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Introduction

In terme of overcomilng the Impacts of the global
finandal crisks, an Important socipeconomic
problem 1= o keep and create new workplaces
io tackle unemployment. This problem can be
mitigaied somewheat through diversification of
louri=m activiiles. Innovative and efective diver-
slfication can arise rom the desvelopment of rell-
gious tourlsm based on Sufi Interests. In recent
years, sspeclally among young people and indel-
lectuals In European countries, [slam has spread
largely due to Sufism.

Sufizm & a Muslim religlous and philosoph-
ical doctrine that developed In the Arab coun-
irtes In the eighih century. The reason for the
development of Sufism was the soclal condiions
in Muslim couniries. Sufism contaln: elements
of the new doctrine of Plalo (platonie lowe).
According to Sufism, there are lour stepes — sharlah
targat, marifat and haggal - leading Lo spiriiual
perfection. In order to achieve these poaks. Sufis
heve to undertake speclal mediiathve exercises
called zdkr.

The pecullarity of Sufism & 1is prevalence
arcund the world through iis orders and the ex-
Ebence of unkgue rules of conduct In each of the
orders. The Sufi order Nagshbandiya has the
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greatesi impact and has had particular influ-
ence on the territory of modern Uzbekistan. The
fbunder of this order 15 Baha-ud-Din Negsh-
band. The main modte of MNegshbandiya 15
*Heart In lowe {with God), hands at work”, which
calls Sulfis io be sainis in the process of labour
[Marshakhi, 2008).

Sufism became widespread In the Middle
Eest, northern India, sputh-west China and the
Caucasus, but for the purpose of this paper, we
conslder iis development in Maverennahr, espe-
clally In the terrifory of Usbekistan. Sufism was
widely praciised in the pertod of feudal wars In
the second hall of the ninth century and the be-
ginning of the tenth century. During the 13th and
14ih centuries, Baha-ud-Iin Nagshband's Sufi
order of Megshbandl was founded In the noble
Bukhara {city in Uzbekistan). The teaching of
the Megshbandiya fraternity 15 based on 11 eth-
lcal principles, and since the 15th century this
brotherhood of Nagshbandiya has become one
of the mast widespread Suli orders in the world.
In Uzhekistan, in the years since Independence,
the monument of saint Sufi, Baha-ud-INn MNagzh-
bandl, has boen restored. Muslim Sufis make pil-
grimage to thiz holy place, and according to thelr
[aith, visiting his grave three imes replaces the
Haj] to Mecca and Medina (Nevrus-Zoda, 20035).
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Sufism - Scientific Basis of Islam

Sufism 15 & distinetive phenomenon thal arose
within [slam, thereby making it a subculture of
Arab-Muslim culture. Sulism |5 defined as a mys-
tical-escetle form ol Islam. [i= origin & explained
by historical changes in the economie, political
and spiritual situation of Muslims afier the bur
rightecus callphs: Abu Bakr, Umar, Usman and
All Abu Talib. Following these caliphs in the
Muslim community {umma) a sharp polarzation
oceurred: st one pole of soclety enormous wealth
and luxury were gcoumulated; ai the other, pov-
erty and wreichedness. Many Muslim rulers, In
spibe of numerous probibliions of the Juran and
thie Sunngh, subjected thelr lollowers to robbery,
rape and abuse. Most oflen, the role of senlor
Muslim dergy was limiled (o appease those In
power. Ordinary Muslims, poor God-learing people,
often [ound nefther justice nor protection rem
thi rulers and the officlal clergy. In addition, the
power sirugpele In the Muslim workl between
the different clans oflen reached horrfic levels.
In-fighting belween Sunnl and Shia and be-
tween the Umayyed and the Abbasids, and the
frequent uprsings of Muslims against iIndividual
rulers, ullimately bed to the collapse of the em-
pire of the Arab caliphate and the emerpence of
iy =tates, which were subsaquently conguerad
by the Mongols and the Sdjuk Turks.
According to the majority of Islamists, the
term ‘Sufism’ (Arsble name “tassvval') comes
froan the wiord *sul”, which means “wool”. The first
Suls, emphestdng thelr ascetie e, wore a rough
woolen-patched rag (hirk). A synonym for Sufism
1= targ, which means ‘path” in Arablc. Tarigat 15a
system of spirttual and mystesl preparation of
the bellever who has chosen the path leading o
the truth {God). The first spurce, which provides
theoretical iInformation aboul Sufisme is & book by
the Bukherin scholar Abu Bakr Muhammed 1bn
Abu Iskhokow Ibrokhim al Bukhorl al Kelo-
by (d. 99 1) called Al-Taarruf Mazhbd b-fesoevuf

('Infroduction to the Sufi Way Tesvwal™). In 1L
Sufism s defined &s: the sclence of the state - [mi
xnl; espderici=m, or the Inner-workd sclence — [mi
bofdin; or the sclence of Indication - [Im! i=hora.
Thus, it 15 differentiated from exolertsm - the scl-
ence of external evenis — [lmi zohirn

Sufism k& szen bo be & form of world wisdom;
It 15 'a religlows phiksophy of kwe, harmomy and
beauty” (Inayat-khan, 1914, p. 30). lis purpose

Iz o reveal the spirlt of humanity untll the
beauly of the universe leads one to achleve
perbection and become, so far as possible, the
crpression of divine harmony. "The essence of
Sufizm 1= the Truth. [The] definitbon of Sufism &
the knowledge of Truth’ (Nurbaxsh, 1993, p. 7).
Therdiore, Sufism & & mystleal remd in lslam
that promobes contact with Allsh. How 15 this
connectiion meder To communicate with God, ac-
cording o the teachings of Sulfism, & person
should seek personal spinitual perfection, which
Involves our stages (Flz. 16.1):

Shariah (iranslaies a5 ‘exoleric path’) - slrict
comglance with the laws of Islam;

Tarigah (translates as esolenie path’) - the perod
of prohation under an authoritarian shelkh;
Marifa [translaics as final mystical knowledge’,
umis mystica) — knowledge, not just with the
mind but with the heart and in unity with the
universe and God {the workd 15 an emanation of
God): and recognizing the equality of all rell-
ghuns (rays rom the one sun) and the relabivity
ol pood and evil;

Hagiga [translates as ‘mys=tical truth') - complee
Mdentification of the knower and the delty.

AlFara) pives vartous definitkons of Sufism
{Inayat-khan, 1914). Here are some of them:

*  Bufizm iz the adoption of noble manners;
*  Hulism is a8 competition in peeus deads, and
an allvwance of the mosl senkor mores by

the person;
*  Bufism 1= the observance of fidelily and re-
nunciation of callousness.
Sharigh
Marifa Sufism Targah
Hagiga

Fig. 16.1. Philosophy of Sufizm (developed by the
authors).
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Maturally, these are nof the only definiilons,
but they are the most charscleristic ones. In his
work, al-Derbendl (Magomedov el al, 2007)
provides highly Instructive moral and philo-
sophical maxims:

1. Great God closes the doors of luck to some of
his slaves In one of five causes: recefving know-
bedge, but not aciing on Ii; enjoylng prosperity,
accompanied by good people, but not fllowing
their examples; committing sins, but nod repeni-
ing; burying the dead, but not kearning a lesson
from It witnessing herltage, but nol preparing
for the afterlifc

2. Brience |5 percelved only by kearning, pentle-
ness 15 achleved only by patlence; little benefit =
derfved by those who have not studied. yet have
kearnad from those who do not seek o be genile
amnd patient.

3. Refusing emvy will eiminate griel; renoun-
cing sweet delight will get rid of sins.

4. Respect lor people should be expressed In
three forms: love the person & God loves them;
pray for them (o ask for frgiveness of thelr sins;
help them to repent of thelr sins.

5. Respect lor parents Is also expressed In three
frmulas: respect and glve them compliments;
iake thelr dependants and supply them with all
thetr meads; do not ratse & volee to them.

In short, the treatise of al-Derbendl 15 a
tressury of moral-philesophical and Sufi wisdom,
a source lor understanding the Muslim workd of
the 1 1th century

In Sufism, thers are 12 main {parent) tar-
katz (Mevruz-ezoda, 2005): rifalya, yesaviya,
shizaliya, suhravardiys, chishilya, kubraviyas,
badeviya. kadirtya, maulaviya, bektashiya, hal-
vatlys and nakshbandly s. The names of these
larikats are dertved from the names of their
funders. Some of them gave rise o many
branches, transformed into 8 structured Sufi As-
soclation (brotherhood), with thelr charter, lad
by mentors (murilds, peers, shelkhs). Members of
the Sufi brotherhood sre called murids, whi by
Sufi statute must be In constant communlcation
with thelr spiritual mentor,

According bowestern ortentaliEt Trimingem,
the number of Suli orders, Including older sys-

femsz and those now funclioning, exceeds GO0,
These are unbled In dosens of dilferent ‘chalns'

or communities, and rternitis - the basic orders
were ofien large and sophisticated orggnizaions,

cach with thelr own leader and special Internal
rules. Some of the orders hold high-profile rites
(dzhahriya), others are silent and contemplative
(hufiya).

Sufizm has spread worldwide through the
orders, and the Internal organizaiion of each
order 15 characterized by a strict spiritual hiler-
grchy. In each chapler of the order 1s a teacher
[shelkh, pir], wheo is the bearer of spiritoal power
[ barracks). This passes from one chapter to an-
other by means of emanations rom the founder
of the order, whols revered &5 a sainl. Each order
haz = own rules of conduct such ax:

1. A person’s clothing should be kept clean and
always tdy

2. Do not =it and possip al the mosgue or In
other holy places.

3. The first step should be, all topether, to read a
prayer.

4. ne must pray repealedly during the night.
5. Aldawn, one should ask forgveness rom God.
6. In the morning, one should read the Quran
gs mauch a= possible and not talk wntil sunrise.
7. Belween the evening and the night, oblips-
tory prayers should be repeated.

B. One should azsist the poor and all wha need
It, as well &= all those who join the community.
9. One must not eat food alone.

10. One should nol be shsent withoul asking
each other's permission.

11. Letsure time should be devobed to study of
theology, religlous exercizes or comiort.

Great Hadja Baha-ud-Din
Magshbandi - founder of the
Magshbandiya Sufi Order

At different times, representatives of various Sufi
ordears have operatad In the territory of modern
Lbekistan {Khimushin, 19497). However, the most
Infuenilal was the Magshbandiya order. The
Foanader of this order 15 Bahe-ud-Din Magshban-
dl. alzo known as Khodjal Buzurg and Shahi
Magzhbandl. The Nagshbandiva motto B ‘DNl ba
yor, dis ba kor”. Transtated from Farst Ehis means:
‘heart in kwe (with God), hands at work'. In other
wonds, one should be holy, but at the same Ume
one mast work. Starting In the 15ih century, the
brotherhood of Negshbandlys became one of
the most widespread Sufi orders In the world.
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Raha-ud-IMn wis bornin 1318 to the Emily
of & ta)lk craflsman In the village of Qasr-Hinduvan
(castle of the Hindus), which was later renamed
the (asr-l Arifan [castle that bad learned the
diving truth). 10 km fFom Bukhera clty. He dizd
In 138% and was burled In his nathve village,
which later became & place of pllprimage. He
spent practically all his U in Bukhars, or close
b Bt Twice he made Hal). Nicknamed Nagsh-
bandl (meaning minter), his Interest in Sufism
came from his grandisther. His first teacher was
Shetkh Muhammad Babayl Samasl. wha died in
1340. His teacher sent him fo the Amir Shelkh
Eayyld Kulaly. who dedieated him to the hodeha-
pan seclety of dervishes. The spirifual inltistion
(ruhaniya) of Baha-ud-Iin was recetved from
Abdulhallk al-Gljduvanl, whom he saw In a
drieam, and he sent him o the Amir Kolaly The
history of his tarigat began with Abu Yosul
Ya'qub al-Hamadanl (d. 11400 However, Abdul-
hallk al-Gljduvani 1= reparded &5 the creator of
the mew practice, which has become characler-
Istl of his teaching. Unlike others, this system ol
Sufism greaily encouraged the development of a
quiet, silent mkr, amd, In eddition, developed elght
umderlylng rules, under which this system Is
formed. Abdulhalik al-Gijduvanl studied the
retentlon of breath rom al-Ehler, and this was
adopled In this particular form of Tarlg. Al-
Glpduvani Haj) Abd al-Khalig Abd al-Jamil is the
founder of the Independent school of central
Aslan Sufism known as Hodpagan, the doctrine
of which was later lully accepted by the fbunder
of the brotherhood of Nagshbandl

The basts of the Negshbandl tarkgat 18 the
knowledpe of God, the desire to meet him and
the remembrance of Allah, hidden in the heart.
Magshbandl sald: “Murid 15 one whose hidden 18
fighting, bul clear 15 In the world™; that 1=, the
maurld wages war with lempiation, working to
clean the heart from doubd, and, ai the same
time, does not let others know their condition. IT
d murid ialks aboul magams, inwhich he wasn't
ralsed and which he doesn't have, it means Allah
did mot lead him to this magam, and deprives
him ol thislevel. Ahkyullah must patiently endore
all hardships and adversities by thelr approsch
b God. There B no vall who B not looking io Al-
mighiy Allah, irrespective of whether the wall
knows aboul It or not. Aside from that, all who
meet with the vall recetve dignily from them
The lollowing words belong o Nagshbandl: *Our

path to God 15 nod through asceficlsm, ascell-
clsm brings glory and death hides behind the
glory. Good deeds are found among the people.’

Magshbandl wis an advocate of simplicity
and was unassuming aboul asceticlsm, rejecting
false rites and plety He formulated 11 rules of
maditation (mushahild) and extended “sllent dkr'
with a certaln method of breathing. He had a
very negative attitude towards false riluals, va-
grancy, public viglls with music, dancing and
keud Wkr He akso regarded as useless the principles
of sllsilat al-Baraka, when grace s transmittbed
personally by shelkhs via 8 transmilsston lne from
the lounder. According to him, grace =2 granted
directly by God, nod from the shelkh or patron.

His principles were: spiritual purity, renun-
clation ol luwxury and greed, simplicity, denial of
contact with the suthoribies, seclusion n the
clolster and In a narrow circle. In addiiion, the
Sufi must strictly Bbllow the Sunnah and fulfil
all requirements of Sharlah. Negshbandiva s &
tarikat that llows the belief of silent k. Nagsh-
bandi zkr, which Sufis perform together, & callad
xatml xad|agan.

EBeha-ud-Din, m feaching nagzhband,
adopted four principles based on the guidance of
Yusul Hamedanl {1050-1142):

#  yush dar dam {consclous breathilng);

*  nazar bar kadam {monitor steps);

*  safar dar vatan (voyage through the home-
land}; &nd

*  khilvat dar anjumean (lonsliness in humans).

He also established [oor principles based on
ihe teachings of Abdulholik Gljduvant:

vodkard (remembrance];

boxpashi (returnj;

nigohdoshi (vigllance, conservaiion); and
yoddoshi [reminiscence).

I addition to these aghi principles, Baha-od-
Iin founded the following three principles:

*  yukufi zamani (& pause for self-control) -
permanent selFmoniioring of tme: if righi-
eous, one must thank God, but Il not. one
shoubd ask forglveness;

# vukull adadl (pause for an sccount) -
repeating Individual mkr should be under-
iaken Insirct accordance with the prescribed
number of repetlilons and the esiablished
ritual; and
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*  yukufi galkl {pause lor the heart) — making
8 menial represeniation of the heart with
the name ol Allah, {o fezl that In the heart
ithere = nothing but Allah.

The community of Magshbandl initlally re-
lied on the urban population, but subs=eguently
spresd among nomads amd throughout central
Azla. Gradually, adoption of the system ex-
panded In Citoman Turkey, Indla and the Muos-
lim Volga. The emblem of the sodety |5 Inscribad
in the heart with the word Allah’.

Hezrat Bahe-ud-IMn wrole 8 number of
texis: Hayotmoma (Hook of Lakz), Daiil-ulashikin
i{Evidence of lovers), and Al Avrod {(Cover). Among
ihie many MNagshband disciples and successors of
the spirftual tradibion of Hesrat Beha-ud-INn, the
best-known are: Hazrat Alauddin Attar. Hadja
Por=o Bukharl, Mavlana Muhammad and Hadja
Musafir Khorezml The books of Hadja Porso,
Mukomati  Bahg-ud-Din Magshbandi and  Alfesi
Oy, and a treatise of Muhammad Baglr entitled
Murkomati Hidje Bahe-wd-Din: Napshbandi (Steps
of the Sufi Paih), were written about Baha-od-
[in Magshbandl Jaml. Mevol, Al Saf, Makhduml
Azam amd Hadja Akhror have alzo written about
Hewrat Baha-uwd-Din with greai reverence. The
son-tn-law of Bahe-ud-Din was Hazrat Alauddin
After and hiz grandson was Hassan Altar
The work of Hazral Bahg-ud-Tin Negshband,
Al-Avrod, 1= constdered to be one of the most valu-
able sources of [slamlc thouwght and 1= of great
valug In the education of young pecple In the
quesl for perfectlon.

The order has had a great Impact on both
ithe rulers and the general populaiion in Uebekl-
stan. Members of this ralernity Include the emid-
nent Perslan poet Jami (1414-1492) and the
great Uzbek poet Alisher Mevol {1441-1501).

Al the burtal place of Hazral Baha-ud-Din,
the ruler of Bukhara, Abdulamzkhan buoillt a
dahma [maewsoleum) and a haneks (monastery
of dervishes and pllgrims) in 1544, In the 18th
cenfury, the maother of the ruler Abullayzhan
crecied B mosque with two ayvans (lerraces),
and In the 1%h century Kushbegl Hakim Amir
Masrullah bullt another mosque. The minaret
i{tower) was bulll in 1720. 3akkohana Is & con-
struction of the 208h century for storing clean
drinking waler.

After his death, Nagshband was recognized
as & saini and the pairon of Bukhara, In the

vicinity of which he had spent all his Ife. His
mausoleum became a place of plgrimage for
central Aslan Muslims, confalning the tombs of
the seven ‘sacred visages' — Abdulkhallk al Gi-
Jduwwanl (1103-1120); Aril Rivgad (d. 1259)
Mahmud And]ir Fagnavl (d. 1245 or 127 2); Azl-
zan All al Ramitani {d. 1321); Muhammad Bobo
Samosl (d. 1354), Amir Sakl Kulal al-Bukhar
(d. 137 1) and Muhammad Baha-ud-1dn Negsh-
bandl. Thiz & now a place of pllgrimage lor many
Muslims and 1= known by the name “Seven pirs’
(Seven saints). It 1= belleved that wisiting the
mausoleum of Baha-uwd-Din Negshband three
times I equal toone visil to the shrines of Mecca
and Medina

In the Sowviet era [ 1920-1991), due to mil-
tant athetsm. the shrine was In a siate of desola-
tlo, grasdually becoming a ruin. In 1993, after
the mndependence of Uzbekistan, for the 67 5th
annlversary of Baha-ud-Iin MNagshband's birth,
the shring was restored. Major Improvement
works were carried out In 2003, The gales fo
Dilovar were restored. On the southern side of
the memorial complex a darvazahana (entrance
space) was bulll with a high canopy On the east-
ern and western sides of the tomb of Hazral Ba-
ha-uwd-Mn, richly decorated ayvan (lerraces)
were recregted according o encient destpns. The
extensive parden was combined Inio a single
entlity composed of the sacred burial place of
Hazrat Baha-ud-Din and the burlal place of his
righteous mother. In the memorial, Dahimeal Sho-
b (necropoliz of the rulers) wes restored, which
contalns the praves of the rulers of the Timurid,
Shelbankd and Ashlarkhanid dynesties.

Destination Model of Marketing
Development of Religious Tourism

Destinalion marketing 15 an appled reglonal
method and organizafional form of manage-
ment of tourlsm demand. Iis task s io determine
the time and place of demand lor the destin-
atlon, the volume lormation and the struciure
ol demand lor travel services to the destinalion.
The destinatkon markeiing madel may be based
on two theoretical assumpilons: the theory
of markeling assoclated with the formetion
and development of demand; and the theory
of reglonal mangpement assoclabed with the
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creatlon and management of & reglonal com-
medity proposal. As 8 resuli of integrafion of
destination demand and reglonal supply the
process of converting lourtst attractions Into a
tourst destinebion occurs, Thus, by ssying
‘tourist destination’. we relier o the tourlst centre
(reglon), where the goal of irewvel 15 realized
(Flg. 14.2).

A charscteristic feature of the tourist des-
tmation bes In s components. The sttraction
(holy places) is characterized by the trawvel
(pllgrimage] proposal, Le. attractive fom the
standpoint of potential visttors (pllgrims) and
the towrtsm (pllprimeage) objects. Thus the bouar-
Izt desiination Includes both peopraphical and
marketling components. The geopraphical com-
ponent of destinations appears In the form of the
attraction {the holy places). As part of s mar-
keling component, I takes the form of objective
tranvel ipllgrimage). Thus the tourst destination,
a5 an Integral component of destination market-
Ing, expresses the degree of the organlc com-
pound of tourist demand amd tourst supply In
the desfination of & certain regkon.

The destination markeiing concepld conslsts
of four marketing activitles related o the four-
Ism market (Fig. 16.3.). On the basls of these

actions, marketing toods fr tourist destinations
can be developed.

The following sections conskder the content
of these markeiing tools for the newly recom-
mended Sufi plprimage destinaiion "Homeland
of the Bultan of Sufism - Baha-ud-IAin Nagsh-
band’ (SPERCT) "Sufi Ha|)'). which covers the Sufi
holy places located in the cifles of Usbekisian —
Tashkent, Samargand and Bukhara. The sug-
gested destination will have a dusl natare:

1. & pilgrimage nature, providing an opportun-
ity for Sufis to make Sufi-religlous fiuals In the
Sufi shrines; and

2. B cognitive nature, Involving wisits o Sofi
shrines In order to study the philosophy of Sul
izmy or cognithve visits lo these shrines by differ-
eni cateporics of toursis,

Therelore, the destination 15 labelled &= a
“Sufi Ha)l", & Sufi-pllprimage. which 15 both rell-
ghous and cognitive.

An important ool for marketing acthities
iz markel knowledge. Securing this knowledge
Invodves 8 mulil-stape process: comprehenshe
markel rescarch, market sepmentation and
product postioning in the marked. First, 1t 1s im-
portant to determine the slwe of the market for

Lestinabion concapt of
marketing

k

Merkating
theary

Transformation of
sightseeing places i
destinafion (fourist centre or
region, whara tha goal of
trewel & realized)

Theory of regionsl

Fig. 16.2. Methodological basis of the destination model of marketing (developed by the authors).

Creafion of atiractive
dastination

Advertisamani Establishmant

and promotion for | Market for tourist of rezscnable

travelling and sanvices price for the

destinafion destnstion

branding product

Commercial onganzation
of trevelling o the destinetions Fig. 18.3. Tools of destination

marketing (developad by the
suthors).
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Sufi-pllpgrimage and a rellgius-cognitive “Sufi
Ha))'. Each year more than 2 milllon Muslims
perform the Haj) ribual in Mecca and Medina st a
fixed time. Many of them, with sufficlent and sc-
curabe markeiing iInformation and the provision
of services to them al any convenlenl Ume of
year, could make a “Sufi Ha))” In Teshkent, Sam-
argand or Bukhara. The market capacity of
SPERCT “Sufi Hal’ In a year may amouni to
mare than 500,000 people.

Segmentation

It 15 recommended Lo distingulsh two caleporices
of Muslim visitor according to conwviction:
Mumins — religkous pecple who are fully obeying
the live rules of Islam and trying to lve acoord-
Ing to Sharla laws; and Muslims - the category
of Muslims who, for whalever reason (child-
hood, sickness, employment, business), are not
fully complylng with these rules bul who, men-
ially, confide in God and conslder themselves o
b Muslims.

The pverall markel can be segmented ac-
cording to purpose of travel iInto fve groaps:

Muslim-Sufis, whose poal of travd & the realka-
tton of Sufi rituals in Sofi shirines;

Muslim non-Swiis, whose goal of travel 1s visiling
Sufi shrines as part of rellplous ceremonles;
Representatives of other religions, whose purpose
of trevel 1= visiting Sufi shrines as part of rell-
gl ceremonles;

Scientists, intellectualy, researchers and educalors,
who are visiting Sufi shrines In order o study the
philk=ophy of Sufizm; and

Other calegories of (ourisls, who are visiing these
places as part of another tourtsm pack epe.

(n & geographlcal basis, there can be distin-
gulshed domesiic and [oretpn pllgrims. They
may be divided according b0 pender: the pilgrim
man and the pllgrim woman. ther sepmenia-
tion factors could Inclede race. socloecommic
fmctors, el

Implementation

Implementing pricing of the proposed religlous
pllprimagpe product, besed on optimal combination

of price and quality of services, by the method of
‘coet plus’ 18 recommendad.

In order o Increase the fow of loretgn pil-
grims o Uzbekistan, the creatton of &8 new
Intermediate markeling company (IMC) ‘Sufi-
pllprim-destination’ s recommended. This organ-
Izalion may be responsible b the organization
and running of trips to SPERCD “Sufi Haj)® for
both domestie and lorelgn pllprims. For ellective
performance of these fasks, It 18 proposed to
bulld a lunctienal organizational structure, In-
cluding national and International wniis of
marketing management of Suli toorist Gow
(. 16.4).

The means [or effecibve marketing of
SPERCI "Sufi Haj)" = the development ol ils com-
municaiion ools of adveriising and branding.
Advertising of this destinaiion should be baili on
the principles of truthiulness, chjecinvily and se-
cesslbllity, and should meet the reguiremenis of
Sharlah. As a brand for SPERCD “Suli Haj)', we
recommend & pholograph of the Bahaud-Din
Magshband ensemble, loeated in the suborbs of
Bukhara, with the Inscriplion “Trewel fo Holy
Bukhara — the motherland of the Sultan of
Sufism - Bahe-ud-Din Megshband'[Fig. 16.5).

Formatkn of & product policy for market-
Ing of this destination, connected to the creation
of & pllgrimeps product, can be talored o the
needs of Sufi pllgrims. By identifying these, a pll-
grimage product 15 ormed. From this Sufi tour, a
range of services develops, including transport,
propmmodation, catering, holy places, worship
spaces and other related feellities to serve pll-
grims. Given the characteristies of pllgrimage
demand amd itz ability for qualitative satisfae-
tken, we have proposed thi programme (“Suf
Tour' in SPERCTY *Sufi Ha))').

Summary

Sufizm 15 & way of lile, which allows the person
Lo realize hisfher ull podentlal given to us by
God (Nature), and 15 funded on the ideologlcal
bests of Islam. Bahe-ud-Din Nagshband 15 now
recognized as the Sultan of Sofism. A visit to
his mauspleum i egual to one wislt to the
shrines of Mecca and Medina - the 'Great Ha))'.
This may be an Important mollvatkonal tool for
gitrecting tourists to the Safi-pllgrimage and



© CAB Intematiana 2018. For the personal use of Baknhttyor Navruz-Zoda

156 Chapier 16
IMC ‘Sufi-pilgnm-destnation” > Company website
I
v
; Nutrition | | Department of
information and A Department of pigrimage depart- tours and
marketing departme logistics and accommodation | | ment pilgrimage
organization
A r h
intemational marketing services Organizers of Sufi tours and
. of SP&ACD -Su'fli'g Haj' [~ specialists of destination marketing

Fig. 16.4. Organizational structure of the IMC Sufi-pilgrim-destination (developed by the authors).

Fig. 16.5. Brand of the Sufi-pigrimage and religious-cognitive destination “Sufi Hajj, Bukhara, Uzbekistan.

religlous-cognitive destination ‘Homeland of
Sufi Sultan - Baha-ud-Din Nagshband'.

The application of a destination marketing
mxxdel In the field of religlous tourtsm, based on
Sufi Interests, allows for the Implementation of
product diverstication of tourtsm services In

Uzbekistan through the establishment of a pres-
tiglous Sufi-pilgrimage and a related rellglous-
cognitive destination. This "Sufi Ha))' may Involve
hundreds of thousands of people Interested In
the Ideas and philosophy of Sufism. This devel-
opment may also facilitate the Implementation
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of a geographical diversificatlon of lourlsm #*  reduce the Impact of seasonality;

services, through the transformation of some- = Improve the tourist potential of Usbekistan
iimes unrelaied “holy places’ In the tourist des- while Increasing the ilow of iourisis;
tinafion. Linksd o this 15 an Integrated travel #*  oreale new Jobs In the Sufi shrines;
demand for destinations thal are Inked In the =  grow [orelpn exchange earnings; and

region. [n furn, this shoald: *  Increase revenue irom ourism activitles.
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