zarGrli informaciya yamasa pikirdi belgige aylantiriliwina aytiladi.

Belginin dizayn1 ogada dpiwayr ham aniq, auditoriyanin har bir agzasi ushin birdey thsinikli
boliw1 kerek. Piktogrammaga misal retinde apiway1 jol qagiydalar belgilerin alip qgarawimizga
boladi.

Infokart. Bugingi kinde ken qollanilip atirgan infografika tarlerinen biri bolip, karta
jardeminde informaciyani vizuallastirw bolip tabiladi. Infokart arqali jer juzinde bolip atirgan
waqiya ham hadiyseler haqqinda korgizbeli tarde xabar beriw mimkinshiligi bar.

Smayl taymlayn (ing. “smile timeline” - waqit siziginda salistiriw) JavaScript
programmasi arqali bilgili bir periodta waqiya hdm hadiyselerdi sawlelendiriw ushin qollaniladi.
Infografikanin bul tari kdbenise uyali baylanis kompaniyalari iskerligin aship beriwde
paydalaniladi.

Al, mazmun jaginan infografikan1 tomendegishe trlerge boliwimizge boladi:



Statistikaliq infografika — onda fakt ham sanlar sdwlelendiriledi, informaciya uzatiwdin
grafika ham diagramma formalarinan paydalaniladi.

Shinjirh procest1 saiwlelendiriwshi infografika — onda xronologiyaliq kartalar, receptler,
grafikaliq yamasa belgili sxemalar korsetiledi.

Taymlayn infografika (Timeline) —  izbe-izlikti  koérsetip  beriw  ushin
paydalanilatugin grafika, onda barliq maglhiwmatlar bir «bir waqit sizig» atirapinda jamlesedi
ham aniq xronologiyaliq tartipte korsetiledi.

Dinamikahq infografika — gqanday da bir procestin rawalaniw, 6siw yamasa kerisinshe,
tomenlew, tusiw hareketlerin 6zinde sawlelendiredi. Misal ushin, eki process bir-biri menen
salistirilganda da qollaniladu.

Video-infografika — infografikanin jana tari bolip, onin dhmiyetli tarepi, ol ham jazba,
ham belgiler jardeminde faktlerd: video izbe-izlikte korsetip beredi.

Biznes-infografika — bugingi kinde koplegen kompaniyalar 6zinin rawajlamw tariyxin
fotoswretler arqali korsetip beriw menen sheklenbey, harekettegi korinisler arqali da
sawlelendiriwge hareket etpekte. Misali, biznezti qalay baslaganligi, qaysi jili qanday joybardi
amelge asirganligr ham t.b.

Infografikaliq reklama — komaniyanin 6nimi yamasa xizmetin auditoriyaga jetkerip
beriwde ken qollanilip atirgan infografikanin en qolayl turlerinen biri.

Wagquyaliq infografika — waqiyanin barisi, akciyanin natiyjeleri haqqinda magliwmat
beriwde ulken rol oynaydi.

Prezentaciya infografikasi1 — hazirgi kunde har trli biznes joybarlard1 jetkerip (tasindirip)
beriwde qollanilatugin belgili formatlardan biri. Statikaliq fotostiwretler, fotolenta, fotogalereya
materialdin vizualizaciyasinda, qanday da bar qaharman, waqiya yamasa héadiyse haqqinda s6z
etkende, proceslerdi illyustraciya islegende qollaniladi.

Sonday-aq, infografika visual gasiyetlerine bola tomendegi eki turge bolinedi:

+ Statikliq infografika — animaciya elementleri bolmagan koérinisler;
* Dinamikaliq infografika — janlantirilgan elementler menen berilgen infografika. Onin
komponentleri — videokorinisler, prezentaciya ham t.b.
Dereklerdin beriliwine qaray tomendegi ush terge bolinedi:
1) analitikaliq materiallarga tayarlangan infografika;
2) janaliglar inforgrafikasi,
3) rekonstrukciya qiliw infografika — hadiyse haqqindagi magliwmatlar

tiykarinda xronologiyaliq tartipte jaratilatugin infografikasi.

Infografikada renlerdin beriliwi



Infografikada renler ayirigsha dhmiyetke iye bolip, onda kobirek aq, qara, qizil, kulren, kok
ham jasildan paydalaniladi. Bul formatti qollanganda har bir millet 6zine tdn rawishte renlerden
paydalanmiwina da guwa boliwimiz mimkin. Misal ushin, Yevropada gara ren qaza manisin
beretugin bolsa, Aziyada bolsa kerisinshe, yagniy aq ren sonday manisti anlatadi. Qitayda qizil
ren muhabbatt1 anlatsa, Afrikada ham Amerikanin gey bir xaliglar1 ushin uristi, basqa koplegen
xaliqlarda tashwishlerden uzaq ekenligin bildiredi. Vizantiyada aq ren hakimyat belgisin
bildiredi. Kok ren bolsa aspan ham mangilik ménisin anlatadi. Jasil 4zelden tabiyat, jasliqti, altin
ren hukimranliqt1 bildirgen. Turli mamleketlerde jaratilgan infografikada da renler mentalitetten
kelip shigqan tarizde qollaniladi hdm onin tiykarglr waziypasi auditoriyaga informaciyani toliq,
tez ham duris jetkerip beriw ushin xizmet etedi.

Infografikani islewde qollanilatugin arnawli kompyuter programmalar1 bar bolip, olar
tiykarinan onlayn statusta islewdi talap etedi. Olardin ishinde en tiykargilart ham keyingi
paragrafta toliq maghwmat berip Otetugin onlayn multimedia servisler: Canva.com,
Pictochart.com, Infog.am hdm tag1 basqalardi atap 6tiwimizge boladi.

Anabuéraap:

1. MyparoBa H.®. UaTepHeT )xypHanucTuka: Buepa u ceroans.// Y3uadpoKom
Neo2, 2005 #, deBpan

2. MyparoBa H.®. KonBeprenuus Ba IHTEpHETHUHT KypHaJICUTUKAra
tabcupu.// Y3upoKom Ned, 2005 i, anpens.
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5-Mag3y. MeaMaKOHTEHTAATH KOHBEPreHIHS KAPACHU
Hapc pexkacu:
1. MeauakoHTEHTArH KOHBepPreHUMs KapaéHu
2. KonBepreHuus xapa¢Huaa 1aTa ;KyPHAJIUCTHKAHUHI KYPUHULLIAPDH
3. Jlata maTepuajiap OWJIaH MILIALIAA Y3UIra XOCJIUK
Galaba xabar qurallarinda jiz berip atir§an vizual, multimedialiq 6zgerislerdin barlig
texnologiyaliq processler tiykarinda juz bermekte. Atap aytqanda, konvergenciya processi
magliwmat uzatiwdagi barliq usillardin (tekst, grafika, korinis, video, audio, animaciya ham tagi
basqa) birlestirip, galaba xabar qurallarinin birden-bir sistemada sdwleleniwi ushin mimkinshilik
jaratpaqta.
Konvergenciya latinsha «convergo» so6zinen alingan bolip, bizinshe  «jaqinlasiwy,

«birigiw» degen manisti anlatadi. Mine us1 tarepten, har turli elektron texnologiyalardin bir putin

sistemaga birlesiwin, qosiliwin anlatadi.



Hagiyqatinda da, bugingi kiinde galaba xabar qurallar1 internette operativ, interaktiv ham
universal gasiyetlerdi 6zinde jamlestirgen bir qansha informaciya uzatiw qurallarinan parallel
tarizde paydalanip atirganina guwa bolip atirmiz. Bul bolsa 6z-6zinen jurnalistikada janasha
bagdar, janasha usil, janasha formatlardin juzege keliwine sebepshi boladi.

Jurnalistikada konvergenciya bir neshe formada boliw1 mumkin onin tiykargi gésiyeti bir-
birinen 6zgeshelenip turatugin galaba xabar qurallarinin da birigip ketiwi menen xarakterlenedi.
Misal ushin, jurnalist bir materialdi tayarlap, ham gazeta, hdm onlayn basilimda yamasa
telekanaldin informaciya xizmetinde jariyalaniwi mamkin. Ekinshi bir jagdayda bolsa, Internet
sistemasindagl onlayn galaba xabar qurallarinin kontentinde 6z korinisin tabadi. Bizge belgili,
hazirgi waqitta 6zinin auditoriyasin kobeytiwge ham uslap turiwga tirisatugin harqanday galaba
xabar qurallar1 Internet sistemasinda 6zinin onlayn kontentine iye. Sol sebepli, dasturiy baspaséz
formasinda waqiyalard1 jaritiwda tek gana tekstten, al video, fotostwret, audiolar menen
toltinwga hareket etedi. Radio ham televideniye bolsa Internet arqali jer juzi menen tikkeley
baylanis alip bartw ushin tuwridan-tuwr efirdi payda etiw imkaniyatina iye boladi. Korinip
turganinday, bul process bir neshe turli bolgan magliwmat uzatiw usillarinin bir-biri menen
birigip ketiwine sebepshi bolmagta.

Hérqanday janaliq ham ozgerislerdin eki tarept bolganhigr siyaqli konvergenciya
processinin - hd&m unamli, ham wunamsiz tarepleri bar. Informaciya studiyasinin
konvergenciyalasiw1 — bul unamli jagday esaplanadi. Bunda magliwmatlar, janaliglar studiyada
sanlt texnologiyalardin qollaniliwi  misalinda kériwimizge boladi. Jana malimleme-
kommunikaciyaliq texnologiyalar redaktorlaw processin apiwayilastirip, on1 jane de aniq etip
amelge asiriwga jardem beredi. Bunnan baspasoéz, radio ham televideniye usmip atirgan
informaciya 6niminin hdm sapa, ham operativlik dérejesi artadi. Sonday-aq, audio ham videonin
har tarli variantta qollantw mumkinshiligi payda boladi. Biraq, putkil jurnalistlik danyanin bir
putin sistemada magliwmat uzatiwga 6tiwi, yagniy tek gana Internet tarmagina baylanip galiw1
zamanagdy mass-medianin jana bagdarlari, formatlar1 juzege keliwine sebepshi bolmagta.
Internet saytlarinan paydalaniwshilardin sani artiwi menen, ondagi magliwmat uzatiwdin taza
formalarinan paydalaniw ham sol arqali auditoriyan1 6zinde uslap turiwga hareket etiw
natiyjesinde jana formatlar — inforgrafika, multiskript, ivent, storytelling siyaqglilardi oqiwshiga
usimiw korsetkishi artip barmagqta.

Juzege kelip atirgan jagday global tarmaqtin jane bir, biraq 6zine tan bolgan ekonomikaliq
mashgqalasina aylanip, informaciya deregi hdm galaba xabar qurallar1 sipatinda iskerlik alip barip
atirgan Internettin tezligine ziyan jetkerip atir. Bul boyinsha alip barilgan izertlew natiyjeleri

jagdaydm ahmiyetli ekenligin korsetpekte.”” Internet paydalaniwshilardin kopshiligi tarmagtin

7 Internet Survey.//National Opinion Poll’s research group. UK.



magliwmat uzatiw, asirese, grafikaliq magliwmatlardi usimiw tezligi bir qansha pas ekenliginen
naraz1 ekenligin aytip 6tedi.”® Magliwmat aliw waqti informaciyanin kop ekenliginin (tarmaqtan
tis) juzege keliwi natiyjesinde kop waqitqa sozilip ketedi. Ekspertlerdin aniqlawina qaraganda,
informaciyanin bunday agiminda ulken auditoriyaga iye bolgan korporaciyalar, Malimleme
agentlikleri, jogar1 oqiw orinlar1 hdm basqa shélkemler serverlerinde ham Internettin en galaba
dereklerinde juzege keledi.?” Solay etip, operativlik, 4sirese, magliwmat saqlanatugin kop sanl
jeke kompyuterlerge uzatilatugin shegara paseyedi. Demek, juzege kelgen jagdaydan shigip kete
aliw ushin rawajlangan serverlerden paydalaniw hdm tarmaqqa jane de kushli ulaniw sistemasin
jarattiw kerek. Bul bolsa 0z gezeginde magliwmatti kitiw waqtin qisqartadi ham elektron
betlerdin operativligin asiriwga mumkinshilik jaratadi.

Sonin menen bir qatarda, informaciyaliq texnologiyalardin tésirinde bolgan ozgerisler
processinde parodoksal bolgan jagday juzege kelmekte, yagniy tarmaqtin jane usinday ken
imkaniyatlar1 bir qatar aktual mashqalalardin payda boliwmma da sebepshi bolip atir.
Tekserilmegen ham aniq emes magliwmatlar, avtorliq huqiqinin tuwridan-tuwri buziliwi siyaqlt
mashqalalardin keneyip ketiw qawpi artpaqta. Al, data jurnalistika bolsa mine usinday
mashgqalalar sheshimin 6zinde sdwlelendire algan mediakontenttin jana bagdar1 sanaladi.

ZamanagOy jurnalistikada payda bolgan — data jurnalistikas1 bagdari, infografika, longrid,
ivent, storitelling, multiskript siyaqli jana formatlar bizin informaciya qabil ete aliw
qabiletimizdi jane de asiriwga yagniy «kishi kélemde ulken informaciya»ni bere aliw qasiyeti
menen ajiralip turadi. Hadden tis kop bolgan informaciya (information overload) agiminda jasap
atirgan auditoriya ushin bul en qolay ham unemli tanlaw sanaladi.

Amerikaliq professor, nevropotolog Mariyanme Vulftin atap 6tkenindey, onlayn oqiw
dawaminda «bizdi asiqtirtp turatugimn» waqit faktorinin unamsiz tasiri media konvergenciya
ulgileri natijesinde belgili darejede azayadi. «Yagniy internette otirip barliq informaciyalardi
asigip qabil etiwge, sanamizga shalama-shekki tigip jaylastirtwga tyrenip galamiz. Natiyjede,
«barligin oqidimy», «hdmmesin tisindimy, «bilip aldim» degen komandalar sanamizga ornalasip
aladi. Biraq, qiynalmay erisilgen bilimler tez umitiladi, biz olardi miyimizge jaygastirip
ulgeralmay da galamiz. Sonin ushin informaciya hdm magliwmatlardi analiz qiliwdin janasha
ustlin ayreniwimiz kerek»*". Zamanagdy media sistemasinda juzege kelip atirgan bagdar ham
formatlar biz ushin zarar bolgan qisqa ham hamme ushin tisinikli bolgan analitikaliq material

sanalad.

28 Sol derek.
2 The economist, 1995. Juli 1-7.
30 WWWw.niemanreports.org



Informaciyadan paydalaniw hdm onin kompaktligin asiriw magsetinde galaba xabar
qurallar1 jana multimediyaliq koériniske iye bola basladi. Tomende bugingi kunde jahan
jurnalistikas1 &meliyatinda ken qollanilip atiigan vizual formatlar haqqinda magliwmat beremiz.

Infografika — (latinsha «informatio» — xabar beriw, malim etiw, grekshe «graphos" —
jazba yamasa jazaman)®' quramali ham ken kolemli informaciyalardi, magliwmatlardi operativ
ham konkret formada grafikaliq usillardan paydalangan tarizde uzatiw (3-stiwret).

3-suwret
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Infografikanin bugingi media ortaligindagi en qolay informaciyaliq format ekenligin Ria
malimleme portali bolim baslig1r Aleksey Navichkov bilay tusindiredi: «Infografikanin ahmiyeti
irli hdm zarur dep esaplangan paydali magliwmatti auditoriyaga usimmiw, al oqiwshmin bolsa
maksimal darejede magliwmatti qolay ham é&piwayr koriniste aliw»’”. Shininda da, vizual
informaciya basqa informaciya tarlerinen ansat tusiniliwi, tez este qalatuginligt ham o6zinin
effektivligi menen ajiralip turadi. Inforgrafikanin genezisi dyyemgi dawirlerge barip taqalad,
oytkeni infografikanin bashi korinisi, onin elementleri orta asirdegi navigitaciyaliq kartalar,
juldizlar kartasi, anatomiyaliq stawretler ham t.b.da 6z korinisin tapqan. XIX &sirdin aqirina
kelip, en tiykargi grafikanin tarleri islep shigildi: diagrammalar, jer maydanlart ham t.b. Tariyxta
inforgrafika tek gana jeke waziypalardi sawlelendiriw menen gana emes, al en awir krizis
jagdaylardi saplastinwga da jardem bere algan. Misal ushin, Jon Snou (John Snow) 1854-jil1
Londonda tarqalgan xolera epidemiyasinin toqtawina jardem bergen alim esaplanadi. Izertlewde
epidmeyanin 6limshilikke sebep bolip atirgan hawadagi tamshilar emes, al asqazan-ishek trakti
arqali 6tiwi atap otiledi. Jon bul boyinsha diagramma islep shigadi, bunda xoleranin gasiyetlerine
itibar garatadi. Alim izertlewlerinin natiyjelerine bola sol orindagr suw quduglarinin awzi

bekleniwi menen, epidemiyanin tarqaliwi toqtaydi.

3! Myponosa H. MHTepHeTIa MyIThHMEHABHIT KOHTEHT: HE(QOrpaduKa Ba ayIHOCIAI-IIOYHH KY/LTAll IMKOHHATIAPH.//
«¥Y30ekucToH MatoyoTn», 2017, 1-can.
32 http://comagency.ru/vidy-infografiki.



Anaduéraap:
1. www.theguardian.com
. WWw.nytimes.com
. www.datadrivenjournalism.ru

. www.ivan.begtin.name
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Hapc pexxkacu:
1. Jara skypHajaucTuka opmartiiapu
2. @opmaTjapHM KY/UIALIIA AaTa )KYPHAJIMCT MaxXopaTu

3. Jlara marepuasuiapaa uadorpadpukanu KyUIANIHUHT Y3UTra X0C TaMOMMLIIapH

Tasin4 cy3 Ba n6opanap: ¢popmar, nndporpaduxka, matH, «<USA Today», nndorpaduxa
Te3UCH, JTHarpamMmma.

Jurnalistikada birinshi bolip tekst hdm grafika arqali informaciyani uzatiw 1982-j1l1 «USA
Today» gazetasi redaktorlar1 tarepinen paydalanila basladi. Qisqa muddet ishinde gazetanm tiraji
6sip, auditoriyasi keneydi. Amerikaliq oqiwshilar kop otpey infografikanin tstemliklerin tasinip
jetti. Infografika gazeta betinde az orindi iyelep, informaciyani tekstke garaganda tezrek
uzatatugin edi. Fotosuwretten Ozgesheligi, infografika tezis formasindagi sholiwlardi da 6z

ishine jamlestiriwi menen basqa informaciya uzatiw usillarinan pariq qilatugin edi.



Operativ, aktual faktlerge, sanlarga qizigiw, alamlarga kishi kélemdegi iri magliwmatlardi
qabil etiwge umtiliwi kusheyiwi natiyjesinde infografika xabar uzatiwda birinshi oringa
koterilmekte. Hazirgi zamanda infografika diagramma yamasa grafikalarda saatlap sizip emes,
balkim kerekli faktlerdi ken masshtabta korsetiw ushiin qolay ham ansat bolgan usil — digramma
korsetkishlerin interaktiv tarizde basqariw imkaniyati bolgan interfeyslarda jaratiladi.

Infografika tiykarinan Ush komponent: vizual elementler, kontent ham magliwmat siyaql
bolimlerdi 6z ishine aladi. Vizual bolim ren hdm grafikalardan ibarat bolsa, statistika ham
daliyller onin kontenti esaplanadi. Mine us1 ren ham stastistikalig magliwmatlar menen islesiw
bolsa jeterli darejede bilim talap etedi. Bir s6z benen aytqanda, infografika informaciya

tarqatiwdin barliq tarawlar1 ushin qolay bolip keletugin konceptual qural esaplanadi.
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Tablica formasinda sanlar, statistikaliq magliwmatlardi logikaliq jaqtan bir-birine
baylanish tarepin saqlap galgan jagdayda belgili bir nizamlar tiykarinda tartip penen keteklerge
jaylastirtw bolip tabiladi. Ol informaciya uzatiwdin en dyyemgi ham qolayl tari bolip, onda
tiykarinan ekonomikaliq ham socialliq tarawlarda kennen paydalaniladi.

Grafika. Magliwmatlardin bir-birine baylanisli tarepi X ham Y formalarinda koérsetiledi.
Hazirgi waqitta siziqhh grafika en kép qollanilatugin infografika tari bolip, kopshilik veb-
saytlarda kundelikli oqiwshilardin sanin korsetip turiwda paydalaniladi.

Diagramma - maghiwmatlar izbe-izligin korsetip turadi. Kopshilik jagdayda olar
diagramma og1 atirapinda jaylasadi. Diagramma da 6z nawbetinde tdmendegi turlerge bélinedi:
gistogramma, dongelek, s1ziqli, tarawliq, noqatli ham tag1 basqalar (4-sawret).

4-suwret

HaceneHwe 3emnu Kk 2030 r.

O KeHaua
3% 3%
g 0 = Kuraii

0 CLA

O WHAOHEZHMA
W [NakucTaH

O Bpazunmna
B EBanrnagew
O Hurepua

W Mekcura

H IpHonda

3%
CENacTE AHarpammsl [

Piktogramma — en zarGrli informaciya yamasa pikirdi belgige aylantiriliwina aytiladi.

Belginin dizayn1 ogada dpiwayr ham aniq, auditoriyanin har bir agzasi ushin birdey thsinikli
boliw1 kerek. Piktogrammaga misal retinde apiway1 jol qagiydalar belgilerin alip qgarawimizga
boladi.

Infokart. Bugingi kinde ken qollanilip atirgan infografika tarlerinen biri bolip, karta
jardeminde informaciyani vizuallastirw bolip tabiladi. Infokart arqali jer juzinde bolip atirgan
waqiya ham hadiyseler haqqinda korgizbeli tarde xabar beriw mimkinshiligi bar.

Smayl taymlayn (ing. “smile timeline” - waqit siziginda salistiriw) JavaScript
programmasi arqali bilgili bir periodta waqiya hdm hadiyselerdi sawlelendiriw ushin qollaniladi.
Infografikanin bul tari kdbenise uyali baylanis kompaniyalari iskerligin aship beriwde
paydalaniladi.

Al, mazmun jaginan infografikan1 tomendegishe trlerge boliwimizge boladi:



Statistikaliq infografika — onda fakt ham sanlar sdwlelendiriledi, informaciya uzatiwdin
grafika ham diagramma formalarinan paydalaniladi.

Shinjirh procest1 saiwlelendiriwshi infografika — onda xronologiyaliq kartalar, receptler,
grafikaliq yamasa belgili sxemalar korsetiledi.

Taymlayn infografika (Timeline) —  izbe-izlikti  korsetip  beriw  ushin
paydalanilatugin grafika, onda barliq maglhiwmatlar bir «bir waqit sizig» atirapinda jamlesedi
ham aniq xronologiyaliq tartipte korsetiledi.

Dinamikahq infografika — gqanday da bir procestin rawalaniw, 6siw yamasa kerisinshe,
tomenlew, tusiw hareketlerin 6zinde sawlelendiredi. Misal ushin, eki process bir-biri menen
salistirilganda da qollaniladu.

Video-infografika — infografikanin jana tari bolip, onin dhmiyetli tarepi, ol ham jazba,
ham belgiler jardeminde faktlerd: video izbe-izlikte korsetip beredi.

Biznes-infografika — bugingi kinde koplegen kompaniyalar 6zinin rawajlamw tariyxin
fotoswretler arqali korsetip beriw menen sheklenbey, harekettegi korinisler arqali da
sawlelendiriwge hareket etpekte. Misali, biznezti qalay baslaganligi, qaysi jili qanday joybardi
amelge asirganligr ham t.b.

Infografikaliq reklama — komaniyanin 6nimi yamasa xizmetin auditoriyaga jetkerip
beriwde ken qollanilip atirgan infografikanin en qolayl turlerinen biri.

Wagquyaliq infografika — waqiyanin barisi, akciyanin natiyjeleri haqqinda magliwmat
beriwde ulken rol oynaydi.

Prezentaciya infografikasi1 — hazirgi kunde har trli biznes joybarlard1 jetkerip (tasindirip)
beriwde qollanilatugin belgili formatlardan biri. Statikaliq fotostiwretler, fotolenta, fotogalereya
materialdin vizualizaciyasinda, qanday da bar qaharman, waqiya yamasa héadiyse haqqinda s6z
etkende, proceslerdi illyustraciya islegende qollaniladi.

Sonday-aq, infografika visual gasiyetlerine bola tomendegi eki turge bolinedi:

+ Statikliq infografika — animaciya elementleri bolmagan koérinisler;
* Dinamikaliq infografika — janlantirilgan elementler menen berilgen infografika. Onin
komponentleri — videokorinisler, prezentaciya ham t.b.
Dereklerdin beriliwine qaray tomendegi ush terge bolinedi:
4) analitikaliq materiallarga tayarlangan infografika;
5) janaliglar inforgrafikasi;
6) rekonstrukciya qiliw infografika — hadiyse haqqindagi magliwmatlar

tiykarinda xronologiyaliq tartipte jaratilatugin infografikasi.



Infografikada renlerdin beriliwi

Infografikada renler ayirigsha dhmiyetke iye bolip, onda kobirek aq, qara, qizil, kalren, kok
ham jasildan paydalaniladi. Bul formatti qollanganda har bir millet 6zine tdn rawishte renlerden
paydalaniwina da guwa boliwimiz mumkin. Misal ushin, Yevropada qara ren gaza manisin
beretugin bolsa, Aziyada bolsa kerisinshe, yagniy aq ren sonday manisti anlatadi. Qitayda qizil
ren muhabbatt1 anlatsa, Afrikada hdm Amerikanin gey bir xaliglar1 ushin uristi, basqa koplegen
xaliqlarda tashwishlerden uzaq ekenligin bildiredi. Vizantiyada aq ren hakimyat belgisin
bildiredi. Kok ren bolsa aspan hdm mangilik ménisin anlatadi. Jasil 4zelden tabiyat, jashqti, altin
ren hukimranliqt1 bildirgen. Turli mamleketlerde jaratilgan infografikada da renler mentalitetten
kelip shiqqan tarizde qollaniladi hdm onin tiykargi waziypast auditoriyaga informaciyani toliq,
tez ham duris jetkerip beriw ushin xizmet etedi.

Infografikani islewde qollanilatugin arnawli kompyuter programmalar1 bar bolip, olar
tiykarinan onlayn statusta islewdi talap etedi. Olardin ishinde en tiykargilari ham keyingi
paragrafta tolig maghiwmat berip Otetugin onlayn multimedia servisler: Canva.com,
Pictochart.com, Infog.am hadm tag1 basqalardi atap 6tiwimizge boladi.

Anabuéraap:
1. www.theguardian.com
. Www.nytimes.com
. www.datadrivenjournalism.ru

. Wwww.ivan.begtin.name
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Veb-texnologiyalardin joqari déarejedegi imkaniyati zamanagdy mass-mediadagl vizual

formatlardin quyinshiligsiz qéliplesiwine, rawajlaniwina ken jol aship beredi. Bugingi kundegi



informaciya aliw hadm tarqatiw® processindegi jana usillar bolsa, onn konkretligi, operativligi,
isenimligi ham tasirshenlik funkciyalarin asiradi.

Jahan, sonday-aq, jergilikli jurnalistika &meliyatinda ken qollanilip atirgan infografiya usili
tek gana onlayn jurnalistikasinda emes, al televideniye ham baspasoéz jurnalistikasinda da
gollaniliw korsetkishi artip barmaqta. Bunin bashi sebebi, infografikani déretiwde murdjat
etiletugin kompyuter programmalarinin qollaniliw etaplarin quymnshiligsiz 6zlestiriw imkaniyati
bar ekenligi menen belgilenedi. Otken paragrafta atap otilgen (Canva.com, PiktoChart.com,
Infogr.am) onlayn kontentli programmalar galegen kolemdegi magliwmatti jurnalist gabiletine,
fantaziyasina qaray 6zinde 1qgsham formada sawlelendiriw mimkinshiligin beredi.

Multimedialiq imkaniyatlardan paydalaniwda milliy galaba xabar qurallart ushin qolay
bolgan hdm bugingi kunde belgili darejede milliy mediakontentinde 6z korinisin tapgan
infografika formatinin doretiliw 6zgesheligine ndzer awdarsagq.

Illyustratsiyaliq janrlar quramina kiretugin bul format magliwmatlardi vizualizaciyalaw ushin en
daslep global tarmaqtagr www.canva.com manziline murdjat etemiz (5-suwret).

Canva — grafikaliq dizayn jaratiwda qollanilatugin kommerciyaliq veb-sayt. Onda HD,
korgizbe (drap-and drop, click-and-go) formatindagi millionlagan fotosuwretlerden paydalaniw
mumkinshiligi bar. Bul tek gana onlayn basilimlar ushin emes, al dastariy basilimlardin dizaynin
jaratiwda ken qollanilip atir.

Veb-sayt 2012-jil1 1-yanvarda Avstraliyada Melaniye Perkins tarepinen jaratilgan bolip,
daslep sol eldin en iri basilimlarman biri bolgan «Fusion Books»tin dizaynin islep shigiwda
paydalanilgan. Kop waqit 6tpey Canva kopshilikke malim ham maqul bola basladi. Birinshi
jildin 6zinde bazadan paydalaniwshilar san1 800 minga shamalas adamdi 6z ishine algan bolsa,

hazirgi waqitta kompaniyanim 6zinde islewshilerdin san1 200 den ziyat adamdi quraydi™.

S-suwret

33 https://wikivisually.com/wiki/Canva
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www.canva.com saytimin onlayn platformast

Canva — quramal1 dizayn jaratiwdin en dpiwayi formasi. Veb-sayt registraciyadan 6tip, jeke
profilinizdi jaratiw arqali onda 6zinizdin doretiwshilik «bdlmeniz»ge iye boliwiniz mamkin. Bul
veb-kenislikten paydalaniwshilar ushin har tarli hijjetler, prezentaciyalar, blog grafikalari, social
media obrazlari, kartalar, kolladjlar, plakatlar, mirdtnamalar, biznes kartochkalardi jaratiw
styaqli koplegen bolimler jaratilgan. Paydalaniwshi olardan birewin saylagannan son, qalese
veb-sayt bazasinan, galese 6zinin jeke fayllarinan paydalaniw ushin foto tanlaydi, onin 6lshemin,
formatin belgileydi, son tekst kiritiwi, renlerdi saylaw1 ham t.b basqishlardi dmelge asiradi.
Ozinin bul doretiwshiligi hagqinda Melaniye Perkins (Canva kompaniyasinin bas direktorr)
«Forbes» jurnalina bergen intervyusinda bilay deydi: «Orginal dizayn oylap tabiw — dizaynerler
ushin bir qansha qiym ham kop waqt talap etetugin process. Oytkeni, bul kopshilik jagdayda
ganigenin doretiwshilik keypiyatina baylanishi bolip keledi. Canva — mine usinday keypiyatti
bere alatugin veb-orm. Sayttan paydalaniw barisinda jana idea oylap tabiw ham oni belgili
formaga saliw ansatlasadi. Bul arqali veb-sayt sizin qimbatli waqtinizdi maksimal darejede tejew
qasiyetine de iye bolip keledin™*.

Bul veb-sayttin jane bir ustemligi, onin smartfonlar ushin arnawlh platfromasi (6-stwrette
korsetilgen) jaratilgan bolip, harkim — qalegen orninda, qalegen waqtinda heshganday
kompyutersiz dizayn jarata aliw imkaniyatina iye boladi.

6-suwret

3* https://www.forbes.com/sites/ericaswallow/2013/11/18/canva_makes_great_design_more_accessible.
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canva.com saytinin mobil platformasi

Harqanday infografikanin juregi — sanlar, grafikalar, diagrammalar h.t.b. Mine usinday
internet komplekslerden jane biri bul — Piktochart bolip tabiladi.

PiktoChart — multimedialiq kontentke tiykarlangan infografikaliq onlayn-programma
bolip, onda paydalaniwshilar ushin grafika dizayneri sipatinda tematikaliq shablonlar, formalar
jaratilgan, bul har ganday génige ushin magliwmatlardi vizuallastiriw ansat boliwina xizmet
etedi (7-suwret).

Piktochart — korkem-oner talantina iye bolmagan adamlar ushin da molsherlengen
[nternettegi en iri onlayn-dizayn servislerden biri sanaladi. Bunda jumis professional darejede
islengeni menen, programmani paydalaniwda professionalliq darejege iye boliw shart emes. Tek
gana qunt ham quzigiwshiliqtin 6zi jetkilikli. Bul kontentte kerek bolgan hamme instrument
ushin  zamanagdy Internet brauzerlerden paydalamw  mumkinshiligi  jaratilgan.
Mediaplatformadan paydalaniwdagi déaslepki gddem — bul registraciyadan otiw bolip tabiladi.
Son sol jerde koérsetilgen jobalardan birewin tanlaw kerek boladi. Pulli shablonlar sezilerli
darejede kobirek funkciyaga iye bolgan bolsa da, daslepki basqish ushin jaratilgan biypul
xizmetlerdin imkaniyatlar1 da bahali bolip keledi. Shablon tanlangannan son ol redaktorga
juklenedi ham siz on1 6zgertiriwiniz yamasa magliwmatlarimizdi toltiriwiniz mamkin.

2012-j1ldim may ayinda Malayziyanin Penang qalasinda Piktochart-tin birinshi iteraciyasi
«Gox Ai Ching» hdam «Andrea Zaggiya» tarepinen jaratilgan. Sol jildin aqirina kelip, Piktochart

170 minnan aslam paydalaniwshisina iye boladi. Sonday-aq, onin auditoriyasi veb-sayt bazasina



esabat, banner hdm prezentaciya jaratiw siyaqli funcsiyalardi qosiw arqali osti. Piktochart

«Forbes» jurnali tarepinen «Grafikaliq jaqtan zarur bolgan bir patin baza» degen tariypti aladi.

7-suwret
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www.piktochart.com saytinin onlayn platformasi

Bul veb-sayttan paydalaniw ushin sizde jeke login ham parol boliw1 talap etiledi. Sonda
paydalamiwshi galegen waqtinda veb-sayttagi  grafikalar, videolar, kartalardi vizuallastirtw
arqali koplegen interaktiv elementlerden paydalaniw mimkinshiligine iye boladi.

Obiektlarni tartipke saliw hdm informaciya jaratiw processinde “Eksport” buyrigin
gollaniwimiz mumkin:

Magliwmat islep bolingannan son on1 tomendegishe eksport qiliw mamkin:

«Download as» — suwretti kompyuterge juklep aliw;
«Publish» — materialdi saytqa yamasa blogqa jaylastiriw;
«Share on» — Facebook, Twitter, Pinterest ham Google + socialliq tarmaq saytlarna qosiw.

Har tarli statistikalig magliwmatlardi beriwdin en paydali usillarinan biri bul — infografika
sanaladi. Jaligtiratugin sanlardi grafika ham diagrammaga aylantiriw arqali siz informaciyan tez
ham tasirshen jetkeriwi imkaniyati blgingi internet kontentinde ogada joqari bolip keledi.
llyustraciyaliq visual formatlar arqali 6zinizdin quramali esabat yamasa prezentaciyanizdi ansat
ham qolay tarizde auditoriyaga usiniw mumkin. Infogr.am mine usinday imkaniyat beretugin en
golay internet plarformalardan biri sanaladi.

Infogr.am (8-suwret) — interaktiv infografiya jaratiw ushin qollanilatugin en belgili onlayn

servislerden biri. Bunda isleniwi kerek bolgan quramali jumistin 6zi joq, tek gana



maghiwmatlardi juklew, kerekli komandalardi beriw ham avtomat tarizde juklep alingan
magliwmatlardan infografika jaratiw bolip tabiladi. Material tayar bolgannan son on1 Facebook,
Twitter yamasa Pinterest-te ulesiw mumkin. Infogr.am-nin en qolay tarepi onda dizayndi
professional tusiniw uliwma shart emes, bunda hamme narse apiwayr ham kreativ kérinedi.
Hézirgi dawir auditoriyasinin informaciyaga qoygan tiykargi talabi da sol — &piwayiliq.
Infogr.am infografika jaratiwdin aniq interfeysin bere aladi.

Bugingi kinde magliwmat uzatiwdin bul usili haqiyqiy korkem oner tarine aylandi.
Inforgrafikani jaratiwdan aldin ganday da bir ideyan1 digqat penen oylap, onin bazasina murajat
etesiz (qiziqgh maghwmatlar, statistika). Son magliwmatlardi uzatiw ushin 6zgeshe formatti
(waqit tablicasi, tisindirme kartalar, grafika, diagramma h.t.b) tanlawinz kerek. Magliwmatti
uzatiwda on1 qisqartiwdi umitpaw kerek — en dhmiyetli narselerdi tanlew kerek. Bir fotostiwrette
kop magliwmat beriwden qashiw kerek. En mas ham qizigl rendi tanlaw zarur.

8-suwret
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Infogr.am saytinin onlayn platformasi
[llyustraciyaliq formatlar zamanagdy medianin trendi bolganligtan, global tarmagqta
informaciyalardi vizuallastirtw ushin jaratilip atirgan onlayn kontentlerdin sani1 kiin sayin artip
barmagqta. Internettegi www.web-academy.com sayti usinday platformalardin «Top 10»ligin

duzip®, olarga tomendegilerdi kiritedi:

¥ https://web-academy.com.ua/stati/283-top-10-servisov-dlya-infografiki.



1. Piktochart.com

2. Creately.com

3. infogr.am

4. Visual.ly

5. Google Charts

6. Vizualize.me

7. Easel ly

8. Draw.io

9. OmniGraffle

10. Cacoo
Bugingi kinde magliwmat uzatiwdin bul usili haqiyqiy kérkem oner turine aylandi. En

tiykargis1t maghwmatti uzatiwda on1 qisqartiwdi umitpaw kerek — en zarar degen tochkalardi

tanlay biliw tiyis.

Anaduéraap:

1. Jycrmyxammazn X. AXOOpoT — MyBKHU3a, xK03u0a, pancada. —T.: «duru acp
aBmomu», 2013.

2. Humon6oeB T. Windows Word Ba Internet tTnsumnapuna unuamt.(YKyB Kymianma). T.,
«Axanemus», 2002.

3. Hecrepenko @. Ba myammudap xamoacu. Jlyrart. XKypHanucTuka,
pekiiama, mabnuk peneimni. MabimymornoMa 1700 ta arama. TomkeHT, «Zar qalamy HampéTw,
2003.

4. Pammnosa JI.K. MHTEpHET )KYpHAINCTUKACUHUHT HIaKJUIAHUIIIY Ba

uHTepHeTHUHT ri00an OAB cudarumaru cnienudukacu. dun.d.H. auc. aBt. T., 2002.

5. Bradshaw P.J, Cairo A.L and so on. Doing journalism with data: first steps, skills and

tools. learno.net

6. Gray J.Ch, Chambers L.K and so on. The data journalism handbook.
O’reilly.

7. Lance R. K, Mair J and so on. Data Journalism: Past, Present and Future.
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8-Tema. /laTa :KypHAJTUCTUKAHUHT KAX0H MYJITHMEIHACHAATH PUBOKIAHUII
TeHACeHIUATAPH
Hapc pexxkacu:
1. JlaTa s>KypHAJMCTHUKAHUHI KAXOH MYJITHMeINACHIATH PUBOKIAHUII
TeHJAeHUHsJIapu

2. PuBOXJIaHMII TeHACHUUSJIAPUAATH AaTA )KYPHATUCTHKA

Tasin4 cy3 Ba nOopasap: 1acTypui ;KypHAJIUCTHKA, MeIMA MCAKOH,
CTAHAAPTJIAITHPHUIL, aX00POT y3aTHII, KOHTEHT

Dastlriy galaba xabar qurallar1 hdm jana media iskerlik alip barip atirgan
texnologiyalar informaciya uzatiw formalarin jizege keltirdi, bazar talaplarin
esapqa algan tarizde olar informaciya onimin jaratiw talaplari hdm standartlarina
da 6z tésirin otkerdi. Internet ortalig1 galem iyeleri ushin 6zine tan yamasa jane de
aniq qilip aytatugin bolsaq, unikal instrumentlerdi indm etedi, natiyjede onlayn kontentti jaratiw
processi qanigeden kreativlikti talap etedi. Sonin ushinda taraw qanigeleri vizual jurnalistlerdi
«bir waquttin 6zinde bir neshe darejede: so6z, dizayn, interaktiv usillar, audio, video, foto ham
janalqlar, magliwmatlar dayjestleri darejesinde pikirlew»*® qasiyetlerin 6zinde jamley algan
jurnalistler sipatinda qabil etedi. Bul talaptin qoyiliwi1 da orinli, sebebi, telekorsetiwler hdm
radioesittiriwlerde videokorinis ham audio formattagr informaciyalar uzatiladi, baspasézde
informaciya baspa s6z benen beriledi, vizaul informaciya bolsa — jogarida atap o6tilgen barliq
formatlardin sintezi bola aladi, Internettin tistem tarepi de sol — multimedialiq ham interaktivlikti
6z ishine aladi. Global tarmaqtin jane bir ahmiyetli tareplerinen biri material jaratiwdimn barliq
basqishlar1 tek gana jurnalist tarepinen amelge asiriladi. Bul process informaciya temasin
aniqlaw, maghiwmat jiynaw, tiyisli ganigeler menen ushirasiw, informaciyani statistakaliq
magliwmatlar menen salistiritwdan baslap material boymsha jumis alip bariwga shekem dawam
etetugin process sanaladi. Sonliqtan da, jurnalist ganigenin Internet basilimlarinda ulgili ham
professional jumis alip bariwi ushin, ol joqgari déarejede kasiplik koénlikpege iye boliwi talap
etiledi. Internettin 6zine tan gasiyetlerinen xabardar boliwi, global tarmaqtin izlew sistemalar1
menen islese aliwi, texnikaliq ham texnologiyaliq janalamiwlar boyimsha taraqh tarde o6z
bilimlerin asirip bariw1 ham sol siyaqli basqa da bir qatar konlikpelerdi 6zinde jamlestire aliw1
kerek.

Global tarmaq texnologiyalar1 informaciya oOnimin jaratiwshilarga kop millionliq

oqiwshilar auditoriyasin 6zine biriktire aladi, bul jagday olardin har biri

36 Jonatan Dube “On-line storytelling forms™ http://www.cyber.journalist.net.



informaciyaga bolgan mutgjligin jeke tartipte qanaatlandiriwi hatteki materialdi jaratiw
«toparliq doretiwshilik»ti talap etiwi mumkin. Data jurnalistikada bunday topar nyusrum (
ingl.«newsroom» — janaliqlar bolmesi) dep ataladi. Nyusrum — universal ortaliq. Global
tarmaqtin multimedialiq ham interaktiv imkaniyatlar1 kompaktlikti juzege keltire aladi, onda
informaciya uzatiwdin jana formatlarinan paydalaniwda 6z-ara basekenin juzege keliwine de
imkaniyat jaratip beredi. Sol orinda potencial auditoriya tek gana keneyip qoymastan, balkim
sapa jagman da oOzgerip baradi. Jana formatlar mene islesiw processinde onlayn kontentti
navigaciyalawdin ansat ekenligine, dizaynnin jaratiliwinda professional jantasiwdi itibarga algan
tarizde, onin jetiskenligi informaciyani operativ jetkeriw ham oqiwshi mutéjliklerin iri massivli
magliwmatti kishi formatta bere aliwin tdmiynleydi.

Zamanag0y jurnalistikanin tiykarg1 tendenciyas1 kompyuter texnologiyalar hdm Internettin
imkaniyatlarian belsendi turde paydalaniw mumkinshiligi kasheygeni sebepli jurnalistikada
jana mediaindustriya processi payda boldi®’.

Jurnalist doéretiwshiliginde grafikalar, tablicalar, interaktiv kartalar, qullasi, har tarli
multimedialiq elementlerdi 6zinde jamlestirgen materiallar orin ala basladi. Minlagan so6zdin
ornin basa alatugin vizual jurnalistiklik material juzege keldi. Atap aytqanda, infografika, kop
waqit hdm quramali shartlerdi talap etpeydi. Magliwmatlar material tayarlawda jeterli darejede
bolsa, ganige doretiwshilik alip bariw ushin veb-kenisliktegi infogr.am. (bul interaktiv vizual
infografika jaratiw ushin molsherlengen onlayn-servis esaplanadi). Data jurnalist materialinin
ganday abzalliglar1 bar. Tomende olardi birme-bir sanap 6temiz:

- kopshilik adamlar tekstke qaraganda kesteni oqip shigiwdi maqul
koredi;

- kartalar — vizual tusindiriwdin en ansat — ham kop qollanilatugin
formasi;

- vizual qurallar arqali magliwmatlardi “tiriltiriw” mamkin.

Minlagan s1ziq hdm sanlardi 6z ishine qamtigan tablicani tisiniw wagqut talap etedi. Al, bul
maglhiwmatlar arasmna har tarli grafikalardi kreativ turde jaygastirip shigsaq, material bir
garaganda tusinikli boladi;

- maghwmatt1 «tazalaw» kerek. Metrialdi analiz etpesten aldin, olar
arasinan en tiykargr mazmunga iye ham kerekli degenlerin saylap aliw kerek;
- bul jana bagdardagi formatlar tiykarinda magliwmatlar kobirek beriledi. Jildan-jilga

ashigligr tamiynleniwi tiyis bolgan maglhiwmatlar kolemi ulkeygenligi sebepli hukimet,

37 http://mic.org.ru/2013 g/4-nomer-2012/165-novye-napravleniya-v-mediaindustrii-ili-chto-takoe-data-zhurnalistika-data-
journalism.



kopaniyalar ham har tarli sholkemler analiz hdm izertlew alip bariw ushin 6zinin magliwmatlar
bazasin usinis etiw mimkinshiligi artads;

- magliwmatlar jurnalistikast koplegen sorawlarga analitikaliq gasiyeti menen juwap bere
alads;

- data jurnalistikasi jurnalistikada 6z aldima tendenciyaga iye. Ol iri kolemdegi
maglhiwmatlardr qayta islew ham uzatiw imkaniyati jogart bolganliqtan jurnalistikanin basqa
bagdarlar1 bul jana kontenttin ornin basa almaydi,

- maghiwmat etikasi jurnalisttin jeke etikasi siyaqli ogada dhmiyetli sanaladi. Sonligtan da,
material tayarlawga tiykarlangan magliwmatlardi islep shigiwda isenimli derek yamasa tiykargi
bazaga murajat etiliwi talap etiledi. Bunda jurnalist poziciyas1 — eldin keleshegi, adamlardin
kundelikli turmisin jagsilawga ules qosiwi niyeti, xaliq mapi ham abadanshilig1 basli 6lshem
bolip tabilad.

Data jurnalistikada magliwmatlar bazasi menen islesiw ansat emes. Ondagi har bir san, har
bir fakt izertlewshi-jurnalisttin itibarinan shette qalmawi, analizlew barisinda har bir
maglhiwmatt: tarezige salip tuwra olshey aliw1 ham aniq juwmaq shigara aliw1 tiyis. Sebebi,
maghwmatlar bazasi — cifralarga tiykarlangan bir putin tariyxti quraydi. «RIA novosti»
malimleme agentliginin press-konferenciyasinda «Informaciya madeniyati» méamleketlik emes
shirketinin bas direktor1 Ivan Begtin data jurnalistikasinda magliwmatlar menen islesiw
tiykarlarin tomendegishe tisindiredi: «Ulken kolemdegi magliwmatlar menen islesiwden aldin
ogan puqta tayarlanip aliw kerek. Sebebi, jurnalist aytpaqshi bolgan har bir pikir bazadagi
maglhiwmatlarga tiykarlangan boliw1 zartr, sonday-aq, olardi qayta islew ham uzatiwda jana
texnologiyalardi toliq mengere alganligi dhmiyetli bolip keledi. Bul boyinsha dinyaga belgili
«The Guardian» hdm «The New York Times» siyaqlt gigant basilimlardin t4jriybesi menen
turaql tarde tanisip bariw maqgsetke muwapiq bolad»™®. Iri kélemdegi magliwmatlar menen
islesiwdi baslamastan aldin jurnalist 6z aldina tiykarg1 4 tarli talapti qoyiwi tiyis ekenligi atap
otiledi:

1) «bilip aliw zarar bolgan magliwmatlardi qay jerden alamiz
ham olar menen qay téarizde islesemiz?» degen sorawga aniq juwap bere aliw

2) tiykarg API (application programming interfaces) dastarin
tusiniw ham sol arqali zarGr bolgan magliwmatlar menen baylanistira alatugin har turli
magliwmatlar bazasina muréjat ete aliw;

3) skreyping (scraping) — strukturaliq magliwmatlarga kiriw
imkaniyat1 bolmagan saytlardan magliwmatlardi aliw;

4) magliwmatlardi qayta islewdin multimedialiq qurallarinan

38 http://pressmia.ru/pressclub/20131110/948650829.



paydalana aliw uqiplhiligr (Excel — magliwmatlar menen islesiwshi har bir analitiktin tiykargi
qurali boliw1 kerek).
Magliwmatlar menen qalay islesiw mumkin:
- bar bolgan magliwmatlar bazasina murajat etiw;
- basqalardin sizden aldin jaratqan API-sinan paydalaniw;
9

- belgilengen waziypalar ushin 6z aldina jeke API jaratiw™".

Paydalanilatugin magliwmatlar bazasi sipatinda tiykarinan tomendegiler korsetilgen:

0 Quora.com

0 Stack Overflow

0 Open Knowledge Foundation ham Facebooktag‘i arnawli gruppasi
Kataloglar:

0 Thedatahub.org

0 Hubofdata.ru

0 Datacatalogs.org

Internettegi magliwmatlar bazasi:

1. Xaligaralig magliwmatlar bazasi:

a. The Data Hub

b. Data.worldbank.org bir neshe mamleketlerdin rawajlaniw

parametrlerin salistiriw imkaniyatin beredi.

C. Data.un.org
2. Milliy magliwmatlar bazas:
a. Hubofdata.ru

b. Data.gov (AQSh)
c. Data.gov.uk (Ull1 Britaniya)
Magliwmatlardi aliwda paydalanilatugin texnikaliq qurallar:
- programmalar: Python, Ixml, Beautiful Soup ham tag1 basqa sol styaqli dasturlew tilleri;
- Scraperwiki, Abbyy PDF Transformer hdm Abbyy Finereader programmalari.
Magliwmatlard1 vizualizaciyalawsh1 topardin diqqati tiykarman analiz hdm dizaynga
qaratiladi. Apiwayr magliwmatlarga tiykarlangan vizual formatlardi oqiwshi tez qabil etedi, al,
quramali maghiwmatlardr (kérxananim islep-shigariw processi, qanday da bir jana texnika-
texnologiyanin islew mexanizmi hdm t.b) bolsa vizualizaciyalaw bolsa biraz waqit ham
doretiwshilikti talap etedi. Oytkeni, bunday arnawli tarawga tiyisli bolgan (uliwmaliq mazmunga
iye bolmagan) quramali maghwmatlar haqqinda oqiwshida aniq tusinik payda etiw ushin bir

neshe formatlard: biriktiriwge tuwra keledi (kartalar, tablicalar, sxemalar ham t.b).

39 Sol Derek.



BBC saytinin maghwmatlar jurnalistikasi ushin sholkemlestirilgen arnawli toparinda
bugingi kinde 20 dan aslam jurnalistler, dizaynerler ham ekpertler (ormnlawshi) jumis alip
baradi*’. Bunda bazadagi magliwmatlar kop bolganligr sebepli materiallar topar menen birgelikte
islep shigiladi. Topardagi vizual jurnalistlerdin barligt maghiwmatlardi shartli tarde Excel,
Google Docs ham Fusion Tables siyaqli tablica menen islesiwshi arnawli programmalardan
paydalangan tarizde magliwmatlard: bir qatar analizlep shigadi «Topar magliwmatlard: islewde
MySQL, Access ham Solr siyaqli magliwmatlar bazasina murajat etedi (biraq kép emes),
ekspertler topar1 6zleri galegen dasturlew tilinen paydalangan tarizde (ActionScript, Python
yamasa Perl) jumis alip baradi. Geografiyaliqg magliwmatlardi iyreniw ham bul boyinsha vizual
formatlard: islep shigiw1 boymsha topar Google, Bing Maps, Google Earth hdm ArcMAP
xizmetlerinen paydalanadi. Grafikalar tiykarinan Adobe Suite, Adobe After Effects, Adobe
Ilustrator, Adobe Photoshop ham Adobe Flash dasturler arqali islep shigiladi. Shende-shen
jagdayda flesh-fayllardi gayta islewde JavaScript, Highcharts, Raphael ham D3 siyaqli vizual
qurallardan paydalaniladi»®'.

Bugingi kunde sirt el jurnalistikasi tajriybesinde multimedianin barliq formalarin 6z ishine
jamlegen internet saytlarin koriwimizge boladi. Misal ushin, Rossiyanin malimleme agentligi
bolgan www.rian.ru saytina murajat etkenimizde (9-suwret), ol jerde 6z aldina multimedialiq
rubrika jaratilgan bolip, informaciyalar multimedialiq usillarda beriledi. Bul bolsa 6z-6zinen
veb-sayt auditoriyasina tanlaw imkaniyatin beredi. Yagniy paydalanmiwshi qanday da bir

informaciyani audio, video, grafika yamasa basqa multimedialiq formalarinda kériwi mimkin.

9-suwret
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Bugingi kinde multimedia imkaniyatlarinan tek gana onlayn-jurnalistikada emes, balkim
gazeta ham jurnallardin veb-saytlarinda da unemli paydalanip atir. Tap sonday téjriybeni
Amerikanin The New York Times jurnalina tiyisli www.nytimes.com saytinda ushiratiw
mumkin. Dizayn jaginan koplegen saytlardan ustem bolgan bul jurnal sayti multimedialiq
qurallardan paydalana aliw sheberligi boyinsha birinshiler qatarinan orin algan.

Anaduéraap:
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pexiiama, mabnuk peneimni. MabimymornoMa 1700 ta arama. TomkeHT, «Zar qalamy HampéTw,
2003.
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7. Lance R. K, Mair J and so on. Data Journalism: Past, Present and Future.
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9-Mag3y. MupuK Xa:KMIarH MabJIyMOTIAp GHIAH HOLIAIN Ba (oiiAaIaHN I, TAXIHI
KHJTHIIT
Hapc pexxkacu:
1. Vimpux XakMIara MabJIyMoT/Iap XaKuaa TYIIyHYa
2. Mupuk Xa)KMIArH MabJayMoTJIap OHJIAH HILIANI Ba (O JAHNII TEXHHKACH Ba
TeXHOJOTUSICH

3. ﬁHpHK XAKMIAaru MabJdyMOTJApHA TaXJIWJI KWJIAII

Tasiny cy3 Ba n6opanap: MupuK XasMaarn MabJayMoTJap, TeXHHKA Ba TEXHOJIOTHSIAP,
BH3YaJl AKYPHATUCTHKA, MWIHI MeAna, Y3HeT NpoBaiiepapy, Bed KeHTHILITHK

Interaktiv multimedia qurallar1 bugingi informaciya 4asirinde galaba xabar qurallar
sistemasin Ozgertirmekte ham galaba xabar qurallarinin jana modellerin juzege keltirmekte.
Zamanagoy texnologiyalardi qollaniw esesine olardi galaba kommunikaciya qurallar1 dep atay
basladi, juz berip atirgan texnologiyaliq processler bolsa uzatilip atirgan informaciya agiminin
aymaq, waqit hdm masshtab jaginan shegaralanbawina alip kelmekte.

Shet ellik géanigelerdin izertlew natiyjelerine bola*, informaciyaliq jamiyet ham galaba
xabar qurallar1 degende, bir neshe gasiyetlerdi itibarga algan maqul dep esaplaydi. Birinshisi bul
— digitalizaciya yagniy sanlasiw bolsa, ekinshisi internettin 6zi tikkeley jana ortaliq jaratiwi
menen xarakterlenedi.

Vizual jurnalistika rawajlaniwinin milliy mediadag1 6zine tan korsetkishleri. Internet
tarmaginin global masshtabta en jayiwi hdm onin 6zine tan virtual bazarga aylaniwi regionliq
ham milliy galaba xabar qurallar1 ndzerine 6z auditoriyasin integraciyalaw ham keneytiw ushin
janasha qurallar ham usillardi indm etpekte. Veb-kenisliktin potencial mumkinshilikleri amelde
sol waqittin 6zinde bahalanadi hdm 1996-jildan baslap mémleket ham jamaat sistemalarinin
global tarmaqqa ulaniw processi baslanadi. Biraq, respublika galaba xabar qurallar1 global
tarmaqt1 O0zlestiriwdi 2002-jildan baslap qolga ala baslaydi. Bul processtin tezlesiwine 2002-
2010-jillarda  kompyuterlestiriwdi ~ ham  malimleme-kommunikaciya  texnologiyalarin
rawajlandiriw boyinsha Milliy Déstar 6z tasirin korsetti, bul Dastarde tarmaq milliy segmentin
rawajlandirw bagdarlari belgilep beriledi. Ozbek segmenti — Uznet provayderler korsetetugin
malimleme xizmetlerinin bir qansha qgaliplesken ham sholkemlesken sistemasina aylangan
boliwina garamastan, unemli ham operativ toltirilip bartw kéz qarasinan onimn informaciya
resurslariin optimallasiwi, Internet galaba xabar qurallarinin bir qatar qaliplesiwin talap etedi.

Uznet rawajlaniwinin birinshi basqish1 qizigiwshilar1 birdey bolgan adamlardi birlestirgen kop

2 3acypcxkuit S.H. MudopMarinoHHoe 061IeCTBO 1 CpeacTBa MaccoBoil nudopmanmn// Madopmammontoe o6mectso. 1999 Nel
ctp 36-40.



sanl1 joybarlardin payda boliw1 ham Ozbekstan haqqindag tariyxiy, madeniy veb-betlerdi usiniw
menen baslangan edi. 2002-jilda dasturiy galaba xabar qurallart 6zinin elektron versiyalarin
jaratiw arqali virtual kenislikti belsendilik penen 6zlestire basladi. Bul tajriybe barqulla 6zinin
unemli natiyjelerin korsete bermedi, jagst kadrlardin jetispewshiligi, olardin jana media bazari
mutajliklerinen xabardar emesligi ham internet basilimlarin juritiwdin 6zine tan qasiyetlerin
bilmegenligi kdzge taslandi.

Keyin ala Ozbekstan sharayatinda mamleket organlarinda paydalaniwshilardi qizigtiriwi
mumkin bolgan tlken kolemdegi malimleme resurslart massivi jaratilgan. Internet tarmaginda
keyinshelik ashiq maghiwmatlar ushin orayliq baza waziypasin atqarip atirgan ashiq

magliwmatlar portali www.data.gov.uz iske tasirilgen bolip, onin tiykargr magseti qayta islew

ham analiz etiwge qolay formatlarda mamleket organlari iskerligi haqqindagi magliwmatlard:
usimw bolip tabiladi. Bul portal Ozbekstan Respublikast Ministrler Komitetinin 2015-j1l 7-
avgustta qabil etilgen 232-sanli qarari tiykarinda jumis alip baradi™®.

Portaldin strukturaliq qurilis1 hdm bdlimleri apiwayi etip berilgen:

a) tiykargl — «Bas bet», «Programmashilargay, «Janaliqlar»;

b) qosimsha — «Portal janaliqlari», «Galabaliq magliwmatlary, «Sholkemler»,
«Portal hagqinday, «Qayta baylanisiwy, «Magliwmatlardan paydalaniw shartleri».

Ashiq magliwmatlardan paydalaniw shartlerin tomendegishe belgilegen:

- ashiqg magliwmatlardan tek nizamli magsetler ushin paydalaniw;

- ashiq magliwmatlardan paydalaniwda olardi duris uzatip atirganligina
isenim kamil etiw;

- ashiq maghwmatlardan paydalaniwda malimleme deregine snoska beriw™.

Ashiq magliwmatlar bazasinin optimal usinist madmleket tarepinen jolga
qoyilgan bolsa da, elege shekem Ozbekstan kéleminde data jurnalistikanin formatlarman ken
paydalanip atirgani joq. Milliy jurnalistika ameliyatinda jana formatlardi qollaniw ushin hazirgi
juritilip atirgan saytlarda olardm elementlerin kériwimizde boladi. Misali, Ozbekstan elektron
milliy associaciyasmin rasmiy sayti bolgan www.naesmi.uz internet manzilinde janaliqlardin
video kontenti jaratilgan. www.ziyouz.com internet saytinda elektron kitaplardin audio
kontentleri de juzege kelgenligin koriwimizge boladi. Sonday-aq, www.telegraf.uz
informaciyalig-analitikaliq  basiliminda bolsa inforgrafika korinisinde magliwmatlardi
uzatqanligin kériwimizge boladi. Magliwmatlard: infografiya formatinda uzatiwdin professional
varianti www.sputniknews-uz.com (10-suwret) saytinda turaql tarde berilip bariladi.

10-suwret

* https://data.gov.uz/uz.
* https://data.gov.uz/uz.
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www.sputniknews-uz.com saytinin onlayn korinisi

«Sputnik» malimleme agentligi — 2014-j11 10-noyabrda «Russia Today» xaliqaraliq
malimleme agentligi tarepinen sholkemlestirilgen. Agentliktin bas ofisi Moskva qalasinda
jaylasgan bolsa da, agentliktin doéretiwshi jamaati mamleketimizdegi ashiq magliwmatlar
bazasinan unemli paydalangan tarizde maglhiwmatlardi visual koériniste massaga effektiv
uzatiwga muyassar bolip atir. Sonin menen bir qatarda veb-kenisliktegi www.uz.undp.org sayti
da 6zbek tilindegi infografikalardi «Media» rubrikasinin «Infografika» boliminde turagqli tirde
berip baradi. Tek gana infografika formatindag: informaciyalard: berip bartwshi1 Ozbekstandag:
birden-bir onlayn kontent «infografikauz» (11-suwret) blog1 esaplanadi.

11-suwret
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www.infografikauz.blogspot.com saytinin platformast

Milliy jurnalistikamizda bunday muisallar sanawli bolip, bul jagday multimedialiq
janrlardan mamleketimiz media qurallar ele toliq paydalana almay atirganliginan derek beredi.
Galaba xabar qurallar1 magliwmat uzatiwdan aldin onin zamanagdy talaplarga juwap bere aliw
jagdayin koérip shigiw maéselesin Uyrenip shigiw kerek. Materiallard: ildji barmsha vizual
koriniske keltirip, tekst kolemen maksimal darejede kishreytirip interaktivlik, illyustraciyaliq
elementlerdi birlestirgen tarizde bugingi auditoriyanin quramali, biraq ansat oOzlestiriletugin
informaciyaga bolgan talabin qanaatlandiriw shart.

Jurnalistika — bugingi kun talaplarina boysinatugin taraw bolganligtan, onin har ganday
texnikalig, texnologiyaliq reformalar1 ganigelik talaplarina say radwishte ozlestirip aliw, onin
rawajlaniw basqishinin jane bir basqishqa koterile alatugininan derek beredi. Degen menen,
mass-media qayst dawir, qay waqitta bolmasin jurnalistikanin 6zinin tiykargr talaplarin
heshqashan 6zgertpeydi: aktualliq, qalisliq, obiektivlik onin baslhi 6lshemleri bolip qaladi.

Jer juzlik mass-media progres tekshelerinen alga qaray adim taslap atirgan usinday bir
sharayatta, biz jasap atirgan zamannin texnologiyaliq rawajlanmiwi jedellilik penen tezlesip
atirganligi esapqa algan halda milliy jurnalistikamizdin jana bagdardi qabil etiwi ham ameliyatta
0z korinisin sawlelendiriw zarurligin keltirip shigaradi.

Anaduéraap:
3. Aycrmyxamman X. AXO0poT — MyBxKHU3a, )K03u0a, dancada. —T.: «Suru acp
aBaoan», 2013.
2. Humon6oes T. Windows Word Ba Internet Tu3umnapuaa wnviant.(YKyB Kymiaama). T.,

«Axangemus», 2002.



3. Hecrepenko @. Ba myammmdiap »xamoacu. Jlyrart. XKypHanuctuka,
pekinamMa, nadbnuk peneiH3. MabsiymorHoma 1700 Ta atama. TomkeHT, «Zar qalamy Hampér,
2003.

6. Pammpona JI.K. UHTEpHET )XypHAIUCTUKACUHUHT IAKJIJIAHUIIIHN Ba

uHTepHeTHUHT ri00an OAB cudarunaru cnienudukacu. Oun.¢.H. auc. aBt. T., 2002.

5. Bradshaw P.J, Cairo A.L and so on. Doing journalism with data: first steps, skills and

tools. learno.net
6. Gray J.Ch, Chambers L.K and so on. The data journalism handbook.
O’reilly.

10-Mag3y: MabayMoT/IapHH capaJiall Ba ACOCHH KHCMJIAPHHA AHUKJIAII TEXHOJIOTHCH

Ba TEXHMKACH
Hapc pexkacu:
1. MabjayMoT/apHHU capajall TeXHUKACH
2. MabJayMoOTJapHH capaJjall Ba aCOCHI KUCMJIAPUHHN AHMKJIAII TEXHOJOTHCH Ba

TeXHUKACH
3. MabjayMoTJIapHU capaJjaiia 1aTa :;KyPHAJIUCT MaxopaTu

Data jurnalistika mamleket media ortaliginda rawajlamiw o6zgesheligi sol eldegi siyasiy

sfera menen baylanisli. Sebebi, data jurnalistika tikkeley ashiq magliwmatlar menen islesetugin
jurnalistikanin jana bagdari esaplanadi. Ashiq magliwmatlar bolsa huqiqiy, demokratiyaliq
jamiyettin tiykargi shartlerinen biri sanaladi. Bizin mamleketimizde malimleme aliw ham
tarqattwdin huququy tiykarlari jaratilganligin Ozbekstan Respublikasi Konstituciyasmin 29-
statiyasinda: «Harkim pikirlew, s6z ham isenim erkinligi huqiqna iye. Harkim 6zi qalegen
xabard1 izlew, aliw ham om tarqattw huqiqi kepillikke alinadi. Sonday-aq, tiykarg
nizamimizdin ameldegi konstituciyaliq sistemaga qarst garatilgan informaciya hdm nizam
menen belgilengen basqa sheklewler bunnan garezsiz. Pikir jaritiw hédm on1 bayanlaw
erkinligi tek mamleket sir1 hdm basqa sirlarga tiyisli bolgan jagdayda gana nizam
tarepinen shekleniwi mumkin»®, dep kérsetilgenliginen bilsek boladi. Biz jasap atirgan huqiqy
demokratiyaliq mémleket ham erkin puqaraliq jamiyettin agzasi bolgan jurnalistler ushin basqa
da bir qatar nizamlar, qgararlar qabil etilgen. Bir sz benen aytqanda, Ozbekstanda jurnalist

qanigeleri garezsiz jumis alip bariw ushin jeterli darejede huqiqiy baza jaratilgan.
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2014-jili Ozbekstan Respublikasinin «Mamleket hakimyati ham basqariw organlar
jumisinin  ashighigin  tdmiynlew haqqinda»gt nizam qabil etilgennen son, 2015-jili
http://data.gov.uz ashiq maghwmatlar sayt1 jumis basladi. Bul bolsa Ozbekstan sharayatinda
zamanagoOy jurnalistikanin jana bagdart bolgan data jurnalistikast boyinsha génigelerdin
magliwmatlar menen jumis alip bariwina jol aship berdi. Degen menen, data jurnalistika tasinigi
bugingi galaba xabar qurallarinin képshiligi ushin elege shekem uyrenilmegen, 6zlestirilmegen
bagdar bolip qalmaqta. Prezidentimiz tarepinen usi jildin 24-may sanesinde qabil etilgen
«Ozbekstan jurnalistika ham galaba kommunikaciya universitetin sholkemlestiriw haqqmda»g1
garart bugingi milliy mass-media ortaliginda jurnalistikanin zamanagdy imidjin jaratiw ushin
berilgen jana ulken imkaniyatlardan biri dep esaplawga boladi. Oytkeni, jurnalistika tarawinin
bilimlendiriw processin jedellestiriwdin ilimiy-metodikaliq waziypalarin sheshiw, jetekshi sirt el
texnologiyalarinin ham bul boyinsha tajriybelerin ameliyatqa engiziwge bagdarlangan ilimiy-
ameliy izertlew jumislarin amelge asiriwda bul qarardin gabil etiliwi data jurnalistikasinin teren
izertleniwine mumkinshilik jaratadi. Solay eken, informaciya jetkerip beriw imkaniyatlarmin
joqar1 darejelerge jetisiwi, kommunikaciya tasqini, hazirgi dawirdegi xabarlaw, magliwmatlar
tarqatiwdin dunyajazlik tarmaq kontekstinde paydalanmiw — bugingi kunnin informaciyaliq
mujajligin putkinley, vizual obrazga ozgeriwine sebepshi boldi. Bunday jagday jurnalistikada
jana bagdar, format hdm janrlardin payda boliwina tiykar jaratti.

Zamanagdy media sistemasindagi jana bagdar sanalgan data jurnalistiksin uyreniw —
bugingi galaba xabar qurallar1 ganigeleri aldinda turgan aktual méselerden biri sanaladi.

Data jurnalistikanin jiregi — sanlar, vizualizaciya. Sonligtan bul bagdardi o6zlestiriw
barisinda ganigenin analitikaliq, dizaynerlik qgabilyeti, jana texnika ham texnologiyalardan
(Internet tarmagman) maksimal darejede paydalana aliw zarurligin keltirip shigaradi. Galaba
xabar qurallar t4jriybesinde belgili — jamiyet ushin dhmiyetli, biraq iri massivtegi magliwmatlar
menen auditoriyan1 tartiw mumkinshiligi qiym bolip keledi. Al, magliwmatlar jurnalistikasi
bugingi kiin media shenberindegi en qolay infosistema bolip, ol magliwmatlardi bir jerde toplaw
arqali ulken baza jaratiw, olardi tartiplestiriw ham il4ji barinsha kébirek magliwmat beriwshi
bagdar sanaladi. Data jurnalistika maghwmatlar aniqligi, strukturaliq jaqtan interaktiv
jaratilganligil, analitikalig mazmuni, bir qaraganda tartimliligi siyaqli gasiyetlerdi 6zinde
jamlestire alatugmligr ushin da bugingi auditoriya ushin socialliq dhmiyetke iye bolip keledi.
Onda tekst, foto, grafika, magliwmatlar sani, mazmuni, formasi hdm olardin jaygasiw tartibi bir-
biri menen uyqas tarizde keliwi yagniy multielementlerdin balanshiliginin optimal korsetkishin
bere aladi. Sebebi, bunda jaratilgan har bir material tiykarinda faktler, cifralar jatadi. Bul bolsa
jurnalist materialinin isenimli boliwina xizmet qiliwsh1 ham avtorga baylanish intellektualliq

shenberin korsete alatugin qurali sipatinda kézge taslanadi. Jurnalisttin daliylleri 6zinin har bir



pikirin maqullaw ushin xizmet qiladi. Data jurnalist bunda faktologiyaliq argumentler, ilim-pan,
statistikaliq faktlerden paydalaniw1 mimkinshiligi jogar1 bolip keledi.

Magliwmatlar jurnalistikas1 janasha informaciya beriwdin innavacion formasi, sol arqali
auditoriya dinyani analitikaliq ham kritikaliq kézgaras penen uyreniwdin jane bir usilin amelde
kore aladi. Juwmaglap aytatugin bolsaq, data jurnalitika 6z auditoriyasinin sawatxanliq
darejesine 6zinin nemli tasir korsete aliw gasiyeti menen zamanagdy mass-medianin en qolay

ham zarr bagdarlarinan biri sanaladi.

Anaduéraap:

4. Jycrmyxamman X. AXOopoT — MyBxkU3a, K03u0a, pancada. —T.: «SIHru acp
aBmomu», 2013.

2. Humon6oe T. Windows Word Ba Internet Tm3umnapuma unuiant.(YKyB Kymuraama). T.,
«Axanemus», 2002.

3. Hectepenko @. Ba myamuduap xamoacu. Jlyrat. KypHanucTuka,
pexiiama, mabnuk peneimni. MabimymornoMa 1700 ta arama. TomkeHT, «Zar qalamy HampéTw,
2003.

7. Pammposa JI.K. IHTepHET )KypHaIMCTUKAaCUHUHT IIAKJUIAHUILIY Ba

uHTepHeTHUHT Tiob6an OAB cudarunaru cneruduracu. Oun.d.H. quc. ast. T., 2002.

5. Bradshaw P.J, Cairo A.L. and so on. Doing journalism with data: first steps, skills and

tools. learno.net



11-Mag3y. /laTta ,KypHAJIHCTHKAHUHT KAHPJIHK XyCyCHATIAPH

(lapc MHIIM3 TWIKHAA YTHIIATH)
Hapc pexacu:
1. JlaTa >KypHAJIUCTHKA )KAaHPJIAPH
2. JKaHpauk XycycusiTjiap
3. Jlara :KypHAJIHCTHKA Ba JACTYPHil )KYPHAJIMCTHKA KAHPJAPHU YpTAacHIAru y3ura

XOCJIUKJIAp

Tasinu cy3 Ba mOopasap: Data journalism, visualizations, ‘typology’, Measurement

DATA STORIES

Data journalism can sometimes give the impression that it is mainly about presentation of
data— such as visualizations which quickly and powerfully convey an understanding of an
aspect of the figures, or interactive searchable databases which allow individuals to look up say
their own local street or hospital. All this can be very valuable, but like other forms of
journalism, data journalism should also be about stories. So what are the kinds of stories you can
find in data? Based on my experience at the BBC, I have drawn up a list or ‘typology’ of
different kinds of data stories.

I think it helps to bear this list below in mind, not only when you are analyzing data, but
also at the stage before that, when you are collecting it (whether looking for publicly available
datasets or compiling freedom of information requests).

Measurement The simplest story — counting or totaling something.
‘Local councils across the country spent a total of £x billion on paper clips last year’

But it’s often difficult to know if that’s a lot or a little. For that, you need context — which
can be provided by:

2. Proportion

‘Last year local councils spent two-thirds of their stationery budget on paper clips’

Or

3. Internal comparison

‘Local councils spend more on paper clips than on providing meals-on-wheels for the
elderly’

Or

4. External comparison

‘Council spending on paper clips last year was twice the nation’s overseas aid budget’

Or there are other ways of exploring the data in a contextual or comparative way:

5. Change over time

‘Cuncil spending on paper clips has trebled in the past four years’
Or
6. ‘League tables’

These are often geographical or by institution, and you must make sure the basis for
comparison is fair, e.g. taking into account the size of the local population.



‘Borsetshire Council spends more on paper clips for each member of staff than any other
local authority, at a rate four times the national average’

Or you can divide the data subjects into groups:
7. Analysis by categories

‘Councils run by the Purple Party spend 50% more on paper clips than those controlled by
the Yellow Party’

Or you can relate factors numerically
8. Association

‘Councils run by politicians who have received donations from stationery companies spend
more on paper clips, with spending increasing on average by £100 for each pound donated’

But, of course, always remember that correlation and causation are not the same thing.
So if you’re investigating paper clip spending, are you also getting the following figures:
Total spending to provide context?

Geographical/historical/other breakdowns to provide comparative data?

The additional data you need to ensure comparisons are fair, such as population size?

Other data which might provide interesting analysis to compare or relate the spending to?

Investigate your MP’s expenses

Join us in digging through the documents of MPs' expenses to identify individual claims, or
documents that you think merit further investigation. You can work through your own MP's
expenses, or just hit the button below to start reviewing. (Update, Fri pm: we now have a
virtually complete set of expenses documents so you should be able to find your MP's) Already
created an account? Log in here.

We have 458,832 pages of documents. 32,755 of you have reviewed
225,443 of them. Only 233,389 to go...

Piease read our privacy policy 1o find oul how we use your data. You must also read

Start reﬁe“ring ] our tarms of service. By reviewing pages, you are agreeing that you have read tha

terms of service, and that you agres to thim

What is data journalism? I could answer, simply, that it is journalism done with data. But

that doesn’t help much.

Both ‘data’ and ‘journalism’ are troublesome terms. Some people think of ‘data’ as any

collection of numbers, most likely gathered on a spreadsheet. 20 years ago, that was pretty much



the only sort of data that journalists dealt with. But we live in a digital world now, a world in

which almost anything can be — and almost everything is — described with numbers.

Your career history, 300,000 confidential documents, who knows who in your circle of
friends can all be (and are) described with just two numbers: zeroes, and ones. Photos, video and
audio are all described with the same two numbers: zeroes and ones. Murders, disease, political

votes, corruption and lies: zeroes and ones.

What makes data journalism different to the rest of journalism? Perhaps it is the new
possibilities that open up when you combine the traditional ‘nose for news’ and ability to tell a

compelling story, with the sheer scale and range of digital information now available.

And those possibilities can come at any stage of the journalist’s process: using
programming to automate the process of gathering and combining information from local

government, police, and other civic sources, as Adrian Holovaty did with ChicagoCrimeand
then EveryBlock.

Or using software to find connections between hundreds of thousands of documents, as

The Telegraph did with MPs' expenses.

Data journalism can help a journalist tell a complex story through engaging infographics.
Hans Rosling’s spectacular talks on visualizing world poverty with Gapminder, for example,
have attracted millions of views across the world. And David McCandless’s popular work in
distilling big numbers — such as putting public spending into context, or the pollution generated
and prevented by the Icelandic volcano — shows the importance of clear design at Information is
Beautiful.

Or it can help explain how a story relates to an individual, as the BBC and the Financial
Times now routinely do with their budget interactives (where you can find out how the budget
affects you, rather than ‘Joe Public’). And it can open up the news gathering process itself, as

The Guardian do so successfully in sharing data, context, and questions with their Datablog.

Data can be the source of data journalism, or it can be the tool with which the story is
told — or it can be both. Like any source, it should be treated with scepticism; and like any tool,

we should be conscious of how it can shape and restrict the stories that are created with it.

The Six Types of Data Journalism Stories

February 27, 2017
by Nicole Veilleux

Tuesday, February 28, 2017, 5:00-7:00 PM in Axinn 229

Andrew Flowers will profile six types of data journalism stories. Several stories will serve as
examples, such as p-hacking in nutrition studies, police officer shootings, Uber’s effect on taxis,
and what local characteristics explain Donald Trump’s electoral victory.



Andrew Flowers served as the Quantitative Editor at FiveThirtyEight, a data journalism website
owned by ESPN. Before joining FiveThirtyEight in 2014, Flowers served as an economic
research analyst at the Federal Reserve Bank of Atlanta. Flowers applies his background in
economics, data analysis, and computer programming to his writing, approaching political,
sports, and economic topics from a “numbers”standpoint.

Event sponsored by.: Middlebury Mathematics, Political Science, Economics, and CTLR.

Anaduéraap:

5. Jycrmyxamman X. AXOOpoT — MyBKH3a, xK03u0a, pancada. —T.: «Auru acp
aBmomu», 2013.

2. Humon6oes T. Windows Word Ba Internet Tu3umnapuna wnviant.(YKyB Kymiaama). T.,
«Axanemus», 2002.

3. Hecrepenko @. Ba myammudaap xamoacu. JIyrat. )KypHanucTuka,
pekiiama, mabnuk peneimni. MabimymornoMa 1700 ta arama. TomkeHT, «Zar qalamy HampéTw,
2003.

8. Pammposa JI.K. IHTepHET KypHATHCTUKACHHHHT MIAKJUTAHUIIY Ba

uHTepHeTHUHT ri00an OAB cudarunaru cnienudukacu. Oun.d.H. guc. aBt. T., 2002.

5. Bradshaw P.J, Cairo A.L and so on. Doing journalism with data: first steps, skills and

tools. learno.net



12-Mag3y. /laTa ;kypHajaucTuka »kaxodH OABaa
Hapc pexxkacu:
1. Jdara skypHanuctukacu xxaxon OABaa

2. Meaua Ba nacrypuii OABaa nara marepuaJsuiap

Tasin4 cy3 Ba n6opaap: nara MaTepuaJ, MeIla KOHTEHT, JaCTyPHi KYPHAJIMCTHKA



THE FUTURE OF JOURNALISM

In an age of digital media and economic
uncertainty

Bob Franklin

The “age of digital media” is witnessing innovation and radical change across all
aspects of journalism, creating economic difficulties for legacy media and a frenzied
search for alternative business models to fund a sustainable journalism for the future.
The global recession since 2007 continues to deepen the sense of economic uncer-
tainty arising from a period of unprecedented change with significant and wide-ranging
consequences for the journalism industry as well as scholarly research in the field of
journalism studies.

The Future of Journalism conference hosted by Cardiff University on 12 and 13
September 2013 was convened by the School of Journalism, Media and Cultural Stud-
ies, to address these concerns via five broadly framed questions concerning the current
circumstances and future prospects for journalism. How are developments in digital
and mobile media, for example, creating new possibilities for producing, distributing
and consuming journalism and, in turn, informing an innovatory journalism practice?
What are the implications of these changes for traditional business models and for the
emergence of new financial strategies to fund journalism? How are these developments
evidenced in particular national contexts with their bespoke journalism cultures, histo-
ries and professional practices? What are the consequences for journalism education,
training and employment, along with journalists’ changing perceptions of their profes-
sional roles? Finally, what are the implications of this fundamental restructuring of jour-
nalism for the ethical, political and democratic life of communities locally, nationally
and globally?

The subtitle of the conference, “The Future of Journalism: In an Age of Digital
Media and Economic Uncertainty”, was chosen to encourage a particular focus on devel-
opments in digital media, but also on the financial strategies designed to resource a
viable and democratic digital journalism. The presence of Robert Picard as plenary
speaker was intended to underscore that latter focus. The 2013 conference attracted
200 scholars from more than 35 countries, with 184 authors presenting 113 research-
based papers in 30 seminar sessions across the two days.

The Future of Journalism 2011-2013

By way of setting the agenda, if not risking what Tony Harcup called stating “the
bleeding obvious” (Harcup 2011), this is undoubtedly a significant time in the history of
journalism when almost every aspect of the production, reporting and reception of news
is changing. The significance of the future of journalism, with its many implications for



The “age of digital media” is witnessing innovation and radical change across all aspects of
journalism, creating economic difficulties for legacy media and a frenzied search for alternative
business models to fund a sustainable journalism for the future. The global recession since 2007
continues to deepen the sense of economic uncertainty arising from a period of unprecedented
change with significant and wide-ranging consequences for the journalism industry as well as
scholarly research in the field of journalism studies.

The Future of Journalism conference hosted by Cardiff University on 12 and 13 September 2013
was convened by the School of Journalism, Media and Cultural Studies, to address these
concerns via five broadly framed questions concerning the current circumstances and future
prospects for journalism. How are developments in digital and mobile media, for example,
creating new possibilities for producing, distributing and consuming journalism and, in turn,
informing an innovatory journalism practice? What are the implications of these changes for
traditional business models and for the emergence of new financial strategies to fund journalism?
How are these developments evidenced in particular national contexts with their bespoke
journalism cultures, histories and professional practices? What are the consequences for
journalism education, training and employment, along with journalists’ changing perceptions of
their professional roles? Finally, what are the implications of this fundamental restructuring of
journalism for the ethical, political and democratic life of communities locally, nationally and
globally?

The subtitle of the conference, “The Future of Journalism: /n an Age of Digital Media and
Economic Uncertainty”, was chosen to encourage a particular focus on developments in digital
media, but also on the financial strategies designed to resource a viable and democratic digital
journalism. The presence of Robert Picard as plenary speaker was intended to underscore that
latter focus. The 2013 conference attracted 200 scholars from more than 35 countries, with 184
authors presenting 113 research-based papers in 30 seminar sessions across the two days.

The Future of Journalism 2011-2013

By way of setting the agenda, if not risking what Tony Harcup called stating “the bleeding
obvious” (Harcup 2011Harcup, Tony. 2011. “Questioning the ‘Bleeding Obvious’: What’s the
Point of Researching Journalism?”” Journalism 13 (1): 21-37.[Crossref], [Web of Science

®], [Google Scholar]), this is undoubtedly a significant time in the history of journalism when
almost every aspect of the production, reporting and reception of news is changing. The
significance of the future of journalism, with its many implications for communications within
local, national and international communities, for economic growth, the operation of democracy,
and the maintenance and development of the social and cultural life of societies around the
globe, is all but impossible to overstate. But it is the pace of change, as much as its character,
which is striking and which leaves publishers, industry analysts and academics struggling to
make their research findings and scholarly discussions relevant and timely. Shapiro, for example,
describes the speed of the transformation of journalism as “dizzying”, but laments that
publication schedules too often transform cutting-edge findings into “yesterday’s news”
(Shapiro 2014Shapiro, Oliver. 2014. “The Future of Journalism; Developments and Debates.”
Book Review Digital Journalism. doi:10.1080/21670811.2014.895499.[Taylor & Francis
Online], [Google Scholar]). The modest ambition for this Introduction is to record what seem to
be key developments and trends emerging between the Future of Journalism conferences in 2011
and 2013. The hope is that it might signal some of the concerns highlighted by subsequent
contributions, provide some brief context for these contributions, as well as offering some
signposts to the infinitely variable but possible future(s) for journalism: to help us to explore
what has been described in a wonderfully expressive phrase, as “this moment of mind-blowing




uncertainty in the evolution of journalism” (Domingo, Masip, and Costera

Meijer, 2014Domingo, David, Pere Masip, and Irene Costera Meijer. 2014. “Tracing Digital
News Networks: Towards an Integrated Framework of the Dynamics of News

Production”. Digital Journalism. doi:10.1080/21670811.2014.927996.[Taylor & Francis
Online], [Google Scholar]).

The Crises of “Financial Viability” and “Civic Adequacy?”

The contraction of legacy media continues apace, characterised by falling audiences, readerships
and advertising revenues. Editorial staffs are still shrinking although more slowly than during the
2008-9 peaks and at differential rates reflecting the circumstances of distinctive media
platforms, media sectors and national settings. The number of daily papers in the United States
has fallen from 1611 in 1990 to 1387 in 2009; editorial jobs are also down with the Paper Cuts
website reporting 16,000 job losses in 2008, reducing to 1850 in 2012 (Paper Cuts 2014Paper
Cuts. Accessed April 2014.http://newspaperlayoffs.com/home/. [Google Scholar]). Pew’s State
of the News Media 2013 report, perhaps a little optimistically, characterises newspapers as
“stabilizing but still threatened”, despite a fall in print advertising for the sixth consecutive year:
and by a substantial $1.8 billion in 2013, or 8 per cent. Measured by revenues, the newspaper
industry in the United States has shrunk to 60 per cent of its size a decade ago. Newspaper
companies struggle to meet pension and debt commitments and continue to reduce news staff,
while some papers have shrunk publication frequency to three times a week. Major newspaper
titles have sold their presses and “aggressively” seek to contract out printing: “imposing
headquarters buildings ... are relics ... and with the real estate market improving, selling makes
more sense” (Edmonds et al. 2013Edmonds, Rick, Emily Guskin, Amy Mitchell,

and MarkJurkowitz. 2013. “Newspapers: Stabilizing but Still Threatened.” The State of the News
Media 2013. PEW Research Center’s Project for Excellence in Journalism. Accessed April 1,
2014.http://stateofthemedia.org/2013/newspapers-stabilizing-but-still-threatened/. [Google

Scholar], 8).

In the United Kingdom, national, regional and local newspapers confront similar problems, but
the larger city-based, daily local papers have suffered disproportionate losses of titles, circulation
and staff, compared to the traditional weekly paid newspapers. The loss of advertising revenues
has been critical in shaping this decline. By 2017 newspaper advertising in the United Kingdom
is projected to have fallen to £1.9 billion (11.2 per cent of market share), while significantly,
digital advertising spend will grow from £7.1 billion (47.5 per cent) in 2014 to a prominence
above all legacy media at £9 billion (53.8 per cent) in 2017

(Reynolds 2014Reynolds, John. 2014 “UK Mobile Advertising Set to Overtake Newspaper Ad
Revenue in 2014.” The Guardian 3 October.http://www.theguardian.com/media/2014/mar/10/uk-
mobile-advertising-overtake-newspaper-revenue. [Google Scholar]). Leading newspaper group
Johnston Press, which owns 250 local newspaper titles (approximately one-quarter of the UK
local newspaper market), announced losses of £248.7 million in the first six months of 2013
(McCulloch 2013McCulloch, Scott. 2013. “Johnston Press Report £248.7mn Pre-Tax Loss for
First Half.” Business Insider. Accessed March 18, 2014.http://www.business7.co.uk/business-
news/company-results-and-forecasts/2013/08/28/johnston-press-reports-248-7m-pre-tax-loss-
for-first [Google Scholar]). This “crisis of financial viability” is closely related to a “crisis of
civic adequacy”, to employ Blumler’s preferred terms (Blumler 2010Blumler, Jay G. 2010.
“Foreword: The Two-legged Crisis of Journalism.” Journalism Studies11 (4): 439—
441.10.1080/14616701003802519[Taylor & Francis Online], [Web of Science ®], [Google
Scholar]). Starved of economic and editorial resources, these local newspaper watchdogs are
constrained on a tight financial leash, no longer able to hold local politicians and governments to
account. Research in the United States (Fico et al. 2013Fico, Frederick, Stephen Lacy, Steven

S. Wildman, ThomasBaldwin, Daniel Bergan, and Paul Zube. 2013. “Citizen Journalism Sites as




Information Substitutes and Complements for United States Newspaper Coverage of Local
Governments.” Digital Journalism 1 (1): 152-168.10.1080/21670811.2012.740270[ Taylor &
Francis Online], [Google Scholar]) and Sweden (Karlsson and Holt 2014Karlsson, Michael,

and KristofferHolt. 2014. “Is Anyone out There? Assessing Swedish Citizen-Generated
Community Journalism.” Journalism Practice8 (2): 164—
180.10.1080/17512786.2013.859830[ Taylor & Francis Online], [Google Scholar]) signals that
the newly emerging participatory, hyperlocal news organisations are insufficiently resourced to
substitute for the democratic oversight provided by the disappearing local papers; they are
“imperfect substitutes at best for most newspapers when it comes to local government coverage”
(Fico et al. 2013Fico, Frederick, Stephen Lacy, Steven

S. Wildman, ThomasBaldwin, Daniel Bergan, and Paul Zube. 2013. “Citizen Journalism Sites as
Information Substitutes and Complements for United States Newspaper Coverage of Local
Governments.” Digital Journalism 1 (1): 152—-168.10.1080/21670811.2012.740270[ Taylor &
Francis Online], [Google Scholar], 166).

But, intriguingly and counterintuitively, Neil Thurman’s recent analysis of on and offline
newspaper reading trends in the United Kingdom revealed that in 2011, 96.7 per cent of the time
domestic audiences spent reading was devoted to print editions

(Thurman 2014 Thurman, Neil. 2014. “News Consumption in the Digital Age: Measuring Multi-
Channel Audience Attention and Brand Popularity.” Digital Journalism 2 (2): 156—
178.10.1080/21670811.2013.818365[Taylor & Francis Online], [Google Scholar]); so some
good news, for those allegedly suffering from “crisis of journalism” ennui and fatigue (Chyi,
Lewis, and Zheng 2012Chyi, Hsiang Iris, Seth C. Lewis, and Nan Zheng. 2012. “A Matter of
Life and Death? Examining How Newspapers Covered the Newspaper ‘Crisis’”. Journalism
Studies 13 (3): 305-324.[Taylor & Francis Online], [Web of Science ®], [Google Scholar]).

Paywalls: A Viable Business Model?

Paywalls are being erected at break-neck speed, seemingly reversing the earlier industry mood
that “news must remain free”. But they are also being demolished—and promptly. In mid-
August 2013, for example, The San Francisco Chronicleannounced the collapse of the paywall
erected in the previous March. Others—if not collapsing—are “softening” and reducing prices in
the face of competition. A study by Pickard and Williams (2014Pickard, Victor, and Alex
T.Williams. 2014. “Salvation or Folly? The Promise and Perils of Digital Paywalls.” Digital
Journalism 2 (2): 195-213.10.1080/21670811.2013.865967[Taylor & Francis Online], [Google
Scholar]) notes that the New York Times’ “metered” paywall has halved its free offer of 20
stories to only 10.

The reasons for all this tumbling masonry are apparent. A recent eight-country survey of
paywalls (Myllylahti 2014Myllylahti, Merja. 2014. “Newspaper Paywalls- the Hype and the
Reality: A Study of How Pad News Content Impacts on Media Corporations Revenues.” Digital
Journalism 2 (2): 179-194.10.1080/21670811.2013.813214[Taylor & Francis Online], [Google
Scholar]) found that they deliver only 10 per cent of media companies’ revenues, while Business
Insider magazine posed the killer dilemma: while the average print subscriber generates $1100 a
year, the equivalent figure for a digital subscriber is $175. Myllylahti concludes that paywalls are
“not a viable business model”. Paywalls, moreover, contribute to a democratic deficit by using
“the ability to pay” to gatekeep exclusion from quality news (Pickard and

Williams 2014Pickard, Victor, and Alex T.Williams. 2014. “Salvation or Folly? The Promise
and Perils of Digital Paywalls.” Digital Journalism 2 (2): 195—
213.10.1080/21670811.2013.865967[Taylor & Francis Online], [Google Scholar]). In this way,
paywalls constitute a modern version of the enclosure movement in which the common pastures
of high-quality, wide-ranging news reporting—which were open and accessible to everyone—




are suddenly fenced off to allow access to only a privileged few. Add to this the fact that a study
of content provided on Die Welt’s online edition, before and after the erection of a metered
paywall in December 2012, detected no discernible improvement (“no added value”) in the
quality or uniqueness of published news stories, above that which was available for free
elsewhere on the internet, and the rationale for “paying for news” becomes inexplicable. The
study concludes that “the rather remarkable result is that welt.de now demands money for
content and services [in the Business and Finance section] which the news website offered for
free before erecting the paywall and which users can get elsewhere on the Web without
payment” (Brandstetter and Schmalhofer 2014 Brandstetter, Barbara,

and Jessica Schmalhofer. 2014. “Paid Content: A Successful Model for Publishing Houses in
Germany?” Journalism Practice 8 (5). doi:10.1080/17512786.2014.895519.[Taylor & Francis
Online], [Google Scholar]).

“Multiple Revenue Streams” or “Low-pay, No-pay Journalism?”

There seems to be no agreement (within the journalism industry or the academy) about the
appropriateness of particular alternatives to the advertiser model, as legacy media experiment
with various mixes of pay walls (Myllylahti 2014Myllylahti, Merja. 2014. “Newspaper
Paywalls- the Hype and the Reality: A Study of How Pad News Content Impacts on Media
Corporations Revenues.” Digital Journalism 2 (2): 179—
194.10.1080/21670811.2013.813214[Taylor & Francis Online], [Google Scholar]; Pickard and
Williams 2014Pickard, Victor, and Alex T.Williams. 2014. “Salvation or Folly? The Promise
and Perils of Digital Paywalls.” Digital Journalism 2 (2): 195—
213.10.1080/21670811.2013.865967[ Taylor & Francis Online], [Google Scholar]), advertising
on mobile devices (Nel and Westlund 2012Nel, Francois, and OscarWestlund. 2012. “The 4 C’s
of Mobile News—Channels, Conversation, Content and Commerce.” Journalism Practice6 (5-
6): 744-753.10.1080/17512786.2012.667278[ Taylor & Francis Online], [Google Scholar];
Reynolds 2014Reynolds, John. 2014 “UK Mobile Advertising Set to Overtake Newspaper Ad
Revenue in 2014.” The Guardian 3 October.http://www.theguardian.com/media/2014/mar/10/uk-
mobile-advertising-overtake-newspaper-revenue. [Google Scholar]), the sale of newspaper apps
(Franklin 2013aFranklin, Bob, ed. 2013a. The Future of Journalism: Developments and
Debates, 1-19. London: Routledge, Taylor and Francis. [Google Scholar]), crowdfunding,
crowdsourcing and co-creation (Aitamurto 2013 Aitamurto, Tanja. 2013. “Balancing between
Open and Closed: Co-Creation in Magazine Journalism.” Digital Journalism 1 (2): 229—
251.10.1080/21670811.2012.750150[ Taylor & Francis Online], [Google Scholar]), hyperlocal
business models (van Kerkhoven and Bakker 2014Van Kerkhoven, Marco,

and PietBakker. 2014. “The Hyperlocal in Practice: Innovation, Creativity and

Diversity.” Digital Journalism?2 (3). doi:10.1080/21670811.2014.900236.[ Taylor & Francis
Online], [Google Scholar]), not-for-profit models which secure funding from international non-
governmental organisations, private foundations and think-tanks (Requejo-Aleman and Lugo-
Ocando 2014Requejo-Aleman, José L, and Jairo Lugo-Ocando. 2014. “Assessing the
Sustainability of Latin American Investigative Non-profit Journalism” Journalism Studies 15 (5).
doi:10.1080/1461670X.2014.885269.[Taylor & Francis Online], [Google Scholar]), a mix of
public funding, sales and subscription to finance minority-language journalism (Zabaleta et

al. 2014Zabaleta, Ifaki, Carme Ferré-Pavia, Arantza Gutierrez, ItxasoFernandez,

and NikolasXamardo. 2014. “Future Business Innovation in Minority Language Media: back to
Basics.” Journalism Practice 8 (5). doi:10.1080/17512786.2014.895518.[Taylor & Francis
Online], [Google Scholar]), efforts to monetise hyperlinks (Doherty 2014Doherty, Skye. 2014.
“Hypertext and Journalism: Paths for Future Research.” Digital Journalism 2 (2): 124—
139.10.1080/21670811.2013.821323[Taylor & Francis Online], [Google Scholar]) and, finally,
even the bizarre-sounding but expansive provision of machine- or robot-written news

(Clerwall 2014Clerwall, Christer. 2014. “Enter the Robot Journalist: Users’ Perceptions of




Automated Content.” Journalism Practice 8 (5). doi:10.1080/17512786.2014.883116.[Taylor &
Francis Online], [Google Scholar]; van Dalen 2013Van Dalen, Arjen. 2013. “The Algorithms
behind the Headlines: How Machine-written News Redefies the Core Skills of Human
Journalists” In The Future of Journalism: Developments and Debates, edited

by Bob Franklin, 144—154. London: Routledge. [Google Scholar]). The latest digital media
innovation which offers the promise of a revenue stream is grabbed with all the enthusiasm
previously reserved for lifebelts on the Titanic, rather than with any sense of certainty about
resourcing a sustainable new era of journalism. But Picard (2014Picard, G. Robert. 2014.
“Twilight or New Dawn of Journalism: Evidence from the Changing News

Ecosystem.” Journalism Studies 15 (5). doi:10.1080/1461670X.2014.895530.[ Taylor & Francis
Online], [Google Scholar]) is ultimately optimistic, celebrates the diversity of business models
and revenue streams, and concludes:

What is clear is that news providers are becoming less dependent on any one form of funding
than they have been for about 150 years. Multiple revenue streams from readers and advertisers,
from events and e-commerce, from foundations and sponsors, and from related commercial
services such as web hosting and advertising services are all contributing income. It is too early
to assess fully the efficacy and sustainability of these sources, but they provide reason to believe
that workable new business models are appearing in news provision (Picard 2014Picard, G.
Robert. 2014. “Twilight or New Dawn of Journalism: Evidence from the Changing News
Ecosystem.” Journalism Studies 15 (5). doi:10.1080/1461670X.2014.895530.[ Taylor & Francis
Online], [Google Scholar]).

Scholars such as Piet Bakker demur from this assessment, arguing that increasing pressures to
produce cheaper content for digital platforms by using “aggregation, content farms and
Huffinization” have given rise to a “low-pay and no-pay journalism” where content is no longer
King and, following its abdication, “part-timers and amateurs” rather than professional
journalists proliferate (Bakker 2012Bakker, Piet. 2012. “Aggregation, Content Farms and
Huffinization: The Rise of Low-Pay and No-Pay Journalism.” Journalism Practice 6 (5-6): 627—
637.10.1080/17512786.2012.667266[Taylor & Francis Online], [Google Scholar]).

Four Hundred Million Tweets Posted Daily—and Growing!

The expansive popularity of social media, especially Twitter, offers a further development of
consequence for the future of journalism. On the occasion of its seventh birthday in March 2013,
Twitter claimed more than 200 million active users, with 400 million tweets posted daily
(Hermida 2013Hermida, Alfred. 2013. “#Journalism: Reconfiguring Journalism Research about
Twitter One Tweet at a Time.” Digital Journalism 1 (3): 295—
313.10.1080/21670811.2013.808456[ Taylor & Francis Online], [Google Scholar]). The use of
Twitter by journalists as well as readers—surely the definitive “blurring boundary”—is clearly
significant. For journalists, Twitter is a substantial and invaluable source of breaking news but,
as Farida Vis’ study of covering the London Riots in 2011 revealed, it is also a significant
platform for reporting breaking news (Vis 2013 Vis, Farida. 2013. “Twitter as a Reporting Tool
for Breaking News: Journalists Tweeting the 2011 UK Riots.” Digital Journalism 1 (1): 27—
47.10.1080/21670811.2012.741316[Taylor & Francis Online], [Google Scholar]). It is,
moreover, an important vehicle for more participatory forms of citizen journalism, even if the
140 character format requires the journalistic skills of tabloid compression to be highly
developed. Journalists’ uses of Twitter for news-gathering and reporting have become a
normalised aspect of their professional practice (Lasorsa, Lewis, and

Holton 2012Lasorsa, Dominic L., Seth C.Lewis, and Avery E. Holton. 2012. “Normalizing
Twitter: Journalism Practice in an Emerging Communication Space.” Journalism Studies 13
(1): 19-36.10.1080/1461670X.2011.571825[Taylor & Francis Online], [Web of Science




®], [Google Scholar]), although the extent and regularity with which journalists use Twitter and
other social media, in their private and professional lives, varies substantially reflecting their age,
and professional attitudes (Hedman and Djerf Pierre 2013Hedman, Ulrika, and MonikaDjerf-
Pierre. 2013. “The Social Journalist: Embracing the Social Media Life or Creating a New Digital
Divide?” Digital Journalism 1 (3): 368-385.10.1080/21670811.2013.776804[Taylor & Francis
Online], [Google Scholar]).

The implications for legacy media seem significant, although occasionally some claims risk
challenge for hyperbole: Siapera, Papadopoulou, and Archontakis

(2014Siapera, Eugenia, LambriniPapadopoulou, and FragiskosArchontakis. 2014. “Post-crisis
Journalism; Critique and Renewal in Greek Journalism.” Journalism Studies: Forthcoming.
doi:10.1080/1461670X.2014.916479.[Taylor & Francis Online], [Google Scholar]), for example,
assert that “if the advent of the internet did not undermine the existing media system and
journalism, then the rise of social media surely did”. Other research studies counsel greater
caution concerning the role of social media in two ways. First, Ju, Jeong, and Chyi

(2014Ju, Alice, Sun Ho Jeong, and Hsiang Iris Chyi. 2014. “Will Social Media save
Newspapers? Examining the Effectiveness of Facebook and Twitter as News

Platforms.” Journalism Practice 8 (1): 1-17.10.1080/17512786.2013.794022[Taylor & Francis
Online], [Google Scholar]) argue that the business strategy of newspapers concerning the
contribution of social media to revenue streams risks replicating the errors of their earlier ‘web
experiment by seeking eyeballs before locating a revenue stream, giving content away for free
and granting audiences access to aggregators’. Their analysis of 66 US newspapers revealed that
while the distribution of newspapers” content through social networking sites has become
“common practice”, their “contribution to ... advertising revenue seems underwhelming” (Ju,
Jeong, and Chyi 2014Ju, Alice, Sun Ho Jeong, and Hsiang Iris Chyi. 2014. “Will Social Media
save Newspapers? Examining the Effectiveness of Facebook and Twitter as News

Platforms.” Journalism Practice 8 (1): 1-17.10.1080/17512786.2013.794022[Taylor & Francis
Online], [Google Scholar]). Second, research has also revealed the dissonance which can
characterise social and legacy media evidenced in newspaper editors’ choices of content and the
topics chosen for sharing by social media users (Twitter, Facebook, Google+, Delicious,
Pinterest and StumbleUpon). A study of the New York Times and the Guardian revealed that
while newspapers emphasise sport, the economy, entertainment and celebrity stories, users of
social networking sites, in “sharp contrast”, prefer to share opinion pieces as well as local,
national and global news stories. Consequently, despite their prominence in both newspapers,
sports stories, for example, “fail to actively engage the social media audience” with only a
quarter of sport-related articles published by the New York Times featuring on Facebook or
Twitter. The study also highlights the marked differences between the social media presence of
newspapers, with 86 per cent of Guardian articles appearing on Facebook and a very striking 96
per cent on Twitter, compared to 40 and 36 per cent, respectively, for the New York Times,
perhaps reflecting the presence of a paywall at the latter paper (Bastos 2014Bastos, Marco
Toledo. 2014. “Shares, Pins and Tweets: News Readership from Daily Papers to Social

Media.” Journalism Studies. doi:10.1080/1461670X.2014.891857.[Taylor & Francis

Online], [Google Scholar]).

Mobile Devices and News on the Move

The sheer scale and pace of the growth in ownership of mobile phones and tablets by journalists
and the public has been extraordinary. The Guardian (21 August 2013) claimed the sale of
tablets in the first six months of 2013 had doubled compared to the same period in 2012; PCs and
laptops have rapidly become yesterday’s news. In the United Kingdom, mobile advertising
revenues are forecast to overtake newspaper advertising revenues in 2014 as they rise to £2.3
billion from £1.9 billion in 2013 while newspaper revenues (national and local) continue their



decline from £2.2 billion to £2.1 billion across the same period

(Reynolds 2014Reynolds, John. 2014 “UK Mobile Advertising Set to Overtake Newspaper Ad
Revenue in 2014.” The Guardian 3 October.http://www.theguardian.com/media/2014/mar/10/uk-
mobile-advertising-overtake-newspaper-revenue. [Google Scholar]). In the United States,

Pew’s State of the News Media 2013 report’s section on “Tablets, Smartphones and Social
Media” claims:

Even if growth slows from exponential to merely fast, each of these three platforms has become
huge and stands to get bigger. Nearly half of US adults have smartphones and 31% have tablet
devices ... A rising share of news consumption goes to each of these platforms. Some digital
business analysts see mobile largely supplanting desktop/laptop consumption within two or three
years. (Edmonds et al. 2013Edmonds, Rick, Emily Guskin, Amy Mitchell,

and MarkJurkowitz. 2013. “Newspapers: Stabilizing but Still Threatened.” The State of the News
Media 2013. PEW Research Center’s Project for Excellence in Journalism. Accessed April 1,
2014.http://stateofthemedia.org/2013/newspapers-stabilizing-but-still-threatened/. [Google

Scholar])

Mobile devices are undoubtedly a game changer, offering journalists liberation from the
newsroom in a way that John Pavlik anticipated more than a decade ago

(Pavlik 2001Pavlik, John. 2001. Journalism and New Media. New Y ork: Columbia University
Press.[Crossref], [Google Scholar]). Journalists can use smartphones and tablets to access legacy
and social media news reports, use them in turn as news sources, respond to them and upload
their own reports and/or post comments. Technologically, mobile devices provide the necessary
preconditions to make “news on the move” a reality.

Oscar Westlund’s (2013Westlund, Oscar. 2013. “Mobile News: A Review and Model of
Journalism in an Age of Mobile Media.” Digital Journalism 1 (1): 6—
26.10.1080/21670811.2012.740273[Taylor & Francis Online], [Google Scholar]) concluding
observation in his magisterial overview of research studies of mobile devices, that six billion
people worldwide now enjoy network access via a mobile device which is a greater number of
people than are connected to electricity, makes it difficult not to speculate about the possible
implications of this compelling statistic for the future of journalism.

Data Journalism and “Emerging Forms of Story Telling”

A significant development since the Future of Journalism conference 2011 has been the
emergence of new “genres” of journalism, most notably data journalism, defined and understood
as an “emerging form of storytelling” which combines the skills and techniques informing
journalists’ professional practice with data analysis and programming skills (Appelgren and
Nygren 2014Appelgren, Ester, and GunnarNygren. 2014. “Data Journalism in Sweden:
Introducing New Methods and Genres of Journalism into ‘Old’ Organizations.” Digital
Journalism 2 (3). doi:10.1080/21670811.2014.884344.[Taylor & Francis Online], [Google
Scholar]). Data journalism involves interrogating large data sets, that may be crowdsourced, and
hence initial assessments of the possible contribution of data journalism is judged to be to
enhance news production, with particular emphasis on the potential to invigorate investigative
journalism (Gray, Chambers, and Bounegru 2012Gray, Jonathan, Lucy Chambers,

and Liliana Bounegru. 2012. The Data Journalism Handbook: How Journalists Can Use Data to
Improve the News. Sebastopol, CA: O’Reilly Media. [Google Scholar]). Data journalism has
affinities with what Meyer (1991Meyer, Philip. 1991. The New Precision

Journalism. Bloomington: Indiana University Press. [Google Scholar]) termed “precision
journalism” and Flew et al. (2012Flew, Terry, Christina L.Spurgeon, Anna Daniel, and Adam
Glen Swift. 2012. “The Promise of Computational Journalism.” Journalism Practice6 (2): 157—




171.10.1080/17512786.2011.616655[Taylor & Francis Online], [Google Scholar]) designated
“computational journalism” (Karlsen and Stavelin 2014Karlsen, Joakim,

and EirikStavelin. 2014. “Computational Journalism in Norwegian Newsrooms.” Journalism
Practice 8 (1): 34-48.10.1080/17512786.2013.813190[ Taylor & Francis Online], [Google
Scholar]). In the United Kingdom, the Guardian newspaper has done much to pioneer
practitioner developments in data journalism, while in the academy this new genre is emerging
rather than established and scholarly literature is relatively sparse; a special issue of Digital

Journalism (3.3) intends to profile this new area of scholarship within the journalism studies
field.

Journalism’s Culture, Professional Roles and Ethics

The Leveson Inquiry raised significant concerns about journalism’s professional culture,
journalists’ professional roles, ethics and identity; and all this in the context of a debate about
journalists’ relations with sources, especially politicians, as well as a heated debate about
regulation and the balance between privacy and press freedom

(Dawes 2014Dawes, Simon. 2014. “Press Freedom, Privacy and the Public Sphere.” Journalism
Studies 15 (1): 17-32.10.1080/1461670X.2013.765637[ Taylor & Francis Online], [Web of
Science ®], [Google Scholar]; Franklin 2013aFranklin, Bob, ed. 2013a. The Future of
Journalism: Developments and Debates, 1-19. London: Routledge, Taylor and Francis. [Google
Scholar]). Phone hacking by journalists at the News of the World shocked the public, led to the
closure of the title, and witnessed the charging and arrest of journalists and newspaper
executives. At the time of writing, the case against Andy Coulson, previously editor of the News
of the World, and Rebekah Brooks, the former Chief Executive of News International (News UK
since 26 June 2013) is ongoing.

Lord Justice Leveson opened the hearings for his Inquiry on 14 November 2011 by stressing the
fundamental importance of newspapers to the broader democratic functioning of a polity. The
press, he announced “provides an essential check on all aspects of public life. That is why any
failure within the media affects us all”. It follows for Leveson that the “one simply question™ at
the “heart of this inquiry ... may be: who guards the guardians?” (Leveson Inquiry 2012L.eveson
Inquiry. 2012. Accessed April 1,
2014.http://webarchive.nationalarchives.gov.uk/20140122145147/http:/www.levesoninquiry.org.
uk [Google Scholar]). The central proposal of Leveson’s final 2000 page report, published on 29
November 2012 (Leveson Inquiry — Report 2012Leveson Inquiry—

Report. 2012.http://webarchive.nationalarchives.gov.uk/20140122145147/http:/www.levesoning
uiry.org.uk/about/the-report/. [Google Scholar]), which recommended the establishment of a
statutory body to oversee the new independent press regulator (the “guardian” who “guards the
guardian”), was promptly rejected by Prime Minister Cameron. On 9 July 2013 the successor to
the Press Complaints Commission (PCC), the Independent Press Standards Organisation

(IPSO 20141PSO. 2014. Independent Press Standards

Organisation.http:// www.ipso.co.uk/. [Google Scholar] http://www.ipso.co.uk/), was announced
but derided as a “cynical rebranding exercise” (Hacked Off 2011 http://hackinginquiry.org/).

Scholarly comment on the hacking affair has been perhaps predictably slower to emerge, but in
an effort to explain the press’ “longstanding resistance to accountability”, Thomas and Finneman
(2014Thomas, Ryan J., and TeriFinneman. 2014. “Who Watches the Watchdogs? British
Newspaper Metadiscourse on the Leveson Inquiry.” Journalism Studies 15 (2): 172—
186.10.1080/1461670X.2013.806068[ Taylor & Francis Online], [Web of Science ®], [Google
Scholar]) analysed four “meta-discourses” (catastrophisation, self-affirmation, minimisation and
localisation) encoded in press reporting of the phone-hacking scandal. Their concern was to
explore journalism’s own views about Leveson and press regulation or, in their preferred phrase,




“journalism about journalism”. In aggregate, these four discourses signal an “institutional
ideology” which is “quick to assert rights” but reluctant to accept any reciprocal responsibilities
(Thomas and Finneman 2014Thomas, Ryan J., and TeriFinneman. 2014. “Who Watches the
Watchdogs? British Newspaper Metadiscourse on the Leveson Inquiry.” Journalism Studies 15
(2): 172-186.10.1080/1461670X.2013.806068[ Taylor & Francis Online], [Web of Science

®], [Google Scholar]).

But the journalism “Hunters” in turn became the “Hunted” when in August 2013

the Guardian began to report the ease and regularity with which the American National Security
Agency (NSA) and the UK’s Government Communications Headquarters (GCHQ), seemingly
hack everyone; especially journalists, but also citizens, other governments and even the private
mobile phones of heads of state—including Angela Merkel

(Oltermann 2013Oltermann, Philip. 2013. “NSA Bugging Turns Spotlight on World Leaders’
‘Safe’ Communications.” Guardian 25 October, Accessed April 1,
2014.http://www.theguardian.com/world/2013/oct/25/nsa-bugging-angela-merkel-german-us-
spying. [Google Scholar]). The “whistle blower” on this occasion was Edward Snowden whose
prominence in the news coincided with the sentencing of Chelsea (previously Bradley) Manning
to 35 years imprisonment for releasing classified information to WikiLeaks. Both cases raised
important issues concerning the protection of sources and government accountability, as well as
sparking boundary disputes about “interlopers” and precisely who is a journalist, along with
shifting perceptions of journalists’ roles in the context of organisations like WikilLeaks
(Eldridge 2014Eldridge, Scott A II. 2014. “Boundary Maintenance and Interloper Media
Reaction: Differentiating between Journalism’s Discursive Enforcement Processes.” Journalism
Studies 15 (1): 1-16.10.1080/1461670X.2013.791077[Taylor & Francis Online], [Web of
Science ®], [Google Scholar]).

Implications for Journalism Studies

Finally, these developments have, in turn, helped to reconfigure the scholarly agenda of
journalism studies and this is wholly appropriate, if not inevitable, given that a good deal of
research in the field seeks to reflect on changing professional practice and to be relevant to such
changes. Consequently, new journals are blossoming in response to the impact of digital media
on journalism practice and theory. In February 2013, the publisher Routledge Taylor & Francis
launched Digital Journalism, which has enjoyed considerable editorial success and a burgeoning
readership, with a decision to move from three to four issues a year taken within six months of
the journal’s launch. Sage has similarly launched a new journal, called Mobile Media and
Communications, which will undoubtedly find a similarly enthusiastic readership. Major
innovations and developments within the field deservedly and therefore inevitably require the
establishment of new journals to offer a forum for the discussion and publication of relevant
research; as I expressed it in the launch Editorial for Digital Journalism, journals should be “A
place to hang out... a place of intellectual companionship ... a place to hang our intellectual
hats” (Franklin 2013bFranklin, Bob. 2013b. “Editorial.” Digital Journalism 1 (1): 1—
5.10.1080/21670811.2012.740264[Taylor & Francis Online], [Google Scholar]).

But the transformation of journalism in this “age of digital media” has not merely created new
topics, themes and subjects for scholars to investigate and explore to complement the existing
concerns of journalism studies. Rather, the considerable changes to all aspects of journalism,
noted in the contributions to this collection, have challenged and contested even the most
enduring and fundamental theoretical concerns of journalism scholars, prompting them to revisit
and confront again, albeit in a fresh context and guise, such perennial questions as What is
journalism? and Who is a journalist? The posing of existential questions and the analysis of
“blurring boundaries” seems ubiquitous in contemporary discussions of journalism studies. In
much the same way, radical changes to journalists’ professional practices and journalism’s



online and digital products increasingly require new methodological tools and research strategies
to generate evidence and argument to inform the field of “digital” journalism studies (Strombéack
and Karlsson 2010Strombaéck, Jesper, and MichaelKarlsson. 2010. “Freezing the Flow of Online
News.” Journalism Studies 11 (1): 2—19.[Taylor & Francis Online], [Web of Science

®], [Google Scholar]). Consequently, scholars are conducting a re-examination of the theoretical
and methodological foundations of journalism studies. One example of this intellectual
reassessment is a series of special issues of academic journals devoted to exploring the scholarly
implications of recent developments. In addition to this “Future of Journalism” collection, there
are issues planned and in press exploring “Theories of Journalism in a Digital Age” (edited by
Laura Ahva and Steen Steensen) in Digital Journalism (3.1) and Journalism Practice (9.1), and
“Research Methods in the Age of Digital Journalism” (edited by Michael Karlsson and Helle
Sjevaag) in Digital Journalism (4.1). Seth Lewis’ issue devoted to the analysis and consideration
of “Journalism in an Era of Big Data” (Digital Journalism 3.2) and Stuart Allan’s collection
exploring “Photojournalism and Citizen Journalism: Cooperation, Collaboration and
Connectivity” in Journalism Practice (9.4), continue this theme of examining fundamental shifts
in the academic and scholarly terrain of journalism studies.

Capturing the Moment of Mind-blowing Uncertainty

The Future of Journalism 2013 Conference at Cardiff tried to capture a moment of calm in the
“mind-blowing evolution” of journalism and journalism studies to enable discussion and analysis
of their uncertain and variously conceived and theorised futures. Many of the papers presented at
the conference offered a retrospective glance, cataloguing recent changes, thereby helping to
offer a useful balance between diagnosis and prognosis. This Introduction has explored some of
the key developments in journalism between the two conferences in 2011 and 2013, along with
the different ways in which scholars have analysed and reflected critically upon them, in the
hope that they might anticipate the concerns of authors whose work is presented below, while
also offering milestones to help explore the developing futures for journalism and journalism
studies.

Digital Journalism, Journalism Practice and Journalism Studies assign considerable importance
to securing an audience for these studies to encourage further discussion, challenge and
interrogation, but also to inform readers’ own thinking and research on these significant issues
which sit at the head of the research agenda in journalism studies. I hope readers will find the
argument and evidence of the various and diverse research studies published below fascinating,
important, but mostly valuable and useful for their own work.
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Appendix

Papers presented at The Future of Journalism 2013

(Presented alphabetically by first name of first author)

Amplifying distortions: How mobile phone content serves to emphasise violence and conflict in
broadcast foreign news coverage

Adrian J. C. Hadland and Eddy L. Borges-Rey

A comparative analysis of digital paywall systems: Challenges to journalism of “quality” daily
mastheads

Andrea L. Carson

The value of hyperlocal community news to democracy

Andy Williams, Jerome Turner, Dave Harte and Glyn Mottershead

Where the (inter)action is: Journalists’—and the audiences’—social media use

Annika Bergstrom and Ulrika Hedman

Using tweets to report from afar: Newspaper coverage in the Netherlands and Britain compared
Ansgard Heinrich

Assessing journalists’ presence in social media

Ari Heinonen, Elina Noppari and Eliisa Vainikka

The rise of a news problem: How media groups may redefine their business model within the
digital context?

Arnaud Anciaux

The robot eye witness: Visual conquering of unwatched realities through unmanned aerial
vehicles

Astrid Gynnild
Paid content: A successful business model for publishing houses in Germany?
Barbara Brandstetter and Jessica Schmalhofer

Blurring boundaries or embracing journalistic ideals? Explaining journalists views on public
relations

Bengt Johansson and Magnus Fredriksson



Newsroom convergence and user participation in interplay with journalistic practices: A case
study in Switzerland

Brigitte Hofstetter and Philomen Schonhagen

How Portuguese cultural journalism coverage is changing: A study about the first decade of the
XXI century

Carla Maria Batista

A rhetorical illusion? Bridging the gap between journalism’s normative discourse and everyday
digital news use

Chris Peters and Marcel Broersma

Everyday images: News ecology and the digitalization of photojournalism

Chris Peters and Stuart Allan

The necessity of investigating garbage: The possible anachronism of journalism studies
Chris van der Heijden

Assessing the quality of automated content

Christer Clerwall

Journalists as innovation agents: The development of a measure for journalistic role stress
Christian Fieseler, Stephanie Grubenmann and Miriam Meckel

Follow-up communication in the blogosphere: A comparative study of bloggers linking to
professional and participatory media

Christian Nuernbergk

The journalistic quality of internet formats and services: Results of a user survey
Christoph Neuberger

Innovation through practice: Understanding the cultural valuation of technology
Christoph Raetzsch

Journalism & the city: The impact of urban space on foreign correspondence
Cristina Archetti

Institutional learning from a newsroom minority in times of change: The case of the Swiss public
service broadcasting company

Daniel Perrin, Mathias Fiirer, Aleksandra Gnach and Thomas Gantenbein

From a Nairobi dumpsite to a Los Angeles fundraiser: Exploring a global crisis reporting project
and an emerging NGO—media partnership



David Conrad

Live reporting terror: Online news and citizen crisis communication

Einar Thorsen

Watchdogging in code

Eirik Stavelin

Live Journal blog platform as a tool for professional work of Russian journalists
Elena Johansson

Media meets climate: Field dialogues

Elisabeth Eide and Risto Kunelius

Guidelines on balance in choices of sources: A European comparison

Els Diekerhof

A new generation of non-fiction narratives as One of the Futures of Journalism?
Erik Neveu

An undressed newsroom: Application of visual ethnography in media research
Katerina Sv. Gillarova, Alice N. Tejkalova and Filip Lab

Defining the blurring boundaries of journalism in a digital news ecosystem
Florence Le Cam and David Domingo

The impact of civil and public journalism on audience involvement

Gabi Schaap and Liesbeth Hermans

Visualizing news: Make it work

Gerard Smit, Yael de Haan and Laura Buijs

Disaster-journalism anno Twitter

Gert van Wijland

Data journalism in Sweden; Introducing new methods and genres of journalism into “old”
organizations

Gunnar Nygren and Esther Appelgren

Professional autonomy—challenges and opportunities: A survey of 1500 journalists in Poland,
Russia and Sweden

Gunnar Nygren, Boguslawa Dobek-Ostrowska and Maria Anikina



Revisiting the idea of public service-oriented journalism
Halliki Harro-Loit

Dialogue as a journalistic ideal

Harald Hornmoen and Steen Steensen

Five arguments for public media accounta

13-Tema. JlaTa »KypHAJMCTUKAHUHT KAHJIAPH Oyiinya MaTepUaJIapy Taiépaam
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NP-Series - Valve Regulated Lead Acid Battery

NPO0.8-12

SPECIFICATIONS

Nominal voltage 12 A

20-hr rate Capacity 1o 1.75VPC at 20°C 0.8 Ah

10-hr rate Capacity to 1.75VPC at 20°C 0.74 Ah

DIMENSIONS

Length 96 (£1) mm

Width 25 (1) e

Height B1.5 (£2) mm

{height over terminals) NiA mm

Mass (typical) 0.35 kg

TERMINAL TYPE

PLUG - JST No VHR-2N 1 mm

OPERATING TEMPERATURE RANGE

Storage -20°C to +60°C

Charge -15°C 1o +50°C

Discharge -20°C to +60°C [CAvour
STORAGE

Capacity loss per month at 20°C (approx) 3 | o

CASE MATERIAL

Standard Option ABS (UL 94:HB)

Flame retardant option (FR) ABS (UL94:VOD)

CHARGE VOLTAGE

Float charge voltage at 20°C ;3232 E::: 3:; 'l.r‘.f:eil

L e 3

Cyclic (or Boost) charge at 20°C ;443 E:g:::\; W:refl

Cyclic ;hargﬁ voltage temperature correction factor 4 mV/call e

(for variations from the standard 20°C)

CHARGE CURRENT

Float charge current limit Mo limit A

Cyclic (or Boost) charge current limit 0.2 A

MAXIMUM DISCHARGE CURRENT

1 second 24 A

1 minute A

SHORT-CIRCLIT CURRENT & INTERMAL RESISTANCE

(according to EN IEC 60896-21)

Internal resistance MN/A mid 3RD PARTY CERTIFIC
Short-Circuit current NIA A IS0 9001 - Quality Ma
IMPEDANCE IS0 14001 - Environm:
Measured at 1 kHz 18 | mil EN 18001 - OHSAS M.
PERFORMAMNCE & CHARACTERISTICS UNDERWRITERS LAE
Refer to the technical manual NP |

DESIGN LIFE STANDARDS
EUROBAT Classification: Standard Commercial 3tos years IEC61056

Yuasa design life @ 20°C upto 5 yaars

SAFETY

Installation

Can be installed and operated in any arientation except permanently inverted

Handles

Batteries must not be suspended by their handies (where fitted)

Vent valves

Each cell is fitted with a low pressure release valve to allow gasses to escape and then reseal.

Gas Release

ALL DATA IS SUBJEC
Issue Mo.: V.2/ Issue [



Paydalanilgan adebiyatlar dizimi

I. Mamleketlik mzamlar, prezident qarar ham parmanlari, shigarmalari

1. «Mémleket hakimiyati ham basqariw organlarinin ashiqligt hagqinda»gi
Ozbekstan Respublikasinin Nizami. Tashkent, 2014. 5-may. ORQ-369-san.

2. Ozbekstan Respublikas1 Prezidentininn «2017-2021-jillarda Ozbekstan
Respublikasin jane de rawajlandiriw boyinsha Hareketler strategiyasi haqqinda»gi parmani.

3. «Ozbekstan jurnalistika ham galaba kommunikaciya universitetin
sholkemlestiriw haqqinda»ngi Ozbekstan Respublikas: Prezidentininf qarari. Tashkent qalasi,
2018-j11 24-may.

4. Mirziyoyev Sh. M. Qonun ustunvorligi va inson manfaatlarini ta’minlash —
yurt taraqqiyoti va xalq faravonligi garovi. —Toshkent.: «O’zbekiston», 2017.

5. Mirziyoyev Sh. M. Tanqidiy tahlil, qat'iy tartib-intizom va shaxsiy
javobgarlik — har bir rahbar faoliyatining kundalik qoidasi bo'lishi kerak. —Toshkent.:
«O’zbekistony, 2017.

6. Mirziyoyev Sh. M. Erkin va farovon, demokratik O'zbekiston davlatini
birgalikda barpo etamiz. —Toshkent.: «O’zbekiston», 2016.

I1. Tiykarg adebiyatlar

6. HAyctmyxamman X. AXO0poT — MybKu3a, x03u0a, pancada. —T.: «Suru acp
aBaoan», 2013.

2. Humon6oe T. Windows Word Ba Internet Tm3umnapuna unuiant.(YKyB Kymuraama). T.,
«Axanemus», 2002.

3. Hectepenko @. Ba myauduap xamoacu. Jlyrat. KypHanucTuka,
pexinama, nabnuk peneimn3. MabsiymorHoma 1700 Ta atama. TomkeHT, «Zar qalamy Hampéru,
2003.

9. Pammpona JI.K. UHTEpHET KypHATMCTUKACHHUHT IIAKUIAHUIIN Ba

uHTepHeTHUHT Tiob6an OAB cudarunaru cnenuduracu. Oun.d.H. quc. ast. T., 2002.

5. Bradshaw P.J, Cairo A.L. and so on. Doing journalism with data: first steps, skills and

tools. learno.net

6. Gray J.Ch, Chambers L.K and so on. The data journalism handbook.
O’reilly.

7. Lance R. K, Mair J and so on. Data Journalism: Past, Present and Future.

Abramis, 2017.




III. Qosimsha adebiyatlar

5. Wpnasapos K.T. Y30eKHCTOH KypHAITMCTHKACH 3aMOHABHI
TEXHOJIOTUANap KOHTeKcTHAA. Y3MY AxGoporHoMach. b.: Yausepcuter. 2003.

6. Memboes A., Hectepenko @.11., Upuazapos K.T., Mamartosa S1.M.,
Kopo6kuu JI.B. XKypHamucT MexHATH: MPpO(eCCHOHAIINK, KO, MAX0paT. YKYB KyJLIaHMACH.
I kucm. b. ZAR QALAM, 2002.

7. MyparoBa H.®. UuTepHeT xypHanucTuka: Buepa u ceronus.// Y3upoKom
Ne2, 2005 #, dpeBpan

8. MyparoBa H.®. KonBeprenuus Ba UHTEpHETHUHT )KypHaJICUTUKara
tabcupu.// Y3upoKom Ned, 2005 i, anpens.

9. Myparosa H.®. KonBeprenuus Ba 3aMOHaBUil )KypHAJICUTUKAHUHT STHTH
KypuHunuiapu.// ¥Y36ekucton maroyoru Ne3, 2005iins, Mmai-uIOHb.

10. Myparosa H.®. UnTepret menua.// Y36ekucton matoyoTu Ne3, 2006iiw,

Man-uIOHb.

IV. Internet saytlari
1. www.theguardian.com
. Www.nytimes.com
. www.datadrivenjournalism.ru

. Wwww.ivan.begtin.name

[V, T S US B \S]

. WWW.mic.org.ru

II. MYCTAKHWJI JAPCJIAP

MYCTAKWJ UIII MAB3YJIAPHU

Ne Mag3yaap

Kupum. /lata xypHaaucTHKa —3aMOHABHH KYPHAJTUCTUKAHUHT SHTU OOCKUYU

[\

MasbsiymMoTHap )KYpHAIMCTUKACH TAPUXU Ba MAKIUIAHUII TAMONUIIApH

[98)

SIHTM MEIMaKOHTEHTHUHT Y3HUTa XOCIUTH Ba OMMaBUi KOMMYHHKAIIMsA1a TyTTaH
VpHU

WuTepHera MyaTHMeIMa KOHTEHTH — JlaTa )KyPHAJIUCTUKAaHUHT acOCUM Taabu

MenuakoHTEHTJard KOHBEPTeHIIM S KapaEHU

JlaTa xypHanucTrka TapkuObuaart GopmMaTIapHUHT Y3UTa XOCIUTU

N[N ||

Nupuk xaxxMmaaru MabJIyMOTIapHA CUMIUKAIMSUTANIIA MYITUMETHAHTHT
axaMHsAITH

JlaTa )KypHaJIMCTUKAHUHT ’KaXOH MYJTUMEINACHUIard PUBOKIIAHUII
TEeHCHUUIIapU




9 VnpyK XaMIard MabIyMOTIIap GHIAH HIIUIANI Ba (O TaTAHHII, TaX/THI KUTHII

10 MasbsiyMOT/IapHU capaiall Ba aCOCUH KMCMJIApUHU aHUKJIAlll TEXHOJIOTMCH Ba
TEeXHUKACU

11 JlaTa >KypHaJIMCTUKAHMHT KaHPJIUK XYCYCHUITIIapU

12 Hata xypHanuctukacu xaxoH OABna

13 JlaTa >xypHaJIMCTUKHUHT jKaHpiapu O0Yiinua Matepuaiap Taiépani

Kammu:

H30x: MycTakwil TabJUM COATJIAPH XAKMJIAPUAAH KeJIM0 YUKKAH XO0J1a WY
AACTypa Ma3Kyp MaB3yJiap HYUAAH MYCTAKWI TabJIUM MAaB3yJapH IAKIAHTHPUIATU.

TJIOCCAPUIJIAP

Tablica formasinda sanlar, statistikaliq magliwmatlardi logikaliq jaqtan bir-birine
baylanish tarepin saqlap qalgan jagdayda belgili bir nizamlar tiykarinda tartip penen keteklerge
jaylastinw bolip tabiladi. Ol informaciya uzatiwdin en ayyemgi ham qolayl turi bolip, onda
tiykarinan ekonomikaliq ham socialliq tarawlarda kennen paydalaniladi.

Grafika. Magliwmatlardin bir-birine baylanish tarepi X ham Y formalarinda korsetiledi.
Hazirgi wagqitta siziqhh grafika en kép qollanilatugin infografika tari bolip, kopshilik veb-
saytlarda kundelikli oqiwshilardin sanin korsetip turtwda paydalaniladi.

Diagramma - maghiwmatlar izbe-izligin korsetip turadi. Kopshilik jagdayda olar
diagramma og1 atirapinda jaylasadi. Diagramma da 6z nawbetinde tomendegi tarlerge bolinedi:
gistogramma, dongelek, s1ziqli, tarawliq, noqatli ham tag1 basqalar

Piktogramma — en zarurli informaciya yamasa pikirdi belgige aylantiriliwina aytiladi.
Belginin dizayn1 ogada apiwayr hdm aniq, auditoriyanin har bir agzasi ushin birdey tusinikli
boliw1 kerek. Piktogrammaga misal retinde apiway1 jol qagiydalar: belgilerin alip qarawimizga

bolad.



Infokart. Bugingi kunde ken qollanilip atirgan infografika turlerinen biri bolip, karta
jardeminde informaciyani vizuallastirw bolip tabiladi. Infokart arqali jer juzinde bolip atirgan
wagqtya ham hédiyseler haqqinda korgizbeli turde xabar beriw mumkinshiligi bar.

Smayl taymlayn (ing. “smile timeline” - waqit siziginda salistiriw) JavaScript
programmasi arqali bilgili bir periodta waqiya ham hadiyselerdi sawlelendiriw ushin qollaniladi.
Infografikanin bul turi kobenise uyali baylanis kompaniyalar: iskerligin aship beriwde
paydalaniladi.

Al, mazmun jaginan infografikan1 tomendegishe trlerge boliwimizge boladi:

Statistikaliq infografika — onda fakt ham sanlar sdwlelendiriledi, informaciya uzatiwdin
grafika ham diagramma formalarinan paydalaniladi.

Shinjirh procest1 siwlelendiriwshi infografika — onda xronologiyaliq kartalar, receptler,
grafikaliq yamasa belgili sxemalar korsetiledi.

Taymlayn infografika (Timeline) —  izbe-izlikti  korsetip  beriw  ushin
paydalanilatugin grafika, onda barliq maglhiwmatlar bir «bir waqit sizig» atirapinda jamlesedi
ham aniq xronologiyaliq tartipte korsetiledi.

Dinamikahq infografika — ganday da bir procestin rawalaniw, 6siw yamasa kerisinshe,
tomenlew, tusiw hareketlerin 6zinde sawlelendiredi. Misal ushin, eki process bir-biri menen
salistirilganda da qollaniladu.

Video-infografika — infografikanin jana tari bolip, onin dhmiyetli tarepi, ol ham jazba,
ham belgiler jardeminde faktlerd: video izbe-izlikte korsetip beredi.

Biznes-infografika — bugingi kinde koplegen kompaniyalar 6zinin rawajlamw tariyxin
fotoswretler arqali korsetip beriw menen sheklenbey, harekettegi korinisler arqali da
sawlelendiriwge hareket etpekte. Misali, biznezti qalay baslaganligi, qaysi jili qanday joybardi
amelge asirganligr ham t.b.

Infografikaliq reklama — komaniyanin 6nimi yamasa xizmetin auditoriyaga jetkerip
beriwde ken qollanilip atirgan infografikanin en qolayl turlerinen biri.

Wagquyaliq infografika — waqiyanin barisi, akciyanin natiyjeleri haqqinda magliwmat
beriwde ulken rol oynaydi.

Prezentaciya infografikasi1 — hazirgi kunde har tirli biznes joybarlard1 jetkerip (tasindirip)
beriwde qollanilatugin belgili formatlardan biri. Statikaliq fotostiwretler, fotolenta, fotogalereya
materialdin vizualizaciyasinda, qanday da bar qaharman, waqiya yamasa héadiyse haqqinda soz

etkende, proceslerdi illyustraciya islegende qollaniladi.



