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INTRODUCTION

Relevance and necessity of the dissertation topic. Tourism stands as a
pivotal sector within the global economy, exerting significant influence on the
economic development of both local and international markets. Despite the fact
that tourism export is the youngest sector, it has become the support of many
countries. In 2023, tourism export accounted for the 9.2% of global GDP, while
320 million people worked in this industry®. In order to improve tourism export,
globally 2232 projects with overall $175.5 bn investment were pledged over the
past 5 years?.

The statistical data underscores the economic significance of tourism export
on a global scale. Furthermore, its relevance is evidenced by its integration into
four distinct sections of the Sustainable Development Goals 20303. The heightened
attention devoted to tourism export by countries can primarily be attributed to the
disruptive impact of the global pandemic in 2019. This period underscored the
pivotal role played by tourism in economic frameworks and its consequential
influence on economic growth. As a result, there has been increased investment
directed towards mitigating the repercussions of the tourism shock and fostering
improved export prospects for the future. Moreover, the enhanced interest for
tourism export can be outlined as the result of its impact on economic growth.
Whether the country is tourism dependent or not, tourism export is a crucial
contributor to economic growth due to its ability to generate foreign exchange
earnings, create jobs, diversify economies, develop infrastructure, support small
businesses, promote cultural exchange, encourage conservation, and provide
revenue for public services.

Uzbekistan's focus on enhancing its tourism industry aligns with its potential
to significantly contribute to economic growth, much like it has in other countries
worldwide. Uzbekistan being the second biggest tourism exporter in Central Asia
after Kazakhstan, is solely trying to enhance the industry. Uzbekistan's
commitment to enhancing its tourism industry has the potential to drive significant
economic growth, create jobs, improve infrastructure, preserve cultural heritage,
and elevate its standing on the global stage. With strategic planning and
investment, Uzbekistan can leverage its tourism assets to achieve sustainable
development and prosperity for its people. According to the statistics of 2023, 6.9
billion people visited Uzbekistan®, resulting in the $9.9 billion net international
receipts®. Tourism export accounted for the 3.7% of total GDP of Uzbekistan in the
previous year with $2.7 bin revenue, as it was 0.3% more than 2022°,

! Travel And Tourism Economic Impact 2023. [Electronic resource]. URL.:
https://www.slovenia.info/uploads/RR%202023/Priloge WTTC/EIR2023-Factsheet-World.pdf
2 Tourism Investment report 2023. [Electronic resource]. URL:

https://www.fdiintelligence.com/content/news/tourism-investment-bounces-back-from-pandemic-lows-82951

8 UNWTO Sustainable Development Goals, Tourism section. [Electronic  resource]. URL:
https://www.unwto.org/tourism-in-2030-agenda

4 The International Trade Administration report. [Electronic resource]. URL:
https://tourcentralasia.com/uzbekistan/uzbekistan-tourism-industry-statistics/

> Travel And Tourism Economic Impact report — Uzbekistan 2023. [Electronic resource]. URL: https://assets-
global.website-files.com/6329bc97af73223b575983ac/647f14cb29945e231c474e49 EIR2023-Uzbekistan.pdf

& Travel And Tourism Economic Impact report — Uzbekistan 2023. [Electronic resource]. URL: https://assets-
global.website-files.com/6329bc97af73223b575983ac/647f14cb29945e231c474e49 EIR2023-Uzbekistan.pdf
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The government of Uzbekistan is actively working on the development of the
tourism sector, implementing a number of reforms and laws. The importance of
tourism export is widely outlined in the “Uzbekistan-2030” strategy’. The strategy
Is oriented towards achieving specific targets, including a rise in the export value
of tourism services to 5 billion dollars, an augmentation of medical and educational
tourism exports to 1.5 billion dollars annually, and an escalation in the influx of
foreign tourists to 15 million individuals®. Additionally, regulation of the industry
Is based on several laws, for instance, the decree of the President of the Republic of
Uzbekistan, No. PQ-135 “On additional measures to rapidly develop the tourism
potential of the Republic and further increase the number of local and foreign
tourists™?, the decree of the President of the Republic of Uzbekistan, dated on 15™
of august in 2019 “On measures for further development of tourism in the Republic
of Uzbekistan™?, “On the measures of rapid development of cooperation in the
field f tourism with Turkish countries”! and Law of the Republic of Uzbekistan
"On Tourism" dated June 21, 2019*2, The main goals of these documents are to
deepen the reforms aimed at increasing the competitiveness of the tourism industry
as well as to fundamentally improve the tourism export.

Relevance of the topic on the priority directions of the development of
science and technology of the Republic. This study was carried out in accordance
with the first priority direction of the development of science and technology of the
Republic of Uzbekistan entitled "Spiritual, moral and cultural development of a
democratic and legal society, formation of an innovative economy".

The degree of knowledge of the problem. While analyzing the works of
other researchers, it became clear that various aspects of the tourism industry have
been studied by several researchers. The research related to tourism export and
economic growth were studied mostly by foreign scientists, while many Uzbek
researchers payed attention to the different aspects of tourism export and related
industry. From foreign researchers Y.Sag’lam®3, N.Akbulaev!4, 0.0zcan'®
C.Tang®, M.Jaforullah!’, M.Lingaraj'®, F.Kreishan!®, A.Rehman?°, H.Chanta?!,

7 “Uzbekistan-2030” strategy. [Electronic resource]. URL: https://lex.uz/ru/docs/-6600413

8 “Uzbekistan-2030” strategy. [Electronic resource]. URL: https:/lex.uz/ru/docs/-6600413

° National database of legislation of the Republic of Uzbekistan. . [Electronic resource]. URL: https://lex.uz/docs/-
6456786

10 National database of legislation of the Republic of Uzbekistan. [Electronic resource]. URL: https:/lex.uz/docs/-
4474527

11 National database of legislation of the Republic of Uzbekistan. [Electronic resource]. URL: https:/lex.uz/docs/-
6137065

12 National database of legislation of the Republic of Uzbekistan. [Electronic resource]. URL:
https://lex.uz/docs/-4428097

13 Saglam Y., Egeli H.A. The nexus between tourism and economic growth: Case of Commonwealth of Independent
States. // Journal of Multidisciplinary Academic Tourism. 2018. —pp.45-51.

14 Akbulaev N., Salihova S. Relationship between tourism sector and export: Var analysis using Kazakhstan as case
study. // Journal of International Studies. 2020. —pp.184-195.

15 Ozcan O., Maryam A. The contribution of tourism to economic growth: The case of Qatar. // Journal of
Environmental Management and Tourism. 2021. —pp.598-607.

16 Tang C.F., Cheam C.L., Ong S.C. Comparing the contributions of tourism and non-tourism exports to economic
growth in Malaysia. // Current Issues in Tourism. 2015. —pp.1232-1245.

Jaforullah M. International tourism and economic growth in New Zealand. // Tourism Analysis. 2015. —pp.413—
418.

18 Lingaraj M., Ummalla M., Jaganath B. Does tourism affect economic growth in Indian states? Evidence from
panel ARDL model. // Theoretical and Applied Economics, Vol.13. 2016. —pp.183-194
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J.Zang?, G.Miller?, F.Shane?*, T.Lorde?, H.Rasool?® and C.Costa?’ studied the
nexus between tourism export and economic growth through. They tested the
impact of tourism export on the economic growth through different variables in
order to see the significant relations. From Uzbek researchers the topic was studied
by G.Abdurakhmanova, R.Ogmullayev, M.Karimov®, A .Muhammad?,
B.Safarov®®, N.Safarova®l. A.lsajanov®?, S.Turayeva® and S.Zakirova®* devoted
their works to the whole tourism industry of Uzbekistan, analyzing the impact of
different types of tourism export in the economic stability of Uzbekistan.

Sh.Sharifxodjayev, L.Tashpulatova, R.Djurayeva and M.Vohidova®
conducted studies related to especially tourism economic zones, their impact on
economic growth. The works dedicated to legal, enviromental and other economic
aspects of tourism export were conducted by S.Usmanova®, U.Umurzakov,
R.Salakhodjayev " and U.Kholbadalov3,

K reishan F.M. Empirical study on tourism and economic growth of Bahrain: An ARDL bounds testing approach.
/I International Journal of Economics and Finance. 2015. —pp.9-18.

20 Rehman A., Ma H., Irfan M., Ahmad M., Traore O. Investigating the influence of international tourism in
Pakistan and its linkage to economic growth: Evidence from ARDL approach. // SAGE Open. 2020. —p.10.

21 Chantha H. Modeling international tourism demand in Cambodia: ARDL model. // Review of integrative business
and economics research, Vol. 4. 2015. —pp.106-120.

22 7hang J. The effects of tourism on income inequality: A meta-analysis of econometrics studies. / Journal of
Hospitality and Tourism Management. 2021. —pp.312-321.

2 Miller G.A. Consumerism in sustainable tourism: A survey of UK consumers. // Journal of Sustainable Tourism.
2003. —pp.17-39.

24 ghane F. System mechanics of sustainable nature-based tourism: producers, consumers, and facilitative actors. //
USA. 2022. —p.190.

% Lorde T., Francis B., Drakes L. Tourism services exports and economic growth in Barbados. / The International
Trade Journal. 2011. —pp.205-232.

%Rasool H., Magbool S., Tarique M. The relationship between tourism and economic growth among BRICS
countries: a panel cointegration analysis. // Future Business Journal. 2021. —p.11.

27 Costa C.S. Tourism policy instruments: an empirical analysis of Portuguese local governments. // EGPA Annual
Conference. 2011. —p.33.

2 Abdurakhmanova G., Young Ji., Ogmullayev R., Karimov M. The impact of tourism on employment and
economic growth in Uzbekistan: an ARDL bounds testing approach. // The 5th international conference on future
networks & distributed systems. 2021. —pp.431-439.

2 Muhammad A., Bilal A., llhan O. Causal relationships among tourism, international trade, pollution, and
economic growth: Evidence from Central Asian countries. // Indonesian Journal of Sustainability Accounting and
Management. 2021. —pp.34-44.

30 gafarov B., Hisham M., Buzrukova M., Janzakov B., lllies A. Forecasting the volume of tourism services in
Uzbekistan. // Sustainibility. 2022. —p.18.

31 safarova N. Drivers of international tourism in Uzbekistan: Empirical analysis with the gravity model. //
2+, 2016. —pp.273-283.

32 [sajanov A., Gulmuratov 1. O‘zbekistonda turizmni rivojlantirish: zamonaviy tendensiyalar va milliy ustuvorliklar.
// The Light of Islam, 2020. Vol.2. —pp.192-202.

33Typaea C. Bo3MOXHOCTM MMIUIEMEHTALUK 3apyOeKHOIO ONbITA B Pa3sBUTHM 3KOTypH3Ma B Y3Oekucrame. //
MeskayHapoaHasi Hay4HO- pelieH3upyeMasi OHIaiiH KoHepeH s Ha TeMy «[lepcreKTHBbI pa3BUTHS CIICIHATBHOTO
Humesoro typusma B Y30ekucrane. 2021. —p.7.

34 Zakirova S., Nasriddinov D. Turizm sanoatining mamlakat iqgtisodiyotidagi o'rni va sohani rivojlantirish
istigbollari. // Theoretical Aspects in the Formation of Pedagogical Sciences. 2022. —pp.245-250.

% Sharifxodjayev Sh., Tashpulatova L., Djurayeva R., Vohidova M., Achilova Sh. Erkin igtisodiy hudular bazasida
venchur moliyalashtirish tizimini institutsional mexanizmini ishlab chigish va amaliyotga taklif etish (xorij tajribasi
asosida). // Toshkent. 2021. —p.230.

% Usmanova S., Mirkhamidova M. Impacts of Islamic tourism on international peace and security: opportunities
and threats. // International Journal of Social Sciences. 2021. —pp.325-334.

37 Umurzakov U., Tosheva S., Salahodjaev R. Tourism and sustainable economic development: Evidence from Belt
and Road Countries. // J Knowl Econ. 2023. —pp.503-516.


https://dl.acm.org/doi/proceedings/10.1145/3508072
https://dl.acm.org/doi/proceedings/10.1145/3508072

The relation of the dissertation topic with the scientific research plans of
the higher education institution where the dissertation was conducted in. The
dissertation work was carried out in accordance with the research plan of the
University of World Economy and Diplomacy — on the topic “Issues of innovative
development of the national economy in the conditions of integration into the
world”.

The purpose of the dissertation is to study main problems and aspects of
tourism export in Uzbekistan and elaborate recommendations for its further
development at the local and international level to boost the economic growth and
enhance well-being.

Specific tasks of the research work:

Analyze the development stages and diversification of tourism trade;

Study evolution of tourism trade theories and its effect on tourism demand
and supply;

Analyze the impact of tourism trade on economic growth;

Study importance of tourism exports in world trade and economic growth;

Study the role of Tourism Economic Zones in the development of
international tourism exports;

Compare capital movement, innovative strategies and forecast in tourism
exports of foreign countries;

Analyze the current state of tourism export and industry in Uzbekistan;

Calculate the impact of tourism exports on the economic growth in
Uzbekistan;

Analyze prospects for the development of tourism export in Uzbekistan and
establish recommendations for implementing foreign experience.

The object of the research. The object of this research is tourism export of
foreign countries and Uzbekistan

The subject of research - mechanism and factors of tourism export’s impact
on the economic growth in Uzbekistan.

Research methods: Social survey, quantitative, comparative, structural
analysis, synthesis and econometric modeling methods are implemented. The main
statistical data are scrutinized on the basis of comparative analysis and ARDL
(Autoregressive Distributed Lag) model is applied in the research.

Scientific novelty of the research is as follows:

1. Based on a thorough study of modern foreign literature, the results of
scientific theoretical, methodological, empirical research to identify the main
variables that determine the mutual influence of economic growth and the
dynamics of development of the tourism sector are classified and systematized into
a single matrix.

2. Conducted an econometric analysis based on the Autoregressive
Distributed Lag (ARDL) model in order to identify patterns and determine the

% Xolbadalov O’.Sh. O‘zbekistonda turizm sohasidagi soliq imtiyozlari samaradorligini baholash yo‘llari. //
Logistika va igtisodiyot. 2021. —pp. 420-432.
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relationship between economic growth and the dynamics of export of the tourism
sector.

3. Developed an innovative management structure to enhance the benefits of
the development of Tourism Economic Zones (TEZs) and their impact on the
economic growth of Uzbekistan through a detailed assessment of problems in the
tourism sector.

4. Proposed a systematic, comprehensive strategy for expanding tourism
exports in Uzbekistan based on a four-stage approach named ‘“Quadrilateral
matrix” to effectively address the key challenges of the industry and developed a
tourism platform design aiming to strengthen the export potential in the tourism
sector.

5. Developed the “Blue Ocean” business strategy based on foreign
experience, to expand tourism exports and new aspects of tourism industry
development were explained through detailed graphical analysis.

The practical results of the research are as follows: The results of the
research can be implemented for further development of tourism export and
tourism industry. In addition, sectors connected to tourism directly and indirectly,
such as investment, marketing, service, banking, logistics, and medicine can
receive support from the developed recommendations. The problems dealing with
the increase of the tourism export of the Republic of Uzbekistan at international
level have been revealed and the ways to solve those problems have been
suggested.

The reliability of the research results. The reliability of the research results
can be explained with the substantiation of the approaches and methods used in the
study, the fact that the data base was acquired from the official sources, as well as
the fact that the conclusions and suggestions made within the research were
thoroughly examined and approved by the authorized organizations in the tourism
industry.

The scientific and practical significance of the research results is
determined by the relevance of the goals and their focus on solving practical
problems. The scientific and practical significance of the research is that the
proposed concepts, new strategies and methodological approaches can be useful in
the development of the tourism sector, improvement of service provision, more
precisely, in increasing tourism export. The strategy and recommendations
developed by the author of the research work allow to improve the investment
environment for tourism, creation of new jobs, in particular, to get the maximum
benefit from TEZs. Ways and solutions to the current main problems of the
tourism industry will help to understand the changing standards of consumer
demand on a global scale and how to direct young visitors to Uzbekistan. The
recommendations and strategies given at the end of the dissertation will give
Impetus in terms of tourism export, economic growth and competitiveness in the
world market.

Implementation of research results. From the results of the study and the
recommendations presented by the author following authorities used in the
development of reform measures aimed at expanding tourism exports;



The Ministry of economy and finance of the Republic of Uzbekistan of the
study in the implementation of the 58th goal of the "Uzbekistan-2030" strategy
"Increasing the number of tourists by creating ample conditions for the
development of external and internal tourism in Uzbekistan™;

The Tourism Committee of Uzbekistan, PQ-135, PF-52 , PF-6199, PQ-5054,
VMQ-543 in ensuring the implementation of decisions, in the implementation of
the "Road Map" project, the mechanisms for further expansion of tourism areas in
Uzbekistan, attracting foreign brands to them and encouraging their financing;

The Bukhara City Government to ensure the implementation of the decision
of the Cabinet of Ministers No. 543 of September 28, 2022. In addition, Tourism
Committee of Bukhara region used novelties of the reasearch to ensure the
implementation of the decision of the President of the Republic of Uzbekistan No.
135 of April 26, 2023, and to solve issues related to the development of tourism in
Bukhara region.

Approbation of the results of scientific research. The results of this
research were discussed at 13 scientific-practical conferences, including 2
international and 11 national conferences.

Publication of research results. A total of 23 scientific works on the topic of
the dissertation were published. In particular, 10 scientific articles were published
in the journals recommended by the Supreme Attestation Comission of the
Republic of Uzbekistan, 7 of them are articles in foreign scientific magazines.

The structure and scope of the dissertation. The dissertation consists of an
introduction, three chapters, a conclusion, a list of references and appendices. The
volume of the dissertation, including the appendix is 167 pages.

THE MAIN CONTENT OF THE DISSERTATION

In the introductory section of the dissertation purpose, tasks, object and
subject of the scientific work, the relevance of the research topic to the priority
directions of the development of science, novelty and practical results of the
research are described.

The first chapter of the dissertation “Theoretical and conceptual
foundations of tourism export” presents the detailed information about
development stages of tourism export, types, diversification in tourism industry,
international tourism export theories and its relevance to economic growth. Studies
shows that “Tourism Led Growth” theory, “Diffusion” theory, “Dependency”
theory, “New Growth” theories are considered main tourism export theories.
Besides, the chapter analyzes the nexus between economic growth and tourism
export. Overall 37 (20 for economic growth, 17 for economic development)
foreign reasearch works were learned in order to see what indicators were
chosen for tourism export and economic growth. The collective findings of the
aforementioned research studies consistently highlight a central theme: tourism
export exerts a positive impact on both economic growth and economic
development. There exists a symmetrical and positive correlation between tourism
and economic growth, as evidenced by various indicators such as GDP, FDI,
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exchange rates, tourism arrivals, Real GDP per capita, tourism export share of
GDP and total export share. Across a spectrum of countries ranging from Asia to
Balkan nations, these studies indicate that tourism export contributes to economic
growth differently regarding to country’s dependency on tourism. Furthermore, the
results underscore the inverse relationship between inflation, unemployment rates,
tourism prices on goods and transportation, and economic growth, while
highlighting the direct impact of both economic growth factors and tourism-related
factors on overall economic growth.

The second chapter of the dissertation “Experience of foreign countries in
Increasing tourism exports” analyzes the dynamic of capital movement in tourism
industry globally, the macroeconomic scale of tourism export in the world by
regions, selectively in Middle East, Asia, Europe and Central Asia. Comparative
analysis shows the dinamycs of tourism share on GDP in different countries, how
they changed over the period of 2017-2022, their sensitivity to COVID-19 shock
(see picturel).

12 =@=2017 =—=@=2018 2019 =—@u=2020 e=@um?(02] @ e=—@==2022
10
8
6
— =
4
2
0
Kazakhstan Kyrgyzstan Tajikistan Uzbekistan Afghanistan

Central Asian countries

Pic.1. Tourism export share on GDP in Central Asian countries
Source: Complied by author collectively based on the World Travel and Tourism council
reports®® 40

In this chapter, most beneficial tourism economic zones in the world were
througly examined and how they contribute to the economic well being of the
country through tourism were calculated. Comparative analysis of TEZs in USA,
Japan, China and Uzbekistan were analyzed in the work based on 3 notions:
requirements, priveleges and economic overall benefits. Legal aspect of managing
TEZs in the selected countries helped to get detailed image of tourism zones in
Uzbekistan, helping to come up with solutions to existings problems.

The third chapter of the dissertation titled as "Problems and opportunities
of tourism export development in Uzbekistan" is devoted to an in-depth
examination of the tourism industry in Uzbekistan, with a particular focus on

39 World Travel and Tourism council reports Kazakhstan. [Electronic resource]. URL: https://assets-global.website-
files.com/6329bc97af73223b575983ac/647f131c4274e0290d90e0e8 EIR2023-Kazakhstan.pdf
40 World Travel and Tourism council reports Uzbekistan. [Electronic resource]. URL: https://assets-global.website-
files.com/6329bc97af73223b575983ac/647f14ch29945e231c474e49 EIR2023-Uzbekistan.pdf
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tourism export and its influence on economic growth. Beginning with an analysis
of tourism prospects and the exploration of key tourist regions, this chapter
endeavors to uncover the challenges and prospects associated with tourism export
in Uzbekistan. It commences by scrutinizing primary tourism-related indicators
and their present status within the country. Within this chapter, a survey
incorporated by the author helps to get a comprehensive assessment of the current
state of tourism export in Uzbekistan, to identify internal strengths and
weaknesses, explore external opportunities and threats, prescribe actionable
solutions to mitigate existing issues, and provide strategic suggestions for fostering
continual improvement in the realm of tourism export within the country. One of
the main tourism related indicators is the share of tourism export in GDP (gross
domestic product). This figure marks a stable increase in the dynamic of tourism
export growth until global pandemic, leading to notable decrease in 2020. This
abrupt change showed the sensibility of the tourism industry to external factors, as
well indicating importance of tourism in foreign exchange earnings for Uzbekistan
(see picture 2).
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Pic.2. Uzbekistan tourism export share in GDP (in %)
Source: Complied by author based on the data of World Bank*'and UNWTO* collectively

An analysis of the share of tourism export relative to the total export of
Uzbekistan reveals a consistent trend over the past seven years, averaging
approximately 5% (see picture 3). From 2012 to 2015, the share of tourism GDP
remained relatively stable, hovering between 4-5% annually without significant
fluctuations. Subsequently, from 2015 to 2018, the tourism GDP share experienced
a slight increase, ranging between 5.4-6%. However, this trend was disrupted in
2020, due to the impact of the global COVID-19 pandemic. This fluctuating
pattern underscores the vulnerability of the tourism sector to external shocks and
highlights the challenges posed by the ongoing pandemic on the tourism export
landscape in Uzbekistan.

4 World Bank report. [Electronic resource]. URL:
https://data.worldbank.org/indicator/TX.VAL.SERV.CD.WT?locations=UZ

“2World Travel and Tourism council reports Uzbekistan. [Electronic resource]. URL: https://assets-global.website-
files.com/6329bc97af73223b575983ac/647f14ch29945e231c474e49 EIR2023-Uzbekistan.pdf
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Pic.3. Share of tourism export on total export of Uzbekistan (in $ billion)
Source: Complied by author based on the data of UNWTO and World Bank*

Another main tourism related indicator is the number of arrivals to
Uzbekistan. The depicted graph (see picture 4) illustrates a fluctuating trend in the
number of visitors to Uzbekistan, reflecting how the pandemic-induced disruptions
led to a significant decrease in the number of arrivals, with this indicator declining
by threefold. Over the course of the past three years, Uzbekistan has actively
pursued strategies aimed at revitalizing tourism export, with a particular emphasis
on increasing the influx of foreign visitors.

O B N W b U1 OO N

Pic.4. The number of tourists visiting Uzbekistan in million people
Source: Complied by author based on the data of Tour CentralAsia** and World Data*

This concerted effort culminated in a notable uptick, with arrivals reaching
6.9 million in 2023. Such endeavors signify the country's commitment to
rejuvenating its tourism sector and leveraging it as a driver for economic growth
and development in the aftermath of the pandemic.

In order to estimate the sensitivity of economic growth to tourism export in
Uzbekistan, ARDL model was used. In the model following variables were chosen:
GDP growths as dependent variable, tourism export, foreign direct investment,
gross fixed capital, trade share on GDP and total labor force as independent
variables. The data on the variables in the study is collected from 1997 to 2022.

43 World Bank report. [Electronic resource]. URL:
https://data.worldbank.org/indicator/TX.VAL.TRVL.ZS.WT?locations=UZ

#Tour Central Asia platform report. [Electronic resource]. URL: https://tourcentralasia.com/uzbekistan/uzbekistan-
tourism-industry-statistics/

4 World Data global platform report. [Electronic resource]. URL:
https://www.worlddata.info/asia/uzbekistan/tourism.php
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The sources of the data are the World Bank's database and the State Committee of
the Republic of Uzbekistan on Statistics. According to the results, variabilities of
GDP growth, trade, and total labor force are smaller than other variables, since the
ratio of the standard deviation to mean is smaller than that of other variables.
Based on different test results we came up with 5 models, 5th model being better
choice compared to the others due to its higher R-squared value, inclusion of more
variables, greater number of statistically significant coefficients and absence
autocorrelation. The OLS (Ordinary Least Squares) estimation results showed that
from variables FDI, labour and capital are insignificant, resulting in the
elemination of those variables in order to see clear results. These factors
collectively contribute to a more accurate and reliable model for explaining the
dependent variable. Based on the test results we can form the following ARDL
model specification:

Table 1
OLS estimate results for different ARDL model specifications
1) ) (©) (4) (5)
VARIABLES Model 1 Model 2 Model 3 Model 4 Model 5
AInTE, 1.972** 2.241%** 1.929** 1.609** 2.271***
(0.866) (0.625) (0.708) (0.702) (0.648)
AlnFDI, 0.964 0.882* 0.964** 0.885*
(0.618) (0.445) (0.454) (0.436)
AlnCAP,_, -3.228 -5.328
(3.404) (3.481)
TR, 0.0287 0.0367***
(0.0169) (0.0105)
InLAB,
Gy 0.555*** 0.613*** 0.663*** 0.645***
(0.120) (0.135) (0.132) (0.0967)
Constant 5.809*** 2.533*** 2.537*** 0.884
(0.347) (0.749) (0.751) (1.209)
Observations 25 25 25 25 25
R-squared 0.280 0.645 0.660 0.705 0.967
Breusch— 12.842%** 0.129 0.123 0.059 0.026
Godfrey LM
Chi-square
test statistics for
autocorrelation
Standard errors in parentheses *** p<0.01, ** p<0.05, * p<0.1
G¢ = B + BAInTE; + BsTR; + BeInLAB; + B,Gi_1 + & Q)

In equation (1), the data-generating process for the ARDL model is given. In
this equation lagged value of the GDP growth is also included as an independent
variable to avoid possible autocorrelation in error terms (&;). We use the OLS
estimation results of S;, B, ... B, parameters in table 1.

G, = 2.227 x AInTE, + 0.0367 TR, + 0.645  G,_, F (3,22) =214.76, R? = 0.967 )
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OLS estimation results are given in (2). F statistics of the estimated regression
coefficients are equal to 214.76 and statistically significant at a 0.1 % significance
level which also indicates the overall significance of the model. R? is equal to
96.7% which means that the independent variables in the model can explain 96.7%
variability in the dependent variable. When it comes to the regression coefficients,
the impact of tourism export on GDP growth is statistically significant at a 1 %
significance level. Other things being equal, if the tourism export growth increases
by 10%, on average, GDP growth rates will increase by 0.227%. According to the
Statistics Committee of Uzbekistan in 2018 GDP growth rate was 5.4% and in
2019 5.7%. From 2018 to 2019, the GDP growth rate increased by 0.3%. Thus, the
magnitude of 0.227% is quite high considering the changes in GDP growth rates in
pre-pandemic years. If the share of the trade in GDP increases by 10%, on average
GDP growth rate will increase by 0.37%.

Main analysis of the research work in order to tackle the existing issues in
tourism export in Uzbekistan were based on the author’s survey named “Tourism
in Uzbekistan”.

Table 2
Information about “Tourism in Uzbekistan” survey
Basic information Purpose of the visitors Country of origin
Time line: 2018-2019, educational purposes — = European countries: France,
2020-2022. (35%) 61 people; Germany, UK, Italy, Spain, Poland,
Participants: 172 people Belarus, Russia;
Frequency: travel and vacation —
First time visitors: 102 (33%) 57 people Asian: India, Pakistan, Japan,
Second time visitors: 70 China, South Korea, Indonesia,
Age: family visit — (19%) 32  Singapore, Thailand, Malaysia;
23-40 — 39 people people
41 and older — 133 people Middle East: Egypt, Jordan,
Quantity: business — (13%) 23 UAE, Saudi Arabia, Turkey, Iran.
alone — 55 people
Inagroup - 117 Other: USA, Brazil, Mexico,
Canada, Australia, Central Asian
countries

Source: complied by author

The survey is dedicated to find internal and external problems of tourism
export of Uzbekistan, through foreign visitors’ vision. The reasearch was carried in
two different periods, main part being conducted in 2020-2022. Overall
172 foreign visitors, divided into regarding to age, quantity, frequency of the visit,
origin of the country and purpose of the visit (see table 2).

The results of survey gave opportunitiy to get clear vision of tourism export in
Uzbekistan (see table 3). The results of survey showed what foreign visitors think
about Uzbekistan, the purpose of their visits, what they expect and we lack in that
sphere. Participants answered questions related to rating different aspects of
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tourism industry in Uzbekistan on the scale of 1 to 5. Moreover, the suggestions
given by visitors were also included in the results in detail.

Table 3

Result of the “Tourism in Uzbekistan” survey

Transportation

Medical service:

Have you tried to invest
or work on business
tourism in Uzbekistan?

Rate marketing of
tourism in Uzbekistan
from 1 to 5 (5 being the
highest)

Rate accommodation
facility from1to 5 (5
being the highest)

Cheap — 62%

Expensive — 38%

Used — 12% Not — 88%

Yes — 31.5% (tried to work with trade, or invest in hotel
management)

No — 49.5% (never got interested)

Willing to- 19% (if no problems occur during the process)
3 —4.3% (Response: better than expected but only locally)
2 — 84% (Response: not enough information about tourism
places on the internet)

1 -11.7% (Response: not enough information both locally
and globally)

1 -3% (response: only paying attention to modern places)
2-5% (response: prefer more traditional places)

3-73% (response: lack of accommodation for ecotourism

and for one-night stayers)

4-17% (response: better than expected)

5-2% (response: better than expected, but did not get
excited)

3- 44% (not enough adventurous places)

2- 53% (just water places and some theme parks)
1-3% (should work on adventure tourism)

Rate adventure tourism

in Uzbekistan from 1 to 5

(5 being the highest)
Source: complied by author

It is important to mention that, the result of the survey gave the opportunity to
make SWOT analysis of tourism export in Uzbekistan. As followings were
considered as strengs: less language barrier, several cultural heritages, presentable
fashion opportunities, availability of geographical opportunities for tourism
activities adapted for desert and mountain zones. It became clear that, Uzbekistan
tourism has great opportunities for applying joint programs in tourism related
industries, for pilgrimage tourism, creation of desert and nature-based resort areas.
On the other hand, The lack of tourism facilities, traffic inconvenience, artificial
price discrimination by locals, lack of resort areas suitable for youth, no
availability of convenient mobility for short trips can be outlined ss disadvantages
and threads.

As the result of survey and SWOT analysis, we constructed the “Remedy
Matrix” for tourism export of Uzbekistan (see picture 5). The matrix shows key
barriers and remedies to tackle them.
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Pic.5. Barriers of Tourism export in Uzbekistan and remedies for them
Source: Complied by author based on the results of personal survey

All remedies are made as a strategic way dividing into subgroups and
showing remedy for each barrier. Each subgroups named with the aim of the
remedy, which are establishing (1), applying (2), changing (3) and improving (4).
every suggestion is considered as the step to tackle export issues in tourism for
Uzbekistan, and may play a role of accelerator for economy. There are several
recommendations for tourism export enhancement, one of them being new

management system for FTZs (Free Tourism Zones) (see picture 6).

Cabinet of Ministers

Tourism Committee

Tourism Committee dep?i&ment
responsible for industry
development

TZs Management
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A 4
Industry developer in service
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and fourism

Establishes and
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international)

Pic.6. New Managing system for FTZs
Source: Complied by author

New managing system for FTZs will create easy access to local authorities for
foreign investors, improving the condition of existing FTZs. The main reason for



new system is to tackle investment barriers for tourism export. Survey showed how
investors are struggling with time consumption and extra documentary system,
resulting in the change of mind for investor in the industry. For solving this issue
new system for tourism economic zones would be better option. The interesting
point is that, this managing system can be used for all free economic zones.

As for the further development of the tourism export in Uzbekistan, we
suggested applying “Blue Ocean” strategy (see picture 7). The graph was complied
based on survey’s results, showing 3 main tourism export types in order to increase
economic growth of Uzbekistan (see table 3).

® ® High

Eco-tourism ® ® Average

|ans| Bulayo

Business tourism

Low

~O%
x\O
(\sQoﬁa
<(°

Pic.7. Suggested strategic canvas of “Blue Ocean Strategy” for tourism export

in Uzbekistan
Source: Complied by author

On the y axes 3 main types of tourism export, on the x axes stay points to pay
attention with 3 level of offering: High, low or average. Among all of them
marketing for tourism stays as main problem, as visitors suggested good marketing
for tourism export in order to get better information. Strategic canves suggests to
direct invetsment more to eco and business tourism. Among 5 peak points,
Uzbekistan’s tourism industry is leading in accommodation, that’s why directing
more money to it does not give expected profit. If we try to apply given strategies
and recommendations to tourism export, it will led further economic growths of
Uzbekistan.

In order to see how much investment it needs, probabale mechanism to
enhance eco-tourism is calculated through applying 7 nature-based activities (see
table 4). Main reason for chosen 7 activities in order to improve eco-tourism in
Uzbekistan is that, the majority of survey participants complained about the lack of
tourism diversification in youth activities and innovative acommodations.

Due to this reasons, following activities in the table 4 were suggested to
implement. As the calculation shows, with the almost $53 000 investment, all the 7
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activities for eco tourism can be implemented witihin 4 years of time to earn profit
(see table 4).
Table 4
Total cost and revenue of activities for eco-tourism

Name of Desert Quad biking and Alula Ziplining | Camel/horse | Parachuting
the camping | sandboarding back riding
activity
Difficulty Ticket price of quad | Minimum Ticket price | Ticket:
level: Easy | biking: age: 7 years of camel For
Duration: at | For kids: 12$ Minimum ride: everyone:
least 1 day | For adults: 15 -27 $ | height: 110cm | For kids: 5$ | 30 minutes
Informatio |Minimum Ticket price of Minimum/maxi | for an hour | 84%
n age: not sandboarding: mum For adults: | 1 hour 140$
ticket  |specific For everybody: 8% | weight: 40kg to | 8-12% for an
price  Ticket price: | for an hour 100kg hour
For 1 person: Ticket: 30
30$ minutes: 32$
For 4 people: 1 hour: 78$%
120-130%
Price of Price of one quad Price of Price of one | Price of one
building bike: For kids: 70- | zipline and camel: hot air
Cost of the desert camp: | 82% equipment: 10_00-3.500$ balloon:
activity 2500-3000% | For adults: 450- 5000 — 10 000$ | Price of one | 10000 -
750% Horse: 40000 $
Price of one skate: 1400-3000%
35-51%
TC=$3000 |TC (quad bike)= TC=$10000 |TC=$%$3000 |TC=$30
TR=only 12 | (750x3) + (82x3) = | TR=78x12= +$4200= | 000
times= $2250+$246=% |$234 $7200 TR=
Total Cost (120x12= 2496 TR=24x12 | 140x12=
and 1440 $ TC (sandboard)= Result: 11 +8x12=$% | 1680%
Revenue |Result: 2 $51x3= $153 months will 384
(Ifall  |years 8 days | TC for both: 2649% | start to earn Result: 20
activities |will startto | TR(quad bike)= profit Result: 19 months will
are used |earn profit | 27x12=$324 months will | start to earn
only 12 TR (sandboard)= start to earn | profit
times a 8x12 = $96 profit
year) TR for both: $420 Total
Result: 6 years will required
start to earn profit investment:
$52 696

Source: calculated by author

From the experience of foreign countries it became clear that, youth travel
with the purpose of backpacking, or engaging in ecotourism mostly. People being
more concerned about nature, global climate issues, made them closer to
environment. For this purpose they require acommodation easy to get anywhere.
Additionally, for visitors with short trip it is financially inconvenient to rent a
house or book in a hotel. If mobile acommodation in the form of bus is applied, it
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would help to attract youth. In the following table we would like to show how
much is the total cost and rent price of the mobile bus regarding to the prices in
USA and China (see table 5).

Rent price of mobile bus

Table 5

Capacity Cost pricein $ Rent for an hourin$ | Rent foradayin $
1 person 13,800-16,500 $ 110-130 $ 1100-1200
2 people 27,500-28000 $120-160 $ 1200-1500
3 people 30,000-49,700 N/A $ 1350-1750
4 people 50,000-72,000 N/A $ 1900-2500
5 and more Starts from $ 93,000 N/A From $ 3000

Source: calculated by author

In order to calculate how much it would cost and we will earn money back,
we decided to apply it in 3 regions: Tashkent, Bukhara and Samargand. Due to the
fact the bus for 4 and more people is expensive, we would like to implement the
first 3 types in each region. This means we will buy 9 buses. As it is new for
everyone and attracting people for it would take time, we considered that the buses
will be used only 3 times in a year (it is very minimum) (see table 6). As
calculation shows, with the amount of $283 500 investment, in 2 years and 8
months the cost will cover itself and enter the profit.

Table 6

Total cost and Total revenue of mobile bus
TC(1 person bus)= 16 500x3= 49 500 | TR=(1100+1200+1350)x3=7950
TC(2 peopele bus)= 28 000x3= 84 000 | TR/TC= 7950:283500= 0.028 x 100= 2.8

TC(3 peopele bus)=50 000x3=
150 000 Result: In 2 years and 8 months, the cost will
TC=$283 500 cover itself and enter the profit.

Source: calculated by author

Another weak point of tourism export in Uzbekistan is finding information.
Thus, we consider that it is necessary to implement new platform for visitors,
especially for youngsters. We prepared a homepage of suggested platform. The
aim of the platform is to give full information about tourism in Uzbekistan. From
places and types to how to reach the destination, where to stay. Each section allows
to see price list, work schedule, including events for tourists to visit. Through
implementing this platform we can achieve creation of job opportunities,
prevention of false information and artificial price increase by locals, resultingh in
enhanced tourism export receipts. We consider that findings of the research work
will help for further economic growth in Uzbekistan through enhanced tourism
export. Recommendations will play a role of accelerator tool for tourism industry,
helping to achieve goals set by government for upcoming years.
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CONCLUSION

The results of the research allowed us to formulate the following conclusions:

1. The analysis of tourism export in Uzbekistan showed that, tourism export
has significant impact on economic growth, with some obstacles standing on its
development way. Institutional framework, legislation, sightseeing, zones and
facilities show Uzbekistan’s strong determinants in tourism export. Trying to
improve remaining problematic facilities would increase potential of Uzbekistan’s
tourism export in upcoming years;

2. The conducted survey to gain insights into visitors' perceptions of tourism
in Uzbekistan was based on categorizing participants by age, frequency of visits,
purpose of wvisit, and country of origin. Through this survey, a clearer
understanding of the tourism export in Uzbekistan emerged. Among the identified
strengths are Uzbekistan's leadership in certain types of tourism such as religious
tourism, its appeal for gastronomic tourism, the conducive environment for
producing and consuming touristic products, minimal language barriers.
Conversely, the weaknesses encompass factors such as the lower-than-expected
profitability of Free Tourism Zones (FTZs), limited inflow of investment, high
costs associated with medical services, inadequate internet infrastructure,
inconvenient transportation systems, limited attractiveness for foreign students,
insufficient marketing efforts, a dearth of international events, a scarcity of
amusement parks, and a limited number of water recreation areas.

3. The research employed the Auto Regressive Distributed Lag (ARDL)
model to analyze the impact of tourism export on economic growth. This model
was estimated using various statistical techniques including Ordinary Least
Squares (OLS), Augmented Dickey-Fuller (ADF) tests, and Breusch-Godfrey tests.
Through these methodologies, the research aimed to assess the export potential of
tourism in Uzbekistan. The results obtained from the ARDL model indicate a
significant relationship between tourism export and economic growth. Specifically,
the findings reveal that for every 10% increase in tourism export, GDP growth
rates experience an average increase of 0.227%. This demonstrates the substantial
contribution of tourism export to the overall economic growth of Uzbekistan, as
elucidated by the empirical analysis conducted in the research.

4. Uzbekistan has great opportunity for improving several types of tourism,
instead of relying on only religious or gastronomic visits. Further enhancement in
medical services, business opportunities, free zones and requirements would
accelerate the willing demand for medical, business and nature-based tourism for
everybody.

5. To further enhance tourism export in Uzbekistan, the following
recommendations are proposed:

New Platform for Tourism industry of Uzbekistan tackles the issue of lack of
information for foreign visitors, attracting people to new areas, preventing artificial
price increase in transportation system by locals, problems with immediate and
beforehand hotel checking, lack of information about opportunities for youth. The
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suggested platform works for everybody for locals, foreigners, youth and elders.
The new platform would create marketing image of tourism export in Uzbekistan.

Training workers in tourism- as Uzbekistan lacking in service facilities,
training workers equal to global standards would stop the issue of complains and
false image about tourism in Uzbekistan.

Improving tourism infrastructure — lack of accommodation, price
discrimination, shortage of public restroom facilities demotivate people to revisit to
Uzbekistan. In order to tackle this issue following step should be taken into
consideration:

Improving public bathroom facilities — learning from Japan’s experience
creating paid public bathroom and restroom facilities will create amenity for not
only tourists but also for anybody in the country.

Creation of resort zones - offering resort zones to attract young people, from
modern tourism methods such as eco-village, eco-house, vertical forest, desert
active zones, theme parks and water areas, "Sky Night" and desert camping. use
will serve to increase tourism exports by attracting young people, as defined in the
"Uzbekistan 2030" strategy.

Joint programs for religious tourism — as Bukhara and Samarkand play major
religious role from Islamic point of view, making joint travel to Mekka and
Madina would help to improve tourism export noticeably.

Educational summits and short-term programs — as Uzbekistan has less barrier
with language among youth, it would be comfortable to take place international
summits, weekly programs and even festivals would attract mostly young people.

Joint art exhibitions and events — as most of the participants of our survey say
“Uzbekistan’s traditional clothing has its own place in the “war of style and
fashion””. Improving number of joint programs in order to show our dance, music,
art and fashion would benefit tourism export significantly.

Ecological joint programs — paying attention to global nature problems and
having joint programs to tackle them would help foreigners to get interested
into us.
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KIRISH

Tadqgigot mavzusining dolzarbligi va zarurati. Turizm global
igtisodiyotning asosiy tarmog‘i bo‘lib, mahalliy va xalgaro bozorlarning igtisodiy
rivojlanishiga sezilarli ta’sir ko‘rsatadi. Turizm eksporti eng yosh soha bo‘lishiga
garamay, u ko‘plab mamlakatlarning go‘llab-quvvatloviga aylandi. 2023-yilda
turizm eksporti jahon yalpi ichki mahsulotining 9,2 foizini tashkil etdi, bu sohada
320 million kishi mehnat gilgan®. Turizm eksportini yaxshilash maqgsadida so‘nggi
5 vyil ichida jahon migyosida umumiy qiymati 1755 milliard dollarlik
investitsiyalar bo‘yicha 2232 ta loyiha amalga oshirilishi rejalashtirilgan?.

Statistik ma’lumotlar turizm eksportining jahon miqyosidagi iqtisodiy
ahamiyatini ko‘rsatadi. Bundan tashgari, uning dolzarbligini 2030-yilgacha
Bargaror rivojlanish magsadlarining?® to‘rtta alohida bo‘limida ko‘rsatilgan magsad
va vazifalar orgali ham ko‘rishimiz mumkun. Mamlakatlar tomonidan turizm
eksportiga e’tiborning kuchayishi, birinchi navbatda, 2019-yildagi global
pandemiyaning salbiy ta’siri bilan bog‘liqdir. Bu davr turizmning iqgtisodiy
o‘sishdagi muhim rolini ko‘rsatib berdi. Natijada, turizm zarbasi oqibatlarini
yumshatish va Kkelajakda eksport istigbollarini yaxshilashga yo‘naltirilgan
investitsiyalar ko‘paydi. Bundan tashqari, turizm eksportiga bo‘lgan gizigishning
ortishi uning iqtisodiy o‘sishga ta’siri natijasi sifatida ko‘rsatilishi mumkin.
Mamlakat turizmga qaram bo‘ladimi yoki yo‘gmi, turizm eksporti valyuta
tushumlari, ish o‘rinlari yaratish, iqtisodiyotni diversifikatsiya qilish,
infratuzilmani  rivojlantirish, kichik biznesni qgo‘llab-quvvatlash, madaniy
almashinuvni rivojlantirish, tabiatni muhofaza qilishni rag‘batlantirish va
ta’minlash qobiliyati tufayli igtisodiy o‘sishning hal giluvchi omilidir.

O‘zbekistonning turizm industriyasini rivojlantirishga garatayotgan e’tibori
dunyoning boshga mamlakatlaridagi kabi iqtisodiy o‘sishga salmogqli hissa
qo‘shish salohiyati bilan hamohangdir. Markaziy Osiyoda Qozog‘istondan keyin
ikkinchi yirik turizm eksportchisi bo‘lgan O°zbekiston, turizm sanoatini yanada
rivojlantirishga harakat gilmogda. Oc‘zbekistonning turizm industriyasini
rivojlantirishga harakat qilishi sezilarli iqtisodiy o‘sishni ta’minlash, ish o‘rinlari
yaratish, infratuzilmani yaxshilash, madaniy merosni asrab-avaylash va jahon
miqyosida o‘z mavqeini oshirish imkoniyatiga ega ekanligi bilan bog‘liqdir.
Strategik rejalashtirish va sarmoya Kkiritish orgali O‘zbekiston o°‘z turistik
aktivlarini bargaror rivojlanish va xalg farovonligiga erishish uchun ishlatishi
mumkin. 2023-yilgi statistik ma’lumotlarga ko‘ra, O‘zbekistonga 6,9 milliard kishi
tashrif buyurgan?, natijada 9,9 milliard dollarlik sof xalgaro tushumlar olingan®.
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O‘tgan yili turizm eksporti O‘zbekiston yalpi ichki mahsulotining 3,7 foizini
tashkil etib, 2,7 milliard dollar daromad keltirdi, bu esa 2022-yilga nisbatan 0,3
foizga ko‘pdir®.

O‘zbekiston hukumati turizm sohasini rivojlantirish bo‘yicha faol ish olib
borish bilan birga, gator islohotlar va gonunlarni joriy gilmoqda. “O‘zbekiston —
2030”7 strategiyasida turizm eksportining ahamiyati keng vyoritilgan bo‘lib,
strategiyada turizm xizmatlari eksportini 5 milliard dollarga oshirish, tibbiy va
ta’lim turizmi eksportini yiliga 1,5 milliard dollarga ko‘paytirish, xorijiy sayyohlar
ogimini 15 million dollarga oshirish kabi aniq magsadlar belgilangan®. Bundan
tashgari, sohani tartibga solish bir gancha gonunlarga, jumladan, O°‘zbekiston
Respublikasi  Prezidentining  “Respublikaning turizm  salohiyatini  jadal
rivojlantirish, mahalliy va xorijiy turistlar sonini yanada ko‘paytirishga doir
qo‘shimcha chora-tadbirlar to‘g‘risida”gi PQ-135-son garori®, O¢zbekiston
Respublikasi Prezidentining 2019-yil 15-avgustdagi “O‘zbekiston Respublikasida
turizmni yanada rivojlantirish chora-tadbirlari to‘g‘risida”gi qaroril®, “Turk
davlatlari bilan turizm sohasida hamkorlikni jadal rivojlantirish chora-tadbirlari
to‘g‘risida”gi'! va O‘zbekiston Respublikasining 2019-yil 21-iyundagi “Turizm
to‘g‘risida”gi'? qonuniga tayanadi. Mazkur hujjatlarning asosiy magsadlari turizm
sohasining ragobatbardoshligini oshirishga garatilgan islohotlarni chuqurlashtirish,
shuningdek, turizm eksportini tubdan yaxshilashdan iborat.

Mavzuning respublika fan va texnologiyalari rivojlanishining ustuvor
yo‘nalishlariga bog‘ligligi. Mazkur tadgigot O‘zbekiston Respublikasi fan va
texnologiyalar rivojlanishining “Demokratik va huquqiy jamiyatni ma’naviy-
axloqiy va madaniy rivojlantirish, innovatsion iqtisodiyotni shakllantirish” nomli
birinchi ustuvor yo‘nalishiga muvofiq bajarilgan.

Muammoning o‘rganilganlik darajasi.

Boshqga tadgiqgotchilarning ishlarini tahlil gilar ekanmiz, turizm sohasining
turli jihatlari bir gancha tadqiqotchilar tomonidan o‘rganilganligi ma’lum bo‘ldi.
Turizm eksporti va igtisodiy o‘sish bilan bog‘lig tadgiqotlar asosan xorijiy olimlar
tomonidan o‘rganilgan bo‘lsa, ko‘plab o‘zbek tadgigotchilari turizm eksporti va
unga alogador sanoatning turli jihatlariga e’tibor qaratgan.  Xorijlik
tadgigotchilardan Y.Sag‘lam*3, N.Akbulaev'4, O.0zcan®® C.Tang'®, M.Jaforullah'’,
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M.Lingaraj'®, F.Kreishan!®, A.Rehman?®, H.Chanta®, J.Zang®?, G.Miller®,
F.Shane?*, T.Lorde?®, H.Rasool?® va C.Costa?’ turli modellar orgali turizm eksporti
va igtisodiy o‘sish o‘rtasidagi bog‘liglikni o‘rganganlar.

Ushbu mavzu Oc‘zbekistonlik tadgiqotchilardan  G.Abduraxmanova,
R.Ogmullayev, M.Karimov®®, A.Muhammad?®, B.Safarov®°, N.Safarova3!lar
tomonidan o‘rganilgan. A.lsajanov®?, S.Turayeva® va S.Zakirova** o‘z ishlarini
O‘zbekistonning butun turizm industriyasiga bag‘ishlab, O‘zbekistonning iqtisodiy
barqarorligiga turizm eksportining turli turlarining ta’sirini tahlil qilganlar.
Sh.Sharifxodjayev, L.Tashpulatova, R.Djurayeva va M.Vohidovalar® turizm
igtisodiy zonalari, ularning iqgtisodiy o‘sishga ta’siri bo‘yicha tadgigotlar olib
borganlar. Turizm eksportining huquqgiy, ekologik va boshga iqgtisodiy jihatlariga
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bag‘ishlangan ishlarni S.Usmanova®®, U.Umurzakov, R.Salahodjayev®’ va
O° Xolbadalovlar® o‘rganishgan.

Dissertatsiya mavzusining dissertatsiya bajarilgan oliy ta’lim
muassasasining ilmiy tadqiqot ishlari rejalari bilan bog‘ligligi. Dissertatsiya
tadqiqoti Jahon iqtisodiyoti va diplomatiya universitetining “Jahon iqtisodiyotiga
integratsiyalashuv  sharoitida milliy iqgtisodiyotni innovatsion rivojlantirish
masalalari” mavzusidagi ilmiy-tadqiqot ishlariga muvofiq bajarilgan.

Tadqgigotning magsadi O‘zbekistonda turizm eksportining asosiy
muammolari va jihatlarini o‘rganish hamda uni iqgtisodiy o‘sish va farovonlikni
oshirish uchun mahalliy va xalgaro migyosda yanada rivojlantirish bo‘yicha
tavsiyalar ishlab chigishdan iborat.

Tadqigotning vazifalari:

Turizm savdosining rivojlanish bosqgichlari va diversifikatsiyasini tahlil gilish;

Turizm savdosi nazariyalarining evolyutsiyasi va uning turistik talab va
taklifga ta’sirini o‘rganish;

Turizm savdosining iqgtisodiy o‘sishga ta’sirini tahlil gilish;

Jahon savdosi va igtisodiy o‘sishida turizm eksportining ahamiyatini
o‘rganish;

Turizm igtisodiy zonalarining xalgaro turizm eksportini rivojlantirishdagi
rolini o‘rganish;

Xorijiy davlatlarning turizm eksportidagi kapital harakati, innovatsion
strategiyalar va prognozlarini bashorat qilish;

O<zbekistonda turizm eksporti va sanoatining hozirgi holatini tahlil gilish;

Turizm eksportining O‘zbekiston igtisodiyotining o‘sishiga ta’sirini baholash;

O<zbekistonda turizm eksportini rivojlantirish istigbollarini tahlil gilish va
xorijiy tajribani joriy etish bo‘yicha tavsiyalar ishlab chigish.

Tadgiqot obyekti. Mazkur tadgigot obyekti xorijiy mamlakatlar va
O’zbekistonning turizm eksporti hisoblanadi.

Tadgiqot predmeti — O‘zbekistonda turizm eksportining igtisodiy o‘sishga
ta’siri mexanizmi va omillari.

Tadgiqot usullari: Ijtimoiy so‘rov, miqdoriy, giyosiy, tarkibiy tahlil, sintez
va ekonometrik modellashtirish usullari amalga oshiriladi. Qiyosiy tahlil asosida
asosly statistik ma’lumotlar analiz gilingan va tadgigotda ARDL (Autoregressive
Distributed Lag) modeli go‘llanilgan.

Tadgigotning ilmiy yangiligi quyidagilardan iborat:

1. Zamonaviy xorijiy adabiyotlarni har tomonlama o‘rganish asosida
igtisodiy o‘sish va turizm sohasining rivojlanish dinamikasi o‘zaro ta’sirini

% Usmanova S., Mirkhamidova M. Impacts of Islamic tourism on international peace and security: opportunities
and threats. // International Journal of Social Sciences. 2021. —pp.325-334.
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and Road Countries. // J Knowl Econ. 2023. —pp.503-516.

3 Xolbadalov O¢.Sh. O‘zbekistonda turizm sohasidagi soliq imtiyozlari samaradorligini baholash yo‘llari. //
Logistika va igtisodiyot. 2021. —pp. 420-432.
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aniglovchi asosiy omillarni aniglash bo‘yicha ilmiy, nazariy, uslubiy, empirik
tadgiqotlar natijalari yagona matritsaga tasniflandi va tizimlashtirildi.

2. lqtisodiy o‘sish sur’atlari va turizm sektori eksporti dinamikasi o‘rtasidagi
bog‘liglik va qonuniyatlarni aniglash magsadida ARDL modeli asosida
ekonometrik tahlil o‘tkazildi.

3. Turizm sohasidagi muammolarni batafsil baholash orgali Turizm
igtisodiy zonalarini rivojlantirishning afzalliklari va ularning O‘zbekiston igtisodiy
o‘sishiga ta’sirini oshirish uchun innovatsion boshqaruv tuzilmasi ishlab chiqildi.

4. Sohaning asosiy vazifalarini samarali hal etish uchun “To‘rt tomonlama
matritsa” deb nomlangan to‘rt bosgichli yondashuvga asoslangan O‘zbekistonda
turizm eksportini kengaytirish bo‘yicha tizimli, kompleks strategiya taklif gilindi
va turizm sohasida eksport salohiyatini mustahkamlashga qaratilgan sayyohlik
platformasi loyihasi ishlab chigildi.

5. Xorij tajribasidan kelib chiggan holda turizm eksportini kengaytirish
magsadida “Moviy okean” biznes strategiyasi ishlab chigilgan va turizm eksportida
yangi rivojlanish jihatlari batafsil grafik tarzda tahlil orgali tushuntirib berilgan.

Tadgiqotning amaliy natijalari quyidagilardan iborat:

Tadgigot natijalari turizm eksporti va turizm industriyasini yanada
rivojlantirish uchun joriy etilishi mumkin. Bundan tashgari, turizm bilan bevosita
va bilvosita bog‘lig bo‘lgan investitsiya, marketing, Xizmat ko‘rsatish, bank,
logistika va tibbiyot kabi sohalar ishlab chigilgan tavsiyalardan foydalanishlari
mumkin. Tadgiqotning amaliy natijasi sifatida O<‘zbekiston Respublikasining
turizm eksportini xalgaro migyosda oshirish bilan bog‘liq muammolar aniglanib,
ularni hal etish yo‘llari taklif etilganligini ham ko‘rsatish mumkun.

Tadgiqot natijalarining ishonchliligi. Tadgiqot natijalarining ishonchliligini
tadgigotda qo‘llanilgan yondashuv va usullarning asoslanishi, ma’lumotlar bazasi
rasmiy manbalardan olinganligi, shuningdek, tadgigot doirasida berilgan xulosa va
takliflarning asosli ekanligi bilan izohlash mumkin. Ilmiy ish doirasida berilgan
natijalar har tomonlama ko‘rib chiqildi va turizm sohasidagi vakolatli tashkilotlar
tomonidan tasdiglandi.

Tadgiqot natijalarining ilmiy va amaliy ahamiyati maqgsadlarning
dolzarbligi va uning amaliy muammolarni hal qilishga qaratilganligi bilan
belgilanadi. Tadgigotning ilmiy-amaliy ahamiyati shundaki, taklif etilayotgan
konsepsiyalar, yangi strategiyalar va uslubiy yondashuvlar turizm sohasini
rivojlantirish, xizmatlar ko‘rsatishni yaxshilash, turizm eksportini oshirishda qo‘l
kelishi mumkin. Tadgiqot ishi muallifi tomonidan ishlab chigilgan strategiya va
tavsiyalar turizm uchun investitsiya muhitini yaxshilash, yangi ish o‘rinlari yaraish,
xususan, TEZlardan maksimal foyda olish imkonini beradi. Turizm
industriyasining dolzarb asosiy muammolarini hal gilish yo‘llari va yechimlari
jahon miqyosida iste’mol talabining o‘zgaruvchan standartlarini va yosh
mehmonlarni O‘zbekistonga ganday yo‘naltirishni amalga oshirishda yordam
beradi.

Tadgiqot natijalarining joriy qilinishi. Tadgiqot natijalari va muallif
tomonidan tagdim etilgan tavsiyalardan turizm eksportini kengaytirishga garatilgan
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islohotlarni  ishlab chigishda quyidagi iqtisodiy subyektlar tomonidan
foydalanilgan:

O‘zbekiston Respublikasi Iqgtisodiyot va Moliya vazirligi “O°zbekiston —
2030 strategiyasining “O‘zbekistonda tashqi va ichki turizmni rivojlantirish uchun
keng sharoitlar yaratish hisobiga sayyohlar sonini ko‘paytirish” 58-magsadini
amalga oshirish bo‘yicha o‘rganishda go‘llanilgan. Shuningdek, ilmiy natijalardan
O‘zbekiston Turizm qo‘mitasi tomonidan PQ-135, PF-52 , PF-6199, PQ-5054,
VMQ-543 qarorlari ijrosini ta’minlashda, “Yo‘l xaritasi” loyihasini amalga
oshirishda, O‘zbekistonda turizm sohalarini yanada kengaytirish, ularga xorijiy
brendlarni jalb qilish va moliyalashtirishni rag‘batlantirish mexanizmlarini ishlab
chigishda foydalanildi. Buxoro shahar hokimligi tomonidan esa Vazirlar
Mahkamasining 2022-yil 28-sentabrdagi 543-son qarori ijrosini ta’minlash
magsadida ilmiy ishdagi amaliy natija va yangiliklar qo’llanilgan. Bundan tashqari,
Buxoro viloyati Turizm qo‘mitasi tomonidan O‘zbekiston Respublikasi
Prezidentining 2023-yil 26-apreldagi 135-son qarori, O‘zbekiston Respublikasi
Vazirlar Mahkamasining 2022-yil 28-sentabrdagi 543-sonli qarori ijrosini
ta’minlash va Buxoro viloyatida turizmni rivojlantirishga doir masalalarni hal
etishda foydalanilgan.

Tadgiqot natijalarining aprobatsiyasi. lImiy tadgigot natijalari 13 ta ilmiy-
amaliy konferensiya, jumladan, 2 ta xalgaro va 11 ta respublika miqyosidagi
konferensiyalarda muhokama qilindi.

Tadqiqot natijalarining e’lon qilinganligi. Dissertatsiya mavzusi bo‘yicha
jami 23 ta ilmiy ishlar nashr gilingan. Jumladan, O‘zbekiston Respublikasi Oliy
attestatsiya komissiyasi tomonidan tavsiya etilgan jurnallarda 10 ta, jumladan,
xorijiy ilmiy jurnallarda 7 ta ilmiy magola nashr gilingan.

Dissertatsiyaning tuzilishi va hajmi. Dissertatsiya kirish, uchta bob, xulosa,
foydalanilgan adabiyotlar ro‘yxati va ilovalardan iborat. Dissertatsiya hajmi ilova
bilan birga 168 betni tashkil etadi.

DISSERTATSIYANING ASOSIY MAZMUNI

Tadgiqot ishining kirish gismida ilmiy ishning maqgsadi, vazifalari, obyekti va
predmeti, tadgigot mavzusining fanni rivojlantirishning ustuvor yo‘nalishlariga
mosligi, tadgigqotning yangiligi va amaliy natijalari bayon etilgan.

“Turizm eksportining nazariy va konseptual asoslari” nomli
dissertatsiyasining birinchi bobida turizm eksportining rivojlanish bosqichlari,
turlari, turizm industriyasidagi diversifikatsiya, xalgaro turizm eksporti nazariyalari
va uning iqtisodiy o‘sish bilan bog‘ligligi haqida batafsil ma’lumotlar berilgan.
Turizm eksportining asosiy nazariyalari sifatida “Tourism Led Growth” nazariyasi,
“Diffuziya” nazariyasi, “Tobelik” nazariyasi, “Yangi o‘sish” nazariyalarini
keltirishimiz mumkun. Bundan tashqari, bobda igtisodiy o‘sish va turizm eksporti
o‘rtasidagi bog‘liglik tahlil gilinadi. Turizm eksporti va igtisodiy o‘sish bo‘yicha
ganday ko‘rsatkichlar tanlanganligini ko‘rish magsadida jami 37 ta (20 ta iqtisodiy
o‘sish, 17 ta iqtisodiy rivojlanish) xorijiy tadgiqot ishlari o‘rganildi. Yuqorida aytib
o‘tilgan 30 ta tadgigotning umumiy natijalari shuni ko‘rsatadiki, turizm eksporti
ham iqtisodiy o‘sishga, ham iqtisodiy rivojlanishga ijobiy ta’sir ko‘rsatadi. Turizm
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va iqtisodiy o‘sish o‘rtasida simmetrik va ijobiy bog‘liglik mavjud bo‘lib, buni
YalM, to‘g‘ridan-to‘g‘ri xorijiy investitsiyalar, valyuta kurslari, xorijlik sayyohlar
soni, aholi jon boshiga real YalM, YalMdagi turizm eksporti ulushi va umumiy
eksport ulushi kabi turli ko‘rsatkichlar tasdiglaydi. Osiyodan Bolgon
davlatlarigacha bo‘lgan turli mamlakatlarda ushbu tadgiqotlar shuni ko‘rsatadiki,
turizm eksporti mamlakatning turizmga bog‘ligligi bilan bog‘liq holda iqgtisodiy
o‘sishga turlicha hissa qo‘shadi. Bundan tashgari, natijalar inflyatsiya, ishsizlik
darajasi, tovarlar va transportdagi turizm narxlari va iqtisodiy o‘sish o‘rtasidagi
teskari bog‘liglikni ta’kidlaydi, shu bilan birga igtisodiy o‘sish omillari va turizm
bilan bog‘lig omillarning umumiy iqtisodiy o‘sishga bevosita ta’sirini ko‘rsatadi.

Ishning “Turizm eksportini oshirishda xorijiy davlatlarning tajribasi”
nomli ikkinchi bobida turizm sanoatida kapital harakatining jahon miqgyosidagi
dinamikasi, mintagalar bo‘yicha dunyoda turizm eksportining makroigtisodiy
ko‘lami tanlab olingan Yaqin Sharg, Osiyo, Yevropa va Markaziy Osiyo
mintagalarida tahlil gilingan. Qiyosiy tahlil turli mamlakatlarda turizm ulushining
YalMdagi dinamikasini, 2017-2022-yillar davomida ganday o‘zgarganini,
ularning COVID-19 zarbasiga sezgirligini ko‘rsatadi (1-rasm).
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1-rasm. Markaziy Osiyo mamlakatlari turizm eksportining yalpi ichki

mahsulotdagi ulushi
Manba: Jahon Sayohat va Turizm kengashi hisobotlari3® 4° va Statista.com asosida** muallif
tomonidan tuzilgan.

Ushbu bobda dunyodagi iqgtisodiy jihatdan eng yuqori foyda keltiradigan
turizm iqtisodiy zonalari atroflicha ko‘rib chigilgan hamda ularning turizm orgali
mamlakat iqtisodiy farovonligiga ganday hissa qo‘shishi hisoblab chigilgan.
Tadgiqot ishida AQSh, Yaponiya, Xitoy va O‘zbekistondagi TEZlarning qiyosiy
tahlili 3 ta omil: talablar, imtiyozlar va umumiy iqtisodiy manfaatlar asosida tahlil
gilingan. Tanlangan mamlakatlarda TEZlarni boshgarishning huquqiy jihatlari
O‘zbekistondagi turizm zonalari hagida batafsil tasavvurga ega bo‘lishga, mavjud
muammolarni hal gilish yo‘llarini topishga yordam bergan.

39 Jahon sayohat va turizm kengashi hisoboti, Qozog‘iston. [Elektron resurs]. URL: https://assets-global.website-
files.com/6329bc97af73223b575983ac/647f131c4274e0290d90e0e8_EIR2023-Kazakhstan.pdf

40 Jahon sayohat va turizm kengashi hisoboti, O’zbekiston. [Elektron resurs]. URL: https://assets-global.website-
files.com/6329bc97af73223b575983ac/647f14ch29945e231c474e49 EIR2023-Uzbekistan.pdf

41 Statista global platformasi. [Elektron resurs]. URL: https://www.statista.com/forecasts/1153625/tourism-sector-
gdp-share-forecast-in-the-united-arab-emirates
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Tadgiqgot ishining “O¢‘zbekistonda turizm eksportini rivojlantirish
muammolari va imkoniyatlari” deb nomlangan uchinchi bobi O‘zbekistonda
turizm sohasini chuqur o‘rganishga bag‘ishlangan bo‘lib, turizm eksporti va uning
igtisodiy o‘sishga ta’siriga alohida e’tibor qaratilgan. Ushbu bob turizm
istigbollarini tahlil gilish va asosiy turistik hududlarni o‘rganishga, O‘zbekistonda
turizm eksportidagi muammolar va istigbollarni ochib berishga, turizm bilan
bog‘lig asosiy ko‘rsatkichlar va ularning mamlakat ichidagi hozirgi holatini
o‘rganishga bag‘ishlangan. Ushbu bobda muallif tomonidan o‘tkazilgan
so‘rovhoma O‘zbekistondagi turizm eksportining hozirgi holatini har tomonlama
baholashga, ichki kuchli va zaif tomonlarni aniglashga, tashqgi imkoniyatlar va
tahdidlarni o‘rganishga, mavjud muammolarni yumshatish uchun amaliy
yechimlarni belgilashga, mamlakat ichida turizm eksporti sohasini doimiy
takomillashtirishga  ko‘maklashish  bo‘yicha  takliflar ishlab  chiqgishga
yordam beradi.

Turizm bilan bog‘lig asosiy ko‘rsatkichlardan biri turizm eksportining
YalMdagi (yalpi ichki mahsulot) ulushidir. Bu ko‘rsatkichga e’tibor berilsa, turizm
eksporti 2019-yildagi global pandemiyagacha bargaror o‘sib borayotganligi, 2020-
yilda sezilarli pasayishga olib kelganligini ko‘rish mumkun. Bu keskin o‘zgarish
turizm sanoatining Oc‘zbekiston uchun valyuta tushumidagi ahamiyatini,
shuningdek, tashqi omillarga sezgirligini ko‘rsatdi (2-rasm).
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2-rasm. O‘zbekiston turizm eksportining YalMdagi ulushi, (%da)
Manba: Jahon banki*? va UNWTO* ma’lumotlari asosida muallif tomonidan tuzilgan.

Turizm eksportining O‘zbekiston umumiy eksportiga nisbatan ulushi tahlil
gilinganda, ushbu ko‘rsatkich so‘nggi yetti yil ichida o‘rtacha 5%ni tashkil
etganligini ko‘rish mumkin (3-rasm). 2012-yildan 2015-yilgacha turizmning yalpi
ichki mahsulotidagi ulushi sezilarli tebranishlarsiz 4-5 foizni tashkil etib, nisbatan
bargaror bo‘lib golgan. Keyinchalik, 2015-yildan 2018-yilgacha turizm yalpi ichki
mahsuloti ulushi 5,4-6 foiz oralig‘ida biroz o‘sgan. Birog, bu tendensiya 2020-
yilda global COVID-19 pandemiyasining ta’siri tufayli o‘zgargan. Ushbu
o‘zgaruvchan tendensiya turizm sektorining tashqi ta’sirlarga nisbatan zaifligini va

42 Jahon Banki hisoboti. [Elektron resurs]. URL:
https://data.worldbank.org/indicator/TX.VAL.SERV.CD.WT?locations=UZ

43 Jahon sayohat va turizm kengashi Oc‘zbekiston hagida hisoboti. [Elektron resurs]. URL: https:/assets-
global.website-files.com/6329bc97af73223b575983ac/647f14ch29945e231c474e49 EIR2023-Uzbekistan.pdf
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pandemiya natijasida O‘zbekistonda turizm eksportida vujudga kelgan
muammolarni ko‘rsatadi.
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3-rasm. Turizm eksportining O‘zbekiston umumiy eksportidagi ulushi,

(mlrd dollar)
Manba: Jahon banki va UNWTO** ma’lumotlari asosida muallif tomonidan tuzilgan.

Turizm bilan bog‘liq yana bir asosiy ko‘rsatkich bu O<zbekistonga tashrif
buyurganlar sonidir. Quyidagi grafik orgali (4-rasmga qarang) O°‘zbekistonga
tashrif buyuruvchilar sonining o‘zgaruvchan tendensiyasini, pandemiya natijasida
kelganlar sonining sezilarli darajada kamayganligini, ya’ni uch baravarga
gisgarganligini ko‘rish mumkun. Oxirgi uch yil davomida O°‘zbekiston turizm
eksportini  jonlantirishga, xorijlik mehmonlar ogimini ko‘paytirishga oid
strategiyalarni faol amalga oshirishi natijasida 2023-yilda kelganlar soni
6,9 millionga yetgan.
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4-rasm. O¢zbekistonga kelgan sayyohlar soni, (min kishi)
Manba: Muallif tomonidan Tour Central Asia*® va World Data*® bazasi ma’lumotlari asosida
tuzilgan.

Igtisodiy ~ o‘sishning  O‘zbekistonda  turizm  eksportiga  nisbatan
sezuvchanligini baholash magsadida ARDL modelidan foydalanildi. Modelda
quyidagi o‘zgaruvchilardan foydalanilgan: bog‘liq o‘zgaruvchi sifatida YalM

44 Jahon Banki hisoboti. [Elektron resurs]. URL:
https://data.worldbank.org/indicator/TX.VAL.TRVL.ZS.WT?locations=UZ

4 “Tour Central Asia” platformasi hisoboti. [Elektron resurs]. URL:
https://tourcentralasia.com/uzbekistan/uzbekistan-tourism-industry-statistics/

46 “World Data” platformasi hisoboti. [Elektron resurs]. URL:

https://www.worlddata.info/asia/uzbekistan/tourism.php
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o‘sishi, turizm eksporti, to‘g‘ridan-to‘g‘ri xorijiy investitsiyalar, yalpi asosiy
kapital, vyalpi ichki mahsulotdagi savdo va jami ishchi kuchi mustaqil
o‘zgaruvchilar sifatida olindi. Tadgiqotda o‘zgaruvchilar bo‘yicha ma’lumotlar
1997-yildan 2021-yilgacha to‘plangan bo‘lib, ma’lumotlar manbalari Jahon banki
ma’lumotlar bazasi va O‘zbekiston Respublikasi Davlat statistika go‘mitasidir.
Natijalarga ko‘ra, YalM o‘sishi bilan savdo va umumiy ishchi kuchining
o‘zgaruvchanligi boshga o‘zgaruvchilarga garaganda kichikrog, chunki standart
og‘ishning o‘rtachaga nisbati boshga o‘zgaruvchilarnikidan kichikrog. Turli xil test
natijalariga asoslanib, 5 ta model ishlab chiqildi, 5-model boshgalarga garaganda
yugori R-kvadrat qiymati, ko‘proq o‘zgaruvchilarni Kkiritish, statistik jihatdan
ahamiyatli koeffitsiyentlarning ko‘pligi va avtokorrelyatsiyaning yo‘qligi sababli
eng magbul model, deb hisoblandi. OLS (Oddiy eng kichik kvadratlar) baholash
natijalari shuni ko‘rsatdiki, o‘zgaruvchilardan to‘g‘ridan-to‘g‘ri investitsiyalar,
mehnat va kapital ahamiyatsiz bo‘lganligi sababli, aniqg natijalarni ko rish uchun bu
o‘zgaruvchilar chiqgarib tashlandi. Sinov natijalariga asoslanib, biz quyidagi ARDL
modeli spetsifikatsiyasini shakllantirishimiz mumkin:

1-jadval
Turli ARDL modeli spetsifikatsiyalari uchun OLS taxmin natijalari
1) (2) 3) 4) 5)
VARIABLES Model 1 Model 2 Model 3 Model 4 Model 5
AInTE, 1.972** 2.241%** 1.929** 1.609** 2.271%**
(0.866) (0.625) (0.708) (0.702) (0.648)
AlnFDI, 0.964 0.882* 0.964** 0.885*
(0.618) (0.445) (0.454) (0.436)
AlnCAP;_4 -3.228 -5.328
(3.404) (3.481)
TR, 0.0287 0.0367***
(0.0169) (0.0105)
InLAB,
Giq 0.555*** 0.613*** 0.663*** 0.645***
(0.120) (0.135) (0.132) (0.0967)
Constant 5.809*** 2.533*** 2.537*** 0.884
(0.347) (0.749) (0.751) (1.209)
Observations 25 25 25 25 25
R-squared 0.280 0.645 0.660 0.705 0.967
Breusch—-Godfrey 12.842*** 0.129 0.123 0.059 0.026
LM Chi-square
test statistics for
autocorrelation
Qauvslar ichidagi standart xatolar *** p<0,01, ** p<0,05, * p<0,1
Gt == ﬁl + ﬁzAlnTEt + ﬁSTRt + ,86lnLABt + :B7Gt—1 + St (1)

(1) tenglamada ARDL modeli uchun ma’lumotlarni yaratish jarayoni
berilgan. Ushbu tenglamaga yalpi ichki mahsulot o‘sishining kechikkan giymati
ham xatolik sharoitida avtokorrelyatsiyani oldini olish uchun mustagil o‘zgaruvchi
sifatida Kiritilgan (e;). Biz 1-jadvaldagi £;, B, ... [, parametrlarining OLS
baholash natijalaridan foydalanamiz.
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G, = 2.227 * AInTE, + 0.0367 * TR, + 0.645 * G,_,, F (3,22) =214.76, R? = 0.967 2)

OLSni baholash natijalari (2)da keltirilgan. Hisoblangan regressiya
koeffitsiyentlarining F statistikasi 214,76 ga teng va 0,1% ahamiyatlilik darajasida
statistik ahamiyatga ega, bu ham modelning umumiy ahamiyatini ko‘rsatadi.
R"A2 96,7 %ga teng, ya’ni modeldagi mustagil o°zgaruvchilar garam
o‘zgaruvchidagi 96,7 % o‘zgaruvchanlikni tushuntirishi  mumkin. Regressiya
koeffitsiyentlari haqida gap ketganda, turizm eksportining YalM o‘sishiga ta’siri
statistik jihatdan ahamiyatli bo‘lib, 1 % ahamiyatga ega. Bundan tashqari, agar
turizm eksporti o‘sishi 10 foizga oshsa, yalpi ichki mahsulotning o‘sish sur’atlari
o‘rtacha 0,227 foizga oshadi. O‘zbekiston Statistika qo‘mitasi ma’lumotlariga
ko‘ra, 2018-yilda YalM o°‘sish sur’ati 5,4 foizni, 2019-yilda esa 5,7 foizni tashkil
gilgan. 2018-yildan 2019-yilgacha YalM o‘sish sur’ati 0,3 foizga oshdi. Shunday
gilib, pandemiyadan oldingi yillarda YalM o‘sish sur’atlarining o‘zgarishini
hisobga oladigan bo‘lsak, 0,227 % kattalik juda yugori. Agar savdoning yalpi ichki
mahsulotdagi ulushi 10 foizga oshsa, o‘rtacha yalpi ichki mahsulotning o‘sish
sur’ati 0,37 foizga oshadi.

O‘zbekistonda turizm eksportidagi mavjud muammolarni hal qilish
magsadida olib borilgan tadgiqot ishlarining asosiy tahlili muallifning
“O‘zbekistonda turizm” nomli so‘roviga asoslanadi.

2-jadval
“O¢zbekistonda turizm” nomli so‘rovnoma hagida ma’lumot
So‘rovnoma hagidagi Tashr|f , , :
buyuruvchilarning  Qaysi davlatdan tashrif buyurgan
ma’lumot .
magsadi
Vagqti: 2020-2022 Ta’lim maqgsadida — Yevropa davlatlaridan: Fransiya,
Qatnashuvchilar soni: 172 (35 %) 61 kishi Germaniya, Britaniya, Italiya,
Kishi Ispaniya, Polsha, Belarussiya,
Tashrif takroriyligi Sayohat magsadida — Rossiya
Birinchi marta kelganlar: (33 %) 57 kishi
102 Osiyo davlatlari: Hindiston,
Ikkinchi marta kelganlar: 70 = Oilaviy tashrif — Pokiston, Yaponiya, Xitoy, Janubiy
(19 %) 32 kishi Koreya, Indoneziya, Singapur,
Yosh: Tayland, Malayziya
23-40 — 39 kishi Biznes tashrifi —
41 va undan yugori — 133 (13 %) 23 kishi Oc‘rta Sharq: Misr, lordaniya, BAA,
Kishi Saudia Arabistoni, Turkiya va Eron
Hajmi: Boshga: AQSh, Braziliya, Meksiko,
Yolg‘iz-55 Kanada, Avstraliya va O‘rta Osiyo
Guruh bo‘lib — 117 davlatlari

Manba: muallif tomonidan tuzildi.

lImiy ishdagi so‘rovnoma O‘zbekiston turizm eksportidagi ichki va tashqi
muammolarni chet ellik tashrifchilar nuqtayi nazaridan aniglashga va ularni
bartaraf etishga bag‘ishlangan. Ushbu so‘rovnoma muddatli uzilish hisobiga ikki
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xil vaqt oralig‘ida gilingan bo‘lib, asosiy qismi 2020—2022-yillarda olib borilgan.
Jami 172 nafar chet ellik tashrif buyuruvchilar yoshi, soni, tashrif chastotasi, gaysi
mamlakatdan tashrif buyurganligi va maqgsadlariga garab guruhlarga ajratilgan

(2-jadval).

3-jadval

“O‘zbekistonda turizm” nomli so‘rovnoma natijasi

Transport

Tibbiy xizmat:
O‘zbekistonda biznes turizmi
bo‘yicha sarmoya kiritishga
yoki ishlashga harakat
qgildingizmi?

O‘zbekistonda turizm
marketingi darajasini 1 dan 5
gacha baholang (5 ta eng

yugori)

O<zbekistonda turizm turar
joy imkoniyatlarini 1 dan 5
gacha baholang (5 ta eng

yugori)

O<zbekistonda sarguzasht
turizm darajasini 1 dan 5
gacha baholang (5 ta eng

yugori)

Arzon — 62%

Qimmat — 38%

foydalangan — 12% foydalanmagan — 88%
Ha — 31,5% (savdo bilan ishlashga yoki mehmonxona
boshqaruviga sarmoya kiritishga harakat gilgan)

Yo‘q —49,5% (hech gachon gizigmagan)

Bo‘lishi mumkun — 19% (jarayon davomida hech ganday
muammo yuzaga kelmasa)

5-0

4-0

3 —4,3 % (Javob: kutilganidan yaxshiroqg, lekin fagat
mahalliy)

2 — 84 % (Javob: internetda sayyohlik joylari hagida
yetarlicha ma’lumot yo‘Q)

1 - 11,7 % (Javob: mahalliy va global miqyosda yetarli
ma’lumot yo‘Q)

1-3 % (javob: fagat zamonaviy joylarga e’tibor berish)
2-5 % (javob: an’anaviy joylarni afzal ko‘rish)

3-73 % (javob: ekoturizm va bir kecha-kunduz turuvchilar
uchun turar joy yo‘qligi)

4-17 % (javob: kutilganidan yaxshiroq)

5-2 % (javob: kutilganidan yaxshiroq, lekin hayajonlanmadi)

3-44 % (sarguzashtli joylar yetarli emas)
2-53 % (fagat suv joylari va ba’zi tematik parklar)
1-3 % (sarguzasht turizmida ishlashi kerak)

Manba: muallif tomonidan tuzildi.

So‘rov natijalari O‘zbekistondagi turizm eksporti hagida aniqg tasavvurga ega

bo‘lish imkonini beradi (3-jadval). So‘rov natijalari xorijlik mehmonlarning
O‘zbekiston hagida qanday fikrda ekani, tashrifidan maqgsad, ular nimani
kutayotgani va bu borada bizda ganday kamchiliklar mavjudligini ko‘rsatadi.
Ishtirokchilar O‘zbekiston turizm industriyasining turli yo‘nalishlarini 1 dan 5
gacha bo‘lgan oraligda baholab, turli savollarga javob berganlar. Shuningdek,
tashrif buyuruvchilar tomonidan berilgan takliflar ham natijalarga batafsil
Kiritilgan.

Shuni ta’kidlash kerakki, so‘rovnoma natijalari O‘zbekistonda turizm
eksportining SWOT tahlilini o‘tkazish imkonini berdi. Kuchli tomon sifatida
quyidagilar misol qgilinishi mumkun: til to‘siglarining kamligi, ko‘plab madaniy
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meroslar mavjudligi, zamonaviy moda va san’at imkoniyatlari, cho‘l va tog‘li
zonalarga moslashtirilgan turizm faoliyati uchun geografik imkoniyatlarning
mavjudligi. Imkoniyatlar sifatida esa shuni ta’kidlash joizki, O‘zbekistonda turizm
bilan bog‘liq bo‘lgan sohalarda qo‘shma dasturlarni qo‘llash, ziyorat turizmi, cho‘l
va tabiatga asoslangan kurort zonalarini yaratish uchun keng imkoniyatlar mavjud.
Boshga tomondan esa, zamonaviy turizm obyektlarining yo‘qligi, yo‘l harakati
bilan bog‘lig noqulayliklar, mahalliy aholi tomonidan narxlarning sun’iy
ko‘tarilishi, yoshlar uchun qulay dam olish maskanlarining kamligi, gisga muddatli
sayohatlar uchun qulay harakatlanishning yo‘qligi kabi kamchiliklar mavjud.

*  Noqulay yo'T fizimi
+  Avtomobil jjarasi bilan
bog'liq muammolar

Xizmat transporti va boshqaruv
choralari:
Umumiy hammom va hojatxona

Transport * T1:ausp01t_\-'.o sitalarining Turistlar uchun maxsus transport vositalari Yaxshilash
muammolari etishmasligi Internet sifatini o'zgartirish; y
. Yuqori narx Qo'shma FTZ dasturlari
‘.= Noqulay transport Innovatsion turar joy binolari. Mobil turar
. Kamroq tibbiy xizmatlar .DY kab1
| »  Narxlarni kamsitish
+ Tibbiy xizmatlaming yuqeri narxi Dam olish maskanlarini yaratish .
. + Kamroq umumiy turar joy cko-uylar, Eko-qishlog, Vertikal o'rm Yaratish
S(‘[‘V]S *  Yomon internet sifati "Cho'l duzli kechasi"
/ l . *  Umumiy hammom va hojatkona Cho YUI uz: .l cchast .
muaminoiari *  Innovatsion turar joyning etishmasligi Suv va chang'l kurortlari
|+ Turizmga sarmoya kiritishda givinchilik | Tematik parklar
Muammo > :__ EZHni boshgarishning mm tizend < Madaniyatni targ'ib qilish: Yechimlar
[ *  Kopincha ogsogollar tashrif buyurishadi \ | "Ko'pkari" .
Suv joylarida tanqislik . .
Daxm olish maskanlarining etishmasligi pazandachilik musobagalari;
Bir tomonlama e'tibor Moda tadbirlart;
Bir tomonlama o'sish

Elezotik sayohatlar yoki sportga kirish

Musiqa, rags festivallari:
\“lpak va ziravorlar” festivali:

/

imkoni yo'y

Tashkil etish

| Bog'lanib golish .
\ muammosi .

Platformalarda noto'g'rt maTumotlar ~

Marketing [ . Mamlakatning turmush tarzi va Turizmda "Moviy okean strategiyasi” ni o ae
tﬂ’Siqlﬂl‘i iqtisodiyoti hagida noto'g'ri tushunish |_go'llash « Tashkil etish
+  Foydal ma'lumot manbai yo'q ]

FTZ uchun yangi boshgaruv tizimi

\_Sayyohlar uchun yangi turizm platformasi
Qo'shma dasturlar:

Saudiya Arabistoni bilan “Haj”™ va “Umra” sayohatlan

uchun go'shma dastur

—Niderlandiya, Yaponiva, Koreya va Hindiston bilan
qo'shma "Ekologik dasturlar"
Yaponiva va Ispaniya rassomlari bilan birgalikda san'at

+  Marketing strategivasining etarli
emasligi

Mamlakatning siyosiy obro'si '
Qo'shni, musulmon va MDH

Siyosiy 7
muammelar .
davlatlarining siyosiy pozitsiyasi

* Rossiya yoki Sovet Ittifogining bir
qismi sifatida tan olinganligi

ko'rgazmalan va galereya tadbirlar
Italiya, Frantsiya, Yaponiya, Koreya va BAA bilan
moda tadbirlari va loyihalarga qo'shiling

5-rasm. O‘zbekistonda turizm eksportidagi to‘siglar va ularni bararai

etish choralari
Manba: muallif tomonidan muallifning shaxsiy so‘rovi asosida tuzilgan.

So‘rov va SWOT tahlili natijasida biz O‘zbekistonning turizm eksporti uchun
“Remedy Matrix’ni tuzdik (5-rasm). Matritsa asosiy to‘siglar va ularni bartaraf
etish usullarini ko‘rsatadi. Barcha muammolarni bartaraf etish vositalari kichik
guruhlarga bo‘lingan va har bir to‘sig uchun chora strategik usulda bosgichma-
bosgich ishlab chigilgan. Har bir kichik guruhlar yaxshilash (1), yaratish (2),
tashkil etish (3) va o‘zgartirish (4) sifatida nomlangan. Har bir taklif O‘zbekiston
uchun turizmdagi eksport muammolarini hal gilish uchun gadam sifatida garaladi
va igtisodiyotni tezlatuvchi vosita sifatida rol o‘ynashi mumkin. Turizm eksportini
oshirish bo‘yicha bir gancha tavsiyalar mavjud bo‘lib, ulardan biri erkin turizm
zonalari (Erkin turizm zonalari) uchun yangi boshgaruv tizimidir (6-rasm).

ETZni boshgarishning yangi tizimi xorijiy investorlar uchun mahalliy
hokimiyat organlari bilan qulay bog‘lanish imkoniyatini yaratib, mavjud ETZlar
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holatini yaxshilaydi. Yangi tizimning asosiy sababi turizm eksporti uchun
investitsiya to‘siglarini bartaraf etishdir.

Vazirlar Mahakamasi

Turizm Qo’mitasi

Turizm Qo’mitasining turizm Turizm Zonalarini boshqarish
industriyasini rivojlantirish bo’limi bo’limi
Vazifasi:

Turizm zonalarni

Xizmatlar va turizm sohasini
tashkil giladi va

yaxsl‘l}laﬁ']ibo limi boshqaradi.
Shartnoma va
litsenziyalar bilan
P “ shug’ullanadi
Business (Ichki ¥ mailsl;ﬁ[gaﬂ
va tashqi) Eco tourizm i
o o eksporti Investorlar
chki va
Tashqi)

6-rasm. ETZ uchun yangi boshqaruv tizimi
Manba: Muallif tomonidan tuzilgan.

So‘rovnomaga ko‘ra investorlar o‘z loyihalarini amalga oshirishda hukumat
ruxsatini olishda ancha vaqt sarflayotgani va ortigcha hujjatlar kabi muammoga
duch kelishayotgani, natijada ular boshga davlatlarda investitsiya gilishga majbur
bo‘layotgani ma’lum bo‘ldi. Bu masalani hal gilish magsadida turizm iqtisodiy
zonalari uchun yangi boshgaruv tizimini joriy etish magsadga muvofiq bo‘lar edi.

®e .
/T . —e Yuqori
Madaniy turizm ‘ . —o -
/ . g
. =
P ' S
/ N &
Eco-turizm / “o— N\ S . O’rta g
S N AN | ©
/ \ S
/ /// AN ® %’
L] / AN @,
/ N
Biznez turizm — @ \,
o—eo ) \L ]
® e e i
Quyi
¢
; \} N o
O ° S 0° Pa
<@ <@ © o &
2
o

7-rasm. Moviy okean strategiyasi turizm eksportida
Manba: Muallif ishlanmasi.

O‘zbekistonda turizm eksportini yanada rivojlantirish magsadida “Moviy
okean” strategiyasini qo‘llash ham taklif etildi (7-rasm). U grafik so‘rovhoma
natijalariga ko‘ra tuzilgan bo‘lib, unda O‘zbekistonning iqtisodiy o‘sish sur’atlarini
oshirish maqsadida turizm eksportining 3 asosiy turi ko‘rsatilgan (3-jadval). Y
o‘gida turizm eksportining 3 ta asosiy turi, X o‘gida esa ularni amaldagi holati
darajasi yuqgori, past yoki o‘rtacha sifatida keltirilgan. Grafikka ko‘ra tanlab
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olingan uchchala turizm turida marketing asosiy muammo bo‘lib, tashrif
buyuruvchilar yaxshirog ma’lumot olishda magsadida turizm marketingini
yaxshilashni taklif gilishdi. 7-rasmdagi ma’lumotlar investitsiyalarni ko‘proq eko
va biznes turizmga yo‘naltirishni taklif qiladi. Agar berilgan strategiya va
tavsiyalarni turizm eksportiga tatbiq etishga harakat gilsak, bu O<zbekistonning

yanada igtisodiy o‘sishiga olib keladi.

4-jadval
Ekologik turizm bo‘yicha faoliyatning umumiy giymati va daromadi
Faoliyat  |Cho‘lda lager | Kvadrat velosiped va | Alula Ziplining | Tuya va ot Parashut
turi sandboarding minish
Ma’lumot Davomiyligi: k| To‘rt  velosipedda | Minimal Tuyada sayr Chipta:
va chipta |amida 1 kun. | chipta narxi: bo‘y: 110cm qgilish uchun Hamma
narxi  |Chipta narxi: | Bolalar uchun: 12$ | Minimal/maksim | chipta narxi: uchun:
1 kishi uchun:| Kattalar uchun: 15 - | al  vazn: 40kg | Bolalar uchun: 30 dagiga
30$ 27% dan 100kg gacha | bir soat uchun5 | 84$
4 kishi uchun:| Sandboarding Chipta: dollar 1 soat 140%
120-130% chiptalari narxi: 30 dagiga: 32$ | Kattalar uchun:
Hamma uchun: 1 soat: 78% bir soat uchun 8-
soat uchun 8% 12 dollar
Faoliyat  |Cho‘l lagerini | Bir kvadrosiklning Zipline va Bitta tuyaning Bitta issiq
xarajati qurish narxi: narxi: uskunalar narxi: | narxi: 1000- havo
2500-3000% Bolalar uchun: 70- | 5000 - 10 000$ | 3500% sharining
82% Bitta otning narxi:
Kattalar uchun: 450- narxi: 1400- 10000-
750% 3000% 40000%
Bitta sandboard
narxi:
Hamma uchun: 35-
51%
Umumiy | TC= $3000 TC (kvadrosikl)= TC= $10 000 TC =$3000+$ | TC=$30
xarajat va [ TR=120x12= | (750x3) + (82x3) = | TR=78x12= 4200 = $7200 000
daromad 1440 $ $ 2496 $234 TR=24x12 + TR=
(agar 12  |Natija: 2 yil 8 | TC (sandboard)= Natija: 11 oyda | 8x12=$ 384 140x12=
martadan |kunda foyda $51x3= $153 daromad olishni | Natija: 19 oyda | 1680%
ishlatilsa) |olishni TC for both: 2649% | boshlaydi foyda olishni Natija: 20
boshlaydi TR(kvadrosikl)= boshlaydi oyda foyda
27x12=$324 olishni
TR (sandboard)= boshlaydi.
8x12 = $96 Jami zarur
TR for both: $420 investitsiyal
Natija: 6 yilda foyda ar
olishni boshlaydi $52 696

Manba: muallif tomonidan hisoblangan.

“Moviy osmon” strategiyasiga ko‘ra ekoturizmni rivojlantirish magsadida 7 ta
tabiatda amalga oshiriladigan faoliyat turlarini qurish hisoblab chigilab, taxminan
gancha investitsiya kerakligi hisoblandi (4-jadval).

O‘zbekistonda ekoturizmni rivojlantirish maqgsadida 7 ta faoliyat turi
tanlanishining asosiy sababi shundaki, so‘rovnoma ishtirokchilarining kopchiligi
yoshlar faoliyati va innovatsion mehmonxonalarda turizmni diversifikatsiya
gilishning yo‘qgligidan shikoyat qilgan. Shu sabablarga ko‘ra, 4-jadvaldagi

39



tadbirlarni amalga oshirish taklif gilindi. Hisob-kitoblar shuni ko‘rsatadiki, deyarli
53 000 AQSh dollari migdoridagi investitsiyalar bilan ekoturizm bo‘yicha taklif
etilayotgan 7 ta faoliyat amalga oshirilib, 4 yil ichida foyda olish mumkin (4-
jadval).

Xorijiy mamlakatlar tajribasidan ma’lum bo‘ldiki, yoshlar asosan “backpack”
yoki ekoturizm bilan shug‘ullanish magsadida sayohat gilishadi. Odamlarning
tabiat, global iglim muammolari hagida gayg‘urishi ularni atrof-muhitga yanada
yaqinlashtirdi. Buning uchun ular har ganday joyga osongina kirish uchun turar joy
talab giladilar. Bundan tashqgari, gisga muddatli sayohatga tashrif buyuruvchilar
uchun uy ijarasi yoki mehmonxonada golish moliyaviy jihatdan noqulay. Shu
sababli avtobus ko‘rinishidagi ko‘chma turar joy qo‘llanilishi yoshlarni jalb
gilishga yordam berishi mumkun. Quyidagi jadvalda AQSh va Xitoydagi narxlarga
nisbatan mobil avtobusning umumiy narxi va ijara narxi gancha ekanligini
ko‘rsatilgan (5-jadval).

5-jadval
Mobil avtobusning ijara va xarid narxlari
Hajm Narxi $ 1 soatlik ijara narxi 1 kunlik ijara
$ narxi $

1 kishilik 13,800-16,500 $110-130 $ 1100-1200
2 kishilik 27,500-28000 $ 120-160 $ 1200-1500
3 kishilik 30,000-49,700 N/A $ 1350-1750
4 Kishilik 50,000-72,000 N/A $ 1900-2500
5 kishilik va undan | $ 93,000 dan N/A $ 3000 dan

ko‘p boshlanadi boshlanadi

Mobil avtobuslarning narxini chigarib olish magsadida uni 3 ta viloyatda:
Toshkent, Buxoro va Samargandda go‘llashga garor gilindi. 4 va undan ortiq
odamga mo‘ljallangan avtobus qimmat bo‘lgani uchun har bir viloyatda dastlabki 3
ta turni tatbig etilsa, jami bo‘lib 9 ta avtobus sotib olish kerak bo‘ladi. Mobil
avtobus barcha uchun yangilik va buning uchun odamlarni jalb qgilish vaqt talab
gilishi sababli avtobuslardan yiliga atigi 3 marta (bu juda kam) foydalaniladi, deb
hisoblandi (6-jadval). Hisob-kitoblar shuni ko‘rsatadiki, 283 500 AQSh dollari
miqdoridagi investitsiya bilan 2 yil 8 oy ichida xarajatlar o‘zini qoplaydi va foyda
keltiradi.

6-jadval
Mobil avtobusning xarajat va daromadlari
TC(1 kishilik) = 16 500x3= 49 500 TR=(1100+1200+1350)x3=7950
TC(2 kishilik) = 28 000x3= 84 000 TR/TC= 7950:283500= 0.028 x 100= 2.8
TC(3 kishilik) =50 000x3= 150 000 Natija: 2 yil 8 oy ichida xarajat o‘zini
goplaydi va foydaga kiradi
TC=$ 283 500

Manba: Muallif tomonidan hisoblangan.
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O‘zbekistonda turizm eksportining yana bir zaif tomoni bu chet elliklar uchun
ma’lumot topishdir. Bu muammoni oldini olish magsadida barcha tashrif
buyuruvchilar, aynigsa yoshlar uchun yangi platformani joriy etish zarur.
Platformaning maqgsadi O‘zbekistondagi turizm hagida to‘lig ma’lumot berishdir.
Har bir bo‘lim manzilga ganday yetib borish, gqayerda golish, narxlar ro‘yxati, ish
jadvali, shu jumladan, sayyohlar tashrif buyurishi mumkin bo‘lgan tadbirlarni
ko‘rish imkonini beradi. Ushbu platformani amalga oshirish orgali yangi ish
o‘rinlari yaratishga, mahalliy aholi tomonidan noto‘g‘ri ma’lumotlar va sun’iy
narxlarning oshishiga yo‘l qo‘ymaslikka va buning natijasida turizm eksporti
tushumini oshirishga erishish mumkin. Tavsiyalar turizm industriyasi uchun
tezlashtiruvchi vosita rolini o‘ynaydi va hukumat tomonidan kelgusi yillar uchun
belgilangan maqgsadlarga erishishga yordam beradi.

XULOSA

Tadqiqot natijalari quyidagi xulosalarni chigarishga imkon beradi:

1. O‘zbekistonda turizm eksporti tahlili shuni ko‘rsatdiki, turizm eksporti
igtisodiy o‘sishga sezilarli ta’sir ko‘rsatadi, ammo uning rivojlanishi yo‘lida bir
gator to‘siglar mavjud. Institutsional asoslar, gonunchilik, diqgatga sazovor joylar,
hududlar va inshootlar O‘zbekistonning turizm eksportida kuchli belgilovchi
omillari hisoblanadi. Muammoli tomonlarni yaxshilashga harakat gilish kelgusi
yillarda O°zbekistonning turizm eksporti salohiyatini oshiradi;

2. Oc‘zbekistonga tashrif buyuruvchilarning turizm hagidagi tasavvurlari
hagida tushunchaga ega bo‘lish uchun o‘tkazilgan so‘rov ishtirokchilarni yoshi,
tashriflar chastotasi, tashrif magsadi va kelib chiggan mamlakati bo‘yicha
toifalarga ajratishga asoslangan. Ushbu so‘rov orgali O‘zbekistondagi turizm
eksporti hagida aniqroq tushuncha paydo bo‘ldi. Aniglangan kuchli tomonlar
gatorida O°‘zbekistonning diniy turizm kabi turizmning ayrim turlari bo‘yicha
yetakchiligi, uning gastronomik turizm uchun jozibadorligi, turistik mahsulotlarni
ishlab chigarish va iste’mol qilish uchun qulay muhit mavjudligi, til to‘siglarining
minimalligi gayd etilgan. Aksincha, zaif tomonlari Erkin turizm zonalarining
kutilganidan past rentabelligi, investitsiyalar ogimining cheklanganligi, tibbiy
xizmatlar bilan bog‘liq yuqori xarajatlar, noto‘g‘ri internet infratuzilmasi, noqulay
transport tizimlari, marketing harakatlari, xalgaro tadbirlarning yetishmasligi,
madaniy dam olish hududlarining yetishmasligi, chet ellik talabalar uchun
cheklangan jozibadorlik kabi omillarni o‘z ichiga oladi.

3. Tadgigotda turizm eksportining iqtisodiy o‘sishga ta’sirini tahlil qilish
uchun Auto Regressive Distributed Lag (ARDL) modeli go‘llanildi. Ushbu model
oddiy eng kichik kvadratlar (OLS), kengaytirilgan Dikki-Fuller (ADF) testlari va
Breusch-Godfrey testlari kabi turli statistik usullar yordamida baholandi. Ushbu
metodologiyalar orqgali tadgigot O°‘zbekiston turizmining eksport salohiyatini
baholashga qaratilgan. ARDL modelidan olingan natijalar turizm eksporti va
igtisodiy o‘sish o‘rtasidagi muhim bog‘liglikni ko‘rsatadi. Xususan, topilmalar
shuni ko‘rsatadiki, turizm eksportining har 10 foizga o‘sishi uchun YalM o°‘sish
sur’atlari o‘rtacha 0,227 foizga oshadi. Bu tadgiqotda olib borilgan empirik
tahlillardan ma’lum bo‘lganidek, turizm eksporti O‘zbekistonning umumiy
igtisodiy o‘sishiga salmoqli hissa go‘shganini ko‘rsatadi.
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4. O‘zbekistonda fagat diniy yoki gastronomik turizmga e’tibor qaratish bilan
cheklanib qolmasdan, turizmning bir gancha turlarini yaxshilash uchun katta
imkoniyatlar mavjud. Tibbiy xizmatlar, biznes imkoniyatlari, erkin zonalar va
talablarni yanada yaxshilash tibbiyot, biznes va eko-tabiat turizmni oshirish uchun
xizmat qiladi.

5. O‘zbekistonda turizm eksportini yanada oshirish bo‘yicha quyidagilar
tavsiya etiladi:

“O‘zbekiston turizm industriyasining yangi platformasi” xorijiy sayyohlar
uchun axborot yetishmasligi, odamlarni yangi hududlarga jalb gilish, mahalliy
aholi tomonidan transport tizimidagi sun’iy narxlarning oshishiga yo‘l gqo‘ymaslik,
mehmonxonalarni oldindan band gilish bilan bog‘lig muammolar, yoshlar uchun
imkoniyatlar haqida ma’lumot yo‘qligi kabi masalalarni hal etadi. Tavsiya etilgan
platforma mahalliy aholi, chet elliklar, yoshlar va ogsoqollar, umuman hamma
uchun ishlaydi. Yangi platforma O‘zbekistonda turizm eksportining marketing
imijini yaratadi.

Turizm sohasida kadrlar tayyorlash — Oc‘zbekistonda xizmat ko‘rsatish
obyektlari yetishmasligiga, jahon andozalari darajasida kadrlar tayyorlash esa
O‘zbekistonda turizm bo‘yicha shikoyatlar va noto‘g‘ri tasavvurlar paydo
bo‘lishiga chek qo‘yadi.

Turizm infratuzilmasini yaxshilash — zamonaviy va innovatsion turar joyning
yetishmasligi, narxlarning mahalliy yashovchilar tomonidan suniy oshirilishi,
jamoat hojatxonalari  yetishmasligi  tashrif buyuruvchilarning salmog’ini
kamaytirishga sabab bo’lmoqda.

Umumiy hammom jihozlarini yaxshilash — Yaponiya tajribasini o‘rganish
pullik jamoat hammomi va hojatxonalarni yaratish nafagat sayyohlar uchun, balki
mamlakatdagi har bir kishi uchun qulaylik yaratadi.

Kurort zonalarini yaratish — yoshlarni jalb gilish uchun kurort zonalarini taklif
gilish, ekologik gishlog, eko uy, vertikal o‘rmon, cho‘l faol zonalari, mavzuli
bog‘lar va akvatoriyalar, “Osmon kechasi” va cho‘l kempingi kabi zamonaviy
turizm usullaridan foydalanish “O’zbekiston 2030 strategiyasida belgilangani kabi
yoshlarni jalb gilish orgali turizm eksportini oshirishga xizmat giladi.

Diniy turizm bo‘yicha qo‘shma dasturlar — Buxoro va Samargand islom
nuqtayi nazaridan katta diniy rol o‘ynaganligi sababli Makka va Madinaga
birgalikda sayohat gilish turizm eksportini sezilarli darajada yaxshilashga yordam
beradi.

Ta’lim sammitlari va qisqa muddatli dasturlar — O°‘zbekistonda yoshlar
o‘rtasida til muammosi kamroq bo‘lgani uchun xalqaro sammitlar, haftalik
dasturlar va hattoki festivallar o‘tkazish turizm eksportini oshirishga yordam
beradi.

Qo‘shma san’at ko‘rgazmalari va tadbirlari — so‘rovnoma ishtirokchilarining
aksariyati ta’kidlaganidek, “O‘zbekiston milliy liboslari “uslub va moda urushi”’da
0‘z o‘rniga ega. Rags, musiga, san’at va modamizni namoyish etish magsadida
qo‘shma dasturlar sonini takomillashtirish turizm eksportiga katta foyda keltiradi.

Ekologik sammitlar — global tabiat muammolariga e’tibor garatish va ularni
hal etish bo‘yicha gqo‘shma dasturlarga ega bo‘lish xorijliklarning O‘zbekistonga
giziqishini oshirishga yordam beradi.
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BBEJIEHUE

Heab ucciaegoBaHus SBISETCS W3YUYEHHE OCHOBHBIX MPOOJEM M aCIEKTOB
TYPUCTUYECKOTO IKCIOpPTa B Y30€KHCTaHEe M pa3padOTKa pPEeKOMEHJALMW MO €ro
JaJbHEUIIEMY Pa3BUTHI0O HAa MECTHOM U MEXIYHAPOJHOM YpPOBHE IS
CTUMYJIMPOBAHUSI SKOHOMUYECKOT'O POCTA U MOBBIIICHUS 0J1ar0COCTOSHUSI.

3anaum uccaea0BaTebCKOM padoThI:

1. AHanmu3upoBaTh d3Tambl Pa3BUTHS U JTUBEPCUPHUKAIUU TYPUCTUUECKOM
TOPTOBJIN;

2. M3y4nTh 3BOJIIOLMIO TEOPUN TYpPUCTHUYECKOW TOPrOBIM M €€ BIMSIHUE Ha
TYPUCTUUECKUM CITPOC U MPEJIOKEHHUE;

3. AHanu3 BIUSHUSA TYPUCTUYECKOW TOPTrOBIM HA SKOHOMUYECKUI POCT.

4. 3yunuTh 3HaY€HUE TYPUCTHUECKOrO IKCHOPTA MJII MUPOBOM TOPTOBIM U
AKOHOMHUYECKOTO POCTa;

5. W3yyeHue ponaum TYPUCTHUYECKUX DSKOHOMHYECKMX 30H B Pa3BUTUHU
MEKIYHAPOHOTO TYPUCTUUYECKOTO IKCIIOPTA;

6. CpaBHUTH JBM)XEHUE KamnuTajda, WHHOBAIIMOHHBIE CTPATETMUW W TMPOTHO3
TYPUCTHYECKOTO IKCIIOPTA 3apyOCIKHBIX CTPaH;

7. IlpoaHanu3npoBaTh COBPEMEHHOE COCTOSIHUE TYPUCTUUYECKOTO SKCIOPTA U
UHyCTPUH Typu3Ma B Y30EKHUCTaHE;

8. PaccunTaTh BIMSHUE TYPUCTHYECKOTO IKCIOPTA HA SKOHOMHUYECKUN POCT
V30ekucrana;

9. TlpoaHanu3npoBaTh NEPCHEKTUBBI PA3BUTHUS TYPUCTHUYECKOTIO SKCIOpPTa B
VY30ekucTane u pa3padoTaTh pEKOMEHIAIMHU IO BHEAPEHUIO 3apyOeKHOTO OMBITA.

O0bekT uccaenoBanns. OObEKTOM HCCIEIOBAHUS SBISETCS TYPUCTHUECKUI
AKCIIOPT 3apyOEeKHBIX CTpaH U Y30eKUCTaHa.

IIpeamer ucciieqoBaHusi — MEXaHU3M U (PAKTOPHI BIAUSHUS TYPUCTUUECKOTO
AKCTIOpPTa Ha SKOHOMHYECKUN POCT B Y30EKHUCTaHE.

Metoabl wucciaegoBaHMs: Peann3oBaHbl METOABI COLMAIBHOTO OMpOCaA,
KOJIMYECTBEHHOTO, CpPAaBHUTEJIBHOTO, CTPYKTypHOIO aHaliu3a, CHUHTE3a U
SKOHOMETPUYECKOTO MoJelupoBaHus. Ha OCHOBE CpaBHUTEIBHOIO aHalu3a
M3YUYEHbl OCHOBHBIE CTAaTUCTHUYECKUE JaHHBbIE U HCIOJIb30BaHAa Mojeiab ARDL
(Autoregressive Distributed Lag).

Hay4Hasi HOBU3HA MCCJIEA0BAHUSA 3aKIFOYACTCS B CICAYIOLIEM:

1.Ha ocHOBe TIIATENHPHOTO M3YYEHHUS COBPEMCHHOW  3apyOekHOM
JTUTEPaTypbl KIacCU(PUIIMPOBAHBI M CHCTEMAaTU3UPOBAHBI B EIWHYIO MaTpPUILY
pe3yJIbTaTbl HAayYHO-METOJIOJOTMYECKUX, OMIUPUYECKUX HCCICIOBAHUU TIO
BBISIBJICHHIO  OCHOBHBIX  JETEPMHHAHT,  OINPEACISIIOIINX  B3aUMOBIIMSHUE
SKOHOMHYECKOTO POCTa U TMHAMMKH PAa3BUTHUS TYPUCTUUYECKOTO CEKTOPA.

2. [IpoBeneH HKOHOMETPHUUYECKHI aHajdn3 Ha OCHOBE METOOJIOTHYECKOTO
annapara Mojenu ARDL c¢ 11e/ibro BBISIBIIEHHS 3aKOHOMEPHOCTEN W OMPEICIICHUS
B3aHUMOCBA3A MEXIY OJKOHOMHMYECKMM pOCTOM M JUHAMHKOW 3KCIIOpTa
TYPUCTHUYECKOTO CEKTOPA.

3. Pa3zpaboTana mHHOBAIMOHHAS yMHpAaBJICHUYECKAs CTPYKTypa IS YCUICHUS
MPEUMYIIECTB PA3BUTHS TYPUCTHUUECKUX IKOHOMHYECKUX 30H W MX BIIHASHUSA Ha
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SKOHOMUYECKUN pOCT Y30eKUCTaHa MOCPEACTBOM JIETaIbHOM OLICHKHU MpoOJieM B
TYPUCTUYECKOM CEKTOPE.

4. TlpennoxkeHa CUCTEMAaTU3MPOBAHHASI KOMIUIEKCHASI CTPATErusl PACIIUPEHUS
AKCIOpTAa Typu3Ma B Y30€KHMCTaHE Ha OCHOBE YETBIPEXATANIHOTO MOAXO0MAa JUJIs
3¢ (PEeKTUBHOTO pelIeHMs KIOYEBbIX 3aJa4 OTpaciii, a TakkKe pa3padoTaH u3ailH
TYPUCTUYECKON  IJIaTGOPMBI, HAMpaBJICHHBIM Ha YCWICHHE SKCIOPTHOTO
MOTEHIIMAJIa B TYPUCTHYECKOM CEKTOPE.

5. PazpaboTana O6usHec-cTparerus rojiyooro okeaHa Ha OCHOBE 3apyOeKHOTO
OmbITa ISl PACHIMPEHUS] TYPUCTUUYECKOIO AKCIOPTA, & HOBBIC ACTIEKTHI Pa3BUTUS
TYpPUCTUYECKOTO  3KCIOpTa ObUIM  OOBSICHEHBI MOCPEJACTBOM  JETaJIbHOTO
rpaduyueckoro aHanusa.

BHeapenue pe3yabraroB ucciaeaoBanuii. [lo pesynpratam nccienoBaHus u
pEeKOMEHJAIusIM,  MPEACTAaBICHHBIM  aBTOPOM,  CIEAYIONIME  aBTOPUTETHI
UCIIOJIb30BaHbl MpPU pa3paboTKe pePopMATOPCKUX Mep, HaIMpaBICHHBIX Ha
paclIMpeHre TyYpUCTUYECKOr0 IKCIOpTa:

MunucTepcTBO 3KOHOMUKM U (puHaHcoB PecnyOnuku  Y30ekucrtaH
UCCE/OBaHUA B peanu3anuu  58-# 1menu crpareruu  «Y3o6ekuctan-2030»
«YBeluueHne KOJIUYECTBA TYPUCTOB MYTEM CO3JaHUS IIMPOKUX YCIOBHM JUIs
Pa3BUTHS BHEIIHETO0 U BHYTPEHHETO Typu3Ma B Y30ekucTtaHe». Takxke, Cyas IO
Hay4YHBIM pe3ysibTaTaM, MpU peanu3aluu mnpoekta «JlopoxkHas kaprta» B
V30ekucrane OH OBUT  HWCHOJB30BaH  JJsi  JaJIbHEUIIEro  paciiMpeHus
TYpPUCTUYECKUX OTpacieil, TMpHUBJICUYCHUs] B HHUX HWHOCTPAHHBIX OpPEHIIOB,
pa3pabOTKM  MEXaHW3MOB CTUMYJIUpPOBaHUS  (¢uHAHCHUpOBaHMSA. B  memsx
obecrnieueHust peanuzainuu pemeHus Kabunera MuHUCTpOB OT 28 ceHTsA0ps 2022
roga Ne543 aamuHucTpauus ropoja byxapbl HCHONIb30BaJia IMPAaKTHUYECKUE
pe3ynbTaThl U MHHOBAIIMU B Hay4yHOU pabote. Kpome Toro, Komuter no typusmy
Bbyxapckoii obGnactu obecneunt peanuzanuio [loctanosnenus Ilpe3unenra
Pecniy6niuku Y36exkuctan ot 26 anpens 2023 rona Ne 135, Kabunera Munuctpon
PecniyOnuku V36ekuctan No 543 ot 28 centsiops 2022 rona U momynispu3aius
TypusMa B byxapckoi 0051acTi UCTIONBb3YETCs ISl PEIICHUS BOIIPOCOB Pa3BUTHSL.

Anpofanmusi  pe3yJbTaTOB  HAYYHBIX  HCcCJeRoBaHuMil. Pe3ynbTarsl
UCCIIeIOBaHUN 00CyXaannch Ha 13 Hay4HO-NPaKTHUYECKUX KOH(EPEHIHIX, B TOM
quclie 2 MEXIYHApPOIHbIX U 11 HalMOHANBHBIX KOH(GEPEHITUSX.

[Myoaukauus pe3yabTaroB ucciaenoBaHus. [lo teme nuccepranum Bcero
omyOonukoBaHo 23 HayuyHble paboTel. B uactHoctn, 10 HayuHble cTaThU
OIMyOJIMKOBAHBI B )KypHaiax, pekomeHnoBanHbiXx BAK PecniyOnuku Y36ekucran, 7
cTaTel B 3apyOeKHbBIX HAYUHBIX KypHaJax.

Crpykrypa m o0beM auccepranum. J(uccepTaiusi COCTOMT U3 BBEICHMUS,
TpeX TIJIaB, 3aKIIOYEHHS, CHUCKA HCIOJIb30BAaHHON JUTEpPATyphbl U MPUIIOKEHUU.
O0bem auccepTaiuy, BKItoUYas MPUIOKEHNE COCTaBisIeT 168 cTpaHuts.
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