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Abstract: the article discusses the prospects of digital tourism development. One of the trends in
the development of the global tourism industry at the present stage is the development of Internet
technologies, in other words, the modern development of tourism is taking place in a digital
economy. The digitalization process has not bypassed the tourism industry itself. Digitalization in
tourism is aimed at making the tourism business not only more flexible, consistent with the
realities of our time, but also more competitive in the developing “digital world”, Digitalization
of the hospitality industry helps 1o ensure a situation where cusiomers get excellent results, and
the owners of travel companies get higher incomes.
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Annomaua: ¢ cmamve paccuampusaiomcs nepenekes. paseuniis yigposoeo mypusma.
O0nott u3 mendenyuli paseumus MUPOGOU UHOYCIPUY MYpusMa Ha COBpeMEeHHOM Ymane
ABTACMCA  PASGUINUE  URMEPHEIN-MEXHOI02UT, UHBIMU CLOBAMI, COGDEMENHOe paseumue
MypusMa npoucxooum 6 yugposoti skonomuxe. Ipoyece yupposusayuu ne obouies camy
undvempuio mypusva. Lupposusayus 6 mypusve nanpasiena na mo, ymobvl coenams
IMYPUCIIUYECKULl DUSHEC He MOAbKO Goaee 2ubKuM, COOMEEMCMBYIOUM PEATUAM HAULE20
6peMentl, HO U 6oiee KOHKYPEeHMOCHOCOOHbIM 6 PA3eueaioemcs «yudposom yMupen.
Lupposusayus undycmpuu 20cmenpuurcmea nomozaem obechequms cumyayuio, Koa0da
KAUEHMBL NOAYHAION OMAUYHBIC Pe3yTomamel, a 8100elbybl MYPUCTIUYCCKUX KOMIGHUT
noavyaiom Goaee 8bicokie Joxoobi.

Kawuesvie crosa: mypusm, yudposoii mypusy, unmepnem-mexnonozuu, 9AEKMPOHHbITI
INYPUSM, 3TEKHIPONHBIT MAPKCINUHE.

DOI: 10.24411/2410-289X-2020-10101

In the development of the economies of leading countries, the role of innovation is difficult to
overestimate. The reasons for these processes lie in the plane of the market environment and its
mandatory attribute - competition, since innovation, as a rule, allows to reduce costs, therefore,
leads to profit growth, the formation of new consumer niches. It also contributes to the expansion
of cash receipts, the growth of the company's rating for new products, the creation of new active
demand. including at the level of international competition. Innovation as a process and result at
the present stage is becoming the main component of the enterprise’s income, having a
significant impact on profit growth.

Tourisin is a leading service industry and requires modern innovative forms and technologies
of customer service. However, even despite the above, not all tour operators are actively
introducing innovations in their activities, as a rule, explaining this as a risk.

Tourism industry in the 21st century due to the revolutionary growth of information and
comununication technologies. One of such vivid manifestations in the processes of creating a
tourist product, service in the hospitality industry was the introduction of a completely innovative
direction, called digital tourismn.
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Today. the nature and structure of tourism is rapidly changing, new technologies, in turn,
make it possible to flexibly and segmentally organize leisure and recreation time, competing with
the traditional offer of specialized producers of tour products - tour operators. Mass, standard,
and complex tourism are being replaced by its new types, made individually to order, taking into
account the needs of a particular consumer.

It should be noted that cultural and educational tourism, in which innovative proposals are
currently appearing, is steadily popular. Tourism organizations like any service companies are
active supporters of new technologies. Modern advances in telecommunications and electronic
marketing create fundamentally new opportunities for the tourism business, significantly
expanding its boundaries and influencing its models.

Information technologies (Internet, mobile communications, 3D) contribute to the
implementation of digital tourism in the framework of new global tourist information systems.

Many travel agencies, traditionally involved in the organization of standardized mass tourist
products, are now forced to reorient themselves to the requirements of customers and are actively
seeking to introduce information technologies into their work. Thanks to electronic information
services, it is possible to purchase a tour virtually through global communications, preliminary
planning of the travel route.

Electronic reservation, reservation and electronic mailing services systematize, store and
deliver information not only to tour operators, but also to private consumers, for whom the
opportunity has been created to compare the cost of a package of services, independently design
a personalized tour, and choose the roufe of the desired direction.

The development of virtual tourism can be considered a natural innovation process. The
formation of this niche in the tourism market was a consequence of the progress of computer
comununications, under the influence of which even the perception of the world actually changes.
At the same time. the emergence of new needs is taking place, and the modern tourist is
distinguished by a special behavior: the desire to get a convenient, guided trip - “digital tourism”.
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