TOSHKENT DAVLAT IQTISODIYOT UNIVERSITETI HUZURIDAGI
ILMIY DARAJALAR BERUVCHI DSc.03/30.12.2020.1.16.02
RAQAMLI ASOSIDA BIR MARTALIK ILMIY KENGASH

TOSHKENT DAVLAT IQTISODIYOT UNIVERSITETI

VALIYEVA AZIZA ANVAR QIZI

MOYLI EKINLAR YETISHTIRUVCHI FERMER XO*‘JALIKLARIDA
MARKETING TADQIQOTLARIDAN FOYDALANISH

08.00.11 — Marketing
08.00.04 — Qishloq xo*jaligi igtisodiyoti

Igtisodiyot fanlari bo‘yicha falsafa doktori (PhD) dissertatsiyasi
AVTOREFERATI

Toshkent shahri — 2025 vyil



UO“K: 339.138:6P8 (575.1)

Iqtisodiyot fanlari bo‘yicha falsafa doktori (PhD) dissertatsiyasi
avtoreferati mundarijasi

OrnapiieHue aBTopedepara quccepTarcuu A0KTopa pusiocodpun (PhD)
M0 IKOHOMHYECKHM HayKaMm

Contents of dissertation abstract of the Doctor of Philosophy (PhD)
on economics sciences

Valiyeva Aziza Anvar qizi
Moyli ekinlar ishlab chigaruvchi fermer xo‘jaliklarida marketing
tadgigotlaridan foydalanish ............c.ccceeeiieiiici e 3

BanueBa A3u3a AHBap Ku3u
Hcnonb30BaHre MapKETHHTOBBIX MCCIIEAOBaHNN B ()ePMEPCKHUX XO3HCTBAX,
BBIPAIIUBAIONTUX MACTAYHBIC KYITBTYPBL. . ..venttenreenneeaneeansennneenneenneenns 29

Valieva Aziza Anvar Kizi
The Use of Marketing Research in Oilseed Farms............ccccccevevvviiicicnesnne 57

E’lon gilingan ishlar ro‘yxati
Cnucok ony0IMKOBaHHBIX paboT
List of published WOTKS...........ccoovoii e 63



TOSHKENT DAVLAT IQTISODIYOT UNIVERSITETI HUZURIDAGI
ILMIY DARAJALAR BERUVCHI DSc.03/30.12.2020.1.16.02
RAQAMLI ASOSIDA BIR MARTALIK ILMIY KENGASH

TOSHKENT DAVLAT IQTISODIYOT UNIVERSITETI

VALIYEVA AZIZA ANVAR QIZI

MOYLI EKINLAR YETISHTIRUVCHI FERMER XO‘JALIKLARIDA
MARKETING TADQIQOTLARIDAN FOYDALANISH

08.00.11 — Marketing
08.00.04 — Qishloq xo‘jaligi igtisodiyoti

Igtisodiyot fanlari bo‘yicha falsafa doktori (PhD) dissertatsiyasi
AVTOREFERATI

Toshkent shahri — 2025 vyil



Falsafa doktori (PhD) dissertatsiyasi mavzusi Oliy attestatsiya komissiyasida
B2021.3.PhD/1qt1821 ragam bilan ro‘yxatga olingan.

Dissertatsiya Toshkent davlat igtisodiyot universitetida bajarilgan.
Dissertatsiya avtoreferati uch tilda (o‘zbek, rus va ingliz (rezyume)) llmiy kengashning veb-
sahifasida (www.tsue.uz) va «Ziyonet» Axborot-ta’lim portalida (Www.ziyonet.uz) joylashtirilgan.

IImiy rahbar: Ergashxodjayeva Shaxnoza Djasurovna
igtisodiyot fanlari doktori, professor

Rasmiy opponentlar: Akramov Toxir Abdurahmonovich
igtisodiyot fanlari doktori, professor

Menglikulov Baxtiyor Yusupovich
igtisodiyot fanlari doktori, professor

Yetakchi tashkilot: Toshkent davlat agrar universiteti

Dissertatsiya himoyasi Toshkent davlat igtisodiyot universiteti huzuridagi ilmiy darajalar beruvchi
DSc.03/30.12.2020.1.16.02 ragamli IImiy kengashning 2025 yil «__ » soat__ dagi majlisida
bo‘lib o°tadi. Manzil: 100066, Toshkent shahri, Islom Karimov ko‘chasi, 49-uy. Tel.: (99871) 239-01-49;
faks: (99871) 239-41-23; e-mail: info@tsue.uz

Dissertatsiya bilan Toshkent davlat igtisodiyot universitetining Axborot-resurs markazida tanishish
mumkin ( ragami bilan ro‘yxatga olingan). Manzil: 100066, Toshkent shahri, Islom Karimov ko‘chasi,
49-uy. Tel.: (99871) 239-28-75; faks: (99871) 239-28-75; e-mail: info@tsue.uz

Dissertatsiya avtoreferati 2025 yil «__ » kuni targatildi.
(2025 yil « » dagi -ragamli reestr bayonnomasi).

G.K. Abdurahmonova
limiy darajalar beruvchi ilmiy
kengash raisi, i.f.d., professor

O. Dj. Djurabaev
IImiy darajalar beruvchi ilmiy
kengash kotibi, i.f.d., dotsenti

Sh.A. Allayarov
limiy darajalar beruvchi ilmiy
kengash goshidagi ilmiy seminar
raisi, i.f.d., professor


http://www.tsue.uz/
http://www.ziyonet.uz/
mailto:info@tsue.uz
mailto:info@tsue.uz

KIRISh (falsafa doktori (PhD) dissertatsiyasi annotatsiyasi)

Dissertatsiya mavzusining dolzarbligi va zarurati. Dunyo mamlakatlarida
iqtisodiy o‘sishni ta’minlash sharoitida asosiy strategik masalalar yechimini hal
qilishda yog‘-moy canoati myhim ahamiyat kasb etmogda. Yog‘-moy
mahcylotlariga bo‘lgan talabning keckin ortib borishi, bir tomondan, mavjud
resurslardan samarali foydalanish, ikkinchi tomondan esa, ishlab chiqarishning
samaradorligi va ragobatbardoshligini innovasion texnologiyalar acocida ta’minlash
sharoitida kechmoqda. Zero, bugungi globallashuv sharoitida «...dunyo bo‘yicha
oziq-ovqat sanoati mahsulotlari miqdori yiliga 4 trln. AQSh dollarini tashkil
etmogda. So‘nggi yillarda ozig-ovqat mahsulotlariga bo‘lgan talabning ortishi
sababli oziq-ovgat sanoati yuqori darajada rivojlanmoqda. Ozig-ovqat sanoatida
AQSh va Yevropa Ittifoqi davlatlari ustunlik gilmoqda»! . Ozig-ovgat sanoatini
yanada rivojlantirishda uning muhim xomashyo negizi hisoblangan moyli ekinlar
ishlab chiqaruvchi fermer xo‘jaliklarida marketing tadqiqotlaridan foydalanish
muhim ahamiyat kasb etadi.

Bugungi kunda jahonda yog‘-moy sanoatini rivojlantirish va unda marketing
tadqgiqotlaridan foydalanish bo‘yicha ilmiy-tadqiqotlarni amalga oshirishga alohida
e’tibor qaratilmogda. Mahsulot bozori va iste’mol talabining dinamikasini
prognozlash usullarini takomillashtirish; ishlab chigaruvchilar va iste’molchilar
o‘rtasidagi munosabatlarning barqarorligini ta’minlash mexanizmlarini ilmiy
asoslash; ragamli marketing texnologiyalarini qo‘llash orqali iste’molchilar
ehtiyojlarini aniglash va segmentlash metodikalarini ishlab chigish; moyli
ekinlarning brendlash va bozordagi ragobatbardoshligini oshirish strategiyalarini
ilmiy jihatdan takomillashtirish; shuningdek, marketing tadgiqotlari natijalari
asosida moyli ekinlar mahsulotlarining xalgaro bozorlarga chigish istigbollarini
baholash va ushbu jarayonlarni modellashtirishning ilmiy asoslangan
mexanizmlarini yaratish moyli ekinlar ishlab chiqaruvchi fermer xo‘jaliklarida
marketing tadqiqotlaridan samarali foydalanish bo‘yicha ilmiy tadqiqotlarning
ustuvor yo‘nalishlaridan hisoblanadi.

O‘zbekistonda bozorni turli xil tovarlar, jumladan yog*-moy mahsulotlari bilan
to‘ldirish, iste’molchilarning sifatli tovar xarid qilishiga keng imkoniyatlar
yaratishda marketing tadgigotlaridan foydalanish, marketing strategiyalarini ishlab
chiqish, pirovardida aholining farovon turmush sharoitini ta’minlashga alohida
e’tibor qaratilmoqda. «Ayni paytda global bozorlardagi narxlarning keskin
tebranishini hisobga olib, mutasaddi idoralar va hududlar rahbarlariga ichki bozorda
narxlar barqarorligini saglash, eng avvalo, aholini yetarli migdorda ozig-ovqat
mahsulotlari bilan ta’minlash bo‘yicha qo‘shimcha chora-tadbirlar ko‘rish» 2
vazifalari belgilab berildi. Shu boisdan, igtisodiyotni rivojlantirish sharoitida moyli
ekinlar yetishtiruvchi fermer xo‘jaliklarida marketing tadqiqotlaridan foydalanish
dolzarb masalalardan biri hisoblanadi. Mamlakatimizda aholining o‘simlik moyi
mahsulotlariga bo‘lgan ehtiyojlarini bargaror ta’minlash, ichki iste’mol bozorini

1 https://www.oborudunion.ru/largest/pischevoe-oborudovanie
2 https://review.uz/oz/post/opredelen-zadachi-po-narashivaniyu-investiciyi-eksporta-nassheniyu-prodovolstvennogo-
rnka

5


https://www.oborudunion.ru/largest/pischevoe-oborudovanie

mahalliy ishlab  chiqarilgan yog‘-moy mahsulotlari bilan to‘ldirish,
iste’molchilarning sifatli o‘simlik moyi mahsulotlariga bo‘lgan talablarini to‘laroq
gondirishda marketing tadgiqotlaridan foydalanishni takomillashtirish tadgigot
mavzusining dolzarbligini belgilaydi.

O<zbekiston Respublikasi Prezidentining 2025 yil 14 fevraldagi PF-22-son
«Tomorqa Yyer egalari va dehgon xo‘jaliklari faoliyatida zamonaviy tashkiliy tizimni
joriy qilish va moliyaviy qo‘llab-quvvatlashning qo‘shimcha chora-tadbirlari
to‘g‘risida», 2022 yil 28 yanvardagi PF-60-son «2022-2026 yillarga mo°‘ljallangan
Yangi O‘zbekistonning Taraqqiyot strategiyasi to‘g‘risida», 2019 yil 23 oktabrdagi
PF-5853-son «O‘zbekiston Respublikasi gishloq xo‘jaligini rivojlantirishning 2020-
2030 yillarga mo‘ljallangan strategiyasini tasdiglash to‘g‘risida»gi farmonlari,
2023-yil 7-iyuldagi PQ-216-son “Agrar sohada ilm-fan, ta’lim va ishlab chiqgarishni
integratsiya qilish orqali sifat va samaradorlikni oshirishning qo‘shimcha chora-
tadbirlari to‘g‘risida”, 2021 yil 22 dekabrdagi PQ-58-son «Ozig-ovqgat va gishloq
xo‘jaligi sohasida islohotlarni tadqiq qilish, strategik rejalashtirish hamda
boshqarish tizimini yanada takomillashtirish chora-tadbirlari to‘g‘risida», 2020 yil 9
sentabrdagi PQ-4821-son «Respublika ozig-ovgat sanoatini jadal rivojlantirish
hamda aholini sifatli 0zig-ovqat mahsulotlari bilan to‘laqonli ta’minlashga doir
chora-tadbirlar to‘g‘risida»gi qarorlari, O°‘zbekiston Respublikasi Vazirlar
Mahkamasining 2025 yil 14 iyuldagi 438-son «Respublikada moyli ekinlar
yetishtirishni rivojlantirishga oid qo‘shimcha chora-tadbirlar to‘g‘risida»gi qarori
hamda boshga normativ-huqugiy hujjatlarda belgilangan vazifalarni amalga
oshirishda mazkur dissertatsiya tadqigoti muayyan darajada xizmat giladi.

Tadgiqgotning respublika fan va texnologiyalari rivojlanishining ustuvor
yo‘nalishlariga mosligi. Mazkur tadgigot respublika fan va texnologiyalari
rivojlanishining 1. «Demokratik va huquqiy jamiyatni ma’naviy-axlogqiy va
madaniy-marifiy rivojlantirish, innovatsion iqgtisodiyotni shakllantirish» ustuvor
yo‘nalishiga muvofiq bajarilgan.

Muammoning of‘rganilganlik darajasi. Marketing tadgiqotlaridan
foydalanishning ilmiy-nazariy va uslubiy jihatlari juda ko‘plab iqtisodchi
olimlarning ilmiy ishlarida o‘rganilgan. Xorijlik igtisodchi olimlardan F.Kaotler,
J.Armstrong, Kevin Leyn Keller, Neresh K.Malxotra, D.Krevens, J.Landveri, J.Levi,
D.Lindon, Aaker, D.Rosa, O.L.Rua, E.E.Wonah, C.U.Sonye, R.Abdul Majeed,
K.V.Sriram, P.Verma, S.A.Kharma, M.Porter, ikonen, lina-Maija Hannele, Yating Tian, X.Yu,
B.Hopping, E.L.Ratliff 3, mustaqil davlatlar hamdo‘stligi mamlakatlari olimlari S.G.Bojuk,

3 Kotnep ®@. Mapkerunr 5.0. Texnosoruu cienyrorero nokosenus / ®unmn Kotnep, Cetnasan Aitsen, Kapramkaiia
XepmasaH | [mepeBos ¢ anrnmiickoro A. F'opman]. - Mocksa: Dxemo, 2023. -272 c.; Kotler P., Armstrong G., Marc
Oliver Opresnik. Principles of marketing. Pearson Education Limited 2018; Philip Kotler, Kevin Lane Keller.
Marketing management. - 14th ed. publishing as Prentice Hall, New Jersey, 2012. — 828 p.; Hapem K.Manxotpa.
MapKeTUHroBbIE MCCIEJOBAaHUS: MpakTHYecKoe pykoBoacTo. —M.: Bumbsamc, 2016. -1156 c.; Hdesun Kpesenc.
Crparermyeckuil MapKeTHHT. YuebHoe mocodue. —M.: Bunbsimc, 2010. -742 c.; Jlaugsepu XK., Jlepu XK., Jluagon 1.
Mepxkarop. Teopus u mpakrtuka mapkerunra. /Ilep c¢ ¢panm., 2 1. —-M.: MI®DP, 2006. -1176 c., Aakep
J.A.Ctparerus ynpasnenus noptdenem openios: [nep. ¢ anri.] / Iseug A Aakep. - M.: Dkemo, 2009. — 318 c.; Rosa,
D., Rua, O.L. Relationship marketing and intangible resources: The mediating effect of loyalty. Review of Marketing
Science. 2020 18(1), c. 117-143.; Wonah, E.E., Sonye, C.U. Footwear merchandizing skills needed by graduates of
colleges of education for self-reliance in delta state. 2020 Journal of Home Economics Research. 27(1), ¢. 79-88;
Abdul Majeed, R., Sriram, K.V. Determining the best advertising medium for a footwear company: A case study.
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L.N.Kovalik, A.P.Karasev, A.V.Kulikova, D.Ye.Klimanov, A.V.Korotkov,
N.B.Safronova, S.V.Polevoda, N.P.Shaligina, E.Tyan, L.V.Krilova, K.S.lorina* va
boshqga igtisodchi olimlar ilmiy izlanishlar olib borganlar.

O‘zbekistonda marketing tadqiqotlarining muhim masalalari
A.Sh.Bekmurodov, M.A.lkramov, L.T.Abduxalilova, Sh.J.Ergashxodjaeva,
A.N.Samadov, M.A.Yusupov, l.lvatov, A.Soliev, L.T.Abduxalilova, B.N.Mamaev,
T.A.Mamadjanova, F.T.Kasimova, Sh.X.Xamdamov, X.Xakimov,
A.A.Abdug‘aniyev, B.B.Xudoyberdiyev, U.Saidov, M.R.Bozorov,
S.Sh.Qo‘chgorov, Sh.Mirzayev, N.N.Rasulov, M.M.Azlarova ° va boshgalarning
iIlmiy-tadqiqot ishlarida o‘rganilgan.

2019. Indian Journal of Marketing. 49(5), c. 21-32; Verma, P., Sharma, A.K. Assortment satisfaction: The tale of
online footwear sales. 2018 Technology in Society. 54, c. 57-65.; IToptep, M. Konkypenrtras crparterus: Meroauka
aHanM3a oTpaciei u koHkypeHToB / M. IToprep; Ilep. ¢ annr. — 4-e uzz. - M.: Ansnuna busnec bykc, 2013. — 463 c;
Ikonen, lina-Maija Hannele (2021) — Influencing Consumer Choice for Healthy Foods at the Point of Purchase: The
role of marketing communication and food pricing strategies. PhD, Vrije Universiteit Amsterdam.; Yating Tian (2024)
- Integrating sustainability into food marketing: A design-based extension of the food well-being paradigm. PhD,
University of Twente.; X. Yu (2021) — Marketing Strategies and Consumers’ Food Decision-making.; B.Hopping
(2016) - Local Food Perceptions and Shopping Behavior among frequent shoppers of rural grocery stores.; E.L.Ratliff
(2021) — Consumer Preferences for Value Added Products. Qishloq xo‘jaligi mahsulotlariga qo‘shimcha giymat
(value added) berilishi va iste’molchi afzalliklari tahlili.

4 Boxyk C. I'. MapkeTHHIOBBIE HCCIIENOBaHMs : yueOuuK 1 By30B/ C. I'. Boxyk. - 2-€ M3/1., UCIIp. M JIOM. - MocKBa:
WznmatensctBo FOpaiit, 2025. -304 c.; KapaceB A.Il. MapkeTHHIOBBIC HCCICIOBAHUS W CHUTYallHOHHBIA aHAIN3:
Y9eOHHK W TPaKTUKyM I mpukiagHoro OakamaBpuata / A. I1. KapaceB. - 2-e m3m., mepepab. m gom. - M.:
WznmatensctBo FOpaiit, 2017. - 315 c.; KynmukoBa A.B. Mapkerunarossie uccienoBanus. CocraButens: Yd4eOHO-
MeToamdeckoe nocobue. — Hkamit HoBropoa: Huxeroponckwuii rocyrusepeutetr uM. H.M. Jlobaguesckoro, 2017. —
70 c.; Knumanos JI.E. MapkeTHHTOBBIN TOAX0[ K aHAMU3y Om3Hec-mopeneit. 2017; Kopotkos, A.B. MapkeTHHTOBBIC
uccieoBanus: yued. mocooue as By308. — M.: OHUTU-ITAHA, 2015. — 303 ¢; Cadponosa, H.b. MapkeTHHTOBbIC
uccnenoBanus. — M.: 3garenscko-roprosas kopropanus «Jlamkos u K», 2017. — 296 c.; ITonesona C.B. Passutue
METOJIMKM MapKEeTHHIOBOI'O aHaju3a KOMMEpUYECKHMX OpraHuzanuii. ABTopedepar IuccepTalud Ha COHUCKaHHE
y4eHOH cTteneHu K.3.H. PocroB-na-Ilony — 2016.; llansiruna H.I1. Pa3BuTne MapKeTWHTOBBIX HCCIEIOBAHUN B
OpraHM3aiusx MOTpeOUTENbCKON Koonepauuu. ABTopedepar IuccepTaluy Ha COMCKaHWE YYEHOM CTENEeHH K.J.H.
08.00.05. benropoa-2006.; Tsus E. ®opmMupoBaHne MHTErPUPOBAHHOIO MAPKETUHIOBOIO MPEJIOKEHUSI Ha PHIHKE
MPOAYKTOB MUTAHUS: JHC. ... KaH[. 3KOH. HayK. — KybaHckwmii roc. yH-T, KpacHomap, 2014. — 180 c.; Kpsuiosa JI. B.
ATpOMapKeTHHT Ha dTalle afanTaliy K H3MCHSIIOMINMCS PHIHOYHBIM YCIOBHUSAM: JIUC. ... KaHJ. 3koH. HaykK (08.00.05
— MapKeTHHr). — JloHenkui Hal. yH-T 9KOHOMHKH U Toprosiu uM. M. Tyran-bapanosckoro, 2021. — 180 c.; Mopuna
K.C. IlporHo3upoBaHue TMOBEACHHA MOTpeOuTeNneil Ha pHIHKE MPOTYKTOB MHUTAHUA (3KOHOMETPHUYECKOE
MO/ICJIMPOBAHUE Ha JIAHHBIX ONPOCOB): BBITYCKHAs KBAIN(HUKAMOHHAs pabora/nucce. matepuaibsl. — COY, 2023.

5 bekmypanos A.I1I Ba Gouikanap. Ctpareruk mapketunr. —T.: TJINY, 2010. -161 6.; Ukpamos M.A., AGyxanuiosa
JLT. MapkeTuHr TaAKUKOTIApHaa CTaTUCTUK Taxyui. -T.: Mkrucomuér, 2017. — 345 6.; Dpramxomxaesa L1.2K.,
Kocumora M.C., FOcynoB M.A. Mapketusr: gapcnuk. — T.: Uktucoauér, 2018. — 232 6.; Dpramxomxaesa 11.Jx.,
CamanoB A.H., lllapunos 1.b. Mapkerunr: gapcnuk. —7T.: Uktucoauér, 2013. -346 0.; Kacumora @.T. Tennenuuu u
MEepPCIIEKUBBI PA3BUTHS HM(PPOBOTO MAPKETUHTa B MaJIOM OM3HEce Ha IPHMeEpe KOHIUTEPCKUX n3zenuid. ABropedepar
JMCCEepTalliM Ha COMCKaHHe. yueHo# crenmeHu noktopa (DSC) mo skoHomumueckum Haykam. —T.. TI'QVY, 2022;
Abdug‘aniyev A.A. Ozig-ovgat sanoatida marketing tadgiqotlarini rivojlantirish yo‘nalishlari: PhD dissertatsiya. —
Toshkent: TDIU, 2018. — 145 b.; Xudoyberdiyev B.B. O‘zbekiston ozig-ovqgat bozorida marketing strategiyalarini
takomillashtirish: PhD dissertatsiya. — Toshkent: TDIU, 2019. — 160 b.; Saidov U. Qishlog xo‘jaligi va ozig-ovgat
mahsulotlarida marketing faoliyati samaradorligini oshirish: DSc dissertatsiya. — Samargand: SamDU, 2020. — 245 b.;
Bozorov M.R. Ozig-ovgat bozorida iste’molchilar xulg-atvori va marketing tadqgiqotlari: PhD dissertatsiya. —
Toshkent: TMI, 2017. — 180 b.; Qo‘chgorov S.Sh. Ozig-ovqat tarmog‘ida raqobatbardoshlikni ta’minlashda marketing
tahlilining o‘rni: DSc dissertatsiya. — Toshkent: TDIU, 2021. — 210 b.; Mirzayev Sh. Qishloq xo‘jaligi mahsulotlarini
gayta ishlash korxonalarida marketing tadgiqotlari tizimini rivojlantirish: PhD dissertatsiya. — Andijon: AndMl, 2019.
— 165 b.; Rasulov N.N. Agrosanoat majmuida marketing tadqiqgotlari tizimini rivojlantirish: DSc dissertatsiya. —
Toshkent: TDIU, 2018. — 225 b.; Yo‘ldoshev A., Xolmurodov O. Marketing tadgiqotlari. — Toshkent: TDIU
nashriyoti, 2017. — 240 b. (ozig-ovgat marketingi bo‘yicha nazariy asos sifatida go‘llanilgan); Asnaposa M.M.
Hcrebmon 0030pMHM O3MK-OBKAT TOBapiapH OWiaH TYJIIUPHINIA MAapKETHHI CTparerusuiapuaaH (oiaaraHUIIHA
TaKOMWJUTAIITHPHUI (KaHJO0JNAT MaxcyloTiaapu Mucoianaa). Mkrucon Qannapn HOM30AM WIMHUI Hapa)KaCUHM OJIMII
yuyH nuccepranus asropedeparn — T.: TANY, 2023.
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Dissertatsiya mavzusining dissertatsiya bajarilgan oliy ta’lim
muassasasining ilmiy-tadqgiqot ishlari rejalari bilan bog‘ligligi. Mazkur tadgigot
Toshkent davlat igtisodiyot universitetining ilmiy tadqgigot ishlari rejasiga muvofiq
ilmiy loyiha doirasida bajarilgan.

Tadgigotning magsadi moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida
marketing tadqiqotlaridan foydalanish bo‘yicha ilmiy taklif va amaliy tavsiyalar
ishlab chigishdan iborat.

Tadqgigotning vazifalari:

marketing tadgiqotlarining tashkiliy shakllari, turlari va ulardan
foydalanishning nazariy asoslarini o‘rganish;

moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida marketing tadqiqotlaridan
foydalanishning uslubiy jihatlarini tadqiq qilish;

moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida marketing tadqigotlaridan
foydalanish bo‘yicha rivojlangan xorijiy davlatlar tajribasini o‘rganish va ulardan
foydalanish imkoniyatlarini ko‘rsatib berish;

respublikamizda moyli ekinlar yetishtirish dinamikasi va hozirgi holatini tahlil
gilish va xulosalar shakllantirish;

moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida marketing tadqiqotlaridan
foydalanishning amaldagi holatini o‘rganish;

moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida marketing tadqiqotlaridan
foydalanishni takomillashtirish bo‘yicha ilmiy taklif va amaliy tavsiyalar ishlab
chiqish;

respublikada o‘simlik moyi mahsulotlari qiymatining 2030 yilgacha prognoz
ko‘rsatkichlarini ishlab chiqish.

Tadgigotning obyekti sifatida Toshkent viloyatida moyli ekinlar
yetishtiruvchi fermer xo‘jaliklari faoliyati tanlab olingan.

Tadgigotning predmeti moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida
marketing tadqiqotlarini samarali o‘tkazish jarayonida vujudga keladigan iqtisodiy
munosabatlar hisoblanadi.

Tadqigotning usullari. Tadgiqot jarayonida nazariy tafakkur, ilmiy
abstraksiya, mantiqiy va tagqoslama tahlil, monografik kuzatish, statistik guruhlash,
prognozlash, SWOT tahlili, PEST tahlili va ekonometrik tahlil kabi usullardan
foydalanildi.

Tadgigotning ilmiy yangiligi quyidagilardan iborat:

uslubiy yondashuvga ko‘ra “marketing tadqiqotlari” tushunchasining igtisodiy
mazmuni bozor ishtirokchilarining (ishlab chigaruvchi, iste’molchi, vositachi) talab
va ehtiyojlarini aniglash, mahsulotlar va xizmatlarning ragobatbardoshligi, bozor
sig‘imi va tendensiyalarini baholash, marketing qgarorlari va strategiyalarini ishlab
chiqish uchun zarur bo‘lgan ishonchli, obyektiv hamda tizimli ravishda yig‘ilgan
ma’lumotlarni tahlil qilish orqali iqtisodiy samaradorlikni oshirishga qaratilgan
nazariy-amaliy tadbirlar majmuasi nuqtai nazaridan takomillashtirilgan;

moyli ekinlar ishlab chiqaruvchi fermer xo‘jaliklarida marketing
tadgigotlaridan  foydalanish  jarayonlari samaradorligini  oshirishda talab
tendensiyasi (TT =0,25), bozordagi ragobatning holati va xususiyatlari (BR = 0,22),
asosiy ragobatchilar va ularning faoliyat yo‘nalishlari (AR = 0,19), korxonaning
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boshqaruv resurslari va imkoniyatlari (BRI = 0,34) omillarining magbul me’yoriy
chegaralari asoslangan;

moyli ekinlar ishlab chigaruvchi fermer xo‘jaliklari bilan iste’molchilar
o‘rtasidagi o‘zaro munosabatlarni kompleks tahlil qilishda marketing tadqiqot
jarayonining samaradorligi ishlab chigarish hajmi (IChH = 12%) hamda
iste’molchilarning qoniqish darajasi (IQD = 18%)ning o‘sishi orqali ifodalanuvchi
imkoniyatini kengaytirish hamda jarayonlarning to‘liq, mantiqiy va bosqichma-
bosqich tavsifini ta’minlash asoslangan;

o‘simlik moyi mahsulotlari ishlab chigarish hajmi va savdosi, ishlab
chigaruvchi korxonalar va ularda band bo‘lgan xodimlar soni, o‘simlik moyi
sanoatiga ajratilgan investitsiyalar omillarining ta’sirini hisobga olgan holda
O‘zbekistonda o‘simlik moyi mahsulotlari giymatining 2030 yilgacha bo‘lgan
prognoz ko‘rsatkichlari ishlab chiqilgan.

Tadgigotning amaliy natijalari quyidagilardan iborat:

moyli ekinlar yetishtiruvchi fermer xo‘jaliklari uchun ijtimoiy va axloqiy
marketing tamoyillari shakllantirilgan, ularning amalga oshirilishi jamiyat va fermer
xo0°‘jaligi manfaatlarini maqbul uyg‘unlashtirish imkonini bergan;

moyli ekinlarni yetishtirish uchun marketing tadqiqotlarini o‘tkazish
bosqichlari ishlab chigilgan hamda marketing tadgiqotlari dasturi va uni amalga
oshirish ketma-ketligi tavsiya etilgan;

moyli ekinlarni yetishtiruvchi fermer xo‘jaliklarida marketing tadgiqgotlarining
so‘rov va SWOT tahlili usullarini qo‘llashning maqgsadga muvofiq ekanligi ilmiy
asoslangan va undan foydalanish tavsiya etilgan;

moyli ekinlar yetishtiruvchi fermer xo‘jaliklari yalpi mahsulot hajmini
oshirishda dala tadqiqotlarini qo‘llashning maqgsadga muvofigligi ilmiy asoslangan
va undan foydalanish tavsiya etilgan.

Tadgigot natijalarining ishonchliligi qo‘llanilgan yondashuv va usullarning
magsadga muvofiqligi, nazariy ma’lumotlar rasmiy manbalardan olinganligi,
berilgan ilmiy-nazariy taklif va tavsiyalar amalda sinovdan o‘tkazilganligi,
marketing tadqiqotlaridan foydalanish bo‘yicha ishlab chiqilgan ilmiy takliflarning
amaliyotga joriy etilganligi va natijalarning fermer xo°‘jaliklari hamda O‘zbekiston
fermer, dehqon =xo‘jaliklari va tomorqa yer egalari kengashi tomonidan
tasdiglanganligi bilan izohlanadi.

Tadgigot natijalarining ilmiy va amaliy ahamiyati. Tadgiqotning ilmiy
ahamiyati tahlil nugtai nazaridan kelib chigib marketing tadgigotlari tushunchasiga
ta’rif berishda, moyli ekinlar ishlab chiqaruvchi fermer xo‘jaliklarida marketing
tadgiqotlaridan  foydalanish  jarayonlari  samaradorligini  oshirishda talab
tendensiyasi, bozordagi ragobatning holati va xususiyatlari, asosiy ragobatchilar va
ularning faoliyat yo‘nalishlari, kompaniyaning boshqaruv resurslari va imkoniyatlari
omillarining magbul me’yoriy chegaralarini asoslashda, moyli ekinlar ishlab
chigaruvchi fermer xo‘jaliklari  bilan iste’molchilar o‘rtasidagi  o‘zaro
munosabatlarni kompleks tahlil qgilishda marketing tadgigot jarayonining
samaradorligi ishlab chiqarish hajmi hamda iste’molchilarning qoniqish
darajasining o°‘sishi orgali ifodalanuvchi imkoniyatini kengaytirish hamda



jarayonlarning to‘liq, mantiqiy va bosqichma-bosqich tavsifini ta’minlashda
marketing tadgiqotlaridan foydalanilganligi bilan izohlanadi.

Tadgiqot natijalarining amaliy ahamiyati esa moyli ekinlar yetishtiruvchi
fermer xo‘jaliklari marketing tamoyillarini shakllantirishda, moyli ekinlarni
yetishtirish uchun marketing tadgigotlarini o‘tkazish bosqgichlarini ishlab chigishda,
moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida marketing tadgigotlarining so‘rov
va SWOT tahlili usullarini qo‘llashda, fermer xo‘jaliklari yalpi mahsulot hajmini
oshirishda dala tadqiqotlarini qo‘llashning magsadga muvofiqligini asoslashda
hamda istigbolli marketing dasturini shakllantirish va yo‘l xaritalarini belgilashda
foydalaniladi. Marketing tadqiqotlarini foydalanish bo‘yicha tavsiyalardan moyli
ckinlarni yetishtirish bo‘yicha gabul qilinayotgan qaror va magqsadli dasturlarni
belgilashda foydalaniladi. «Marketing asoslari» va «Marketing tadqiqotlari»
fanlarini o‘qitish jarayonida ma’ruza va keys-stadilar tayyorlashda ilmiy manba
sifatida foydalanish mumkinligi bilan belgilanadi.

Tadqiqot natijalarining joriy qilinishi. moyli ekinlar yetishtiruvchi fermer
xo‘jaliklarida marketing tadqiqotlaridan foydalanish bo‘yicha olib borilgan ilmiy
tadgiqotlar asosida:

uslubiy yondashuvga ko‘ra “marketing tadqiqotlari” tushunchasining igtisodiy
mazmunini bozor ishtirokchilarining (ishlab chigaruvchi, iste’molchi, vositachi)
talab va ehtiyojlarini aniglash, mahsulotlar va xizmatlarning ragobatbardoshligi,
bozor sig‘imi va tendensiyalarini baholash, marketing qarorlari va strategiyalarini
ishlab chiqish uchun zarur bo‘lgan ishonchli, ob’ektiv hamda tizimli ravishda
yig‘ilgan ma’lumotlarni tahlil qilish orqali iqtisodiy samaradorlikni oshirishga
garatilgan nazariy-amaliy tadbirlar majmuasi nugtai nazaridan takomillashtirish
bo‘yicha nazariy va uslubiy ishlanmalar oliy o‘quv yurtlari talabalari uchun tavsiya
etilgan «Marketing va marketing menejmenti» nomli o‘quv qo‘llanmani
tayyorlashda foydalanilgan (Toshkent davlat igtisodiyot universiteti rektorining
2023-yil 28-avgustdagi 272-son buyrug‘iga tasdiglangan 272-17-sonli guvohnoma).
Mazkur ilmiy yangilikning amaliyotga joriy etilishi natijasida, «Marketing va
marketing menejmenti» fanini o‘qitish jarayonida tahlil nuqtai nazaridan kelib
chigib shakllantirilgan marketing tadgiqgotlari tushunchasidan foydalanish imkoni
yaratilgan;

moyli  ekinlar ishlab chigaruvchi fermer xo‘jaliklarida  marketing
tadgiqotlaridan  foydalanish ~ jarayonlari  samaradorligini  oshirishda talab
tendensiyasi (TT = 0,25), bozordagi raqobatning holati va xususiyatlari (BR = 0,22),
asosiy ragobatchilar va ularning faoliyat yo‘nalishlari (AR = 0,19), kompaniyaning
boshqaruv resurslari va imkoniyatlari (BRI = 0,34) omillarining magbul me’yoriy
chegaralaridan foydalanish taklifi Toshkent viloyati Bekobod tumanidagi “Boybo‘ta”
hamda “Olovuddin omad” fermer xo‘jaliklari, O‘zbekiston fermer, dehgon
xo‘jaliklari va tomorqa yer egalari kengashi tizimidagi moyli ekinlar yetishtiruvchi
fermer xo‘jaliklari faoliyatiga joriy etilgan (Toshkent viloyati Bekobod tumani
“Boybo‘ta” fermer xo‘jaligining 2024 yil 30 oktabrdagi 2-son, “Olovuddin omad”
fermer xo‘jaligining 2024 yil 30 oktabrdagi 3-son, O‘zbekiston fermer, dehgon
xo‘jaliklari va tomorqga yer egalari kengashining 2024 yil 23 dekabr 24/92-son
ma’lumotnomalari). Ushbu ilmiy yangilikning amaliyotga joriy etilishi, moyli
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ekinlar mahsulotlari yetishtirishning doimiy monitoringini o‘tkazish magsadida
bozorda marketing tadgiqotlarini tashkil etishning umumlashtirilgan va
tizimlashtirilgan ~ usullarini  qo‘llash  hamda  iste’molchilar va ishlab
chigaruvchilarning panel tadgiqotlarini tanlash va undan foydalanish imkonini
bergan;

moyli ekinlar ishlab chiqaruvchi fermer xo‘jaliklari bilan iste’molchilar
o‘rtasidagi o‘zaro munosabatlarni kompleks tahlil qgilishda marketing tadqiqot
jarayonining samaradorligi ishlab chigarish hajmi (IChH = 12%) hamda
iste’molchilar qoniqish darajasi (IQD = 18%)ning o‘sishi orqali ifodalanuvchi
imkoniyatini kengaytirish hamda jarayonlarning to‘liq, mantiqiy va bosqichma-
bosqich tavsifini ta’minlash taklifi Toshkent viloyati Bekobod tumanidagi
“Boybo‘ta” hamda “Olovuddin omad” fermer xo‘jaliklari, O‘zbekiston fermer,
dehgon xo‘jaliklari va tomorqa yer egalari kengashi tizimidagi moyli ekinlar
yetishtiruvchi fermer xo‘jaliklari faoliyatiga joriy etilgan (O°zbekiston fermer,
dehgon xo‘jaliklari va tomorqga yer egalari kengashining 2024 yil 23 dekabr 24/92-
son ma’lumotnomalari). Mazkur ilmiy yangilikning amaliyotga joriy etilishi, moyli
ekinlar ishlab chigaruvchi fermer xo‘jaliklari bilan iste’molchilar o‘rtasidagi o‘zaro
munosabatlarni  kompleks tahlil qilishda marketing tadgigot jarayonining
samaradorligi ishlab chiqarish hajmi hamda iste’molchilar qoniqish darajasining
o‘sishi orqali ifodalanuvchi imkoniyatini kengaytirish va jarayonlarning to‘liq,
mantiqiy va bosgichma-bosgich tavsifini ta’minlash imkonini bergan;

o‘simlik moyir mahsulotlari ishlab chiqarish hajmi va savdosi, ishlab
chiqaruvchi korxonalar va ularda band bo‘lgan xodimlar soni, o‘simlik moyi
sanoatiga ajratilgan investitsiyalar omillarining ta’sirini hisobga olgan holda
O‘zbekistonda o‘simlik moyi mahsulotlari qiymatining 2030 yilga qadar ishlab
chiqilgan prognoz ko‘rsatkichlaridan O‘zbekiston fermer, dehqon xo‘jaliklari va
tomorqga yer egalari kengashi tomonidan prognoz ko‘rsatkichlarini ishlab chigishda
foydalanilgan O°‘zbekiston fermer, dehqon xo‘jaliklari va tomorqa yer egalari
kengashining 2024 yil 23 dekabr 24/92-son ma’lumotnomalari). Ushbu ilmiy
yangilikning amaliyotga joriy etilishi natijasida, respublikada o‘simlik moyi
mahsulotlari giymatining 2030 yilgacha prognoz ko‘rsatkichlarini ishlab chiqish
imkoniyati yaratilgan.

Tadqigot natijalarining aprobatsiyasi. Mazkur tadgiqot natijalari 2 ta
respublika va 3 ta xalgaro ilmiy-amaliy anjumanlarida muhokamadan o‘tkazilgan.

Tadqiqot natijalarining e’lon qilinganligi. Tadgiqot mavzusi bo‘yicha jami
13 ta ilmiy ish, jumladan, O‘zbekiston Respublikasi Oliy attestatsiya komissiyasi
tomonidan tavsiya etilgan ilmiy jurnallarda 8 ta ilmiy maqola, shundan 6 ta
respublika va 2 ta xorijiy jurnallarda nashr etilgan.

Dissertatsiyaning tuzilishi va hajmi. Dissertatsiya tarkibi Kirish, uchta bob,
xulosa, foydalanilgan adabiyotlar ro‘yxati va ilovalardan tashkil topgan bo‘lib,
umumiy hajmi 124 betni tashkil etadi.
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DISSERTATSIYANING ASOSIY MAZMUNI

Kirish gismida o‘tkazilgan tadgigotlarning dolzarbligi va zarurati asoslangan,
respublika fan va texnologiyalari rivojlanishining ustuvor yo‘nalishlariga mosligi
ko‘rsatib o‘tilgan, muammoning o‘rganilganlik darajasi va dissertasiya bajarilgan

oliy ta’lim muassasasining ilmiy-tadqiqgot ishlari bilan bog‘ligligi bayon etilgan,
tadgigotning magsadi va vazifalari hamda obyekti, predmeti va usullariga tavsif

berilgan, tadgigotning ilmiy yangiligi va amaliy natijalari yoritilgan, tadgigot
natijalarining ishonchliligi va joriy gilinishi izohlab berilgan, tadgiqot natijalarining
aprobasiyasi, e’lon gilinganligi, tuzilishi va hajmi to‘g‘risida ma’lumotlar keltirilgan.

Dissertatsiyaning “Moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida

marketing tadgiqotlaridan foydalanishning nazariy va uslubiy asoslari” deb

nomlangan birinchi bobida marketing tadgigotlari va ulardan foydalanishning
nazariy asoslari, marketing tadgiqotlaridan foydalanishning xususiyatlari va
tamoyillari, moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida marketing
tadgigotlaridan foydalanishning uslubiy jihatlari yoritilgan.

Ma’lumki, biznesda bozorni o‘rganishda, ishlab chigariladigan mahsulot yoki
ko‘rsatiladigan xizmat turini tanlash bo‘yicha boshqaruv qarorlarini qabul qilishda
marketing tadgiqgotlarini o‘tkazish muhim va zarur hisoblanadi. Ilmiy manbalar va
o‘quv-uslubiy adabiyotlarda “marketing tadqiqotlari” tushunchasiga iqtisodchi
olimlar va soha mutaxassislari tomonidan mazmunan bir-biriga yagin turli xil
ta’riflar va yondashuvlar keltirilgan. Jumladan, xorijlik igtisodchi olimlar Naresh
K.Malhotra, Imad B.Balbaakilar tomonidan marketing tadgiqotlari atamasiga
quyidagi ta’rif berilgan: “marketing tadqiqotlari (ingl. marketing research) deb
axborot to‘plash, uni izohlash, marketing xizmatlari va firma rahbariyati uchun
ularning buyurtmalari bo‘yicha bajariladigan baholash va bashorat hisob-kitoblariga
aytiladi™®.

Xorijlik igtisodchi olim A.V.Kataev tomonidan marketing tadgiqotlari
tushunchasiga quyidagi ta’rif berilgan: “marketing tadqiqotlari - bu marketingning
axborot va tahliliy ehtiyojlarini qondirishga qaratilgan har ganday tadgigot
faoliyati’’.

Xorijlik soha mutaxassislari O.Kalieva, O.Mixaylova va V.Kovalevskiylar
marketing tadqiqotlari tushunchasiga quyidagi yondashuvni keltirib o‘tganlar:
“Marketing tadqgiqgotlari - bu biznes tadgiqgotlari shakli va amaliy sotsiologiyaning
bo‘limi bo‘lib, u bozor tomonidan belgilab qo‘yilgan iqtisodiyotdagi iste’molchilar,
ragobatchilar va bozorlarning xatti-harakatlari, istaklari va afzalliklarini, shuningdek,
korxonaning bozordagi o‘rnini tushunishga qaratilgan”®,

Iqtisodchi olimlarning marketing tadqiqotlari tushunchasiga bergan ta’rif va
talginlarini e’tiborga molikligini e’tirof etgan holda tahlil nuqtai nazaridan kelib
chiqgib quyidagi mualliflik yondashuvi shakllantirildi: “Marketing tadqiqotlari - bu

® Naresh K. Malhotra, Imad B. Balbaaki. Marketing Research. 6" Edition. Published by Pearson Education LTD. ©
2013.

" Karaes A.B. MapkeTHHTOBBIE HCCie0Banus. Moysb «Teopus MAPKETHHTOBBIX UCCIIENO0BAHMI»: XapbKOBCKUIA
TOPrOBO-3KOHOMHYECKHH MHCTUTYT KHEBCKOro HAIIMOHAJIBHOI'O TOPTrOBO-DKOHOMHYECKOI'O YHHBEpCHTETa. — X.:
XTOU KHTOY, 2014. —46 c.

8 0.Kanuesa, O.Muxaiinosa, B.Kopanesckuii. MapkeTunrossle uccinenosanus. - Litres, 2022-05-15. — 258 c. -ISBN
978-5-04-004673-7.
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bozor kon’yunkturasi: narxlar, raqobatchilar, foydalanuvchilar va boshqalar
hagidagi ma’lumotlarni to‘plash, tasniflash va tahlil gilish. Marketing tadgiqotlari -
bu bozor, mahsulot haqidagi ma’lumotlarni yig‘ish, tahlil gilish va sharhlash uchun
vositalar to‘plamidir”. Mazkur mualliflik yondashuvining boshqa ta’rif va
talginlardan farqli jihati shundaki, “marketing tadqiqotlari” tushunchasining
iqtisodiy mazmuni bozor ishtirokchilarining (ishlab chiqaruvchi, iste’molchi,
vositachi) talab va ehtiyojlarini aniglash, mahsulotlar va xizmatlarning
raqobatbardoshligi, bozor sig‘imi va tendensiyalarini baholash, marketing qarorlari
va strategiyalarini ishlab chiqish uchun zarur bo‘lgan ishonchli, obyektiv hamda
tizimli ravishda yig‘ilgan ma’lumotlarni tahlil gilish orqgali igtisodiy samaradorlikni
oshirishga qaratilgan nazariy-amaliy tadbirlar majmuasi nuqgtai nazaridan
yondashilganligi va takomillashtirilganligidir.

Marketing tadgiqgotlarining tashkiliy shakli bu marketing tadgigotlari
jarayonining barcha ishtirokchilari o‘rtasidagi o‘zaro ta’sir va munosabatlar usuli
hisoblanadi. Marketing tadgiqgotlarining tashkiliy  shakllarining tuzilishi

quyidagilarni o‘z ichiga oladi (1-jadval).

1- jadval

Marketing tadgiqotlarining tashkiliy shakllari®

Marketing tadgigotlarining tashkiliy shakllari

1. Buyurtmachi tomonidan mustaqil tadgigot o‘tkazish

2. Uchinchi tomon tashkilotlarining tadgigotlar o‘tkazishi

1.1. Statsionar

1.2. Vagtinchalik shakllar:

2.1. Muntazam ravishda:

2.2. Noto‘g‘ri (epizodik) asosda -

shakllar: mijozning iltimosiga binoan
uchinchi tomon tadgigot
tashkilotlari tomonidan alohida
holatlarga garab marketing
tadgiqotlarini o‘tkazish
(tadgiqotchilarga so‘rovlarda
hech ganday nagsh kuzatilishi
mumkin emas)
- marketing - boshqaruv darajasi bo‘yicha - autsorsing - tashqi pudratchilar -
bo‘limlari, ularda tasniflangan xodimlar tomonidan korxonaning ichki
marketing uyushmalari: marketing statsionar tadgiqot funksiyalarini
tadgiqotlarini kengashlari - eng yuqori darajada; bajarish; uchinchi shaxslar
o‘tkazish muammoli guruhlar - eng yuqori tomonidan doimiy marketing
xodimlarning yoki o‘rtacha darajada; tadgiqotlari; autsorsing -
funksional vagtinchalik maslahat guruhlari - tashkilotning muayyan biznes

majburiyatlaridan
biri hisoblanadi;

o‘rta boshqaruv darajasida

jarayonlari yoki ishlab chigarish
funksiyalarini tegishli sohaga
ixtisoslashgan boshga korxonaga
o‘tkazish

- marketing - venchur guruhlar - korxonaning - go‘llab-quvvatlash - korxonaning
tadgiqotlari funksional bo‘linmalaridan igtisodiy faoliyatini axborot
bo‘limlari, ularda mustagil bo‘lgan yugori malakali marketingini qo‘llab-quvvatlash
marketing (tashqi yoki ichki) bo‘yicha tadqiqot tashkiloti bilan
tadgiqotlarini mutaxassislardan iborat biznes sharthoma (odatda uzog muddatli)
o‘tkazish jarayonini tashkil etish shakli. tuzish
xodimlarning Guruhni yaratishdan magsad
magqsadli vazifasi tadgiqot parametrlarining
hisoblanadi. fundamental yangiligi tufayli o‘z

magsadlariga erishishda yugqori
darajadagi xavfga ega bo‘lgan
ilmiy loyihalarni ishlab
chigishdan iborat

Marketing tadgigotlarining muayyan tashkiliy shaklini tanlash tadgiqotning magsad va vazifalarini amalga oshirish uchun zarur
vagtinchalik, insoniy, moliyaviy resurslarning mavjudligi (yo‘qligi) bilan belgilanadi

Marketing tadgiqgotlarini o‘tkazishning natijalarni asoslash tizimi bo‘yicha

turlariga quyidagilar kiradi (2-jadval):

® Muallif tomonidan tuzilgan.
13



2- jadval
Marketing tadqiqotlarini o‘tkazishning natijalarni asoslash tizimi bo‘yicha
turlari®

Tir Tadqiqot usullari Mazmuni Adekvat tadgigot

usullari (ma’lumotlar
yig‘ish)

1 Miqdoriy tadgigot o‘rganilayotgan ob’ektlarning tashqi, rasmiy
munosabatlarining ragamli bahosini,
o‘lchovini olish magsadida olib boriladigan

marketing tadgiqotlari

ommaviy so‘rov,
kuzatish, kontent tahlili

2. Sifat tadgiqoti o‘rganilayotgan ob’ektlarning paydo bolishi
va faoliyatining mohiyatini tushunish,
fundamental xarakteristikalari va asosiy
gonuniyatlarini aniglash magsadida olib

boriladigan marketing tadgigotlari

kuzatish (kuzatish),
fokus-guruh, chuqur
suhbat, fiziologik usul,
proeksiya usuli,
an’anaviy hujjatlar tahlili

Shunday qilib, boshgaruv qarorini gabul gilishda marketing tadgigotlari
tashkiliy shakllari, turlarini hamda xalgaro va milliy normativ hujjatlar va ularning
mazmunini bilish muhim ahamiyat kasb etadi.

Marketing tadqiqotlarini o‘tkazish ketma-ket quyidagi uch gismda amalga
oshirilishi magsadga muvofiq bo‘ladi: boshlang‘ich qism (muammoni shakllantirish,
marketing brifingini tuzish, tadgiqot dasturini ishlab chiqgish); asosiy gism (tegishli
usullardan foydalangan holda ma’lumotlarni to‘plash va tahlil gilish); yakuniy gism
(hisobot tayyorlash, ta’sirni baholash). Ilmiy va o‘quv adabiyotlaridagi
ma’lumotlarni tahlil qilish natijasida marketing tadqiqotlarini o‘tkazish uchun
quyidagi ketma-ketlik tavsiya etiladi (3-jadval).

3-jadval
Marketing tadgiqotlarini o‘tkazish bosqgichlari

Bosqichlar Yo‘nalishlar

1-bosgich Tadgiqotni o‘tkazishning magsadga muvofigligini asoslash

2-bosgich Tadgigot muammosining tavsifi va bayoni (tadgigot mavzusining ta’rifi)
3-bosgich Tadgiqgotning aniq magsadi va vazifalarini aniglash

4-bosqich IImiy-tadqiqot dasturini uning belgilovchi omillari asosida shakllantirish
5-bosgich Muayyan muammo doirasida ikkilamchi ma’lumotlarni to‘plash, tizimlashtirish va tahlil

qilish
6-bosqgich Birlamchi ma’lumotlarni olishga garatilgan tadgigot dasturining bo‘limlarini
shakllantirish

7-bosgich Tadgigot o‘tkazish va birlamchi ma’lumotlarni yig‘ish

8-bosgich Olingan ma’lumotlarni tizimlashtirish va tahlil gilish

9-bosgich Natijalarni gayta ishlash, xulosalar va natijalarni shakllantirish
10-bosgich Tadgigotning yakuniy natijalari bilan hisobot tayyorlash va taqdim etish
11-bosgich Tadgiqot natijalaridan foydalanish
12-bosgich O‘tkazilgan tadqiqotlar asosida amalga oshirilgan chora-tadbirlar samarasini

baholash

Marketing tadqiqotining o‘nlab usullari mavjud. Bular: so‘rovlar, fokus

guruhlari, CustDev, chuqur intervyular, Jobs to be done, sirli xaridor, R&D
(Research and Development), SWOT tahlili, PEST tahlili, Porterning beshta kuchi,

10 Muallif tomonidan tuzilgan.
1 Muallif tomonidan tuzilgan.
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Boston Consulting Group (BCG) matritsasi, CJIM (Customer journey map).
Korxonalar ularni maqgsadlari va mavjud resurslariga qarab tanlaydilar.
Marketologlar turli tadgiqot magsadlarida ularni to‘g‘ri tanlash uchun asosiy usullar
bilan tanish bo‘lishi kerak.

Dissertatsiyaning ikkinchi bobi “Moyli ekinlar yetishtiruvchi fermer
xo‘jaliklarida marketing tadqiqotlaridan foydalanishning hozirgi holati tahlili”
deb nomlanib, ushby bobda respublikamizda moyli ekinlar yetishtirish dinamikasi
va hozirgi holati tahlil gilingan, moyli ekinlar donini yetishtirish va gayta ishlash
bo‘yicha xorijiy tajribalar va ulardan respublikada foydalanish imkoniyatlari
ko‘rsatib berilgan, moyli ekinlar mahsulotlariga bo‘lgan talabning shakllanishiga
ta’sir etuvchi omillarning ekonometrik tahlili asosida xulosalar shakllantirilgan va
tavsiyalar ishlab chigilgan.

Hozirgi kunda respublikamiz aholisini toza, sifatli o‘simlik moyiga bo‘lgan
yillik ehtiyojini qondirish magsadida, qishloq xo‘jalik korxona (fermer, dehqon va
shaxsiy tomorqa xo‘jalik) larida moyli ekinlarni yetishtirish va uni qayta ishlashni
tashkil etish juda muhimdir.

Toshkent viloyati bo‘yicha moyli ekinlar donini yetishtirish uchun ajratilgan
eng katta yer maydonlari asosan Ohangaron, O°‘rtachirchiq, Bo‘stonliq,
Yugqorichirchiq va Pskent tumanlari hissasiga to‘g‘ri kelgan bo‘lib, ushbu
tumanlarda istigbolda moyli ekinlarni yetishtirishga ixtisoslashgan hududlarni
rivojlantirish mumkin. Toshkent viloyatida keyingi yillarda moyli ekinlar maydoni
sezilardi darajada kamaygan. Jumladan, barcha toifadagi xo‘jaliklarda moyli
ekinlarning maydoni 2024-yilda 2020-yilga nisbatan 45 % ga kamaygan bo‘lib,
shundan soyaning maydoni 5,7 martaga va kunjutning maydoni 7,8 martaga
kamaygan. Kungabogar, maxsar va yeryong‘oq ekilgan maydonlar ham
o‘rganilayotgan davrda sezilarli darajada kamaygan (4-jadval).

Oc‘tgan yillar davomida Toshkent viloyati bo‘yicha barcha toifadagi xo‘jaliklar
moyli ekinlar maydoni kamaygani boisdan, ulardan olinadigan yalpi hosil migdori
ham sezilarli darajada kamaygan (kungabogardan tashgari). Masalan, moyli
ekinlardan olinadigan yalpi hosil migdori 2024-yilda 2021-yilga nisbatan gariyb
4454,16 tonnaga yoki 45,7 foizga kamaygan bo‘lsa, soyaning yalpi hosili 3398,21
tonnaga yoki 62,1 foizga, yeryong‘oq Yyalpi hosili 1109,35 tonnaga yoki 45,5 foizga
kamayganligini  kuzatishimiz mumkin. Toshkent viloyatida moyli ekinlar
hosildorligining oshganligini ko‘rish mumkin (yeryong‘oqdan tashqari). 2024-yilda
2021-yilga nisbatan kungaboqarning o‘rtacha hosildorligi 51,6 %ga, maxsarning
o‘rtacha hosildorligi 31,8 %ga, soyaning o‘rtacha hosildorligi 17,4 %ga, kunjutning
o‘rtacha hosildorligi 4 martaga oshgan. Buni ijobiy baholash mumkin.

Marketing tadqiqotlari orqali fermer xo‘jaliklari ishlab chigarish hajmlarini
rejalashtirish, iste’molchilar ehtiyojini aniqlash, bozor segmentlarini baholash va
raqobatchilar faoliyatini tahlil qilish imkoniyatiga ega bo‘ladilar. Bu esa ularga
strategik garorlar gabul gilishda xolis axborot bazasini shakllantirish, resurslardan
oqgilona foydalanish va mahsulotni bozorga yo‘naltirishda optimal variantlarni
tanlashga yordam beradi. Shu bilan birga, talab tendensiyasi, bozordagi ragobat
mubhiti, asosiy raqobatchilarning strategiyalari hamda xo‘jalikning boshgaruv
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resurslari va imkoniyatlari marketing tadgigotlarining samaradorligini belgilab
beruvchi asosiy omillar sifatida namoyon bo‘ladi.
4- jadval
Toshkent viloyati bo‘yicha barcha toifadagi xo‘jaliklar moyli ekinlar
maydoni, yalpi hosili, hosildorligining 2021-2024 yillar bo‘yicha dinamikasi*?

2021-yil | 2022-yil | 2023-yil | 2024-yil 2024 yilda
2021 yilga
Ekin Jamiga Jamiga Jamiga Jamiga nishatan
turlari maydoni | nisbatan | maydoni | nisbatan | maydoni | nisbatan | maydoni | nisbatan o‘sishi
% da % da % da %da | (kamayishi),
%
Kungabogar | 1021,0 22,5 1064,5 23,7 803,6 24,7 883,7 45,9 86,6
Maxsar 456,0 10,0 332,1 74 495,8 15,2 234,6 12,2 514
Soya 2 450,0 54,0 24454 54,5 1338,1 411 430,3 224 17,6
Kunjut 21,0 0,5 19,2 0,4 7,0 0,3 2,7 01 12,9
Yeryong‘oq | 590,0 13,0 625,6 14,0 608,5 18,7 372,9 19,4 63,2
JAMI: 4538 100 4486,6 100 3253 100 1924,2 100 42,4
Kungabogar | 1440,0 14,8 14517 20,5 1275,0 18,0 1615,6 30,5 121,2
Maxsar 383,0 39 409,4 57 1035,5 14,7 266,6 5,0 69,6
Soya 5 474,0 56,2 | 222749 314 2035,41 288 | 2075,79 | 39,3 37,9
Kunjut 11,0 01 12,1 0,2 8,5 01 52 0,1 47,3
Yeryong‘oq 2440 25,0 2995,9 42,2 2710,87 | 384 | 1330,65 25,1 54,5
JAMI: 9748 100 7096,59 100 7065,28 100 5293,84 100 54,3
. Hosildorligisga
Kungabogar 12,4 13,2 15,8 18,8 151,6
Maxsar 8,8 11,2 20,9 11,6 131,8
Soya 18,8 9,3 104 36,8 195,7
Kunjut 4.8 6,7 10,7 19,3 4 marta
Yeryong‘oq 249 22,3 21,3 23,7 95,2

Fermer xo‘jaliklari mahsulot ishlab chigarishda eng asosiy omil - bozor talabi
tendensiyasini hisobga olishi zarur. Talabning dinamikasi (TT - talab tendensiyasi),
uning mavsumiyligi va o‘sish sur’atlari ishlab chiqarish hajmlarini rejalashtirish,
investitsiya garorlarini gabul gilish va eksport-import siyosatini aniglashga bevosita
ta’sir ko‘rsatadi. Agar talab noto‘g‘ri baholansa, ortigcha ishlab chigarish yoki bozor
tanqisligi yuzaga keladi.

Fermer xo‘jaliklari o‘z mahsulotlarini nafagat mahalliy bozorda, balki xalgaro
bozorlarda ham sotadi. Shunday sharoitda bozordagi ragobat darajasi va uning
xususiyatlarini (BR - bozordagi raqobatning holati va xususiyatlari) baholash - narx
siyosati, sifatni oshirish va differensiallashtirilgan mahsulot ishlab chigarish uchun
muhim omil hisoblanadi.

Moyli ekinlar bozorida fermer xo‘jaliklari bir nechta yirik raqobatchilar bilan
yuzma-yuz keladi (AR - asosiy raqobatchilar va ularning faoliyat yo‘nalishlari).
Ularning ishlab chigarish hajmi, marketing strategiyalari, innovatsion faoliyati va
distribyutsiya tarmog‘ini bilish - fermer xo‘jaliklari uchun raqobatbardosh ustunlik
yaratishda muhim hisoblanadi. Raqobatchilarni chuqur o‘rganish ularga bozor
imkoniyatlaridan samarali foydalanish imkonini beradi.

12 O‘zbekiston Respublikasi Prezidenti huzuridagi Statistika agentligi ma’lumotlari (https://www.stat.uz/uz/) asosida
muallif tomonidan tuzilgan.
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Fermer xo‘jaliklarida mavjud moliyaviy, texnologik va inson resurslari
marketing tadgiqotlaridan foydalanish samaradorligini belgilovchi asosiy ichki
omillardir (BRI - kompaniyaning boshgaruv resurslari va imkoniyatlari). Agar
xo0‘jalik resurslar bilan ta’minlangan bo‘lsa, u zamonaviy marketing vositalaridan
foydalana oladi, bozor ma’lumotlarini to‘plash va gayta ishlashni samarali tashkil
etadi.

Biz tomondan olib borilgan tadgiqotda yuqgoridagilarni inobatga olgan holda
moyli ekinlar ishlab chigaruvchi fermer xo‘jaliklarida marketing tadqiqotlaridan
foydalanish jarayonlari samaradorligini oshirish tadqig gilingan va ushbu 4 ta
indikatorlar (TT, BR, AR, BRI) moyli ekinlar ishlab chigaruvchi fermer
xo‘jaliklarida marketing tadqiqotlaridan foydalanish samaradorligini baholash
uchun ilmiy asosga ega ekanligi ko‘rsatib berilgan. O‘rganishlardan kelib chiqib,
moyli ekinlar ishlab chigaruvchi fermer xo‘jaliklarida marketing tadqiqotlaridan
foydalanish jarayonlari samaradorligini baholash formulasi quyidagicha taklif
etiladi (1):

MS,; =TT, + BR; + AR, + BRI, (1)

Bunda, TT-talab tendensiyasi; BR-bozordagi raqobatning holati va
xususiyatlari; AR-asosiy ragobatchilar va ularning faoliyat yo‘nalishlari; BRI-
kompaniyaning boshgaruv resurslari va imkoniyatlari.

Tanlangan mezonlarning har biri  fermer xo‘jaliklarida marketing
tadgigotlaridan foydalanish jarayonlariga turli darajada ta’sir ko‘rsatadi, degan
mulohazaga kelindi va salmoq koeffitsiyentlarini hisobga olgan holda (2) formula
quyidagi tartibda shakllantirildi:

MS, = aTT, + bBRg + cAR, + dBRI; 2

Bunda, 0<a,b,s<1 da bo‘lib, ularning yig‘indisi birga teng, a+b+s+d =1;

a, b, ¢, d - salmoq koeffitsiyentlari hisoblanib, marketing tadgiqotlaridan
foydalanish jarayonlari samaradorligini baholash uchun tanlangan omillarning gay
darajada ta’sir ko‘rsatishini belgilab beruvchilardir.

Salmoq koeffitsiyentlari o‘rganilayotgan raqobatbardoshlik mezonlari soniga
ko‘ra aniglanadi (K), bunda har bir samaradorlik omillarini baholash uchun
tanlangan indikatorlar sonidan kelib chiqib keltirilgan me’zonlarga asoslangan holda
quyidagicha hisob-kitob gilinadi:

K=a+p+y+6=8+6+7+11=32;

1 1 1 1
=_*%8=025; b=_%x6=022; y=_x7=019; = _ —
=37 ol Y=%" V=511

0,34;

Ikkinchi formulaga salmoq koeffitsiyentlarini qo‘yib, quyidagi natijaga
kelamiz:

MS, =0.25 % TT, + 0.22BR; + 0.19AR, + 0.34BRI; (3)

Taklif etilgan metodlogik yondjashuvga asoslangan holda “Olovuddin Omad”
fermer xo‘jaligi uchun 32 ta indikator asosida ekpert baholash amaga oshirildi.
Bunda ekspertlarning umumiy o‘rtacha ballari olindi.

“Olovuddin  Omad” fermer xo‘jaliklarida marketing tadqiqotlaridan
foydalanish jarayonlari samaradorligini barcha indikatorlar asosida baholash
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natijalari 5-jadvalda keltirilgan.
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5- jadval
“Olovuddin Omad” fermer xo‘jaliklarida marketing tadqiqotlaridan
foydalanish jarayonlari samaradorligini baholash natijalari®®

Kod | Indikator (qisga) | O‘rtachaekspertlar bahosi | Yakuniy natija
TT — Talab tendensiyasi (8 ta indikator, w=0,25)
TT1 Bozor talabi o‘sishi 42 TT ofrtachasi:
TT2 Qidiruv/veb-trend indeksi 3.9 3.90 — vaznli
TT3 Mavsumiylik kuchi 3.6 hissasi: 0.25 x
TT4 Narx elastikligi 3.8 3.90=0.975
TT5 Xarid chastotasi 4.1
TT6 Oc‘rtacha chek dinamikasi 3.7
TT7 Segment kengayishi 3.9
TT8 Qondirilmagan ehtiyoj 4.0
BR — Bozordagi ragobat holati (7 ta indikator, w=0,22)
BR1 Faol ragobatchilar soni 3.2 BR o‘rtachasi:
BR2 Konsentratsiya (HHI) 3.6 3.457 — vaznli
BR3 Kirish to‘siglari 3.8 hissasi: 0.22 x
BR4 Narx ragobati intensivligi 3.1 3.457 =0.761
BR5 Differensiatsiya darajasi 3.7
BR6 Almashinuvchi mahsulot tahdidi 33
BR7 Switching cost 35
AR — Asosiy ragobatchilar (6 ta indikator, w=0,19)
AR1 Yetakchi ulushi nisbati 3.0 AR o‘rtachasi:
AR2 Yangi mahsulot tezligi 29 3.00 — vaznli
AR3 Reklama SOV ustunligi 3.2 hissasi: 0.19 x
AR4 Distribyutsiya gamrovi farqi 3.1 3.00=0.570
AR5 Narx premiyasi 2.8
ARG NPS/sadogat farqi 3.0
BRI — Boshqgaruv resurslari va imkoniyatlari (11 ta indikator, w=0,34)

BRI1 Likvidlik koeffitsiyenti 4.3 BRI o‘rtachasi:
BRI2 Investitsiya salohiyati 4.0 3.964 — vaznli
BRI3 R&D intensivligi 3.9 hissasi: 0.34 x
BRI4 IT yetuklik 4.1 3.964 = 1.348
BRI5 Analitika gobiliyati 3.8
BRI6 Inson kapitali malakasi 4.2
BRI7 Kadrlar aylanishi 3.6
BRI8 Jarayon standartlashuvi 4.0
BRI9 Ta’minot ishonchliligi (OTIF) 3.7
BRI10 Brend kapitali skori 3.9
BRI11 Boshqaruv/KP1 yetukligi 4.1

Shunday qilib, natijaviy funksiya (3) asosida olingan 3,65 ball xo‘jalikda
marketing tadqigotlaridan foydalanish samaradorligi yetarli darajada shakllanganini
bildiradi. Ammo ragobatchilar omili va bozor monitoringini takomillashtirish
hisobiga bu ko‘rsatkichni 4,2-4,5 ball darajasiga ko‘tarish imkoniyati mavjud.

Moyli ekinlar ishlab chiqaruvchilari va iste’molchilari o‘rtasidagi o‘zaro
munosabatlarni  kompleks tahlil gilishda marketing tadgigot jarayonining
samaradorligi ishlab chigarish hajmi va iste ‘'molchilar qonigish darajasining o ‘sishi
orgali baholash lozim, bu esa imkoniyatni kengaytirish va jarayonlarni to‘liq,
mantigiy, bosgichma-bosqgich tavsiflashga asoslanadi.

Bunda tadgiqot jarayonining samaradorligini oshirish  bosqgichlarini
quyidagicha keltirish mumkin:

13 Muallif tomonidan tuzilgan.
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1. Magsadni aniglash: tadqiqotdan ko‘zlangan asosiy magsadni belgilab olish,
ya’ni fermer xo‘jaliklari mahsulotlari bozorini o‘rganish, iste’molchilar talabini
tushunish va ularning ehtiyojlariga mos mahsulotlarni taklif gilish lozim.

2. Tadgigot uslubini tanlash: tadgiqgot maqgsadi va mavjud resurslarga garab
mos tadqiqot uslubini tanlash, masalan, so‘rovnomalar, intervyular, fokus-guruhlar
yoki marketologlar va tadqiqotchilarning o‘zi ma’lumot yig‘ishi mumkin.

3. Ma’lumot yigish: fermer xo‘jaliklari va iste’molchilardan ma’lumot
to‘plash (survey, anketa, savolnoma). Bu jarayonni bosqichma-bosgich amalga
oshirish orqali ma’lumotlar to‘ligligini ta’minlash mumkin.

4. Ma’lumotlarni tahlil gilish: yig‘ilgan ma’lumotlarni statistik va mantiqiy
usullar bilan tahlil qgilish.

5. Xulosa va tavsiyalar: tahlil natijalariga asoslanib xulosalar chigarish va
fermer xo‘jaliklari uchun amaliy tavsiyalar ishlab chiqish, bu esa ishlab chiqarish
hajmini (12 %) va iste’molchilar qoniqishini (18 %) oshirishga yordam beradi.

6. Natijalarni baholash: tadgigotdan olingan natijalar asosida ishlab chigarish
hajmi va iste’molchilar qoniqishining o‘zgarishini baholash, bu jarayonning
samaradorligini ko‘rsatadi.

7. Bu jarayonlar ushbu samaradorlikka erishishga olib keladi: - imkoniyatni
kengaytirish: tadgiqot natijasida aniglangan yangi bozor imkoniyatlari va
iste’molchilarning bo‘sh joydagi talablarini to‘ldirish orqali fermer xo‘jaliklari
imkoniyatlari kengayadi; - fo ‘lig, mantiqiy va bosgichma-bosqgich tavsiflash: ushbu
tadgigot bosgichma-bosgich va mantiqiy ketma-ketlikda olib borilishi, har bir
bosqichda ma’lumotlarning to‘liq to‘planib, tahlil qilinishi natijasida jarayonning
aniq va to‘liq tavsifi ta’minlanadi; - ishlab chigarish hajmi va iste’molchilar
qoniqishi darajasi o ‘sishi: tadgigot orgali iste’molchilarning ehtiyojlarini to‘g‘ri
tushunib, mos mahsulotlarni ishlab chigarish, sifatni oshirish va yangi bozorlarga
kirish orqali ishlab chigarish haymi va iste’molchilar qoniqishi o‘sadi.

Tadgigot ishining “Moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida
marketing tadqiqotlaridan foydalanishni takomillashtirish” deb nomlangan
uchinchi bobi moyli ekinlar yetishtiruvchi korxonalar samaradorligini oshirishda
marketing tadqiqotlaridan foydalanishni takomillashtirish bo‘yicha ilmiy xulosalar
shakllantirilgan va takliflar tayyorlangan. Respublikada o‘simlik moyi giymatining
prognoz ko‘rsatkichlarini ishlab chiqilgan.

Moyli ekinlar ishlab chiqaruvchi fermer xo‘jaliklari bilan iste’molchilar
o‘rtasidagi o‘zaro munosabatlarni kompleks tahlil gilish bosgichma-bosqgich amalga
oshiriladigan jarayon sifatida bir qator bosqichlarni o‘z ichiga oladi va ular to ‘/ig,
mantigiy va bosgichma-bosqich izchillikda aks ettiririshi lozim.

1-bosqgich. Boshlang‘ich sharoitni aniglash, 2-bosgich. Talabni o‘rganish, 3-
bosgich. Taklifni shakllanish manbalarini aniglash, 4-bosqich. O‘zaro ta’sir
mexanizmlarini belgilash, 5-bosgich. Munosabatlarni boshqarish, 6-bosgich.
Samaradorlikni baholash.

Samaradorlik 3 ta asosiy yo‘nalish bo‘yicha aniglanishi lozim. Bunda quyidagi
yo‘nalishlar tanlanishi kerak: /. Igtisodiy samaradorlik ko ‘rsatkichlari, 2. Ijtimoiy
samaradorlik ko ‘rsatkichlari, 3. Ekologik samaradorlik ko ‘rsatkichlari.
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Moyli ekinlar ishlab chigaruvchi fermer xo‘jaliklari bilan iste’molchilar
o‘rtasidagi o‘zaro munosabatlarni samarali yo‘lga qo‘yish jarayonining yakuniy
bosgichi — bu takomillashtirish va rivojlantirish chora-tadbirlarini belgilashdir.
Ushbu bosqgich, avvalo, olib borilgan tahlillar va amaliy natijalar asosida ilmiy
tavsiyalar ishlab chigishni talab etadi.

SADT modeli - bu tizimli tahlilning qudratli usuli bo‘lib, u fermer xo‘jaliklari,
sanoat korxonalari yoki xizmat ko‘rsatish sohalaridagi jarayonlarni to ‘lig, mantiqiy
va bosgichma-bosgich tahlil gilish imkonini beradi. Ushbu model tizimli tahlil
metodologiyasiga tayanadi va jarayonlarni “kirish — nazorat — mexanizm — chigish”
(input—control-mechanism—output) asosida bosgichma-bosgich ifodalash imkonini
beradi (1-rasm).

A2 - Talabni A3 - Taklifni A4 - S)fzaro A5— Mung- Asfsai\me_lra- AT —Takomil-
o‘rganish O T ta’sir sabatlarni dorlikni lashtirish va
mexanizmlar boshqarish baholash rivojlanish

Al - Bosh-
lang‘ich
shartlarni

Qayta aloga I
INPUT
» Fermer xo‘jaliklarining ishlab chigarish I L « Ishlab chiqargf?i;;l;rg;ioshirish
resurslari (yer, urug‘, texnika) . AO: Fermer-iste’molchi o . N ' . L
« Iste’molchilar ehtiyojlari va talablar Kirish munosabatlart ahlili  perden oslﬁti:hrinolchllar goniqish darajasining
ma’lumotlari (SADT/IDEFO) i
» Bozor muhitiga oid axborot (ragobatchilar, salola?yza(;ir bargarorligi va  eksport

narxlar, import/eksport)

Control:
« Davlat siyosati va huqugiy me’yorlar
. Agrar strategiyalar va rivojlanish ~ |—azorat |
dasturlari
« Sifat standartlari va ekologik talablar

Mechanism:
» Fermer xo‘jaliklari (ishchilar,
agrotexnika) Mexanizm
» Marketing va savdo kanallari
(CRM, elektron platformalar)
Tadgigot institutlari  va
maslahatchilar

1-rasm. Moyli ekinlar ishlab chigaruvchi fermer xo¢jaliklari va iste’molchilar
o‘rtasidagi munosabatlarni kompleks tahlil gilishning sadt modeli®*

Taklif etilgan modelda: - kirish (input): fermer xo‘jaliklarining ishlab chigarish
resurslari, iste’molchilar ehtiyoj va talablari, bozor muhiti haqidagi axborotlar
Kiritiladi; - nazorat (control): davlat siyosatlari, agrar strategiyalar va huquqiy
me’yorlar, sifat hamda ekologik talablar jarayon samaradorligini boshgaradi;
- mexanizm (mechanism): fermer xo‘jaliklari, agrotexnika vositalari, marketing va
savdo kanallari, shuningdek tadgiqot institutlari asosiy harakatlantiruvchi omil
sifatida belgilangan; - chigish (output): ishlab chigarish hajmining o‘sishi,
iste’molchilar qoniqish darajasining oshishi hamda bozor bargarorligi va eksport
salohiyati ko‘rinishida ifoda etilgan.

14 Muallif tomonidan tuzilgan.
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Jarayon al-a7 bosqgichlari orgali izchil ravishda amalga oshiriladigan
bosqichlar keltiilgan. Mazkur bosqichlar boshlang‘ich sharoitni aniqlashdan tortib,
talab va taklifni shakllantirish, o‘zaro ta’sir va boshqaruv mexanizmlarini ishlab
chiqgish, samaradorlikni baholash va yakunda takomillashtirishga gadar. Shu bilan
birga, modelda “qayta aloga” elementi orqali natijalar tahlili asosida tizimni qayta
ko‘rib chiqish va doimiy ravishda rivojlantirish imkoniyati nazarda tutilgan.

Umuman, shakllantirilgan SADT modeli fermer-iste’molchi munosabatlarini
kompleks tahlil qilishda tizimli yondashuv, ilmiy asoslangan tartib va
samaradorlikka e’tiborni ta’minlab mantiqiy metodologik asos sifatida gabul qilishga
imkon beradi. SADT modeliga idef0 bloklari orqali ko‘rsatiladi. Har bir bosgich (al—
a7) kirish, nazorat, mexanizm va chigish elementlari bilan tushuntiriladi. Bu esa
jarayonlarni nafagat nazariy, balki amaliy boshgaruv tizimi sifatida ham ifodalash
imkonini beradi. Fermer xo°‘jaliklarini SADT modelida har bir jarayon kirish (input),
nazorat (control), mexanizm (mechanism) va chigish (output) elementlari orgali
ifodalanishi uchun obyekt sifatida tanlangan “Boybo‘ta” hamda “Olovuddin Omad”
fermer xo‘jaliklari mahsulot turlari bo‘yicha sanoqdan o‘tkazilgan.

“Boybo‘ta” hamda “Olovuddin Omad” fermer xo‘jaliklari o‘zlarining mahsulot
yetishtirishi va bozorda samarali faoliyat yuritishi uchun kiruvchi omillar
hisoblangan fermer resurslari va iste’molchilar talablari hamda chiquvchi resusrlar
sifatida ishlab chiqarish hajmi o‘sishi va qoniqish darajasi doimiy monitoringini
amalga oshirishi lozim. Bunday holda jarayonning samaradorligi funksiyasi (S)
quyidagi ikki ko‘rsatkichning birlashtirilgan ifodasi sifatida yoziladi:

S=fXw)

Bu yerda,

X, — kiruvchi, chiquvchi, jarayon va nazarat omillar.

Samaradorlikni ikki ko‘rsatkich asosida o‘rtacha integral funksiya sifatida
quyidagicha berish mumkin:

SZZXn
i

Bu yerda,

a, B — oraliq koeffitsiyentlar hisoblanadi.

“Boybo‘ta” hamda “Olovuddin Omad” fermer xo‘jaliklarida marketing
tadgiqotlaridan foydalanish jarayonlari samaradorligini aniglash uchun quyidagi
ko‘rsatkichlar tanlanadi. Kiruvchi (Input): Frs - fermer resurslaridan foydalanish
samaradorligi (%); lgd - iste’molchilar talabi darajasi (mintagaviy/korxona
bo‘yicha, t). Nazorat (Control): Dpn - davlat siyosati va normativlarga muvofiglik
(1-5); Ses - sifat va ekologik standartlar (%). Mexanizm (Mechanism): Q - ishlab
chigarish hajmi (t. yoki ming t.); Ichh - ishlab chigarish hajmi o‘sishi (%); Msc -
marketing va savdo kanallari samaradorligi (1-5); Itf - innovatsiya va tadgigotlardan
foydalanish (%). Chiquvchi (Output): Igi — iste’molchilar gonigish indeksi (%); Ebb
— bozor barqarorligi va eksport salohiyati (ming $).

“Boybo‘ta” fermer xo‘jaligining 2020-2024-yillar uchun SADT modeli asosida
marketing tadgiqotlaridan foydalanish jarayonlari samaradorligini aniglash uchun 6-
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jadval ma’lumotlaridan foydalaniladi. Fermer resurslaridan foydalanish
samaradorligi (Frs). Bu ko‘rsatkich fermer xo°‘jaliklari o‘zlarida mavjud ishlab
chigarish resurslaridan - yer, mehnat, suv, texnika, moliyaviy mablag‘lar - gay
darajada samarali foydalanayotganini ko‘rsatadi. Frs (%) - fermer resurslaridan
foydalanish samaradorligi deganda, cheklangan resurslardan olinayotgan natijaning
(mahsulot hajmi, qo‘shilgan qiymat) maksimal darajada ta’minlanishi tushuniladi.
Bu ko‘rsatkich ganchalik yugori bo‘lsa, fermer xo‘jaligi o‘z resurslarini shunchalik
ogilona ishlatayotganini bildiradi.

6- jadval

“Boybo‘ta” fermer xo‘jaligining marketing tadqiqotlaridan foydalanish
jarayonlari samaradorligini aniglash uchun tanlangan indikatorlar bo‘yicha
ma’lumotlar *°

2020 65 125 3 40 4.2 2 15 55 120
2021 68 13.0 3 45 45 3 20 58 135
2022 72 14.2 4 50 5.0 3 24 63 160
2023 75 15.0 4 55 5.8 4 28 68 185
2024 78 16.3 5 62 6.5 4 32 73 210

“Boybo‘ta” fermer xo‘jaligi uchun 2020-2024-yillardagi jadval ma’lumotlariga
tayangan holda Cobb-Douglas funksiyasi asosida SADT guruhlarini saglagan holda
xo0‘jalikning marketing tadgiqgot jarayonining samaradorligi Log-chizigli ko‘rinishda
ifodalanishi lozim. Sababi iqtisodiy ko‘rsatkichlar turlicha bo‘lib, wularni
normallashtirilgan giymatlar asosida samaradorlikni baholash talab etiladi. Bunda

uyidagi funksiyalardan foydalgniladi.
i Lg(s)zLK(a)+Z In (%, S=al] &b
I i i i1

Bu yerda, X; — ko‘rsatkichlarning [0;1] oralig‘iga keltirilgan indekslari (min—
max asosida), A=1. Nolga tushib qolmasligi uchun min giymatlar 0,05 ga
yaginlashtiriladi. B — vazn koeefitsiyentlari (3. = 1)

Cobb-Douglas funksiyasi asosida “Boybo‘ta” fermer xo‘jaligi uchun 2020-
2024-yillardagi jadval ma’lumotlariga asoslanib, «excel-solver” dasturil asosida
In(s) yig‘indiga $ * In (x,) to‘plam uchun har bir omilning ulushi quyidagicha
hisoblangan: Input: B(frs)=0,12; B(iqd)=0,18; Control: B(dpn)=0,08; B(ses)=0,10;
Mechanism: B(ichh)=0,12, B(msc)=0,10; p(itH=0,12; Output: P(iqi)=0,12;
B(ebb)=0,06.

Indeks 2024-yilga nisbatan bazis=100 qilib ko‘rsatilgan holda “Boybo‘ta”
fermer xo‘jaligi uchun marketing tadgigot jarayonining samaradorligi indeks
7-jadvalda keltiilgan.

Boshgaruv xulosalari (SADT guruhlari kesimida). Olib borilgan tadgiqotlar
Input (Frs, lqd): talab (Igd) S ga eng katta doimiy hissa qo‘shmoqda; resurs
samaradorligi (Frs) o‘sishda, biroq qo‘shimcha agronomik va suv/yer boshgaruvi
orgali zahira bor.

15 “Boybo‘ta” fermer xo‘jaligi ma’lumotlari asosida tuzilgan.
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Control (Dpn, Ses): me’yoriy muhit va sertifikatlash (Ses) S ni bargarorligini
ta’minlaydi; eksportni ko‘paytirish uchun Sesni 62% — 70%+ diapazonga ko‘tarish
magsadga muvofiq bo‘ladi. Mechanism (Q/ichh, Msc, Itf): ishlab chiqarish o‘sishi
(Ichh=0,12) va innovatsiya (Itf) sinergiyasi sezilarli; Msc yuqori nugtaga yetgani
uchun keyingi bosgichda kanallarni diversifikatsiya + brend giymatini oshirish talab
etiladi.

7-jadval
Moyli ekinlar ishlab chiqaruvchi fermer xo‘jaliklari bilan iste’molchilar
o‘rtasidagi o‘zaro munosabatlarni kompleks tahlil qilishda marketing
tadgigot jarayonining samaradorlik indeksi®

Yil S (indeks, 2024=100)
2020 5.0

2021 216

2022 48.9

2023 730

2024 100.0

Output (Igi, Ebb): goniqgish (lgi) va eksport salohiyati (Ebb) S ni “lock-in”
qiladi; Iqi ni 73% — 80% ga ko‘tarish Ebb ni ham kuchaytiradi (brending va sifat
kafolatlari orgali).

Cobb-Douglas modeli ko‘rsatdiki, 2020—-2024-yillarda S samaradorlik indeksi
5—100 ga ko‘tarilgan; asosiy drayverlar - talab (Iqd), me’yoriy muhit (Dpn) va
ishlab chiqarish o‘sishi (Ichh). Keyingi bosqichda Ses va Iqi ni oshirish, Itf ni
kuchaytirish hamda Mscni sifat jihatdan yangilash (kanal diversifikatsiyasi va brend
kuchayishi) S ni yugori platformaga olib chigadi.

Olib borilgan tadgiqotlar asosida SADT metodologiyasi asosida moyli ekinlar
ishlab chiqaruvchi fermer xo°jaligi va iste’'molchilar o‘rtasidagi munosabatlar tizimli
tarzda modellashtirildi hamda Cobb-Douglas shaklidagi integral samaradorlik
funksiyasi orqgali baholandi. Modeldagi elastiklik koeffitsiyentlari (B\betaf)
omillarning nisbiy ta’sir kuchini ifodalaydi: omil 1 % ga o‘zgarganda, boshga
shartlar o‘zgarmagan holda, umumiy samaradorlik indeksi S taxminan B %ga
o‘zgaradi. Tadqiqot natijalariga ko‘ra, iste’molchilar talabi darajasi (Iqd) uchun
belgilangan S;op = 0,18 qiymati S ni eng yuqori elastik ta’sir etuvchi omillardan
biri ekanini ko‘rsatdi. Bundan quyidagi xulosa chigarish mumkin: Talab-bosh
harakatlantiruvchi kuch. Ichki bozorda moyli mahsulotlarga talab 1 % oshsa,
umumiy samaradorlik o‘rtacha 18 % ga o‘sadi. Demak, bozorni segmentlash,
sifat/narx bo‘yicha pozitsiyalash va distributsiyani kengaytirish kabi marketing
choralari to‘g‘ridan-to‘g‘ri va sezilarli samara beradi. Qayta aloga (feedback) kanali.
Talabning o‘sishi fermer-iste’molchi o‘rtasidagi aloqalarni faollashtiradi: sotuv
kanallari (Msc) yaxshilanadi, gonigish (Igi) oshadi, natijada eksport salohiyati (Ebb)
kuchayadi. Shu bois Iqd nafagat “kirish”, balki butun zanjirda drayver vazifasini
bajaradi.

Ikkinchi muhim natija - ishlab chigarish hajmi o‘sishi (Ichh) uchun belgilangan
Bichn = 0,18 elastiklik koeffitsiyentidir. Bu giymat ishlab chigarish dinamikasining
bevosita ta’sirini anglatadi: dinamik samara. Ishlab chigarish o‘sishi

16 Muallif tomonidan tuzilgan.
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1 % ga tezlashsa, S o‘rtacha 12 % ga o‘sadi. Demak, agrotexnik tadbirlar, intensiv
texnologiyalar va resurs boshqaruvi (Frs) orqali barqaror o‘sish trayektoriyasini
saqlash strategik ahamiyatga ega. Sifat bilan birgalikda ishlab chigarish ham o°sishi
Ses (sifat/ekologik standartlar) va Itf (innovatsiya) bilan uyg‘unlashganda, uning
umumiy ta’siri keskin kuchayadi; aks holda, hajmdagi o‘sish Iqi va Ebb orqgali to‘liq
kapitallashmaydi.

SADT guruhlari kesimida olingan natijalar asosida quyidagi muhim natijalarga
erishiladi: Input (Frs, Iqd). Iqd ning yuqori elastikligi fermerlar uchun “talabga
yo‘naltirilgan” ishlab chiqarishni strategik ustuvor qilib qo‘yadi. Frs (resurs
samaradorligi) barqaror o‘sishni ta’minlasa-da, uning ta’siri Iqd kabi kuchli emas;
shunga garamay, agroresurs boshqaruvini yaxshilash talab o‘sishiga tez javob
gaytarish imkonini oshiradi; Control (Dpn, Ses). Institutsional muhit va standartlar
talab-taklif uyg“unligini mustahkamlaydi. Sifat/ekologiya talablari bajarilishi 1gi va
Ebb ni oshirib, S ni bargaror giladi; Mechanism (Q/Ichh, Msc, Itf). Ishlab chigarish
hajmi va uning o‘sishi S uchun asosiy “dvigatel”’; Msc (kanallar) ma’lum bosgichda
to‘yinishga yetishi mumkin, shu paytda Itf (innovatsiya) yangi o‘sish manbalarini
ochadi; Output (igi, ebb). Igi ning yaxshilanishi ichki bozor “qulflovchi” ta’sirga
ega, Ebb esa tashqi bozorga chiqishda natijaga aylanadi. Ushbu ikki ko‘rsatkich
yuqori bo‘lmas ekan, iqd va ichhdan kelgan ijobiy impulslar to‘liq namoyon
bo‘lmaydi.

Olib borilgan tadqiqotlardan ma’lum bo‘ladiki, moyli ekinlar zanjirida
samaradorlikni tez va barqgaror oshirishning ikki ustuni - talabni faol boshgarish
(B1or=0,18) hisoblanadi va ishlab chiqarish o*sishini ta’minlashdir (f;cpy = 0,12).
Ushbu ikki omilning institutsional (Dpn), sifat (Ses) va innovatsion (Itf) tayanchlar
bilan uyg‘un rivojlantirilishi fermer-iste’molchi munosabatlarini bozor bargarorligi
va eksport salohiyatiga aylantiradi.

Tadqiqot natijalari asosida, «Olovuddin omad» fermer xo‘jaligining SWOT
tahlilini keltiramiz (8-jadval).

8- jadval
«Olovuddin Omady» fermer xo‘jaligining SWOT tahlili*’
Kuchli tomonlari Kuchsiz tomonlari

- Toshkent viloyati bozorida mashhurligi, yaxshi brend,; - assortiment kengligi yetishmasligi;
- mustahkam iqtisodiy holati; - reklama yaratishda o‘zining kreativ g‘oyalarining
- yirik sarmoyalar shu jumladan reklama budijeti; yo‘qligi;
- zamonaviy jihozlar; - xalgaro bozorga chigishning mavjud emasligi.
- innovatsiyalarni faol tatbiq etish;
- reklamaning muntazamligi;
- ishlab chiqarish quvvatlari.

Imkoniyatlari Xavf-xatarlari
- assortimentni kengaytirish; Fermer xo‘jaligi foydalanayotgan bozor segmentida
- innovatsiyalardan foydalanish; raqobat kuchayib borishi.
- ishlab chigarish quvvatlarini oshirish.

Moyli ekinlar yetishtiruvchi fermer xo‘jaliklarining SWOT tahlili bo‘yicha
quyidagi xulosalarni chigarish mumkin: aksariyat moyli ekinlar yetishtiruvchi
fermer xo‘jaliklari katta hajmda ragobatbardosh emas, sifatli mahsulot ishlab

17 Muallif tomonidan tuzilgan.
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chigarish imkonini beruvchi urug® bilan ta’minlanmagan. Mahalliy urug® asosida
mahsulot yetishtirish keng qo‘llaniladi; bozordagi barcha yetakchi ishtirokchilar
keng va yirik assortimentga egaligi sababli, mahsulot turlarining magsadli marketing
tadqiqotlarini  o‘tkazishni  qiyinlashtiradi;  ko‘rib  chiqgilgan  yog‘-moy
korxonalarining hammasida ishlab chigarilayotgan mahsulotlar eksport ham yaxshi
yo‘lga qo‘yilmagan. Eksport odatda MDH doirasiga kiruvchi mamlakatlar bilan
cheklangan; barcha korxonalar uchun bir xildagi xavf xatarlar xosdir - xom-ashyo
ta’minotiga bog‘liglik, import xom-ashyoga bo‘lgan soliq bojlarining yuqoriligi,
Xom-ashyoning doimiy o°sib borishi, mamlakatda inflyatsiyaning o‘sishi.

Bizning fikrimizcha, 0zig-ovqat tovarlari bozorini sifatli, xaridorgir yog*-moy
mahsulotlari bilan to‘ldirishda korxonalar iste’molchilarning afzalliklarini
kuzatishlari va raqobat muhiti hamda raqobatchilari haqida to‘lig ma’lumotga ega
bo‘lishlari lozim.

Respublikada o‘simlik moyi tarmog‘ini rivojlantirish istigbollarini baholashda
tahlil asosan vaqtli qatorlar ko‘rinishidagi ma’lumotlar asosida olib boriladi. Ko‘p
omilli ekonometrik modelda ishtirok etuvchi omillarning o‘lchov birliklari turli
bo‘lgani uchun biz ularni yagona o‘lchov birligiga keltirishda barcha omillarning
giymatlarini logariflashni maqgsadga muvofig, deb bildik. Bunda natijaviy omil
bo‘lib, o‘simlik moyi mahsulotlari ishlab chiqarish qiymati InY (mln. so‘m), ta’sir
etuvchi omillar sifatida esa - o‘simlik moyi mahsulotlari savdosi InX; (mln. so‘m),
o‘simlik moyi mahsulotlari ishlab chigarishning migdoriy hajmi InX; (ming t.),
o‘simlik moyi mahsulotlari ishlab chigaruvchi korxonalar soni InXs (birlik), o‘simlik
moyi mahsulotlari ishlab chigaruvi korxonalarda xodimlar soni InX, (nafar),
o‘simlik moyi sanoatiga ajratilgan investitsiyalar InXs (mln. so‘m) gabul qilindi.

Respublikada o‘simlik moyi mahsulotlari ishlab chigarish va unga ta’sir
etuvchi omillar bo‘yicha ko‘p omilli ekonometrik model tuzishdan avval omillar
bo‘yicha tavsifiy statistik hisob ishlari o‘tkazaldi (9-jadval).

9- jadval
O‘simlik moyi mahsuloti ishlab chiqarish va unga ta’sir etuvchi omillar
bo‘yicha tavsifiy statistik hisob natijalari®

LNY LNX1 LNX2 LNX3 LNX4 LNX5

Mean 12.73772 14.32821 10.69554 | 8.241892 9.801440 12.67256
Median 12.61442 14.14635 10.53929 | 8.104979 9.798876 12.74693
Maximum 14.36163 16.11586 11.86920 | 9.143880 10.34268 15.65993
Minimum 11.12571 13.20329 9.422585 | 7.758333 9.310819 9.835048
Std. Dev. 1.188844 0.902270 0.849553 | 0.380626 0.274967 1.807885
Skewness 0.097023 0.498852 0.134691 | 0.995506 0.340699 0.105068
Kurtosis 1.528004 1.993477 1.641342 3.085944 3.796745 1.877074
Jarque-Bera 8.020723 | 10.841127 | 4.758642 | 6.640554 10.463480 11.196360
Probability 0.004087 0.000294 0.005065 | 0.001981 0.007931 0.0004981
Sum 280.2299 315.2207 235.3018 | 181.3216 215.6317 278.7962
Sum Sq. Dev. 29.68036 17.09591 15.15654 | 3.042406 1.587744 68.63739
Observations 22 22 22 22 22 22

Bunda, har bir omilning o‘rtacha qiymati (mean), medianasi (median),
maksimal va minimal giymatlari (maximum, minimum), shuningdek har bir omilning

18 Muallif tomonidan tuzilgan.
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standart chetlanishi (std. dev.) giymatlari keltirilgan. Skewness — asimmetriya
koeffitsienti bo‘lib, u nolga teng bo‘lsa normal tagsimot ekanligi hamda
tagsimotning simmetrikligini bildiradi.

Agar bu koeffitsient 0 dan ancha farg qgilsa, u holda tagsimot asimmetrik
hisoblanadi (ya’ni, simmetrik emas). Agar asimmetriya koeffitsienti 0 dan katta,
ya’ni musbat bo‘lsa, u holda o‘rganilayotgan omil bo‘yicha normal tagsimot grafigi
o‘ng tomonga surilgan bo‘ladi. 0 dan kichik, ya’ni manfiy bo‘lsa, u o‘rganilayotgan
omil bo‘yicha normal tagsimot grafigi chap tomonga surilgan bo‘ladi.Hisob-kitoblar
natijasida respublikada o‘simlik moyi mahsulotlari ishlab chigarishning ko‘p omilli
ekonometrik modelga kiritilgan o‘zgaruvchilarining prognoz davridagi giymatlariga
ega bo‘lamiz (10-jadval).

10- jadval
Respublikada o‘simlik moyi mahsulotlari ishlab chiqarish va unga ta’sir
etuvchi omillarning 2030-yilgacha prognoz ko‘rsatkichlari®

O‘simlik O*‘simlik
1 1 moyi mah- | moyi mah-
L s"n!lk O¢simlik L s'm!'k sulotlari sulotlari
moy! moyi Moyl ishlab | ishlabchiga- | Ajratilgan
Yil- | mahsulotlari . | mahsulotlari . - . ..
- mahsulotlari - chigaruvch | ruvchi kor- | investitsiyalar,
lar ishlab . ishlab .
s savdosi, min. L i xonalarda mln. so‘m, X5
chiqarish, chigarish, t., .
¢ so‘m, X1 korxonalar xodimlar
min. so‘m, Y X2 . .
soni, soni, nafar,
birlik, X3 X4
2025 4650140.7 12015403.4 478320.7 7496 32193 17595786.0
2026 5568999.6 13767206.8 506654.9 7856 33502 23202254.3
2027 6669423.2 15774416.9 534367.6 8233 34865 30595087.0
2028 7987288.5 18074271.1 562261.7 8628 36283 40343465.7
2029 8587486.6 19274263.4 582254.3 8824 38265 49345444.2
2030 9187386.2 19972261.8 599263.5 9122 40264 58343882.5

11- jadval ma’lumotlaridan shuni ko‘rishimiz mumkinki, Respublikamizda
o‘simlik moyi mahsulotlari ishlab chigarish hajmi yildan yilga ortib bormoqda, ya’ni
o‘sish tendensiyasi kuzatilmoqda.

Buning asosiy sababi o‘simlik moyi mahsulotlari bozorining tez sur’atlarda
kengayishi, mamlakatimizdan o‘simlik moyi mahsulotlari eksport qilish
geografiyasining ortib borishi bilan xarakterlanadi. Hisob-kitob gilingan
prognozlarga ko‘ra 2030 yilda respublikamizda o‘simlik moyi mahsulotlarini ishlab
chigarish hajmi 2023 yilga nisbatan 1,39 barobarga ortishi kutilmoqda. Bu esa 0‘z
navbatida moyli ekinlar yetishtiruvchi korxonalarga investitsiyalarni ko‘proq jalb
qgilish va ulardan samarali foydlanishni tagozo etadi.

Xulosa qilib aytganda, respublikamizda o‘simlik moyi mahsulotlarining
hajmini oshirish uchun korxonalar sonini oshirish, malakali mutaxassislarni ishlab
chigarishga jalb qilish, yangi texnologiyalardan foydalanish, sotish bozorlari
geografiyasini kengaytirish lozim.

19 Muallif tomonidan tuzilgan.
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XULOSA

Moyli ekinlar yetishtiruvchi fermer xo‘jaliklarida marketing tadgiqotlaridan
foydalanish bo‘yicha olib borilgan ilmiy-nazariy va amaliy tadgiqotlar natijasida
quyidagi xulosalar shakllantirildi:

1. Marketing tadgiqgotlari tushunchasiga quyidagi mualliflik yondashuvi
shakllantirildi: “Marketing tadqiqotlari - bu bozor kon’yunkturasi: narxlar,
raqobatchilar, foydalanuvchilar va boshqalar haqidagi ma’lumotlarni to‘plash,
tasniflash va tahlil gilish. Marketing tadgiqotlari - bu bozor, mahsulot yoki xizmat
haqidagi ma’lumotlarni yig‘ish, tahlil qilish va sharhlash uchun vositalar
to‘plamidir”. “Marketing tadqiqotlari” tushunchasining igtisodiy mazmuni bozor
ishtirokchilarining (ishlab chigaruvchi, iste’molchi, vositachi) talab va ehtiyojlarini
aniglash, mahsulotlar va xizmatlarning raqobatbardoshligi, bozor sig‘imi va
tendensiyalarini baholash, marketing qarorlari va strategiyalarini ishlab chigish
uchun zarur bo‘lgan ishonchli, obyektiv hamda tizimli ravishda yig‘ilgan
ma’lumotlarni tahlil qilish orqali iqgtisodiy samaradorlikni oshirishga garatilgan
nazariy-amaliy tadbirlar majmuasi nuqgtai nazaridan takomillashtirildi.

2. Boshgaruv qarorini qgabul gilishda marketing tadgiqgotlari tipologiyasi,
tashkiliy shakllari, turlarini hamda xalgaro va milliy normativ hujjatlar va ularning
mazmunini bilish muhim ahamiyatga ega. Bunda buyurtmachi tomonidan mustaqil
tadqiqot o‘tkazish va uchinchi tomon tashkilotlarining tadqiqotlar o‘tkazishi kabi
shakllarni kiritish marketing tadgiqotlarining tashkiliy shakllarini takomillashtirish
imkonini beradi. Marketing tadqiqotlarini o‘tkazishda natijalarni asoslash tizimi
bo‘yicha hamda chastotasi bo‘yicha turlarga ajratib o‘rganish muhim hisoblanadi.

3. Moyli ekinlar ishlab chiqaruvchi fermer xo‘jaliklarida marketing
tadgiqotlaridan  foydalanish  jarayonlari samaradorligini  oshirishda talab
tendensiyasi, bozordagi ragobatning holati va xususiyatlari, asosiy ragobatchilar va
ularning faoliyat yo‘nalishlari, korxonaning boshqaruv resurslari va imkoniyatlari
omillari tadqiq qilindi va maqbul me’yoriy chegaralari ilmiy asoslandi;

4. Moyli ekinlar ishlab chiqaruvchi fermer xo‘jaliklari bilan iste’molchilar
o‘rtasidagi o‘zaro munosabatlarni kompleks tahlil qilishda marketing tadqiqot
jarayonining samaradorligi ishlab chiqarish hajmi hamda iste’molchilarning
qoniqish darajasining o°sishi orqali ifodalanuvchi imkoniyatini kengaytirish hamda
jarayonlarning to‘lig, mantigiy va bosgichma-bosgich tavsifini ta’minlash ilmiy
asoslandi.

5. Marketing tadgiqotlari usullarini tahlil qgilish muhim masalalardan
hisoblanib, moyli ekinlarni samaradorligini oshirishda PEST va SWOT tahlili
usullarini qo‘llash magsadga muvofiqdir hamda marketing tadqiqotlarini o‘tkazishni
ma’lum bir ketma-ket bosgichlarda amalga oshirish talab etiladi.

6. Moyli ekinlar yetishtiruvchi fermer xo‘jaliklari va iste’molchilar
o‘rtasidagi alogani batafsil tahlil gilish va jarayonning to‘liq tavsifini olish

28



imkonini beruvchi marketing tadqiqot jarayonining SADT modelini qo‘llash
magsadga muvofig hisoblanadi.

7. O‘simlik moyi mahsulotlari ishlab chigarish hajmi va savdosi, ishlab
chigaruvchi korxonalar va ularda band bo‘lgan xodimlar soni, o‘simlik moyi
sanoatiga ajratilgan investitsiyalar omillarining ta’sirini hisobga olgan holda
O‘zbekistonda o‘simlik moyi mahsulotlari giymatining 2030-yilgacha bo‘lgan
prognoz ko‘rsatkichlari ishlab chigish muhim hisoblanadi.
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BBEJAEHMUME (anHoTamus quccepranun 1okTopa ¢urocopuu (PhD))

AKTYaJlbHOCTh M BOCTPe0OOBAaHHOCTHL TeMbl Auccepraumu. B mupe
MAacCJIO’KUPOBasi OTPACb UTPAET BAXKHYIO POJIb B PELLIEHUH KITFOUEBBIX CTPATETUIECKUX
BOIPOCOB TP 00€CIIEYUEHNH IKOHOMUYECKOTO pocTa cTpaH. Pe3kuil poct cipoca Ha
MacJIOXKHAPOBYIO IPOAYKLIMIO IPOUCXOAUT B YCIOBHUSAX, C OJHOW CTOPOHBI,
3¢ (HEeKTUBHOTO UCIIOIb30BAaHUS UMEIOIIUXCSI PECYPCOB, a € IpYroil — obecrneueHus
3(pPEKTUBHOCTH U KOHKYPEHTOCIIOCOOHOCTH MPOU3BOJICTBA 32 CUET MHHOBAIIMOHHBIX
TexHOoJOorui. Tak, B yCIOBUSIX COBPEMEHHOH I100ATN3ALNN «...00BEM MPOTYKIUH
NUIIEBOM IPOMBIIUIEHHOCTH BO BCeM MHpe cocTasiseT 4 TpaH. noswt. CIIA B roa.
[TumieBast IpOMBIIIIIEHHOCTH B MMOCJIEIHUE T'OJIbI PA3BUBACTCS OBICTPHIMH TEMIIAMH B
CBSA3M C POCTOM CIpPOCa Ha MPOAYKTHI NMUTaHUA. JIOMHUHHpYIOILIEE IMOJIOKEHUE B
NUIIEBOi npombiieHHocTH 3anuMaioT CIIA u crpansl EBponetickoro Corozan?
B nanpHeiniemM pa3BUTHUN MULIEBON MPOMBIIUIEHHOCTH OOJBIIOE 3HAYEHUE HUMEET
UCIIOJIb30BAaHUE MApPKETUHTOBBIX HCCJIEAOBAHMM B (EPMEPCKUX XO3AKCTBaX,
NPOU3BOMSIIMX  MACIWYHBIE  KYJbTYpPhl, KOTOpPbIE  CUUTAIOTCA  BaXXHBIM
IPOJIOBOJIbCTBEHHBIM CHIPHEM.

B HacTosiiee Bpems B MUpe 0c000€ BHUMAHUE YIENIAETCs POBEACHUIO HAyYHbBIX
VICCJIEIOBAHMI 110 PaA3BUTHIO MACIOKUPOBOU MPOMBIIIJIEHHOCTH U MUCIOJIb30BAHUIO
MapKETHUHIOBBIX HCCIIEJOBaHUM B 3T0H cdepe. COBEPIICHCTBOBAHUE METOJOB
NPOTrHO3UPOBAHMS TMHAMUKHI TOBAPHOTO PHIHKA U MOTPEOUTENILCKOTO CIPOCA; HAyYHOE
O00OCHOBaHHME MEXAaHHU3MOB OOECIEUEHUs] YCTOMYMBBIX OTHOLUCHUH MEXITY
NPOU3BOJIUTEISIMU U TOTPEOUTEISIMU; Pa3pabOTKa METOJI0OB BBISIBIICHUS U CETMEHTALIUU
noTpeOHOCTEl MOTpedUTENeH ¢ UCTIONb30BaHUEM TEXHOJIOTHH IIU(PPOBOTO MAPKETUHT A,
HAay4YHOE COBEPIICHCTBOBAHUE CTpaTeruid OpeHAMHIa M MOBBILIEHUS PHIHOYHOU
KOHKYPEHTOCIIOCOOHOCTH MACIMYHBIX KYJbTYp; OLEHKAa MEpPCHEKTHB BBIXOMAA
PACTUTENBHONW MACIOKUPOBOM MPOAYKIIMM HA MEXAYHAPOJHbIE PHIHKM Ha OCHOBE
pPE3yNbTATOB MApKETUHTOBBIX HMCCIEIOBAHUN, CO3/IaHWE HAYYHO OOOCHOBAHHBIX
MEXaHU3MOB MOJEIUPOBAHUS ATUX MPOLIECCOB BXOASAT B YUCIO NMPUOPUTETHBIX
HaIpaBJICHUN Hay4YHBIX MCCIEAOBAHUNA MO S(PPEKTUBHOMY HCIOJIb30BAHUIO
MapKETHUHIOBBIX HCCIICJOBAaHUM B (PEPMEPCKUX XO3AWCTBAX, BbIPAIMBAIOIINX
MacCJIUYHbIE KYJIbTYPHI.

B V36ekucrane ocoboe BHUMaHUE yIEISIETCS HACHIILIEHUIO PhIHKA Pa3TUYHBIMU
TOBapaMH, B TOM YHCJIE MACJIOKUPOBON NPOIYKLIMEN, UCITOIb30BAHNIO0 MAPKETHUHTOBBIX
UCCIICIOBAaHUM TMpPH CO3JIaHUU IIUPOKUX BO3MOXKHOCTEH 711 MpUOOpETeHHS
Ka4eCTBEHHBIX TOBAPOB MOTPEOUTENISIMH, Pa3padOTKe MAPKETUHIOBBIX CTPATETUi U B
KOHEYHOM UTOre 00ECIeYeHHUIO 0JaroCOCTOSIHUS HACEICHUS. «Y UUThIBAsI TEKYIIHUE
pe3kue KoneOaHus rio0anbHbIX PIHOYHBIX IEH PYKOBOJIUTENSAM YITOTHOMOYEHHBIX
BEJIOMCTB U PETMOHOB IMOPYYEHO MPUHSATH TONOJHUTENBHBIE MEPBI MO MOACPKAHUIO
CTaOMJIBHOCTH 1I€H Ha BHYTPEHHEM pBIHKE, U TPEKIE BCEro, 1mo o0ecCrneyeHuto
HACEJICHHS JOCTATOYHBIM KOJIMYECTBOM MPOAOBONLCTBUS» 21 . [T09TOMY OHMM M3
aKTyaJIbHBIX 337a4 B YCJIOBUSIX DPA3BUTHUSI SKOHOMHUKH SIBISIETCS HMCIIOJIb30BAaHUE

20 https://www.oborudunion.ru/largest/pischevoe-oborudovanie
Zhttps://review.uz/oz/post/opredelen-zadachi-po-narashivaniyu-investiciy-i-eksporta-nassheniyu-
prodovolstvennogo-rnka
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MapKETUHTOBBIX HCCIEAOBAHUM B (EPMEPCKUX XO34HCTBAX, BBIPAIIMBAIOIINX
MAaCIIMYHbIE KYJIbTYpPbl. AKTYaJIbHOCTh TEMbI UCCIIEIOBAHUS ONIPEACTISIETCS YyCTONUMBBIM
o0OecrieueHreM TMOTPEOHOCTE HAceNeHUs Halled CTpaHbl B PACTUTEILHOU
MAacCJIOKUPOBOI IPOAYKIIUH, HATIOJHEHUEM BHYTPEHHETO MOTPEOUTENHCKOTO PHIHKA
MAacCJIOKUPOBOM MPOIYKUMEH MECTHOIO MPOU3BOACTBA, COBEPUICHCTBOBAHUEM
MCIOJIb30BAHNS MAPKETUHIOBBIX UCCIIEOBAHUN 7151 00JIEe TOJTHOTO YOBJIETBOPEHUS
CIIpoca MOTpeOHuTeNeil Ha KAUeCTBEHHYIO PACTHTENILHYIO MACIOKHUPOBYIO PO TYKITHIO.

Hacrosimiee nuccepTailmOHHOE MCCIEA0OBAHUE B OMPEACIICHHON MEpE CIIY)KUT
peanm3anuu 3aa4, onpeaesieHHbIx B Ykazax [Ipesuaenra PecryOnuku Y30ekuctad oT
14 ¢despans 2025 roma Ne VII-22 «O nomonHUTETBHBIX MEpax IO BHEAPEHUIO
COBPEMEHHOM OPraHM3allMOHHON CUCTEMBI U (PUHAHCOBOM MOAJEPKKE AEATETLHOCTH
BJIJICITBIICB TIPUYCaACOHBIX 3€MENTh U IEXKAHCKHUX XO3HUCTBY, oT 28 staBaps 2022 roga
No VII-60 «O Crtparerun pa3BuTus HOBOro Y30ekucrana Ha 2022-2026 roasl», oT
23 okTsi6pst 2019 roma Ne VI1-5853 «O6 yrBepxkneHnn CTpaTeriu pa3BUTHS CEIILCKOTO
xo3saiictBa Pecnyonmuku Y36ekuctan Ha 2020-2030 ronab», MOCTAaHOBJIEHUIX
[Ipesunenta PecnyOmmku V36ekucran ot 7 wuions 2023 roma  Nellll-216
«O ONOJHUTENBHBIX MEpax MO MOBBIIIEHUIO KauecTBa U 3((HEKTUBHOCTH ITyTEM
WHTETpalliy HayKu, 00pa30BaHus ¥ MMPOU3BOCTBA B arpapHoii cdepen, oT 22 nexadps
2021 roga Ne ITII-58 «O Mepax no AganbHEHIIEMY COBEPIIEHCTBOBAHUIO CHCTEMBI
UCCIIEIOBaHMs peopM, CTPATErHUECKOro IIAHUPOBAHUS M yHpaBieHUs B cdepe
MIPOAOBOJIBCTBHS U CEIBCKOTO X03sHCTBaY, 0T 9 centsaops 2020 roma Nelll1-4821
«O Mepax 1o yCKOPEHHOMY Pa3BUTHIO MMHILEBON MPOMBIIIJIEHHOCTH PECITYOJIMKU U
MOJIHOLEHHOMY OOECIHEUYEeHHIO0 HACeJIeHUsI KadyeCTBEHHOW IPOI0BOJILCTBEHHOM
npoayKIueny, noctanoBieHnd Kabunera Munuctpos Pecyonku Y30ekucran ot 14
utonst 2025 roga Ne438 «O mOMOJHUTENBHBIX MEpax MO Pa3BUTHIO BbIPAILMBAHUS
MAaCJIMYHbIX KYJIbTYp B PECIYOJIMKE» U APYTUX HOPMATHUBHO-TIPABOBBIX aKTaX.

CooTBeTcTBHE MCCICAOBAHNUS IPHOPUTETHBIM HANIPABJICHUSIM Pa3BUTHS
HAYKH M TeXHOJOruid pecnyOguku. J[aHHOE WHCCIIEIOBaHUE BBINOJHEHO B
COOTBETCTBUM C NPUOPUTETHBIM HANPABICHUEM DPa3BUTHS HAYKH U TEXHOJIOIMIA
pecryosuku 1. «/lyXoBHO-HpaBCTBEHHOE, KYJIbTYpPHO-00pa30BaTEIbHOE Pa3BUTHE
J€MOKpPAaTUYECKOr0 M MpaBOBOro o00IiecTBa, (HOPMUPOBAHME WHHOBAIMOHHOM
HKOHOMHUKM.

Crenenn U3YYEHHOCTH npoodJieMbl. Hayuno-teopernueckue  u
METO/IOJIOTUYECKUE AaCHEKThl MCIOJIb30BAHUS MApPKETHUHTOBBIX HCCIIEA0BAHUM
U3YYaJIUCh B HAYYHBIX TPYJAaX MHOTHX YYEHBIX SKOHOMUCTOB. Cpeau 3apyOekHbIX
yuenbix 3koHomucToB d.Kotiep, K. Apmcrponr, Kesun Jleiin Kemnep, K. K.JlamGen,
Hopewmr K.Mainxotpa, JI.Kpesenc, XK. Jlanasepu, JK.JIeBu, [.JIungon, T.JIeBurt, Maiiki,
Jx.belikep, Aakep, [Ix.9OBanc, b.bepman, /I.Poca, O.JI.Pya, 3.3.Yonax, C.Y.Comne,
P.A6ayn. Maxun, K.B.Cpupawm, [1.Bepma, C.A. Xapma, M.Iloptep, Ukonen, Nuna-
Mamxa Xannen, tuar Tuan, X .10, B.Xomnuar, D.JI.Patmdd??, cpenn yuEHbIX U3

22 Kotnep ®@. Mapkerur 5.0. TexHosnoruu cieayromero nokonenus / ®unun Kornep, Cetnapan Aiisen, Kapraxkaiia
XepmasaH ; [mepeBoj ¢ auriuiickoro A. [opman]. - Mocksa: Jkemo, 2023. -272 ¢.; Kotler P., Armstrong G., Marc
Oliver Opresnik. Principles of marketing. Pearson Education Limited 2018; Philip Kotler, Kevin Lane Keller.
Marketing management. - 14th ed. publishing as Prentice Hall, New Jersey, 2012. — 828 p.; Hapewr K.Manxortpa.
MapKeTHHIOBbIE HCCIICA0BaHUS: MPAaKTHYeCKoe pyKoBoacTo. —M.: Bunbsimc, 2016. -1156 c.; [leBun

32



ctpan CogapyxectBa HeszaBucumbix I'ocymapcrs C.I'.boxyk, JI.H.KoBanuk,
N .K.bensasckuii, A.B.Kynukosa, JI.E.Knumanos, A.B.Kopotkos, H.b.Cadponoga,
O.B.IMamkuna, C.B.ITonesona, H.IL.IIansiruna, E. Taus, J1.B.Kpsitosa, K.C.Mopuna?®
U JIpyTrye IPOBOJIUIIM HAYYHBIE UCCIICIOBAHMUSL.

B V36ekucrane BakHbIC aCIIEKThl MAPKETUHTOBBIX UCCIICIOBAaHUHN U3YYaIHCh B
HAay4YHO-MCCJIEIOBATEIbCKUX paboTax TakuxX yueHbX, kak A.lll.bexmyponos,
M.A.UkpamoB, M.P.bonra6aes, I11.)K.Opramxomkaesa, A.H.Camanos, M.A.FOcynos,
N.NBatoB, A.A.®arraxoB, A.ComueB, JL.T.A6nyxanunoa, b.H.Mamaes,
T.A .MamamxkanoBa, @.T.Kacumona, 111.X. XamaamoB, X.XakumoB, C.A.OmmMaros,

H.H.Pacynos, M.M.A3snaposa®* u npyrue.

Kpesenc. Ctparernueckuii MapkeTHHr. Y4uebHnoe nmocobue. —M.: Bunbsimc, 2010. -742 c.; Jlaunsepu XK., Jlesu XK.,
Jlunpon 1. Mepkarop. Teopus u npaktika Mapkerunra. /Ilep ¢ ¢ppanu., 2 . —M.: MII®DP, 2006. -1176 c., Aakep
J.A.Ctparerus ynpasnenusi moptdenem openmos: [mep. ¢ aurit.] / Ipsug A Aakep. - M.: Dkemo, 2009. — 318 c.; Rosa,
D., Rua, O.L. Relationship marketing and intangible resources: The mediating effect of loyalty. Review of Marketing
Science. 2020 18(1), c. 117-143.; Wonah, E.E., Sonye, C.U. Footwear merchandizing skills needed by graduates of
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CBs13b TeMbI AUCCEPTALMH C IIJIAHAMH HAYYHO-UCCJIEI0BATEIbCKUX PadoT
BBICIIET0 00PA30BaTEJIBLHOI0 YYPEKICHHUSI, B KOTOPOM BbINOJHEHA JUCCEPTALUS.
JlaHHOE HCCleI0BAaHUE BBIIIOJHEHO B pAMKAaX HAYYHOI'O MPOEKTa B COOTBETCTBUH C
IUIAHOM HAYYHO-HCCIIEAOBATENbCKUX pad0T TallKeHTCKOro IocyJapCTBEHHOIO
SKOHOMHUYECKOTO0 YHUBEPCUTETA.

Heabio uccaenoBanus SBISICTCS pa3padOTKa HAYYHBIX MPEMIOKEHUN U
MPAKTUYECKUX PEKOMEHAAIMI MO UCIIOJIb30BAHNUIO MAPKETUHTOBBIX HCCIICIOBAHUI B
bepMepcKHX X035ICTBaX, BHIPAIIMBAIOIIUX MACITUYHBIEC KYJIbTYPHI.

3agaum ucciie 0BaHUA:

W3YYCHUE OPTaHU3AIMOHHBIX ()OPM, BUOB MapKETUHTOBBIX HCCIEIOBAaHUN H
TEOPETUYECKUX OCHOB X MCIIOJIb30BAHUS;

HCCIIEIOBAHUE METOJIOJOTMYECKUX ACTIEKTOB UCTIIOJIb30BAHUS MAPKETUHTOBBIX
UCCIIEIOBaHUM B (PEpMEPCKUX XO35HUCTBAX, BBIPALTUBAIOIIUX MACITUYHBIE KYJIbTYPHI;

WU3YYEHHE W BBISIBJICHUE BO3MOXHOCTEM HCIOJIB30BAHMS OIBITA Pa3BUTHIX
3apyOeKHBIX CTPAH MO UCIIOIB30BAHUIO MAPKETUHTOBBIX UCCIIEIOBAHUMN B (DEpMEPCKHUX
XO035IMCTBAX, BHIPAIIMBAIOLIUX MACIUYHBIE KYJIbTYPBL,;

aHaJau3 JUHAMUKH U COBPEMEHHOIO COCTOSIHMSI BBIPAIIMBAHMS MAaCIUYHBIX
KyJIBTYp B Hallei pecryoiuke u chopMyIMpOBaHHUE BBIBOJIOB;

M3YYECHHE TEKYIIIETO COCTOSHUS UCIIOJIb30BAHNSI MAPKETUHIOBBIX UCCIIEI0BAaHUN B
dhepMepCcKUX X0351UCTBAX, BHIPAIMBAIOIIUX MACTUYHBIC KYJIbTYPHI;

pa3pab0oTKa HAy4YHBIX MOPEMJIOKEHUNH M MPAKTUYECKUX PEKOMEHIAIUU TI0
COBEPIIICHCTBOBAHUIO UCIOIL30BAHUSI MAPKETUHTOBBIX MCCIIEI0BAaHUN B PEPMEPCKUX
X0351CTBaX, BRIPAIUBAIOIIUX MACIIMUHBIE KYJIbTYPHI;

pa3paboTKa TPOTHO3HBIX IMOKa3aTelel MpPOM3BOJCTBA  PACTUTEIHHOU
MacJIOKUPOBOM Tpoaykiuu peciyonvku 10 2030 rona.

OO0bexTOM HCC/IeI0BaHUsSI BbIOpaHa NEATENbHOCTh (DEPMEPCKUX XO3SIHCTB,
BBIPAIIMBAIOIIMX MACTUYHBIC KYJIBTYPhI B TallIKEHTCKOM 00J1aCTH.

IIpeanMeTromM mMccC/IeIOBAaHUS  SIBISIFOTCS  OKOHOMMYECKHME  OTHOULICHWS,
BO3HUKAIOIIKE B TIpoIiecce npoBeAeHus 3()(PEeKTUBHBIX MAPKETUHTOBBIX UCCIIEIOBAHUI
B pepMEPCKUX X035 HUCTBAX, BEIPAIIUBAIONIUX MACITUYHbBIC KYJIbTYPBHI.

Metoab! ucciaenoBanus. B npouecce uccnenoBaHus UCIOIb30BANIUCH TAKHUE
METOJIbl, KaK TEOPETUYECKOE MBINLICHUE, HaydyHas aOCTpakius, JOTUYECKUU U
CpPaBHUTEIIbHBIA  aHaIW3, MOHOIpauUYecKoe HaOIIOJICHUE, CTAaTUCTHYECKas
rpynnupoBka, nporaozuposanne, SWOT-anamms, PEST-anamu3 1 5KOoHOMETpUUYECKHiA
aHaJN3.

HayuyHasi HOBU3HA HCC/IEIOBAHUS 3aKITFOYAETCS B CIICAYIOLEM:

darraxoB A.A. Crparerust MapkeTHHIa B ONTOBOM TOProBje M IyTH TOBBILEHHS €€ 3()(PEKTHBHOCTH. aBTOpEd.
Jccep. Ha COMCK. yd.cT. 1.3.H. —T.: 2006. - 42 c.; CommeB A., By3pykxonoB C. MapkeTHHI: 0O30pIIyHOCIHK.
Hapcnuk. —T.: Monus Ba uktucon, 2010. — 424 6.; Xampamos 11.X. ®epmep Xy KanukIapuHU PUBOKIAHTUPUITHUHT
MapKeTHHT cTparerusic. Mkrucox danmapu Hom3oan anccepranmsicy asropedeparu.-T..:TANY, 2010 ii.; Dumaros
C.A. Maxammmii OpeHHN IIAKJUIAHTHPHUIIHUHT MapKeTHHT crpaterusicu. Vkrucomuér dannapu Oyiinua dancada
noktopu (PhD) muccepranmsicu aBtopedeparn. —T.: TAUY, 2021 i#., H.H.Pacynos. [loiad3an maxcymoraapu
6030praa MapKeTHHT TaJAKUKOTIApHAaH (hoTamaHUIIHN TakoMIWDIamTupunl. VKrucon danmapu HOM30IU HIMHUHA
JlapaKacuHU OJIUII Y9yH auccepranusi aBropedeparn — T.: TINY, 2021.; Azmaposa M.M. Uctebmon 6030puHU
O3WK-OBKAT TOBapiapW OWIaH TYIIUPHIILA MapKEeTHHI CTpaTeTHsuapuaaH (ONHAaNaHUITHA TaKOMHJUIAIITHPHII
(xaHOoyaT MaxcyioTaapu Muconuaa). Mkrucon danmapy HOM30IM WIMHH JapakaCHHU OJMII yYyH AWUCCEPTaIMs
aBropedeparn — T.: TANY, 2023.;
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YCOBEPIIEHCTBOBAHO YKOHOMUYECKOE CO/IEPKAHUE MTOHATHUS «MAapKETUHTOBbIE
UCCJIEIOBAHUS, COTVIACHO METOJI0JI0TMYECKOMY MTOJIXOAY, C TOUKHU 3pEHHS KOMIUIEKCa
TEOPETUKO-TIPAKTUYECKUX  MEpPONPUATUN, HANpPABICHHBIX HA  IOBBIIICHUE
YKOHOMHUYECKON 3(P(HEKTUBHOCTH 3a CYET OMPEACIICHHs CIpoca M MOTPEOHOCTEH
YYaCTHHKOB pbIHKA (IIPOM3BOJAMTENS, MOTPEOUTENS, MOCPEIHUKA), OLEHKH
KOHKYPEHTOCIIOCOOHOCTH TOBapOB M YCIIyT, EMKOCTH PhIHKA U TEHICHIMI €T0 Pa3BUTHS,
aHalln3a JOCTOBEPHBIX, OOBEKTHBHBIX U CHCTEMHBIX JAHHBIX, HEOOXOAMMBIX IJIs
pa3pabOTKU MAPKETUHTOBBIX PELICHUN U CTPATETHil;

00OCHOBaHbl ONTHUMAaJIbHbIE HOPMATHUBHBIE TPEJEIbHBIE 3HAUEHUS (PAKTOPOB:
teraeniwun crpoca (TT=0,25), cocrosiHUs 1 XapaKTePUCTUK PHIHOYHOM KOHKYPEHIIUH
(BR=0,22), 0CHOBHBIX KOHKYPEHTOB M HampasieHU ux aesreasHoctd (AR=0,19),
YIIPABJICHYECKUX PeCypcoB H Bo3MokHOCTel kommanuu (BRI = 0,34) npu noBbIreHAN
3 ()EKTUBHOCTH HCHOJIB30BAHMS MAPKETHUHTOBBIX HCCIEAOBaHUI B (PEpMEPCKUX
XO035IMCTBaX, BHIPAIIMBAIOIINX MACIUYHBIE KYJIbTYPHI;

O00OCHOBAaHO pacIIMpPEHHE BO3MOKHOCTEH NOBBILICHUS 3((HEKTUBHOCTU
MapKETUHIOBBIX UCCIIEIOBAaHUM, XapaKTEPU3YIOIINXCSl POCTOM 00BbEMOB IIPOU3BOJICTBA
(ICHH = 12%) u ctenienu ynosiersopeHHoctd nmorpeodureseit (IQD = 18%), a Taxke
o0ecrieyeHrne MOJHOIOo, JIOTUYECKOTO U TOLIArOBOTO ONHMCAHMS IMPOLIECCOB B
KOMIUIEKCHOM aHaJlu3€ B3aMMOOTHOIICHUHA MEXIy (pepMepCcKUMH XO3sHCTBaMH,
BBIPAIIMBAIOIINX MACIHYHBIE KYIbTYpPbI U IOTPEOUTEINSIMU;

pa3paboTaHbl MPOTHO3HBIE TIOKA3aTeIu MPOU3BOJCTBA  PACTHTEIILHON
MacJIoKUPOBON mpoaykuuu Y3oekuctana A0 2030 rojga ¢ yueToM BIUSIHUSL TaKUX
(bakTopoB, Kak 00bEM MPOU3BOJCTBA U PEANH3ALUN PACTUTEIBLHON MACIOKUPOBOU
NPOAYKLMH, KOJIMYECTBO MPOU3BOJCTBEHHBIX NPEANPHUATHIA U 3aHITHIX paOOTHUKOB, a
TaK>K€ MHBECTULIMH, HATIPABJIIEMbIE B MACIIOKUPOBYIO OTPACTb.

IIpakTH4yeckue pe3ybTaTbl MCCAEAOBAHUS 3aKIIOYAIOTCS B CIEAYIOMIEM:

c(pOpMUPOBAHBI TPUHLIMIIBI COLIMATBLHO-3THYECKOTO MapKeTUHTa Ui (hepMEPCKUX
XO03SICTB, BBIPAIIMBAIOIINX MACIMYHbIE KYJIBTYPBI, peajn3aliusi KOTOPBIX O3BOJIMIIA
IPOBECTU ONTHUMAJIbHOE COTrJacCOBaHWE MHTEpPEcOB oO0miecTBa M (hepMepcKoro
XO3SMCTBA;

pa3paOoTaHbl 3Tamnbl MPOBEACHUS MAapKETUHIOBBIX HCCIEAOBAHUNA IO
BBIPALIMBAHUIO MACIUYHBIX KYJIbTYp, PEKOMEHI0OBaHa MporpaMma MapKeTHUHIOBBIX
UCCJIEIOBAaHUM U MOCIIEA0BATEIBLHOCTD €€ pealn3allii;

Hay4YHO 00OCHOBaHa LEJIECOO0PA3HOCTh MCIOJIb30BAHUS METOJOB OIpOca U
SWOT-ananu3a B MAapKETHMHTOBBIX MCCIEIOBAHUAX (PEepMEpPCKUX XO3SUCTB,
BBIPAIMBAIOLINX MACIIMYHbIE KYJIbTYPhI, U PEKOMEHJOBAHO UX TPUMEHEHHUE;

Hay4HO 00OCHOBaHa 1EJIECO00PAa3HOCTh UCOIb30BaHMSI TIOJIEBBIX UCCIICAOBAHUN
JUISl YBENTMYEHUS! BaJOBOW MPOAYKUUU (HEPMEPCKUX XO3SMCTB, BBIPAIIMBAOIINX
MAacCJIMYHBIE KYJIBTYPbI, 1 PEKOMEHI0BAHO UX IPUMEHEHUE.

JI0CTOBEPHOCTD Pe3y/IbTATOB MCCIeI0BaHMIi orpeessieTcss 000CHOBaHHOCTBIO
VCITOJIb30BAHHBIX MOJAXO0J0B U METOJIOB, MOJIYYEHUEM TEOPETHUECKUX JAHHBIX U3
o(puLIMaTBbHBIX UCTOYHUKOB, anpoOalueit MpeACTaBIeHHBIX HAYYHO-TEOPETUYECKUX
NPEASIOKEHUN 1 PEKOMEHIAIMN Ha MPAKTUKE, BHEAPEHUEM pa3pabOTaHHbBIX HAYUHBIX
IPEMIOKEHUIM 0 HMCIOJIb30BAHUI0 MAPKETUHIOBBIX HCCIEIOBAaHUN B IMPAKTHUKY,
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MOJITBEPKACHUEM TIOJTYUYEHHBIX Pe3yJIbTaToOB (pepMepCKUMHU X03siiicTBaMu 1 COBETOM
dbepMepcKux, IeXKaHCKUX U BT IEIBIICB IPUYCaIeOHBIX 3eMelb Y 30€KICTaHa.

Hayynass u npakTuyeckasi 3HAYMMOCTb Pe3yJbTATOB HCCJIEA0BAHMSI.
HayuHast 3Ha4UMMOCTb UCCIIEIOBAHUSI ONPEAEIISIETCS UCTIOJIb30BAHUEM MapKETUHTOBBIX
UCCIICIOBAaHUM MpHU OMNPEACICHUU TOHATUS MAapPKETHUHTOBBIX HCCIEIOBAHUN C
AHAJIUTUYECKOM TOYKU 3PEHUS, MPU OOOCHOBAHWU ONTUMAIBHBIX HOPMATHBHBIX
npeeIbHbIX 3HaYCHUH (PaKTOPOB TEHICHIIUH CIIPOCA, COCTOSHUSA U OCOOCHHOCTEH
PBIHOYHOM KOHKYPEHIIUH, OCHOBHBIX KOHKYPEHTOB U HalPaBJICHUN UX JIEATEIBHOCTH,
YOPaBJIECHYECKUX PECYPCOB M BO3MOYKHOCTEH KOMIIAHUM TMPU TOBBIIICHUU
(G ()EKTUBHOCTH MCMOJIB30BAHUS MApKETHUHTOBBIX HCCIEIOBAaHUN B (epMEpCKUX
XO34MCTBAaX, BHIPALTUBAIOIINX MACIHYHBIEC KYJIbTYPbI, IPH 000CHOBAHUH PACITUPEHUS
BO3MOXKHOCTEH TOBBbIIEHUSI S()PEKTUBHOCTH MAPKETUHTOBBIX HCCIEAOBAHUM,
BBIPKAIOIIMXCA B pOCTE 00bEMOB MPOU3BOJICTBA U CTEIICHU YOBJIETBOPEHHOCTH
NoTpeouTeNeH, a Takke 00eCIIEUeHHsI TOJTHOTO, JIOTHYECKOT0 | MOIIArOBOTO OMUCAHUS
MPOIIECCOB B KOMIUIEKCHOM aHajIM3€ B3aUMOOTHOIICHHH MEXIy (epMepCKUMU
XO03STUCTBAMU, BBIPAIIUBAIOIIMMH MACIUYHbIE KYJIBTYPhI U TOTPEOUTEIISIMHU.

[TpakTudeckast 3HAUUMOCTh PE3YJIbTaTOB UCCIEAOBAHUS 3aKIFOUAETCS B TOM, UTO
OHM HCTOJB3YIOTCA TpU (POPMHUPOBAHUU MPUHIIMIIOB MapKETUHra (HEPMEpPCKUX
X034 CTB, BBIPAILIMBAIOIINX MAaCIMYHbIEC KYJIbTYpbl, pa3paboTKe 3TaloB MPOBEACHUS
MapKETUHTOBBIX UCCIICAOBAHU JIJIsl BBIPAILIMBAHUS MACIUYHBIX KYJIBTYp, IPUMEHEHUN
MeTo0B onpoca u SWOT-ananu3a B MApKETUHTOBBIX UCCIIEAOBAHUIX (hepMEPCKUX
XO3HCTB, BHIPAIIMBAIONINX MACIUYHbIE KYJIbTYpPbl, 000CHOBAaHUU IIEJIECO00OPA3HOCTH
WCIIOJIb30BaHUsl TMOJIEBBIX HCCIEIOBAHUM MJI YBEJIMYECHHUS BAJIOBOW MPOIYKIIHH
bepMepCcKHx XO03sCTB, (POPMUPOBAHUY TIEPCIIEKTUBHOW MAPKETUHTOBOM MPOTrPaMMbl U
OMpEeNEICHUHN JOPOKHBIX KapT. PEKOMEHIalluK MO KUCTIOIb30BAHUIO MAPKETUHIOBBIX
WCCIICZIOBAaHUI MOTYT OBITH UCTIOJIL30BaHbBI TIPY MPUHATHA 00OCHOBAHHBIX PEIICHHUHA U
pa3paboTKe IENIEBBIX MPOTrPaMM IO BBIPAIIIMBAHUIO MACIIMYHBIX KYJIBTYP, TOJATOTOBKE
TEKCTOB JIEKIUM M Kelc-ctaau no npeameraM «OCHOBbI MapKETHUHTa» W
«MapKeTUHIOBbIE HCCJICIOBaHUS» B y4eOHOM TMIpOIlECCe B KadyeCTBE HAYyYHOIO
MaTepuarna.

BHeapenue pe3yabTaToB HccJaeaoBanni. Ha 0CHOBE MpOBEEHHBIX HAYYHBIX
UCCIIEIOBAHUM 0 MCIOJIb30BAHUIO MAPKETUHTOBBIX MCCIEAOBAaHUN B (hepMEPCKUX
X035 CTBaX, BBIPAITUBAIOIINX MACIIMYHbBIC KYJIbTYPHI:

TEOPETUUECKHE U METOJIOJIOTHYECKHE Pa3paOOTKHA MO COBEPIICHCTBOBAHHIO
SKOHOMHUYECKOTO COJIEPKAHUS TOHITHUSI «KMAPKETUHTOBBIE UCCIIEIOBAHUS, COTJIACHO
METOJI0JIOTHYECKOMY MOAXOIY, C TOUKH 3PEHHUS KOMIUIEKCa TEOPETUKO-TIPAKTUUYECKHUX
MEPOTIPUSTHI, HAPABJICHHBIX HA MOBBIIIIEHUE YKOHOMHYECKOUN d(h(EKTUBHOCTH 32 CUET
OTIPEJICICHHS] CIpoca M TMOTPEOHOCTEH YYACTHHKOB pPBIHKA (MIPOW3BOIUTEINS,
NOTPEOUTENSI, TIOCPEAHNKA), OLIEHKH KOHKYPEHTOCIIOCOOHOCTH TOBapOB U YCIYT,
€MKOCTH PBIHKA U TEHJICHIIUN €T0 Pa3BUTHUS, aHAIN3A JOCTOBEPHBIX, 00bEKTUBHBIX U
CHUCTEMHBIX JaHHBIX, HEOOXOAUMBIX JJI pa3pabOTKH MapKETHHTOBBIX PEUICHUN U
CTpaTeruii ObUIM UCIIOIB30BaHbI IIPH MOJTOTOBKE YueOHOro mocooust « MapKeTHHT U
MapKETUHT-MEHEKMEHT» PEKOMEHJIOBAaHHOTO JJISl CTYJACHTOB BBICIIUX YYEOHBIX
3aBefieHuid  (cBuaeTeabcTBO Ne 272-17, yTBEp)KIEHHOE MPHUKA30M peKTopa
TamkeHTCKOro rocyJapCTBEHHOTO 3KOHOMHYECKOro yHuBepcutera Ne 272 ot
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28 aBrycra 2023 rona). B pe3ynbraTe BHeApeHUs JaHHOW HAay4YHON WHHOBAIIMU B
MPAKTUKY TOSBUIACH BO3MOXKHOCTB UCIIOJIb30BaTh C(HOPMUPOBAHHOE C AHATUTHUYECKON
TOYKH 3PEHUS MOHATHE MAPKETUHIOBOTO UCCIIEIOBAHUS B IIPOLIECCE MPENo1aBaHus
JTUCITUTUTAHEI «MapKeTHHT 1 MapKETUHT-MEHEKMEHTY,;

MPEeIOKEHHE 00 MCIOJIb30BAHUU ONTUMAIbHBIX HOPMATUBHBIX IMPEAEIIbHBIX
3HaueHui pakropos: TeHaeHuuu crnpoca (TT = 0,25), cocTosiHUS U XapaKTEPUCTUK
peiHOUHOM KOHKYpeHIH (BR = 0,22), 0CHOBHBIX KOHKYPEHTOB U HANpaBIECHUN UX
nestenbHocTH (AR = 0,19), ynpaBieHYeCKHX peCypCOB U BO3MOXKHOCTEH KOMITAHUN
(BRI = 0,34) npu noBbIienny 3h(PEKTUBHOCTH MCTHOIB30BAHMS MAPKETHHI OBBIX
UCCIIeIOBaHUM B (hepMEpPCKUX XO35ICTBaX, BHIPATUBAIOIIUX MACIUYHbIC KYJIbTYPHI,
BHEJPEHO B JIEATENBHOCTh (pepMEpPCKUX X031CTB «bolibyra» n «OnoBynaun Omany»
bekabanckoro paitona TamkeHTckoil o0mactu, (epMEepCcKuX XO3SUCTB IO
BBIPAIIMBAHUIO MACIHYHBIX KYJIbTYp B cucTeMe CoBeTa epMEpCKUX, TEXKAHCKUX U
BIIQJICTILIIEB MpUYyCcaJeOHbIX 3eMelb Y30ekucraHa Y30ekuctaHa (CIpaBKH
bepmepckoro xo3zsiictBa «boibyTta» Ne2 ot 30 oktabps 2024 roga, pepmepckoro
xo3siicTBa «OnoByyinH OMany» bekabaackoro paiiona TamkeHTCKoM o6actu Ne3 ot
30 oxTsa0ps 2024 rona, CoBeta pepMepCKux, TEXKAHCKUX XO3SUCTB U BJIAJCIIbIIEB
npuycaneOHbIX 3eMenb Y30ekuctana No24/92 ot 23 nekadps 2024 rona). Bueapenue
JTAHHOTO HAYYHOT'O HOBIIIECTBA B MIPAKTUKY MO3BOJIUIIO IPUMEHUTH 00OOIIEHHBIE U
CUCTEMATU3UPOBAHHBIE METOJbl OPTaHU3AIIMM MApKETHUHTOBBIX HCCIEAOBAHHUI Ha
PBIHKE, a TAKXKE BHIOPATh U UCMOJIH30BATH TAHENbHBIC UCCIICIOBAHMS TOTPEOUTENIEH 1
IPOU3BOAUTENEH B LENISIX MPOBEACHUS MOCTOSIHHOIO MOHMTOPUHTA MPOU3BOICTBA
MaCJIUYHBIX KYJIbTYD;

MPEIOKEHUE O PACHIMPEHUU BO3MOXKHOCTEHW MOBBIMIEHUS! 3PHEKTUBHOCTH
MapKETHUHIOBBIX HCCIEOBAHUM, XapaKTEPU3YIOIIKUXCS POCTOM 00bEMOB POU3BOCTBA
(IChH = 12%) u crenienu ynosnetBopernoctu notpedureneit (IQD = 18%), a Taxxke
oOecrieyeHue MOJHOr0, JIOTMYECKOr0 M TOIIAaroBOro OIMWCAaHUSA MPOLIECCOB B
KOMITJIEKCHOM aHaJIN3€ B3aMMOOTHOIICHUA MEXTY (DepMEepCKUMH XO03SHCTBAMH,
BBIPAIIMBAIOIINX MACITUYHBIC KYJIbTYPhl U IOTPEOUTENSIMU BHEJIPEHO B JIEATEILHOCTh
dbepmepckux xo3sicTB «boitbytan n «OnoBynaun Oman» bekabaackoro paiioHa
TamkeHTCKOM 0071acTH, (hepMEPCKHUX XO3SHUCTB IO BBIPAIIMBAHUIO MACIHYHBIX KYJIBTYP
B cucteme CoBera pepMepCKUX, NEXKAaHCKUX U BIAJETbIEB NMPUYCaICOHBIX 3eMEb
VY30ekucrana Y3oekuctana (cpaBku Gpepmepckoro xo3siictBa «boitoyra» Ne2 ot 30
okTs10pst 2024 rona, depmepckoro xo3siictea «OnoBynaun OMan» bekabanckoro
paiiona Tamkentckoit obactu Ne 3 ot 30 oxtsa0ps 2024 rona, (cripaBka CoBeta
dbepMepcKux, AEXKAHCKUX XO3SWCTB M BIAACNbLEB NPUYCaTCOHBIX 3eMeb
V306ekucrtana Ne24/92 ot 23 nexabpst 2024 rona). BHenpenue gaHHOr0 Hay4yHOTO
HOBIIIECTBA B TPAKTUKY TMO3BOJHJIO PACIIMPUTH BO3MOKHOCTH TOBBIIICHHS
3¢ (HEeKTUBHOCTH MapKETHHTOBBIX HCCIICIOBAHUM, XapaKTEPU3YIOMIMXCA POCTOM
00BEMOB IIPOM3BOJCTBA U CTENEHU YAOBIETBOPEHHOCTU MOTPEOUTENEH, a Takxke
o0ecreunTh MOJTHOE, JJOTMYECKOE U TOIIaroBO€ OMMCAHKE MPOLECCOB B KOMILIEKCHOM
aHaJIM3€e B3aUMOOTHOIICHUN MeXTy (pepMEepCKUMH XO035CTBAMH, BHIPAIIIMBAIOITNX
MaCJIUYHbBIC KYJIbTYPHI U TOTPEOUTEIISIMU;

pa3pa0oTaHHbIE TPOTHO3HBIE TIOKA3aTENM TMPOU3BOACTBA PACTUTEIHHOU
MacJokupoBor mpoaykiun Y3oekuctana m10 2030 roga ¢ y4eToMm BIHUSHHS TaKHX
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¢dakTopoB, Kak 00BEM MTPOU3BOJICTBA U PEATHU3AINH PACTUTEIILHON MaCI0XUPOBOU
POAYKIIMH, KOJHMYECTBO MPOW3BOJCTBEHHBIX MPEANPHUATHA M 3aHITHIX Ha HUX
PabOTHUKOB, a TAK)KE HHBECTHUIINH, HAPABJISIEMbIC B MACJIOKHPOBYIO OTPaCIIb ObLIH
ucnoip30Banbl CoBeTOM (hepMEepCKUX, NEXKAHCKUX U BIAJIEIbIEB MpUycaaeOHbIX
3eMellb Y30eKucTaHa mpu pa3paboTke MPOTrHO3HBIX MoKa3areneit (crmpaBka CoBera
dbepMepcKkux, MEXKaHCKUX XO3SIMCTB M BJIAIEbIEB MPUYCcaneOHBIX 3eMeb
V36ekucrana Ne24/92 ot 23 nexadbps 2024 rona). B pe3ynbTaTe BHEPEHUS TaHHOTO
HAYYHOTO TIPEJIOKEHUS B MPAKTUKY YAAJIOCh pa3padoTaTh MPOTHO3HBIE MTOKA3aTeNn
MIPOU3BOJICTBA PACTUTEIBHON MACIOXHUPOBOH mpoayKiwu peciryouku 10 2030 roma.

Anpo0anus pe3y/ibTaToB HccJIeA0BaHuA. Pe3ynbTaThl JAHHOTO UCCIEOBAHUS
00CYXJICHbI Ha 2-X PECITyOIMKAaHCKUX U 3-X MEKIYHAPOIHBIX HAYYHO-TIPAKTUYECKUX
KOH(pEepEHIIMSIX.

Iyonukanusi pe3yiabTaToB HcciaeaoBanusa. [lo Teme amcceprammu
oImy0JIMKOBaHO Bcero 13 HayuHbIX paboT, B TOM Uncie 8 HAy9IHBIX CTaTel B HAYIHBIX
KypHaJiax, peKOMEH/IOBaHHBIX BhIcIel aTTecTalluOHHON KoMuccueln PecryOnnku
Y30eKkucTaH, u3 HuX 6 — B peCiyOJIMKaHCKUX U 2 — B 3apYOEIKHBIX )KypHaJax.

Crpykrypa u o0bem auccepranmu. CTpyKTypa JUCCEPTAllMM COCTOUT M3
BBEJICHUS, TPEX TJIaB, 3aKJIIOYECHHs, CIUCKAa HCIOJIb30BAaHHOW JMUTEpaTyphl H
MIPUIIOKEHUH, 0O 00beM cocTaBisieT 124 cTpaHUIIbL.

OCHOBHOE COIEPKAHUE JMCCEPTAIIUU

Bo BBeieHuM 000CHOBAHBI AKTYAJIbHOCTh U BOCTPEOOBAHHOCTD MPOBEEHHOTO
UCCIICOBAHUSI, YKa3aHO €ro COOTBETCTBUE IPHUOPUTETHBIM HANPABICHUSAM
pPa3BUTHS HAYKM M TEXHOJOTHHA pecnyOJMKH, W3JI0KEHBI CTENEHb W3YyYEHHOCTH
npoOJeMbl M CBS3b TEMbI JAMCCEPTALMU C IUJIAHOM HAay4YHO-HUCCIEIOBATEIbCKUX
paboT BBICHIET0 Y4YEOHOrO 3aBEACHHS, B KOTOPOM BBIIIOJIHEHA JUCCEPTALMS,
OMHCAHbI 1IeJIb M 33/Jaud, a TakKe OOBEKT, MPEeAMET M METOMbl HCCIEIOBaHUS,
PacCKpBITBl Hay4yHass HOBU3HA W TNPAKTUYECKUE pE3yJbTaThl MCCICAOBAHUSA,
JIOCTOBEPHOCTh U BHEAPEHHUE PE3yIbTaTOB UCCIIEOBAHUS, IPUBEICHBI CBEICHUS 00
anpoOaruu, MyOJUKaIMd pe3yJbTaTOB HCCIEN0BaHUsA, CTPYKType U oOBbeMe
JUCCepTaLUH.

B nmnepBoi Tr1iaBe pguccepranuu  1oJ  HasBaHueM «Teopernueckue H
METO/0JI0OTHYEeCKHE OCHOBBI HCIO0JIb30BAHUS MAPKETUHIOBbIX HCCJICI0BAHUN B
(depmepckux  X035CTBAX, BbIPANIMBAKIIUX MACJAUYHbIE KYJbTYPbI»
pacCMOTPEHBl TEOPETHYECKUE OCHOBBI MapKETHHTOBBIX MCCIEAOBAaHUNA U UX
UCIIOJIb30BaHUsl, OCOOCHHOCTM M TNPHUHILMIBI HMCIOJIB30BAHUS MAapPKETUHIOBBIX
WCCIIEIOBAHNM, METONOJOTHYECKUE aCIEKThl MCIIOIb30BAHUS MAPKETUHIOBBIX
UCCJIEI0BAHUM B PepMEPCKUX XO3SIMCTBAX, BRIPAIMBAIOIINX MACIUYHBIE KYIbTYPBHI.

Kak u3BecTHO, NPOBEICHNE MAPKETUHTIOBBIX UCCIICIOBAHUN SIBJISIETCA BaKHOU
W HeoOXoauMmol 3adadeld OW3HEca TpU W3YUYCHUHM pPBHIHKA W [PUHITHH
YIOPABJICHUYECKUX pEIICHUH MO0 BBIOOPY BUJA MPOU3BOAMMON MPOMYKIHMH WA
OKa3blBaeMOW ycnyru. B HayuHbIX MCTOYHMKAX M y4eOHO-METOAMYECKOU
JUTEpAType MPUBOASATCS pas3linyHble, OJIM3KKE MO COJEPKAHUIO, ONpPEACNICHUs U
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MOAXO/bl YUYEHBIX JKOHOMHUCTOB M CHEIHAIUCTOB 3TOM cdepbl K MOHITHIO
«MapKETUHTOBbIC UCCIIEA0OBaHUD. B 4acTHOCTH, 3apyOeKHbIE YUEHbIE SKOHOMUCTHI
Hapem K. Manxotpa, Uman b. banbaaku onpenensioT TepMUH «MapKETHHTOBOE
UCCJIEIOBAHNUE» CIEAYIOMMUM 00pa3oM: «MapKETUHIOBOE HCCIIeIOBaHUE (AHTIL
marketing research) — sto cbop nHpopmanuu, e¢ HHTEPIPETAIUS, OLCHOYHbIC U
MIPOTHO3HBIE PACYETHI, BHITIOJIHIEMbIC JUISI MAPKETUHTOBBIX CITY>KO U pYKOBOJICTBA
KOMIIAHMH TI0 UX 3aKazam».?

3apyOexxHblil yueHbIi s5koHOMUCT A.B. KaTtaeB maet cinenyromee onpenencHue
MOHATUS MAPKETHHIOBOTO UCCAEAOBaHUs: «MapKEeTUHTOBBIE NCCIAEA0BAHUSI — 3TO
ar00asi MCCienoBaTeNbCKasl ACsITeNbHOCTh, HANpaBJICHHAs Ha YIOBJICTBOPEHHE
MH(POPMALMOHHBIX ¥ AHATMTHYECKUX MMOTPEOHOCTEH MapKETUHIa» 2%,

3apyoexnsie crenuanuctel O.KammeBa, O.MuxaitnoBa u B.Kopanesckuii
OPUBOASAT CIEAYIOIIMA MOAXOJ K MOHITHIO MapKETUHIOBOTO HCCIEIOBAHUS:
«MapkeTuHroBoe HcciaeoBaHue — 3T0 (opma OU3HEC-UCCIECNOBAHUS U
HaIpaBJeHUE MPUKIAJHON COIMOJIOTUH, KOTOPOE (POKYCHPYETCS Ha MOHUMAaHUU
MOBEJCHUS, KEJIAHUM U MPENOYTCHU MoTpeduTeNeld, KOHKYPEHTOB U PHIHKOB B
HSKOHOMHKE, KOTOPYIO TUKTYET PBIHOK, a TAK)KE MOJOKEHUU CaMOTO IPEANPUSITHUS
Ha PBIHKE» ',

[Ipu3HaBasi BaXKHOCTh ONpPEIEICHUNA U TPAKTOBOK MOHATHS MapKETUHTOBOTO
VCCJIEI0BAHMUSI, IPEACTABICHHBIX YYEHBIMU SKOHOMUCTAMHU, OB CPOPMYIIUPOBAH C
AHAJIMTUYECKOW TOYKH 3PEHUS CIECIYIOIINN aBTOPCKUN MOAXO0M: «MapKeTHHIOBOE
UCCJIEI0BAHUE — 3TO COOp, CUCTEMAaTU3alMsd U aHAIN3 UHPOPMALIUA O PHIHOYHOU
KOHBIOHKTYpE: LI€HaX, KOHKypeHTaX, MNOTpeOuTensix | T.n. MapkeTuHroBoe
UCCJEIOBAHUE — 3TO COBOKYNMHOCTh HHCTPYMEHTOB [JIsi cOopa, aHanu3a u
UHTEpHIpeTanuu HOOPMAIIMU O PhIHKE, ToBape Wwin yciyre». OTiInuue TaHHOTO
aBTOPCKOIO MOAX0/1a OT APYTUX ONPEICIICHUI U TPAKTOBOK 3aKIIF0UAETCS B TOM, UTO
DKOHOMHMYECKOE  COJIEpKAHHUE TOHATHUS  «MApPKETHUHTOBBIE  HCCIICIOBAHUS
YCOBEPUICHCTBOBAHO C TOYKM 3pPEHHSI KOMIUIEKCA TEOPETUKO-MPAKTUYECKUX
MEPOTIPUATHINA, HANPABJIEHHBIX HA MOBBIIIEHUE SKOHOMUYECKOH 2((HEKTUBHOCTH 32
CUET OIpPECNICHUs CIPOca U MOTPEOHOCTEN YYACTHUKOB PhIHKA (ITPOU3BOJAMUTEIIS,
NOTPeOUTENsI, TIOCPEAHHUKA), OIEHKH KOHKYPEHTOCIIOCOOHOCTH TOBApOB U YCIYT,
€MKOCTU pbIHKAa W TEHJICHUUW €ro pa3BUTHUS, aHAIN3a COOpPaHHBIX JIOCTOBEPHBIX,
OOBEKTUBHBIX W CHUCTEMHBIX JIaHHBIX, HEOOXOAUMBIX [JIsi  pa3pabOTKu
MAapKETUHTOBBIX PELICHUN U CTPATETUH.

OpranuzaimonHas popMa MapKETHHTOBBIX HCCIEAOBAHUN — 3TO CHOCOO
B3aMMO/ICHCTBUS U B3aUMOOTHOIIICHUH BCEX YUaCTHUKOB MTPOIECCa MAPKETUHT OBBIX
uccnenoBanuii.  CTpykTypa  OpraHu3allMOHHBIX  (OpPM  MapKETHHTOBBIX
WCCJICIOBAHUI TIPECTaBICHBI B Tabmwme 1.

2 Naresh K. Malhotra, Imad B. Balbaaki. Marketing Research. 6" Edition. Published by Pearson Education LTD. ©
2013.

% Karaes A. B. MapkeTuHTOBBIE Hccien0Banus. Moaynb «Teopus MapKETHHIOBBIX MCCIIE0BAHNN»: XapbKOBCKUI
TOPrOBO-3KOHOMHYECKHH MHCTUTYT KHEBCKOro HAIIMOHAJIBHOI'O TOPTrOBO-DKOHOMHYECKOI'O YHHBEpCHTETa. — X.:
XTOU KHTDY, 2014. — 46 c.

27 0 Kanuespa, O.Muxaiinosa, B.Kopanesckuii. MapkeTunrossie uccuenopanus. - Litres, 2022-05-15. — 258 c. -ISBN
978-5-04-004673-7.
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Taoauua 1

Oﬁranmaunonnme *ORMH MaﬂKeTI/IHFOBle uccjaenoBanmiize

2. TIpoBejicHrEe UCCIIEI0BAHNI CTOPOHHUME OPTaHU3AaIHIMI

1 HpOBeZ[eHI/Ie 3aKa34MKOM CaMOCTOATECIIBHOI'O

HCCIICIOBAHUA

1.1. CraroHapHbIe
¢dopmbr:

1.2. BpemeHHbIe (POpMBL:

2.1. Ha moCTOSIHHOM OCHOBE:

2.2. Ha pa3oBoii (3IA301HIeCKOi)
OCHOBE - [IPOBE/ICHHE MAPKETHHIOBBIX
HCCIIeI0BaHUN CTOPOHHUMH
HCCIIE/IOBATENbCKIMY OPTraHU3ALASIMEI
IO MPOCHOE KIMEHTA B 3aBUCUMOCTH OT
CHUTYallH (HUKAKOH 3aKOHOMEPHOCTH
B 3alpocax UCCIEI0BaHUM HE
HaOIIOIaeTCs)

- OTIEBI
MapKeTHHIa, B
KOTOPBIX IPOBENICHHE
MapKETHHI'OBBIX
HCCIICIOBAHUM
SIBIIICTCS. OTHOM U3
(YHKIMOHATIBHBIX
o0s13aHHOCTEH
COTPYJHUKOB;

- 00BEANHEHUS COTPYAHHUKOB,
KJIacCH()ULUPOBAHHBIE [0 YPOBHIO
YIPaBJICHHUS: COBETHI 110
MapKETHHT'Y - Ha BBICILIEM YPOBHE;
POGJIEMHBIE TPYIIIIBI - Ha BBICIIIEM
WJIM CPETHEM YPOBHE; BpEMEHHbIE
KOHCYJIbTaTHBHbIE IPYIIIBI - HA
YPOBHE CPETHETO YIPaBJICHIYECKOTO
3BEHA

- AyTCOPCHHT - BBIIIOJTHEHUE
BHYTPEHHHX CTaI[HOHAPHBIX
HCCIIeI0BATENBCKIX (DYHKIIHIA
MpeINpHUATHS BHEITHUMHU
HOZIPSTYUKAMH; TIPOBE/ICHHE
PETyISIPHBIX MAPKETHHTOBBIX
HCCIIEI0BAHNN CTOPOHHUMH
OpraHM3alUAMHI; Ay TCOPCHUHT
— Tepesiada OTAENbHBIX
OHM3HEC-TIPOIIECCOB WITH
TIPOU3BOJICTBEHHBIX (DYHKIIUIA
OpTaHN3alUH JPYrOMY
HPEPUSTHIO,
CHEHaIN3UPYIOIEMYCs B
COOTBETCTBYIOILIEH OTpaciu.

- OTIIENBI
MapKETHHTOBBIX
HCCIICIOBaHMM, B
KOTOPBIX IPOBEICHUE
MapKETHHTOBBIX
HCCIICTOBAaHHIA
SIBJISICTCSI 1IEJICBOM
3a1a4ei
COTPYIHUKOB.

- BEHUYpHbIE TPYIIIHI - hopma
OpraHu3aIMy OU3HEeC-TpoIecca,
COCTOSIIIAs U3
BBICOKOKBATH(HUIIUPOBAHHBIX
(BHEUTHUX WJIX BHYTPCHHUX )
CICIIHATICTOB, HE3aBUCUMBIX OT
(hYHKIMOHAITLHBIX MOPa3IeTIEHHI
npeanpuatus. [lempro co3aanus
TPYIIIBI SBIAETCS pa3paboTka
HAYYHBIX TPOEKTOB, HMEFOIITHX
BBICOKHAW YPOBEHb PHCKA B
JIOCTIDKEHWH ITOCTABJICHHBIX IIETICH
BBUIY (D)YHIAMEHTATBHON HOBHU3HBI

TapaMETpoOB UCCIICIOBAHUA.

- MOJIICPIKKA - 3aKITFOYCHUE
JIoroBopa (Kak mpaBuiio,
JIOJITOCPOYHOTO) C
HCCIICTIOBATEHCKOM
opraHu3aiuen Ha
UH()OPMAITHOHHO-
MapKETHHIOBOE
COIPOBOKICHNE
XO3SIMCTBEHHOM IESITEIIEHOCTH
TIPEATPUSTHS

Bp100p KOHKPETHOH OpraHM3aIMOHHOH (HOPMBI MAPKETHHTOBOTO FICCIIEAOBAHIIS ONPEAEIETCS HATMIHEM (OTCYTCTBHEM) HEOOXOUMBIX
BPEMEHHBIX, KaJIPOBBIX 1 (DMHAHCOBBIX PECYPCOB I PeaTM3aliy LieNeH U 3a/1a4 NCCIIeIOBAHNS.

Buasr

MAapKCTUHI OBBIX

UCCIIENOBAaHUN  TIO

PE3YJIbTATOB MIPCACTABJICHBI B Ta6J'II/II_I€ 2.

Bubl MAPKETHHIOBBIX UCCJIEI0OBAHUIA 10 CHCTeMe 000CHOBAHMUS Pe3yJIbTATOB

CHUCTCMC

000CHOBaHUA

Tab6auua 2

1 KosnmaecTeenHoe MapKeTHHTOBBIE UCCIIEOBAHMS, TPOBOJUMEIE C OIpoc, HaOMOICHHE,
HCCIICIOBAHNE IENBIO TTOIYYCHHS KOIMIECTBEHHOMN OLCHKH KOHTEHT-aHAJIN3
M3MEpEHHs BHEIIHKX, ()OPMAIBHBIX CBSI3EH
M3y4aeMbIX 00BEKTOB
2. KagecrBenHoe MapKeTHHTOBBIC HCCIICIOBAHMS, IPOBOIUMBIC IS HaOmoneHue, Goxyc-
HCCIICI0BAHNE NOHUMAHUSI CyTH BO3HHUKHOBEHHS H IEITEIBHOCTH rpyIa, TryOuHHOE
M3Y4aeMBIX OOBEKTOB, BBISBICHUS UX HHTEPBbIO, MPOCKIIUOHHBIH
(byHIaMEeHTAJIbHBIX XapaKTEePUCTHK H OCHOBHBIX METO/I, TPAIULMOHHBIH
3aKOHOMEPHOCTEH JOKyMEHTAPHBIN aHaJIN3

28 CocTaBIEHO aBTOPOM.
29 CocTaBlIeHO aBTOPOM.
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TakuM 00pa3oM, Mpu MPUHATHU YIPABIECHYECKOTO PEIICHUS BAXKHO 3HAThH
OpraHM3alroHHbIe (POPMBI W BHUABI MapKETHHTOBBIX HCCIICIOBAaHUH, a TaKxkKe
MEKTyHApOHbBIC U HAITMOHALHBIC HOPMATUBHBIC aKTHI M UX COZCpKAHUE.

MapKeTHHIrOBO€  HCCJIEIOBAaHUE  II€JIeCO00pa3HO  MPOBOJUTH B BHIE
CIICAYIOINX  TpeX TIOCIEAOBaTENbHBIX  YacTei: TepBOHAYaIbHAs  4YacTh
(bopmynupoBaHue MpoOIEMBI, CO3aHNE MAPKETUHTOBOTO OpuduUHra, pazpadoTKa
IporpaMMbl MCCIICJIOBaHMs); OCHOBHas dYacTh (cOOp W aHaIW3 JMJaHHBIX C
UCTIONIb30BAaHUEM  COOTBETCTBYIOIIMX  METOJIOB);  3aKIIOUMTEIbHAs  YacTh
(moaroToBka oTdYeTa, oleHka 3¢dekra). B pesympraTe aHanmza MmaTepuaioB
HAy4YHOU 1 y4eOHOH TUTepaTyphl pEKOMEHIyeTCS CIIEAYIOMIas TOCIeI0BATEILHOCTD
MIPOBEJICHUS] MAPKETUHTOBBIX UCCIe0BaHu (Tabnuma 3).

Tab6auuna 3
JTanbl NMPOBECACHUS MAPDKETUHTOBOTO I/ICCJ]e)Z[OBaHI/IH3O

Jranbl Hanpasienus

1-stan O6ocHOBaHME 11€71€CO00PA3HOCTH TPOBEACHUS UCCIIEIOBAHUS

2-3Tan Onwucanue u U3NoxeHue NpoOIeMsl Uccie10BaHUs (OIpeeICHUE TEMBI
UCCJICIOBAHUS)

3-9Tan Onpenenenne KOHKPETHBIX LIEIEH U 3a7ja4 UCCIIEI0BaHUS

4-3Tan ®opMupoBaHUEe NPOrpaMMBbI HCCJIEOBAHUS HA OCHOBE OIpe/esII0IIHX

¢akropos
S-3Tan C6op, cucremaTu3anys 1 aHaJIU3 BTOPUYHBIX JAHHBIX B PaMKaX KOHKPETHON
POOIIEMBI
6-3Tan ®opMHupOBaHUE Pa3/1eJI0B IPOrPaMMBbl HCCJICAOBAHNS, HATIPABJICHHBIX HA
noJiy4eHHe MepBUYHBIX JAHHBIX

7-3Tan [IpoBenenue ncciaenoBaHuM U cOOp MEPBUYHBIX JTAHHBIX

8-aran CucremaTH3aius 1 aHaJINU3 MOJTYYEHHBIX JaHHBIX

9-sTan O06paboTka pe3yabTaToB, ((OPMHUPOBAHHUE BHIBOJIOB U PE3YJIHTATOB

10-sram IloaroroBka u nNpeAcTaBIEHUE OTYETA C OKOHYATEJIbHBIMU PE3YJIbTaTAMU
HCCIIEIOBAHMSL.

11-stan Hcnonb3oBanue pe3ybTaTOB UCCIECIOBAHUM

12-3tan Onenka 3¢ (peKTHBHOCTH PeaTu30BAHHBIX MEPONIPUATHI HA OCHOBE

NPOBEICHHOI0 MCCJIeI0BAHUS

CymIecTBYIOT JECSITKH METOJ0B MapKETHHTOBBIX HccienoBanmii. K HuM
oTHOCATCS: onpockl, (Gokyc-rpymmbl, CustDev, riayOunHble MHTEpBBIO, JODS tO
be done, Taitabiii mokynarens, P&J] (Research and Development), SWOT- ananus,
[19CT-ananu3, stk cui [Hoptepa, matpuiia Boston Consulting Group (BCG), CIM
(Customer journey map). [Ipeanpusitust oCylmecTBISIOT UX BBIOOP B COOTBETCTBUU
C TIOCTaBJICHHBIMH IICJISIMH U MMCIONTUMUCS pecypcaMu. MapKEeTOJOTH JOJKHBI
OBITh 3HAaKOMBI C OCHOBHBIMH METOJIaMH, YTOOBI TPABHIIBHO OCYIIECTBIIATh HMX
BBIOOD TSI pa3JIMYHBIX UCCIIEIOBATEIbCKUX IIEJICH.

Bropas rmaBa quccepTaiiui Ha3bIBAETCS «AHAJIU3 COBPEMEHHOT0 COCTOSIHUS
HCIOJIb30BAHUSA MAPKETHHIOBBIX HCCIeN0BAHNH B ¢epMepcKHX

% CocraBneno aBTopoM.
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X0351iiCTBaX, BbIPAIIUBAIOIIMX MACIUYHbIE KYJIbTYPbD», B KOTOPOU MPOBEACH
aHaJIN3 TMHAMUKY U COBPEMEHHOTO COCTOSHUS MTPOU3BOACTBA MACIIMYHBIX KYJIbTYP
B Halled pecrnyOiuKe, oKa3aH 3apyOeHbIM OMBIT MPOU3BOJACTBA U MEPepadOTKU
MAacCJIMYHOIO0 3€pHa M BO3MOXKHOCTH €r0 HCIOJb30BaHUS B Hallell pecmyOiuke,
chopMyIMpOBaHbBl BBIBOABI U  pa3pabOTaHbl pPEKOMEHAAIIMM Ha OCHOBE
HIKOHOMETPHUECKOT0 aHajin3a (PakTOpOB, BIUSAIOMKX Ha (JOPMUPOBAHUE CIIPOCA HA
MaCJIMYHYIO MPOIYKITHUIO.

B nacrosimiee Bpems nsi oOecriedeHHs €KeroIHOM MOTpeOHOCTH HAaceIeHUs
HaIIel pecnyOIMKN B SKOJIOTHUECKH YMCTOM, KAUeCTBEHHOM PAaCTUTEIILHOM Macie
BEChbMa aKTyaJbHa OpTaHM3aIUsl BBIPALIUBAHUS U TEpepabOTKU MaCIMYHBIX
KYJIBTYp B CEJIbCKOXO3SHUCTBEHHBIX MPENNpHUATHIX ((HEepMEepCKHUX, AEXKAHCKUX H
JUYHBIX TTOJACOOHBIX X0O3SMCTBAX).

Haubomnpimme miomnaay 3eMenb, OTBEACHHBIX 0] BO3EIbIBAHIE MAaCTHIHBIX
KyJbTyp B TamkeHTcKoi 001acTH, COCPETOTOYEHBI B OCHOBHOM B AXaHTapaHCKOM,
Ypraunpunkckom, bocrannbeikckom, FOxkopruunpunkckom u [IckeHTCKOM panioHax,

B KOTOPBIX B MEPCHEKTUBE MOXKHO Pa3BUBATh 30HBI, CHECIMATU3UPYIOIIUECS HA
BO3/ICIBIBAHUN MACIHYHBIX KyJIbTyp. B mocnemanne roapl Mmiom@aan MaciIudHBIX
KyJnbTyp B TalkeHTCKOM 00JaCTH 3HAYUTENFHO COKPATUINCh. B yactHOCTH, B 2024
roay mo cpaBHeHHIO ¢ 2020 romoM MoceBHBIE TUIOMIAAN MACIUYHBIX KYJIBTYpP BO
BCEX KaTErOPUSIX XO3IMCTB COKpaTUIUCh Ha 45%, B TOM YHCIIe TUIOMIAU COU — B 9,7
pa3a, kywxyra — B 7,8 pa3a. Taxxke 3a uccieqyeMblil Nepuos 3HAUYUTEIBHO
COKpaTHJIUCh IIJIOIIAU MIOCEBOB MOICOIHEYHMKa, caduiopa U apaxuca (Tadumna 4).
3a mocnenHue rojpl MJIOUIAAd MacluYHbIX KYJIbTYp BO BCEX KaTErOpHUsX
X035 CTB TalKeHTCKOW 007acTH COKPATHIIMCh, B CBA3U C Y€M MX BAJIOBOH cOOp
TaK)Ke CYIIECTBEHHO ymaJ (3a UCKIIIOUEHUEM MOJCONHYyXa). Tak, 00beM BaJIOBOrO
cbopa MacnuuHbIX KynbTyp B 2024 rony o cpaBHenuto ¢ 2021 rogom yMeHbIIUICS
npumepHo Ha 4454,16 TonHs! win Ha 45,7%, npy 5TOM BaJIOBOM cOOP COM CHUBHIICS
Ha 3398,21 tonns! wim Ha 62,1%, a BanmoBoii cOop apaxuca —Ha 1109,35 ToHHBI MTH
Ha 455%. MOoXHO yBHAETh, YTO YpPOXKANHOCTh MACIMYHBIX KYJIBTYp B
TamkeHnTckol o0iacTu BbIpocia (3a uckioueHneMm apaxuca). B 2024 roxy mo
cpaBHeHHIO ¢ 2021 rooM cpeaHsis ypoKalHOCTh CEMSIH MOJICOJIHYXa BBIPOCIIA HA
51,6%, cadnopa — Ha 31,8%, cou — na 17,4%, kynxyra — B 4 paza. DT0 MOXXHO
OLIEHUTH TOJIOKUTETBHO.

bnarogapsi MapKeTHHIOBBIM HCCIIEIOBAaHUAM (epMepCKUe X03sIMCTBA MOIydat
BO3MOXXHOCTh TUIAHUPOBAaTh OOBEMBI TPOU3BOJCTBA, BBISBIATH MOTPEOHOCTH
noTtpeduTeseil, OleHWBATh CETMEHTHI PHIHKA M aHAJIM3UPOBATH JACSITEIBHOCTD
KOHKYPEHTOB. DTO TOMOXET UM c(HopMUpOBaTh 0OBEKTUBHYIO MH(HOPMAIIMOHHYIO
0a3y UIsi TPUHATHS CTPATETUYECKUX PEIICHWH, palMOHAIbHO HCIIOJIb30BaTh
pecypcsl W BBIOMpATh ONTHUMATbHBIE BapHaHTHl COBITa MPOAYKIUH. Ilpu 3TOM
OCHOBHBIMU  (pakTopamu, oOmnpeAessitomuMi  3(PHEKTUBHOCT, MapKETHUHIOBBIX
UCCIIeIOBaHMA, OyayT TEHICHILHMs CIpoca, KOHKYPEHTHas cpela Ha pPBIHKE,
CTpaTerMd OCHOBHBIX KOHKYPEHTOB, a TaKXKe YMpaBICHUYECKHE PECYpChl U
BO3MOYXHOCTH XO341CTBA.
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Ta6auna 4
JAnHamMuKka miomajeii, BaJoBoro co6opa u ypo:xamHOCTH MaCAMYHbIX
KYJbTYP BO BCeX KAaTeropusix xo3sicrB TamkeHTCKO# 00/1acTH

3a 2021-2024 roapr®!

Buanbl
KYyJBTYP

2021 rox

Iiomaab

B % K
o0memMy

2022 rox

miomanab

B % Kk
obmemMy

2023 rox

miomanab

B % K
obmemy

2024 rox

miomaab

B % Kk
o0mmemy

Poct
(CHUzKeHMe)
B 2024 rony

no
CpPaBHEHMIO
¢ 2021
rogom, %o

IMoacomuyx | 1021,0 22,5 1064,5 23,7 803,6 24,7 883,7 45,9 86,6
Caduop 456,0 10,0 332,1 74 495,8 15,2 234,6 12,2 51,4
Cos 2 450,0 54,0 24454 54,5 1338,1 41,1 430,3 22,4 17,6
KymxyT 21,0 0,5 19,2 0,4 7,0 0,3 2,7 0,1 12,9
Apaxuc 590,0 13,0 625,6 14,0 608,5 18,7 3729 19,4 63,2
HUTOTO: 4538 100 4486,6 100 3253 100 1924,2 100 424
. Bammoiicbopm
IMoacomuyx | 1440,0 14,8 1451,7 20,5 1275,0 18,0 1615,6 30,5 121,2
Caduop 383,0 39 409,4 57 1035,5 14,7 266,6 5,0 69,6
Cos 5474,0 56,2 2227,49 31,4 2035,41 28,8 2075,79 39,3 37,9
KymxkyT 11,0 0,1 12,1 0,2 8,5 0,1 52 0,1 473
Apaxwc 2440 25,0 2995,9 42,2 2710,87 38,4 1330,65 25,1 54,5
HUTOTIO: 9748 100 7096,59 100 7065,28 100 5293,84 100 54,3
- VYpowaiimocre,wea
TMoaconayx 12,4 13,2 15,8 18,8 151,6
Caduop 8,8 11,2 20,9 11,6 131,8
Cos 18,8 9,3 10,4 36,8 195,7
Kymxyt 48 6,7 10,7 19,3 4 pa3za
Apaxuc 24,9 22,3 21,3 23,7 95,2

depMepcKUM  XO3SHUCTBaM MpPU MPOU3BOJCTBE MNPOAYKIIMM HEOOXOAMMO

YYUTHIBaTh BXHEHIIMHA (aKTOp — TEHISHIIMIO PHIHOYHOTO crpoca. /lnHamuka
cripoca (TT — TeHAeHIUs CIpoca), €ro CE30HHOCTb M TEMIIbl POCTa HAIMPSMYIO
BIUSIOT HA IJITAHUPOBAHUE OOBEMOB MPOW3BOJICTBA, NMPUHATHE WHBECTHIIMOHHBIX
pelIecHUl W OmpeeNeHre SKCIOPTHO-UMITIOPTHONW TONHUTHKU. HenpaBuiabHas
OIICHKA CITPOCa MPUBOIAUT K NIEPETPOU3BOJICTBY WIIH JIS(PUIIUTY HA PHIHKE.

depMepckue XO3AHCTBAa pEalM3yIOT CBOK MPOAYKIMIO HE TOJBKO Ha
BHYTPEHHEM, HO ¥l Ha MEYHAPOHBIX PhIHKAX. B TaKuX yCIIOBHSX OIEHKA YPOBHS
KOHKYPEHITMU Ha phIHKE M e¢ XapakTepucTuK (BR — cocrosHue n xapakrepucTuku
KOHKYPEHIIMM Ha pBIHKE) SBISETCS BaXKHBIM (AaKTOPOM IIEHOBOH TIOJUTHKH,
MOBBIIICHUS Ka4eCTBA M MPOU3BO/ICTBA AU (DepeHIIMPOBAHHON MPOTYKITUH.

Ha pbiHKEe MaciIuyHBIX KyIbTyp (epMEepCKHe XO3SiCTBa CTAJIKHWBAIOTCS C
HECKOJIbKUMH OCHOBHBIMH KOHKypeHTamMu (AR — OCHOBHBIC KOHKYPEHTHI H

31COCTaBJIeHO aBTOPOM Ha OCHOBE JAaHHBIX ATEHTCTBA IO CTATHCTUKE npu HpesnaeHTe PeCl’[y6J’II/IKI/I V36ekucran
(https://www.stat.uz/uz/).
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HalpaBJeHUs] WX JEeATeNbHOCTH). 3HaHMEe UX OOBEMOB MPOU3BOJICTBA,
MapKETUHIOBBIX CTpaTernii, MTHHOBAIIMOHHON JEATEIbHOCTH M AUCTPUOYIIMOHHON
CeTH BaxHO [JIsi (EepMEpPCKUX XO3IMCTB TMPU CO3JaHUM KOHKYPEHTHOTO
npeumyiiecta. [my0okoe H3ydyeHHEe KOHKYPEHTOB IO3BOJIsiET UM 3(D(PEKTUBHO
UCII0JIb30BATh PHIHOYHBIE BO3MOKHOCTH.

Nmeronuecs: (UHAHCOBBIC, TEXHOJOTHYECKHE U YEIOBEYECKHE PECYPChI
bepMEPCKUX  XO3SUCTB, SBISIOTCS OCHOBHBIMH BHYTPCHHHMH (haKTOpaMH,
OTpeAeNsomUMEI 3PPEKTUBHOCTh UCTIOIB30BAHUS MAPKETHHTOBBIX UCCIIEIOBAHUNA
(BRI — ympaBrneH4eckne pecypchl W BO3MOXHOCTH KoMmauuw). llpm Hanmmdum
pPECYpPCOB  BO3MOXKHO HCIIOJIb30BAHWE HMH COBPEMEHHBIX MAapKETUHIOBBIX
UHCTPYMEHTOB, 3(¢eKTuBHas opraHuzanus cOopa u 0O0paOOTKH PHIHOYHOM
uH(pOpMALIUH.

B HameMm wWcciieqoBaHUM, C Y4YETOM BBIIIEU3JIOKEHHOTO, ObLIa H3ydeHa
3¢ (HEeKTUBHOCTH TMPOILIECCOB HCIIOJIB30BAHUS MAapKETHHTOBBIX HCCICIOBAaHUN B
dbepMepcKuX X035 UCTBAX, BHIPAIIUBAIONTUX MACTUYHbBIE KYJIbTYPbI, U IOKa3aHO, YTO
Boimeyka3annbie 4 unaukaropa (TT, BR, AR, BRI) umeror HayuyHy0 OCHOBY /Jisi
OLICHKK A(PPEKTUBHOCTU HCIOJIb30BAHUS MAPKETHHTOBBIX HCCJIEIOBAaHUNA B
dbepMepcKrx X035HUCTBAX, BHIPAIIMBAIOIINX MACIUYHbIE KyJIbTYphl. Ha ocHOBaHuu
UCCJIEIOBAHUSl TIpeJIaraeTcsl cienyromas ¢popMyna sl OUeHKH d(PPEeKTUBHOCTH
MPOILIECCOB  MApPKETUHTOBBIX  HUCCJEJOBaHMM B  (epMepcKkux  XO3sCTBax,
BBIPAIIUBAIONINX MACTUYHbIE KYIbTYpHI (1):

MS; =TT, + BRg + AR, + BRI; (1)

I'me, TT — Ttennmenuus cmnpoca; BR — cocrossHme u xapakTepucTuku
KOHKYpEHIIMM Ha pbiHKe; AR — OCHOBHBIC KOHKYPEHTHI M HAMPABICHUS HX
nesitenbHoCcTH; BRI — ynpaBnenueckue pecypchl 1 BO3MOXKHOCTH KOMITAHUH.

bbb cenan BHIBOJ O TOM, YTO KaXKIbIH U3 BRIOPAHHBIX KPUTEPUEB OKA3BIBACT
pa3IUYHOE BIMSHUE HA TPOIECCHI UCIIOIH30BAHUS MAPKETUHTOBBIX MCCIIEIOBAHMIMA
B (hepMepCKUX XO3SIMCTBAX, U C YYETOM BECOBBIX Kod(hdummento Gopmyna (2)
Obl1a chopMHUpOBaHa CIICTYIOMKUM 00pa30M:

MS; = aTT, + bBRg + cAR, + dBRI; 2
3neck 0<a,b,s<1, a ux cymma paBHa eauHuiie, atb+s+d =1;

a, b, ¢, d — BecoBble KOA(DPUIIMEHTHI, ONPEACIAIONINE CTEIICHb BIHUSHUS
BBIOpAaHHBIX (HAKTOPOB JIsi OIEHKH A(H(PEKTUBHOCTH MPOIECCOB HCIOIH30BAHUS
MapKETUHTOBBIX UCCIICTOBAHHM.

BecoBbie  K0d(PUIMEHTH  OMPENESIOTCS  YHCIOM  PacCMaTPUBAEMBIX
KpuTepueB KoHKypeHTocnocoOHoctu (K), roe ucxonas w3 yucia mokazaTelnew,
BBIOPAHHBIX IS OIEHKH Kaxaoro ¢aktopa dS((PEKTUBHOCTH, MPOBOIUTCS
CJIEYIOIIMN pacyeT Ha OCHOBE KPUTEPHUEB:

K=a+pf+y+6d=8+6+7+11=32;

1 1 1 1
=_*x8=025;,b=_%x6=022;, y=_*7=0,19; = _ =
‘=% 2 =37 V=11

0,34,
[ToncraBuB BecoBblie KOA(h(UIIMEHTHI BO BTOPYIO (OpMyITy, TMOIydaeMm
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CHEAYIOIINMN PE3YIIbTAT:
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MS; =0.25*TT, + 0.22BR; + 0.19AR, + 0.34BRI; (3)
Ha ocHoBe mpeaiokKeHHOro METOAO0JIOTHYECKOro MoaxoAa Oblia mpoBeaeHa
DKCIIEPTHAsT OIeHKa Qepmepckoro xo3siictBa «OmoBymmuH Owmam» mo 32
uHankaTopam. [Ipu 3ToM ObUTH TOSTyUYeHBI OOIIHE CpeTHUE OaIbl SKCIIEPTOB.
Pesynprarel  oneHkd — 3(QQPEKTUBHOCTH  MPOILECCOB  HCIMOJIb30BAHUS
MapKETHHTOBBIX HCCIIE0BaHuH B (pepmepckux xo3siicTBax «OnoByaaun Omany 1o
BCEM MHAMKATOpaM IMpEACTaBICHbI B TAOIUIE 5.
Tabauna 5
Pe3yabrarbl oeHKH 3 (PpeKTHBHOCTH MCI0/b30BAHUSA MPOLECCOB
MAapPKeTHHIOBBIX HCCJIe0BAHNI B (pepMepCcKuUX Xo03siicTBaX
«OnoByaun Omam»>2

TT — Tenaenmusi cnpoca (8 ungukaropos, w=0,25)

TTI Poct priHOUHOTO crpoca 4.2 Cpennee

TT2 Wupekc moncka/Be0-TpeHaa 39 3nayenue TT:

TT3 Cuuta ce30HHOCTH 3.6 3,90 —

TT4 DIacTUYHOCTH LIEH 3.8 B3BellIleHHAas!

TT5 YacToTa oKyIoK 4.1 mouist: 0.25 < 3.90

TT6 JluHamuka cpeiHero ueka 3.7 =0.975

TT7 Pacmpenue cermenTa 3.9

TTS8 HeynosneTBopeHHast MOTpeOHOCTH 4.0

BR — CocrosiHne KOHKypeHIHH Ha pbiHKe (7 HHAHKATOPOB, W=0,22)

BP1 KonnuecTBO aKTUBHBIX KOHKYPEHTOB 3.2 Cpennee

BP2 Konuentpauus (HHI) 3.6 3naqenue BR:

BP3 Bapbepr! a5 Bxona 3.8 3,457 —

bP4 MHTEeHCUBHOCTD 1IEHOBOI KOHKYPEHITUH 3.1 Bapeieast
noas: 0.22 x

BP5 Yposens auddepernpann 3.7 3.457 = 0.761

BP6 Yrpo3a nosiBIeHUS TOBapOB-3aMEHUTEIEH 3.3

BP7 Switching cost 35

AR — OcHoBHbIe KOHKYpeHTBI (6 mHanKaTopos, w=0,19)

AP1 CooTHOIIEHUE TONIN TUAEpa 3.0 Cpennee

AP2 CKOpOCTH TIOSIBJIEHHS HOBOTO TIPOYKTa 2.9 snavenue AR:

AP3 IpeumymiectBo SOV pekiambr 3.2 3,00 —

AP4 Pa3peIB B AMCTpHUOYIIHOHHOM OXBaTe 3.1 Bsn.eme}maﬂ

moast: 0.19 x 3.00
AP5 LlenoBas npemust 2.8 =0.570
AP6 PazpsiB NPS/nosiiibHOCTE 3.0
BRI — Ynpagsiienueckue pecypcsl 1 Bo3mozkHocTH (11 maagukatopos, w=0,34)

BPU1 KoaddummenT mukBuIHOCTH 43 Cpennee

BPIN2 MHBecTHLIMOHHBIN TOTEHIUAT 40 sHavenue BRI:

BPU3 NuTtencuBrocTh R&D 3.9 3,964 —

bP14 3penocts UT 4.1 3?::;1:[8]_{3[?:

BPU5 AHaIUTHYECKHE CIIOCOOHOCTH 3.8 3.964 = 1.348

BPU6 Kpamudukanus 4eI0BeueCKoro Karmurana 4.2

bPU7 TekydecTs KaapoB 3.6

BPUS CranaapTu3alus NpoLeccoB 4.0

BP9 Hanexunocts mocrasok (OTIF) 3.7

BPU10 Orenka kanurana OpeHia 3.9

BPU11 3penocts ynpasienuns/KPI 41

32 PazpaboTka aBTOpa
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Takum oOpaszom 3,65 Oasmia, MOJIy4YyeHHbIE HAa OCHOBE PE3YJIbTUPYIOLIEH
bynkiun (3), CBUACTEIBCTBYIOT 0 (POPMHUPOBAHUHU JTOCTATOYHON 3(PPEKTUBHOCTH
UCIIOJIb30BAHUSI MApPKETHHTOBBIX HCCIENOBaHUNH B (EPMEPCKOM  XO3SUCTBE.
OpHako, CyHIECTBYET BO3MOKHOCTH TOBBILIEHUSI 3TOro Mokazatens ao 4,2-4,5
OaJIJIOB 3a cUeT (pakTopa KOHKYPEHTOB U COBEPIICHCTBOBAHUSI MOHUTOPUHTA PHIHKA.

[Ipy KOMIUIEKCHOM aHajau3€ B3aWMOOTHOLIEHHWW IIPOU3BOJIUTENICU U
MOTPEeOUTENeH MAaCIUYHBIX KYJIbTYp 3(h(EKTUBHOCTH MPOIEcCa MAPKETHHTOBBIX
UCCIICIOBAaHUM CIEAYyeT OLIEHUBATb MO pOCmy 00beMo8 Hpou3eoo0cmed U
yoosiemgeopeHHocmuy ~ nompebumesiet, 4YTO OCHOBAaHO HA  PaCIIMPEHHUU
BO3MOXXHOCTEH U TOJIHOM, JOTHYHOM, TOIIArOBOM OMHCAHUU MPOIIECCOB.

[Tpu 5TOM, MOXXHO TIPUBECTH CJICTYIOIINE ATAITBI MOBHITIICHUS 3()()EKTUBHOCTH
Ipolecca UCCIe0BaHuUsA:

1. [Ilocmanoska yenu: HEOOXOAWMMO ONPEACIUTH OCHOBHYIO  IIEINb
WCCJICIOBAHMSI, TO €CTh HW3Y4YCHUE DPBIHKA MPOAYKIIMH (HEPMEPCKUX XO3SUCTB,
MOHUMAaHUE MOTPEOUTEIIHCKOTO CIIPOCa U MPEJIOKEHUE MPOIYKIIMH, OTBEUAOIIEH
UX MOTPEOHOCTSIM.

2. Bwibop memooa ucciedosanus:  BBHIOOP TOAXOMSIIETO  METOJa
UCCJIEIOBAHMS B 3aBUCUMOCTHU OT IIEJIM HCCIEAOBaHUS M UMEIOIINXCS PECYPCOB,
HampuMmep, cOOp JaHHBIX MOXKET OCYIIECTBISATHCA MyTEeM aHKETUPOBAHUS,
UHTEPBBIO, (DOKYC-TPYMI, WIN K€ CAMUMHU MAapKETOJIOTaMH U UCCIICIOBATEISIMHU.

3. Coop oannwix: COOp AaHHBIX OT (PEPMEPCKUX XO3SHUCTB U MOTpeOUTENCH
(survey, ompoc, aHketupoBaHue). IlosramHas peanuszanus 3TOro mpoiiecca
MO3BOJISIET O0ECIIEYUTh MOTHOTY JaHHBIX.

4. Ananuz OaHHbiX: aHAIU3 COOpPAHHBIX [AHHBIX C MCIOJb30BaHUEM
CTATUCTUYECKUX U JIOTUYECKUX METOJIOB.

5. Bvigoowi u pexomenoayuu: (HopMyaupoBaHUE BBIBOJAOB U pa3paboTKa
MPAKTUYECKUX PEKOMEHAAUM TSl PepMEepPCKUX XO3SHCTB HA OCHOBE PE3yJIbTaTOB
aHaiM3a, KOTOpble OYIyT CHOCOOCTBOBATH YBEIMYCHHIO OOBEMOB MPOU3BOJICTBA
(Ha 12%) u ynoBiaeTBOpeHHOCTH moTpeduTeneii (Ha 18%).

6. Oyenxa pesynbmamog: OIEHKA W3MEHEHUH OO0BEMOB MPOU3BOJICTBA U
yIOBJICTBOPEHHOCTH TMOTpeOUTEeNeli Ha OCHOBE TMOJYyYEHHBIX PE3yJIbTAaTOB
UCCJIEIOBAHMS YKa3bIBaeT Ha 3(P(PEKTUBHOCTh JAHHOIO IMpoIllecca.

7. OTu mpouecchl MNPUBOAAT K JOCTHXKEHUIO TakuxX 3P(DEKTOB, Kak: -
pacuuperue 803MONCHOCMell: BO3MOXHOCTH (DEPMEPCKHX XO3SHUCTB PaCIIUPSIIOTCS
3a CYET HOBBIX PBHIHOYHBIX BO3MOXXHOCTEH M yJIOBJICTBOPCHHS MOTPEOUTEIHCKOTO
crpoca B CBOOOJHBIX HUINIAX, BBISIBICHHBIX B PE3YybTaTe UCCICIOBAHUS; - NOIHOE,
JlocuuHoe U nowacosoe OnucaHue: B pe3yidbTaTe TPOBEIACHHUS JTaHHOTO
WCCJICIOBAHMSI B TTOIIATOBOM U JIOTHUECKOM MOCIEA0BATEIHLHOCTH C TOJHBIM COOpOM
Y aHAJM30M JaHHBIX Ha KaXIOM dTare 00ecrneynBaeTcs YeTKOE 1 MOJTHOE OTMMCAaHNE
mpolecca; - pocm o00vema Npou3eo0Cmea U YpPOGHs YO081emE0pPeHHOCU
nompebumerei: PoOCT 00bEMa MPOU3BOJICTBA u YAOBJIETBOPEHHOCTH
noTpeduTeseil MPOUCXOIUT 3a CUeT
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NPAaBWJILHOTO  MOHUMAaHUS  MOTpeOHOCTeH  ToTpeduTesnei, MPOU3BOICTBA
COOTBETCTBYIOIIEH MPOTYKIINH, MTOBBIIICHUS Ka4eCTBa M BbIX0/a HA HOBBIC PHIHKH
Ha OCHOBE MCCIICIOBAHUH.

B Tperheil rmaBe wuccienoBaTeNbCKOW — pabOThI  TOJ — HA3BaHUEM
«CoBeplIeHCTBOBAHME HCMOJIb30BAHUS MAPKETHHIOBBIX HCC/IEI0BAHUN B
(epMepckux  Xo3siicTBaX, BbIPANMBAKIIHE MACJUYHbIE KYJbTYPbI»
chOpMYIMPOBAaHBl HAYYHBIC BBIBOALI ¥ TPEICTABICHBI TPEIJIOKECHHUS TI0
COBEPIIICHCTBOBAHUIO  HCIIOJB30BAaHUS  MApPKETHHTOBBIX  HCCIICIOBAaHUN B
MOBBIMNICHUA A((PEKTUBHOCTH TPEANPHUATHNH MO TPOUZBOACTBY MACITUIHBIX
KynbTyp. Pa3paGoTaHbl MPOTHO3HBIC IMOKA3aTEIHM MPOU3BOJICTBA PACTUTEIHLHOTO
MacJia B peciyOInKe.

KoMmrniekcHbIi  aHalW3 ~ B3aMMOOTHOIIEHUW — MEXay  (epMmepckumu
XO35IUCTBaMHU, BBIPANIMBAIOIIUMHA MACIUYHbBIE KYJIbTYpPhl U MOTPEOUTENAMU, KaK
MOCJIEIOBATEIBHBIN MPOIIECC, BKIIOYAET PsAJl ATANOB, KOTOPHIE JOKHBI OBITH
OTpaXX€HbI B TOJHOM, JOTUYHOM U IOIIArOBOM MOCIEAOBATEIILHOCTH.

1-3tan. OmnpeneneHue HCXOAHBIX YyCIOBUU. 2-3Tam. M3ydenuwe cmpoca. 3-
sran. OrmnpejeneHre HCTOYHUKOB (OPMUPOBAHUS TNPENJIOKEeHUs. 4-3Tarl.
Omnpenenenue MEXaHU3MOB B3aMMO/ICHCTBHUSI. S-aTarm. VYmpasnenue
B3aMMOOTHOIICHUSIMU. 6-3Tan. Onenka 3¢ (HEKTUBHOCTH.

O} dexkTUBHOCTh TOJDKHA OMPENeNsATbCS MO 3 OCHOBHBIM HaIpaBJICHUSM,
KOTOpbIE JOJKHBI BKItouath: 1. Ilokazamenu sxoHomMuueckot s¢hghexmusrnocmu.
2. Tloxazamenu COUUANBHOU aghghexmusnocmu.

3. Tlokazamenu sxonocuyeckol 3gghekmusrHocmu.

3aKIIOYUTENbHBIA  ATanm  mporecca  3(PQPEKTUBHONO  HalaKUBaHUS
B3aMMOOTHOIICHHH MEXIy (EPMEPCKUMH XO3SMCTBAMH, BBIPANIABAOIIMHU
MAaCJIUYHBIC KYyJIBTYpPhl M TOTPEOUTENSIMH — OTO OMNPEACICHHE Mep M0 HX
COBEPIIICHCTBOBAHHIO M PA3BUTHIO. DTOT ATaIl, IPEKIIE BCEro, TpeOyeT pa3padOTKu
HAyYHBIX PEKOMEH/IAINA, OCHOBAHHBIX HA MPOBEICHHOM aHAIN3¢ U MPAKTHICCKUX
pe3ynbTarax.

Monens SADT — 3T0 MOIIHBIA METOJ CHCTEMHOI'O aHaJIN3a, ITI03BOJISIOIMN
MIPOBOJIUTD NOJIHbIL, TO2UYHDIL U NOULA20BbIL AHANU3 TIPOIIECCOB, TPOUCXOISIINX B
bepMepCKUX XO3SHUCTBAX, MPOMBIIUICHHBIX TPEINPHUATHAX WU chepax yCIyr.
OTa MOJenh OCHOBaHA HAa METOJOJIOTMM CHCTEMHOTO aHajiu3a MW  TO3BOJISACT
MOATAITHOE TIPEJICTABIICHUE TIPOIECCOB IO TPHUHIIHITY
«BXOJI — KOHTPOJIb — MEXaHW3M — BBIX0a» (input—control-mechanism—output)

(puc. 1).

[Ipemiaraemas Mojens BKIO4aeT: — 6xo0 (input): BHOcHTCS MHMOpMAIHS
O TPOU3BOJCTBEHHBIX pecypcax XO3sCTB, MOTPEOHOCTSX W  3ampocax
notpebuteneif, a TakkKe pBIHOYHOM cpene; —  KOHmMpoOTb  (control):

rocyapCTBeHHAs MOJIUTUKA, arpapHbIe CTPATETHH M MPABOBBIE HOPMBI, KAYECTBO
U DKOJIOTHYECKHE TpeOOBaHUS YMPaBISIOT dS(PPEKTUBHOCTHIO MPOIECCa;
Mmexanuzm (mechanism): B KaueCTBE OCHOBHBIX JBMKYLINX (DAKTOPOB OINpeesieHbI
dbepMepckre XO03sICTBA, arpOTEXHUYECKHUE CPEJCTBA,
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MapKETHHTOBBIE M COBITOBBIC KaHAJNBI, a TakKKe HAYYHO-HCCIIEIOBATEILCKHE
HHCTUTYTHI; — 6bIX00 (output): BhIpaXKaeTCs KakK pOCT 00BEMOB MPOU3BOICTBA,
TIOBBIIIICHUE YPOBHSI YIOBIETBOPEHHOCTH MOTPEOUTENCH, CTAOMILHOCTh PhIHKA W
OKCIIOPTHBINA MOTEHIINAT.

Al — Ompene- A2 —Hccne- A3 — dopmn- A4 — Mexa- A5 — Ynpas- AT -
JIEHUE HavaJlb- JA0BaHHe poBaHue HU3MBI B3au- JICHHE B3aUMO- (e - Ulseni Yirydierne
HBIX YCIIOBHI crpoca IPEATIOKEHUSA MOJIEHCTBHS OTHOIIIEHUSIMU dpdexrusHOCTH U pa3BUTHE
3 |
I
I OopartHas
I CBSI3b I
INPUT | I OUTPUT
* [Ipon3BoACTBEHHEIE pECYPCHI (PepPMEPCKHX * VBennyeHre 06bEMOB
XO3HCTB (3eMJIsl, CEMEHA, TEXHUKA) K]?r)i‘soﬂ AQ: AHaji3 B3aMOOTHOLLIE- Brixox MPOU3BOJICTBA
* JTaHHBIC O MOTPEOHOCTSIX M CIIPOCE HUM pepmep-noTpeduTes : * [loBbIIEHHE YPOBHS
noTpeduTeneit (SADT/IDEFO) YAOBIIETBOPEHHOCTH IOTpeOHTE el
* Undopmanus 0 ppIHOYHOM cpesie * CTaGWIILHOCTB PHIHKA U
(KOHKYPEHTBI, IEHBI, HMIIOPT/9KCIIOPT) SKCIOPTHBIN MOTEHIIUAI

Control:
 ['ocyapcTBeHHas IOJIUTHKA U
MIPaBOBbIE HOPMBI. KonTtpoas
* ArpapHEBIe CTpaTeruy H IPOTrPaMMBI
Ppa3BHTHS
» CraHJapThl KauecTBa U
9KOJIOTMYECKHE TPEOOBAHUS

Mechanism:
» Mepmepckue Xo3saHCTBa
(pabouue, arpoTeXHUKA)
* MapKeTHHr M KaHAJIbI MPOJAAX
(CRM, snextponHbIe IaThOpMbI)
* UccrnenoBaTebCKue HHCTUTYTHI
1 KOHCYITbTaHTBI

MexaHuzm

Puc. 1. Moaeanr SADT aj1 KOMILIEKCHOT0 AHAJIN3A B3ANMOOTHOILICH U
Mexay pepMepCKUMM X03SIHCTBAMH, BHIPAIMBAKIIMMHU MAaCJANYHbIE
KYJIbTYPbI H HOTPEeOUTEeIAMH

[Ipomecc xapaktepusyeTcsi MocieqoBarelbHbIMU 3TanaMu  al—-a7. OHu
OXBAaTHIBAIOT BECH MPOIIECC OT OMPEAEICHUS UCXOTHBIX YCIOBUHN 10 OPMHUPOBAHUS
CIpoca 1 MPeaIoKEeHUsI, pa3pab0TK MEXaHU3MOB B3aUMOJICHCTBUS U YIIPABIICHHUSI,
orleHKH 3(h(HEKTUBHOCTH M COBEPINEHCTBOBaHUS B KOHIE. [Ipu sToM Momenb
MpeAyCMaTPUBAET BO3MOXKHOCTh KOPPEKTHUPOBKM M MOCTOSIHHOTO Pa3BUTHUSA
CUCTEMBbl Ha OCHOBE aHall3a PE3yJIbTATOB TOCPEJCTBOM DdJEMEHTa «oOpaTHas
CBSI3bY.

B uenom, pazpaborannyro momenb SADT M0XHO TpHHSITHP B KauecTBE
JIOTHYECKON METOJ0JIOTMYECKON OCHOBBI, 00ECIIEUNBAIOIIE CUCTEMHBIN ITOIXO/I,
Hay4YHO 00OCHOBAHHBIN MOPSAIOK M BHUMaHUE K dPPEKTUBHOCTH MTPU KOMIIEKCHOM
aHanu3e oOTHomeHu Qepmep-norpedutens. Moaens SADT mnpencrasiena
omoxkamu 1df0. Kaxngeiii stan (al-a7) mnosicHsSETCS DJIEMEHTAMH «BXOI»,
«KOHTPOJIbY, «KMEXAHU3M» U «BBIXO». ITO MO3BOJISIET MIPEACTABISATH MPOIECCHl HE
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TOJIKO KaK TEOpETHYECKas, HO M KakK MpaKTUYecKas cucTema yrpasiieHus. B
dbepmepckux xozsiictBax «boibyray u «OnoBynaun Owman», KOTOpble ObLIM
BBIOpaHbI B KauecTBE OOBEKTOB JJIsi MPEACTABICHUS KaXKIOTO IMpollecca MOIEIH
SADT »snemenTamu «BXxo1» (input); KoHTpoab (control); Mexanusm (mechanism);
BBIXO/I (output) TPOBOUIICS pacyeT MO BUIaM MPOAYKIIHH.

Jlyis mpou3BOACTBA CBOEU MPOAYKIMH W 3PPEKTUBHON pabOThl HA PHIHKE
depmepckue xozsiictBa «boitOyray u «OnoBynaud Omam AOMHKHBI MPOBOAUTH
MOCTOSTHHBIA MOHUTOPUHT (EPMEPCKUX PECYPCOB U MOTPEOUTETHCKUX 3aIIPOCOB —
KaK BXOJHBIX (aKTOpOB, a TakXKe pocTa O0OBEMOB MPOM3BOACTBA U YPOBHSA
yIOBJICTBOPEHHOCTH KaK BBIXOAHBIX pecypcoB. Ilpu ostom,  QyHKIHS
addextuBHOCTH TIporecca (C) 3ammchiBaeTcss Kak OOBEIUHEHHOE BBIPAKCHUE
CIIEYIOIIMX JIBYX MMOKa3aTemnei:

C=f(Xw
I'ne,

X, — gpakmopwl 6x00a, 8vlx00a, npoyecca u KOHMpOoJis.

O PeKkTUBHOCTL MOXKET OBITh BBIp@XKEHA Kak CICAYIOUISS  CpPeIHss
WHTEerpaibHas GyHKIKS Ha OCHOBE JBYX MOKa3aTeleH:

C=>Xn
i

I'ne,

a, [ — npomesicymounvie Kodgduyuenmoi.

Hns OTpeIeNICHUS 3¢ HEeKTUBHOCTH IPOLIECCOB  HMCIOJIb30BAHMS
MapKEeTUHTOBBIX HCCIEOBaHUN B depMmepckux xossiictBax «boitbyra» wu
«OnoBymnua OMajy ObUTH BBIOpaHBI CIEMYIONINE MMOKa3aTelnu. Bxoousie (input):
Frs — addexTuBHOCTH HcONb30BaHus Pepmepckux pecypcoB (%); Iqd — yposenb
MOTPEOUTENBCKOTO crpoca (PEeTMOHANBHBINA/TIO mpeanpusTuio, t). Kommpons
(control): Dpn — cooTBeTCTBHE TOCYAAPCTBCHHOM MOMUTHKE M HopMaTtuBaM (1-5);
Ses — cranmaptel kadecTBa U dkonoruu (%). Mexanusm (mechanism): Q — 00bEM
NPOM3BOJICTBA (TOHHBI WJIH ThIC. TOHH); IChh — pocT 06béMa npounsBoacTea (%); Msc
— 9(deKTUBHOCT MApKETHHTOBBIX M COBITOBBIX KaHaiaoB (1-5); Itf —
UCIIOIb30BaHNe HHHOBAIMH U nccieaoBanuit (%). Beixoousie (output): 1qi — mHICKC
yaoBieTBopeHHOCTH mnotpedureneir (%); Ebb — ycTOMYMBOCT, pBIHKA U
AKCTIOPTHBIN MoTeHIMan (Toeic. oy, CLIA).

st onpeIeNICHUsI 3 PeKTUBHOCTH MIPOIIECCOB HCIIOJIb30BaHUs
MapKETUHTOBBIX HCCleAoBaHUd Ha ocHoBe wmojaenu SADT B depmepckom
xo3sicTBe «boitbyTay 3a 2020-2024 roapl UCHONB3YIOTCS JIaHHBIC TAOIMILI 6.
D@ heKTUBHOCTh UCIHOJIB30BaHUSI pecypcoB  ¢epmepckoro xossiictBa  (Frs)
MOKA3bIBACT, HACKONBbKO d(P(PeKTHBHO (epMepckoe XO3SMCTBO HCMOJIB3YET
UMEIOITNECS TPOU3BOICTBEHHBIE PECYPCHI — 3eMJTI0, PaboUyI0 CHITY, BOILY, TEXHUKY,
¢unancoBeie cpenctBa. Frs (%) — »d(dexTUBHOCTH HCMONB30BaHUS PECYPCOB
dbepMepckoro Xo3siicTBa oO3Ha4aeT oOecrneYeHne MaKCUMajlbHO BO3MOYKHOTO
pesynbrata (0o0beMa MPOIYKIIUHU, JOOABICHHONH CTOMMOCTH) MPH OTPAaHMYEHHBIX
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pecypcax. UeM BbIIE 3TOT MOKAa3aTellb, TEM PAlMOHAIBHEE HCIONIB3YET CBOU
pecypehl PepMEPCKOE XO3HCTBO.
Tab6uuuna 6
Hudopmanus 06 HHINKATOPAX, BLIOPAHHBIX ISl OIPeEIeICHHUS
3¢ PEeKTHBHOCTH IPOLECCOB HCII0/IL30BAHNA MAPKETHHIOBBIX HCC/IEI0BAHMI
B pepmepckom xo3siicTe «BoiibyTan®

2020 65 12.5 3 40 4.2 2 15 55 120
2021 68 13.0 3 45 4.5 3 20 58 135
2022 72 14.2 4 50 5.0 3 24 63 160
2023 75 15.0 4 55 5.8 4 28 68 185
2024 78 16.3 5 62 6.5 4 32 73 210

Ha ocHOoBaHMM TaONIMYHBIX JAAHHBIX MO (pepMepckoMy X03aicTBY «boiibyTay
3a 20202024 roapl 3((PEKTUBHOCTH Mpoliecca MApKETUHIOBBIX HCCIEI0BaHUN
(bepMepCcKOro Xo3siiicTBa CieAyeT BbIPA3UTh B JIOTJIMHEHHON (opMe, COXpaHUB
rpynnupoBkn  SADT Ha ocHoBe ¢yHkuun Kob66a—/lyrmaca. Ilockonbky
DKOHOMUYECKME  [IOKa3aTeld  pa3IM4aroTcs,  HEOoOXOOUMO  OLICHHMBATh
3 ()EKTUBHOCT, HAa OCHOBE HMX HOPMAJM30BAHHBIX 3HaueHuUu. Ilpu sTOM

I/ICHOJ’IB?’IOTCH cnenyromue QyygKIuu:

Ln(s) = Ln(a) +ZIB_ln (3, S=a ] &b
i i 1 1

3nech, X; — MHAEKCHI NTOKa3aTelel, mpuBeaeHHble K uHTepBaty [0;1] (mo min—
max), A=1. MunumainbHble 3Ha4eHUs OKpyrstroTes 10 0,05, 4ToObI HE OMyCTUTHCS
10 Hyss. B - BecoBbie koaddunuents (), f = 1).

Ha ocnoBe ¢ynknun KoOG06a-/lyrimaca, Ha OCHOBE TaOJMYHBIX IAHHBIX TIO
xo03scTBY «boitoyTa» 3a 2020-2024 rT., C TOMOIIBIO MPOrpaMMbl «excel-solver»
Oblla paccuMTaHa 0N Kaxaoro (akropa s MHoxkectBa P¥In (X)) oHa
coBOKYMHOCTSH IN(S) cnemyrommmm odpazom: Input: B(frs)=0,12; B(iqd)=0,18; Control:
B(dpn)=0,08; B(ses)=0,10; Mechanism: B(ichh)=0,12, B(msc)=0,10; B(itf)=0,12;
Output: B(iqi)=0,12; B(ebb)=0,06.

Uunexkc sddextuBHOCTH TMporiecca MapKETHHTOBBIX HCCICIOBAHUN IS
dbepmepckoro xo3siictBa «boitbyra» ¢ ykazanumem OasucHoro uHzaekca =100 mo
cpaBHeHuto ¢ 2024 ro10M TIpeCTaBlieH B Tabuiie 7.

VYmnpasnenueckue BbIBOJBI (B paspese rpynn SADT). B npoBeneHHbIX
uccnenoBanusix Input (Frs, Iqd): cnpoc (Iqd) BHOCUT HamOOJBIINKA TOCTOSHHBIN
BKIag B S; pecypcodddextrBHocTh (FrS) pacter, HO MMeeTcsi pe3epB 3a CUET
JOTIOJTHUTEIFHOTO arpOHOMUYECKOTO U BOJI0/3€METTLHOTO YIIPABIICHUS.

Control (Dpn, Ces): npaBoBas cpeaa u ceprudukamnus (Ces) odecrneunBarOT
CTaOMJILHOCTH S; JUIsl YBEIMYCHHSI DKCIIOPTa IierecooopasHo yBenndenue Ces mo
nuamazoHa 62% — 70%+t. Mechanism (Q/ichh, Msc, Itf): cuneprus pocra
npousBojactBa (Ichh=0,12) u wunnoBaumit (Itf) 3HaumTenbHa; MockoIbKYy Msc
JIOCTUTJIA TIMKa, CIASAYIONIUN 3Tam TpeOyeT AuBEepCcU]UKAIIMN KaHAJIOB COBITA U
MOBBIIICHUS LIEHHOCTU OpeH/a.

34 CocTaBiieHO HAa OCHOBE JaHHBIX (hepMepcKoro xossiicrea «boibyray»
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Taoauma /7
HNupexc 3¢pPpexTuBHOCTH MPOLECCA MAPKETHHIOBBIX HCCJICA0BAHUN B
KOMILJIEKCHOM aHAJIM3€ B3aMMOOTHOLICHU MeKAY pepMepCKUMH
X03s1iCTBAMH, BLIPAINHBAIOIIMMH MACJIHYHbIE KYJIbTYPbI H IIOTPEOHTEIAMHU >

I'on S (uupexc, 2024=100)
2020 5.0

2021 21.6

2022 48.9

2023 73.0

2024 100.0

Output: (Iqi, Ebb): ynosnerBopennocts (Iqi) u skcnoptHsiii norennuai (Ebb)
obecrieunBaer “lock-in” §; moseimenune 1gi 73% — 80% Ttaxke ykpemsier Ebb
(Omaromapst OpeHIMHTY M TapaHTUSIM KaueCTBa).

Mopens Ko066a-/lyrmaca mnokazan, uro B 2020-2024 romax HHIEKC
abdextuBHocTH S yBenuuuics 5S—100. OCHOBHBIMU JpaiBEpaMu SIBISIOTCS CIIPOC
(Iqd), mpaBoBas cpena (Dpn) u poct npousBoactsa (Ichh). Ha cnemyromem srame
noBeimieHue Ses u Iqi, ykperuienuwe Itf u kadecTBeHHOE OOHOBIEHHE Msc
(nuBepcuduKalysg KaHAJIOB U YKperieHne OpeH/ia) BEIBEAYT S Ha 0oJiee BHICOKYIO
miaTgopmy.

Ha ocHOBe TpOBENECHHOTO WCCIEAOBAaHUS, B3aWMOOTHOIICHUS MEXIY
bepMepCKUMH  XO3SHUCTBAMH, BBIPAIMBAIONIUMA MACIUYHBIC KYJIBTYPhl H
MOTPEOUTESIMHU OBUTA CHCTEMHO CMOJICTTUPOBAHBI Ha OCHOBE MeTomoioruu SADT u
OIICHEHBI C MOMOIILI0 UHTEeTpanbHON GyHKIMU 3ddexTuBHOCTH K0006a-/lyrnaca.
Koaddunments amactunanocta (f\betaB) B Moieu BeIpaKarOT OTHOCHTEIBHYIO CHITY
BIMSHUS (PaKTOPOB: 001K HHIEKC AP (HEKTUBHOCTHU S U3MEHAETCs MpuMepHO Ha 3%
npu u3MeHeHuu ¢akropa Ha 1% npu npouux paBHbIX ycnoBusx. [lo pesynbpraram
ucClen0Banus 3Ha9eHue fop = 0,18, onpenenennoe 1 ypoBHs IOTPEOUTENILCKOTO
crapoca (lgd), mokasasno, 4To OH SIBJISIETCS OJHUM U3 PaKTOPOB, HAMOOJIEE JTACTHIHO
BIMSIOMMX HA S. M3 3TOro MOXHO caenarh cleayronmid BeiBoA: Cnpoc-riiaBHas
IBIKYyIIast cwia. Eciam cnpoc Ha MaciudHbIC KyJbTYpbl Ha BHYTPEHHEM DPBIHKE
yBenuuuBaetcs Ha 1%, oOmras 2 peKTHBHOCTH yBeInunBaeTcs B cpeaneM Ha 18%.
Takum 00pa3oMm, TakWe MAapKETHHTOBBIE MEpbI, KaK CETrMEHTaIlus pPBIHKa,
MO3UIIMOHUPOBAHKE IO KaYeCTBY/IICHE M PACIIUPCHHUE AUCTPUOYIIMH, OKA3bIBAIOT
npsmMoil u omytumblil 3ddext. Kanan obparnoit cssizu (feedback). Poct crpoca
aKTUBHU3UPYET OTHONICHUS MEXIy (epMepaMu W MOTPEOUTEISIMU: YIYUIIAIOTCS
KaHaibl cObiTa (Msc), moBbIIIaeTcst yaoBiaeTBopeHHocTh (Iqil), U, Kak cieacTBHeE,
yBEJIMYUBACTCS IKCOpTHBIN moteHian (EbD). [Tostomy, Iqd BeicTymaeT He TOIBKO Kak
«BXOIHOI (PaKkTOp, HO U KaK JIpaiiBep BO BCEH IIETIOYKE.

BTopbIM BaKHBIM pe3yIbTaTOM SIBISIETCS KOG MUIUEHT TACTUIHOCTH fcpy =
0,18, onpeneneHubIi 471 pocTa 00beMa pousBocTsa (Ichh). Oto 3naueHue oTpaxaer
npsiMoii 3¢ dEeKT TMHAMUKY TIPOU3BOICTBA: TuHaMudeckuit 3G dekt. [Ipu yckopenun
pocta pou3BojicTBa Ha 1% S yBenumuuBaercs B cpeaneM Ha 12%. Takum oOpazom,
CTPAaTETUYECKNA BAXKHO TOJJIEPKUBATh YCTOMYHMBYIO TPACKTOPHIO POCTa 3a CUET
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arpoTeXHUYECKUX MPUEMOB, MHTCHCHUBHBIX TEXHOJIOTHI W YIPABJICHUS pPecypcaMu
(FrS). Coueranue kayecTBa ¥ pocTa MPOM3BOJICTBA COIIACYeTCs ¢ Ses (CTaHIapTaMu
kadecTBa/skosioruu) u Itf (uHHOBanMsIMHU), OOIIEee BO3JACHCTBHE 3HAYUTEIHHO
YCUJIMBACTCS; B MPOTUBHOM CITydae POCT 00beMa He MOJTHOCTHIO KalTUTATU3UPYETCS 3
cuer Iqi u Ebb.

Ha ocHoBe pe3ynpTaToB, OMY4YeHHBIX B pa3pese rpynn SADT, mocturarorcs
cneayrolme kiodeBsie pe3ynbTaTthl: Input (Frs, Iqd). Beicokas amactuunocts Iqd
JieTiaeT MPOM3BOICTBO, “‘OPUEHTUPOBAHHOE HA CIIPOC” CTPATETHIECKUM MPUOPUTETOM
s hepmepoB. XoTs Frs (3 pekTUBHOCTE pecypcoB) 00eCIeUnBaET YCTOMUUBBIN POCT,
ero BIMSHHUE HE TaK CHJIbHO, Kak 1(d; o/iHaKo yJIydIlleHHe YIIPaBICHHUS arpopecypcaMu
HOBBIIIIACT BO3MOXKHOCThH OBICTPO# peakiuu Ha poct cmpoca; Control (Dpn, Ces).
WMHCTUTYIIMOHANTBHASL Ccpela W CTaHAApThl YKPEIUISIOT COOTHOIICHHE CIpOC-
npeyiokeHre. BrimomHeHne TpeOoBaHUH K KaueCTBY/9KOJOMMYHOCTH MOBBIMIAoT Iqi,
Ebb, cradbumsupys S; Mechanism (Q/ichh, Msc, Itf). Ero poct n 00bema nporsBoicTBa
SIBIISTIOTCSI OCHOBHBIM «JIBHTaTEIeM» S; MSC (KaHasbl) MOTYT JOCTHYh HACBIIIICHUS HA
OIPEJICIICHHOM JTarle, B TO BpeMs Kak Itf (MHHOBaIMN) OTKPBIBAIOT HOBBIC HCTOYHUKH
pocra; Output: (1gi, Ebb): Ynyumenue 1gi okazbiBaeT umeeT 3hHEKT - «3armuparonHiin
BHYTPEHHHI PBIHOK, B TO BpeMs kKak EbD cranoBuTCSI pe3yibraToM BBIXO/Ia HA BHEIITHUI
pbiHOK. Eciti 9TH 1Ba TIOKa3aTelisl HEBBICOKH, IO3UTHBHBIC MMITYJIBCHI OT 1d 1 Ichh He
IIPOSIBATHCS B IOJTHOM MEPE.

[IpoBeneHHOE MCCIEI0BAHNE MMOKA3bIBAET, UTO ABYMs CTOJIAMHU OBICTPOrO U
YCTOWYMBOTO MOBBIICHUS 3()PEKTUBHOCTH B IIEMIOYKE MPOU3BOACTBA MACITUIHBIX
KyJIBTYP SBJISIOTCS aKTUBHOE ynpasiienue cupocoMm ( fior = 0,18) n obecneuenue
pocta npousBoacTBa (Bicpy = 0,12). 'apMoHMUHOE pa3BUTHE ITHX JIBYX (haKTOPOB B
COYCTaHUH C HHCTUTYIIMOHAIBHBIM (bakTopom (Dpn), kadectsa (Ses) u unnoarmii (Itf)
npeoOpa3yeT OTHOUICHUS MEXIy ¢GepMepoM M TMOTPeOUTENIeM B PHIHOYHYIO
CTaOMIIBHOCTD Y SKCIIOPTHBIN TOTEHITHAIL.

Ha ocHoBe pe3ynbraToB HcciaeaoBanus mnpeacrapiasieM SWOT-ananuz
depmepckoro xo3stiicTa “OnoByaua Oman” (Tadmura 8).

Taoanna 8
SWOT-ananu3 ¢pepmepckoro xo3siiicra “OuioByaann Oman”°
CuJjibHbIe CTOPOHBI Cnadble CTOPOHBI
- U3BECTHOCTh Ha PbIHKE TalIKeHTCKON - HEIOCTaTOYHO IUPOKUN ACCOPTUMEHT;
o0JacTy, Xopouuii OpeHs; - OTCYTCTBHE COOCTBEHHBIX KPEaTUBHBIX UACH
- CHIIbHOE YKOHOMHYECKOE MOJI0KEHHE; MIPH CO3JIaHUN PEKIIaMBI;
- KDYIIHbI€ UHBECTHULIUY, B TOM YUCIIE - OTCYTCTBHE JOCTYIIa K MEXIYHAPOJHOMY
PEKIaMHBIN OIO/IKET; PBIHKY.
- COBpEMEHHOE 000pYIOBaHHE;
- AKTUBHOE BHEJPEHUE MHHOBAIIHIA;
- PEryISIPHOCTD PEKIIaMBbl;
- [IPOM3BOACTBCHHBIE MOIITHOCTH.
BosmoxnocTn Puckn

- pacHUIMpeHne aCCOPTUMEHTA; Ycunenne KOHKYPEHITUH B CETMEHTE PHIHKA,
- UCTIOJIb30BaHHE HHHOBALIHIA; KOTOPBII UCTIONB3yeTcsl hepMEPCKUM
- YBEJIMYEHHE IIPOU3BOJCTBEHHBIX MOITHOCTEN. | XO3SHCTBOM.

% Cocrasneno aBTopom
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N3 SWOT-ananu3a ¢gepMepckux XO3sHUCTB, BBIPAIMBAIOINIMX MAaCIUYHBIC
KYyJIbTYpPbI, MO>KHO CIEJIATh CJIETYIOIHE BBIBO/IBL: OOJBIIMHCTBO (PEPMEPCKUX XO3SICTB,
BBIPALMBAIOLINX MAacCIU4YHbIE KYJIbTYpbl, HE OOECIEUEHbl CEMEHaMH, KOTOpBIE
MO3BOJIMIM Obl MM TMPOU3BOAMUTH OOJBIINE OO0BEMBI KOHKYPEHTOCIIOCOOHOM
BBICOKOKa4€CTBEHHOM NMpoayKIuH. [1Inpoko ucnonb3yercst mporu3BOACTBO MPOAYKLIUU
Ha OCHOBE MECTHBIX CEMSH; IIMPOKHUNA U OOJBIION aCCOPTUMEHT BCEX BEAYLIUX
YYaCTHHUKOB PbIHKA 3aTPYJHSET POBEICHUE LIETEBBIX MAPKETUHTOBBIX UCCIEIOBAHUN
0 BHUJAM TOBApPOB; SKCHOPT NPOIYKLUMU BCEX PACCMOTPEHHBIX MNPEANPUITHIA
MAacCIIO’KMPOBO OTpACIH HAJIAXKEH HEJJOCTATOYHO. DKCIIOPT OOBIYHO OTPAHUYMBACTCS
crpanamu CHI'; BceM npearpuaTisM IIPUCYIIH OTHU U T€ K€ PUCKU — 3aBUCUMOCTD OT
IIOCTABOK CBIPBS, BBICOKME HAJIOTOBBIE IOIUINHBI HA UMIIOPTHOE ChIPhE, IIOCTOSIHHBIN
POCT LIEH Ha CBIPbE, pOCT UH(JIALIUU B CTPAHE.

[lo HameMy MHEHHIO, JUIsI HACBIIMIEHUS MPOJOBOJILCTBEHHOTO pPBbIHKA
KAUEeCTBEHHOM, BOCTPEOOBAHHOM MAaCIOKHUPOBOM NPOAYKIMEH MPEeANpUATHIM
HE00XO0IUMO MPOBOJIUTH MOHUTOPHHI MOTPEOUTENHCKUX NPEANOUYTEHUI U 001a1aTh
NOJIHOM MH(pOpMalel 0 KOHKYPEHTHOM CpeJie U KOHKYpPEHTAaX.

I[Tpu o1ieHKe NEePCTIEKTUB Pa3BUTUS MACIOKUPOBON OTPACIU peCITyOIMKH aHaIN3
B OCHOBHOM IIPOBOJMTCS] HA OCHOBE JJAHHBIX BPEMEHHBIX psAI0B. [[0CKOJIBKY €TMHUIIBI
u3MepeHust (PaKTOpoB, YYACTBYIOIIMX B MHOTO()aKTOPHON SKOHOMETPUUECKON MOJIENH,
pas3JIM4Hbl, MbI HAIIUIM L1€1€CO00Pa3HbIM JIOrapu(pMUpPOBATh 3HAYEHUS BCEX (PAKTOPOB,
4yTOOBI MPUBECTU UX K €AMHOW €IMHMIIE U3MEPEHHUs. Pe3ynpTupyromum GakTopom
ABJIIETCSI CTOMMOCTh IPOM3BOACTBA PACTUTENBHBIX Macen InY (MiH. cym), a
BIIASIONIMMH (paKTOpamMu — 00bEM peai3aliii pacTUTEIBHBIX Macel INX; (MIH. cym),
KOJIMYECTBEHHBIM 00BEM MPOU3BOACTBA PACTUTENbHBIX Macen InX; (ThIC. TOHH),
KOJIMYECTBO NPEANPUSATUN, BBITYCKAIONIMX pacTuTelbHble Macia InXz (ex.),
YHCIICHHOCTh PA0OOTHUKOB TPEANPHUATHIA, BEITYCKAIOIINX pacTUTENbHbIe Macia INX,
(4en.), THBECTHIIMU B MACIIOKUPOBYIO oTpacib INXs (MIH. cym).

Taoanna 9
Pe3yibTaThl OIHCATEIBHOI0 CTATHCTHYECKOI0 pacyeTa NPpoOnu3BOACTBA
PACTUTENbHBIX Maces U (JaKTOPOB, BJUSIOIIMX HA UX MIPOU3BOACTBO>’

LNY LNX1 LNX2 LNX3 LNX4 LNX5

Mean 12.73772 | 14.32821 | 10.69554 | 8.241892 | 9.801440 | 12.67256
Median 12.61442 | 14.14635 | 10.53929 | 8.104979 | 9.798876 | 12.74693
Maximum 14.36163 | 16.11586 | 11.86920 | 9.143880 | 10.34268 | 15.65993
Minimum 11.12571 | 13.20329 | 9.422585 | 7.758333 | 9.310819 | 9.835048
Std. Dev. 1.188844 | 0.902270 | 0.849553 | 0.380626 | 0.274967 | 1.807885
Skewness 0.097023 | 0.498852 | 0.134691 | 0.995506 | 0.340699 | 0.105068
Kurtosis 1.528004 | 1.993477 | 1.641342 | 3.085944 | 3.796745 | 1.877074
Jarque-Bera 8.020723 | 10.841127 | 4.758642 | 6.640554 | 10.463480 | 11.196360
Probability 0.004087 | 0.000294 | 0.005065 | 0.001981 | 0.007931 | 0.0004981
Sum 280.2299 | 315.2207 | 235.3018 | 181.3216 | 215.6317 | 278.7962
Sum Sq. Dev. 29.68036 | 17.09591 | 15.15654 | 3.042406 | 1.587744 | 68.63739
Observations 22 22 22 22 22 22

37 CocTaBieHO aBTOPOM
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[lepen coctaBneHrneM MHOTO(AKTOPHOW HSKOHOMETPUYECKOW MOJEIH TI0
MIPOM3BOJICTBY PACTUTEIBHBIX MAceN B PECIyOJIMKe U (paKTOpaM, BIHSIIOIINM Ha UX
MIPOM3BOJICTBO, OBUTM TPOBEJCHBI ONMUCATENBHBIE CTATUCTHYECCKHE PACUeThI IO
daktopam (tabmura 9).

[Tpu sTOM, mpencTaBlieHbl cpefHee 3HadyeHue (Mean), meamana (median),
MaKkCHMajJbHO€ W MHHHMMAaJbHOE 3HaueHus (maximum, minimum), a Takxe
crangaptHoe otkiaonenue (Std. dev.) kaxmoro dakropa. Skewness — »3to
KOOPQUIIMEHT AacCHMMETPUH, HYJICBOE€ 3HAUYCHHWE KOTOPOTO YKa3plBaeT Ha
HOpMAaJIbHOE pacIipe/ie]IiCHHe U Ha CAMMETPUIHOE pacIipe/ieiICHHE.

Ecnu 3toT K03 dunment cymecTBeHHO oTnudaercs ot 0, To pacmpeneneHme
CUMTAETCS AaCHUMMETPHYHBIM (T.e. HECUMMETpHuYHbIM). Ecmu kosddunment
acumMeTpun Oonbrie 0, TO €CTh TOJNOXKHUTENEH, TO TpaduKk HOPMAIBLHOTO
pacmpezeneHus s ucciemxyeMoro gakropa cMmenieH BnpaBo. Eciu on menbie 0,
TO €CTh OTPHIIATENEH, TO IPaQHUK HOPMAIBHOTO PACIpEeNeTCHHs I U3y4aeMoro
¢akTopa cMelIeH BIeBO. B pe3ynbraTe pacueToB MOJyYrM 3HAUCHUS IEPEMEHHBIX,
BXOJSIIUX B MHOTO(AKTOPHYIO ASKOHOMETPUYECKYI0 MOJEIh IPOU3BOICTBA
pPaCTUTENBHBIX MaceJl B peciyOiiuKe B MPOTHO3HbIN nepuos (Tadbauua 10).

Taoaunma 10

IIporHo3nbie 3HAYEHUS IPOU3BOACTBA PACTUTEILHON MACJI0KUPOBOM

NPOAYKIHH B pecny0/IuKe U BJIHSIOMMX Ha Hero ¢pakropos 10 2030 roma®

Koun-
Y4eCTBO YucieHHOCTH
IIpous- NpeAnpus- padOTHHKOB
BOJCTBO ToprosJst IIpousBoacTBO THH 110 NpenpuATHI
PacTHTeNIb- PACTHTEIBHON | PACTHTENbHOM Npou3- 110 NPOM3- Bhute/enHbIe
HOI1 MACJI0KH- MACJI0KH- BO/ICTBY BOJICTBY
Toabt . . . HMHBECTUINH,
MAaCJI0KH- poBoii poBoii pacCTHTe/Ib- | PACTHTEJbHOM
poBoii NPOAYKIMeid, NPOAYKIMH, HOW MAaCJI0KH- LB G X
NPOAYKIMH, MJIH. cyM, X1 T., X2 MACJI0KH- poBoii
MJIH. cyM, Y poBoii NPOAYKIMH,
NPOAYKIMH, qei., X4
em., X3
2024 3882889.3 10486507.6 450120.4 7152 30935 13344034.6
2025 4650140.7 12015403.4 478320.7 7496 32193 17595786.0
2026 5568999.6 13767206.8 506654.9 7856 33502 23202254.3
2027 6669423.2 15774416.9 534367.6 8233 34865 30595087.0
2028 7987288.5 18074271.1 562261.7 8628 36283 40343465.7
2029 8587486.6 19274263.4 582254.3 8824 38265 493454442
2030 9187386.2 19972261.8 599263.5 9122 40264 58343882.5

N3 manubix Tabmuubl 11 BUAHO, 4TO 00BEM NPOU3BOJCTBA PACTUTEIHHOU
MacJIOKUPOBOM MPOIYKIIUK B HAIIEH pecyOIuKe YBEIMUMBACTCS U3 TOJIa B TOJI, TO
€CTh Ha0JIt01aeTCa TEHEHIUS POCTA.

OCHOBHOM TIPUYHUHOM 3TOTO SIBJISIETCS CTPEMUTEIIBHOE PACHIMPEHUE PHIHKA
PACTUTENBHOW MAaCTIOKUPOBOW MPOAYKIIMU M YBEIWYCHUE Teorpaduu dKCIopTa

OTEYECTBEHHOU

PaCTUTENBHOU

38 CocTaBiieHO aBTOPOM

MAaCJI0KUPOBOM
pacCUMTaHHBIM MPOTHO3aM, OKUJIAETCS POCT 00bEMa MPOU3BOJICTBA PACTUTEIHLHOM
MacJI0KUPOBOU Tpoaykinu B Hamiei pecmyonuke B 2030 romxy B 1,39 pasa mo

MPOAYKIIHH.

CorJjtacHo
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cpaBHeHMio ¢ 2023 romoM. DTo, B CBOIO OYepedb, YTO TPeOYyeT MPUBJICUYCHUS U
3G (HEKTUBHOTO UCIOJIB30BAHUS OOJIBIINX 00BEMOB MHBECTUIIMN B MPEANPUSITHUIX,
BBIPAIIUBAIOLIUX MACIUYHBIE KYJIbTYPHI.

B 3akiioueHue cieayer OTMETUTb, 4YTO JUJIA YBEIUYEHUS O0O0BbEMOB
MPOU3BOJICTBA PACTUTEIHLHOM MAaCIOKUPOBOM MPOIYKLIMM B Hallel pecmyOinke
HEOOXOJMMO  YyBEJIIMYEHHE  KOJIMYECTBA  MNPEANPUATHA, TPHUBJICUYCHHUE B
MPOU3BOJICTBO KBATU(PUIIMPOBAHHBIX CIELIUAIUCTOB, HCIOIb30BAHUE HOBBIX
TEXHOJIOTUM, paclIupeHre reorpapuu ppIHKOB COBITA.

3AKVIIOYEHHUE

B pe3ymbrare NpOBENECHHBIX HAYYHO-TCOPETUUCCKUX U TMPAKTHICCKUX
UCCIIEIOBAaHUM 10 MCIOJIb30BAHUIO MAPKETUHTOBBIX MCCIEA0BaHUN B (hepMEepCKUX
X035 CTBAX, BRIPANTUBAIOIINX MACITUIHBIC KYJIbTYPHI:

1. CdopmynupoBaH clenyOmUl aBTOPCKUM TOAX0A: «MapKeTUHIOBOE
UCCJIeIOBAaHUE — ATO COOp, CHUCTEMAaTH3aIlis U aHaIu3 MHGOPMAIIMK O PRIHOYHOM
KOHBIOHKTYpE: I1I€HaX, KOHKYypeHTaX, MOTpeOuTensiXx Hu T.1. MapKeTHHToBOe
UCCJIEIOBAHUE — 3TO COBOKYIMHOCTh WHCTPYMEHTOB [Isi cOOpa, aHaimu3a u
UHTEpHpeTanuy UHPOpPMAIMM O PHIHKE, TOBape WM YCIyre». DKOHOMHYECKOE
coJlepKaHUe TIOHSATHS «MApPKETUHIOBBIE HCCIIEIOBAHUS» YCOBEPIIEHCTBOBAHO C
TOYKH 3PEHUSI KOMIUJIEKCA TEOPETUKO-TTPAKTUYECKUX MEPOTIPUATUN, HAITPABICHHBIX
Ha TOBBIIICHHE YKOHOMHYECKON 3(P(HEKTUBHOCTH 3a CUET OIpPEACNICHUs Cpoca U
NOTPeOHOCTEH YYACTHMKOB PhIHKA (ITPOU3BOAUTEINIS, TOTPEOUTENSI, MOCPEIHUKA),
OIICHKH KOHKYPEHTOCIIOCOOHOCTH TOBApPOB U YCIYT, €MKOCTH PHIHKA M TEHICHITUI
€ro pa3BUTHA, aHAIW3a JOCTOBEPHBIX, OOBEKTUBHBIX M CHUCTEMHBIX JAHHBIX,
HEOOXOIMMBIX JJIs1 pa3pabOTKH MapKETHUHTOBBIX PEIICHUI U CTPATETHil.

2. 3HaHWE TUIIOJIOTHH, OPTaHMU3AIIMOHHBIX (POPM M BHUJIOB MapPKETHHTOBBIX
WCCJICIOBAHMM, a TAK)KE MEKTyHAPOIHBIX M HAITMOHAIBHBIX HOPMATUBHBIX aKTOB H
WX COJCp)KaHHWS WMEET BaXXKHOE 3HAUCHWE TIPU TMPUHATHHA YIPABICHUYCCKUX
pemienuii. BuHenmpenue Takux (QopM, Kak CaMOCTOSITEIbHOE TIPOBEJICHHE
UCCIICIOBAHUSI  3aKa3YMKOM U MPOBEJACHUE  HCCIEIOBAaHHS  CTOPOHHUMH
OpraHU3allMsIMHU, TO3BOJSET YCOBEPIICHCTBOBATh OpraHU3AIMOHHBIE (OPMBI
MapKETUHTOBBIX HCclieoBaHui. [Ipy MpoBeIcHUN MapKETHHTOBBIX MCCIICIOBaHNUN
BOKHO W3YYCHHE TOJIYYCHHBIX PE3YJIbTATOB IMyTEM pa3lejeHUS WX Ha THUIIBI 110
cucTeMe 00OCHOBAHUS U TIEPUOJUIHOCTH UCCIICTOBAHHM.

3. HccnemoBanbl W HaydHO OOOCHOBAaHBI OINTHMAJbHBIE HOPMATHUBHBIC
npenenbHble 3HaYeHus pakTtopoB: TeHAeHIMu crnpoca (TT = 0,25), cocTostHUS U
XapakTepUCTUK PhIHOUYHOW KOHKypeHIuu (BR = 0,22), 0CHOBHBIX KOHKYPEHTOB H
HampaBiieHuil ux gearenbHoctH (AR = 0,19), ymnpaBieHYeCKHMX peCcypcoB H
Bo3MokHOCTe kommanuu (BRI = 0,34) mpu mnoBeimeHnn 3P heKTUBHOCTH
WCITOJIb30BAHUSI MapKETHUHTOBBIX HCCJICAOBAHMK B (PEPMEPCKUX XO3SHCTBAX,
BBIPAIIUBAIONITUX MACIUYHBIC KYJIbTYPHI.

4, Hayyno 00OCHOBAaHO pAaCIHIMPEHHE BO3MOXHOCTEH  TOBBIIICHUS
(¢ (HEKTUBHOCTH MAPKETUHTOBBIX HCCIEAOBAaHUM, XapaKTEPU3YIOIIUXCA POCTOM

56



ooveMoB mpousBoiactBa (IChH = 12%) u creneHu yaoOBIETBOPEHHOCTH
notpebuteneit (IQD = 18%), a Takxke obecrneueHue MOITHOrO, JTOTUYECKOIO U
MOIIIarOBOTO OMHUCAHUSI MPOIIECCOB B KOMIUIEKCHOM aHalU3€ B3aMMOOTHOIICHHM
MeXIy (HepMEPCKUMH XO3SMCTBAMH, BBIPANUBAIOIINX MACIUYHBIC KYJIbTYPHI U
NOTPEOUTETSIMU.

5. BaxxHO pOBOAUTH aHATU3 METOJIOB MAPKETUHTOBBIX MCCIIEIOBAHUM, U JJIs
NOBBIIEHUS 3((HEKTUBHOCTH MACITUYHBIX KYJIBTYp I11€JIeCO00pPa3HO HCMOIb30BATh
Metoasl PEST u SWOT ananuza, npoBOAUTh MAPKETHUHTOBBIE HMCCICIOBAHUS B
OTIpEJICIICHHBIE TTOCIIEIOBATEIBLHBIC ITAIIBI.

6. LlenecooOpa3no mpumenenune moaenu SADT mporecca MapKETHHTOBOTO
UCCJICIOBAHMsI,  KOTOpash  TO3BOJISET  NPOBOAUTH  JACTAIBHBIA  aHAIHU3
B3aMMOOTHOIIICHUN MEXAy (PepMEpCKUMHU XO3SHUCTBAMH, BBIPAIIMBAIOIINMU
MaCJIUYHBIC KYJIbTYPhI M IOTPEOUTEISIMH U TTOJTyYaTh MOJHOE OMMCAHUE TIPoIIecca.

7. BaxxHa pa3paboTka MPOTHO3HBIX TTOKa3aTeel MPOU3BOICTBA PACTUTEIHLHOM
MacJI0KUpOBOM mpoaykuun Y3oekucrtana 10 2030 rojga ¢ y4eToM BIUSHUS TaKHX
(bakTopoB, Kak 00bEMbI TPOU3BOJICTBA U TOPTOBIU PACTUTEIHLHON MACIOKUPOBOM
MPOAYKIMEH, YHCICHHOCTh MPOU3BOJCTBEHHBIX MPEANPUITHI UM  3aHATHIX
pPabOTHUKOB, a TaKKe 00HEM UHBECTUIIUN B MACTIOKUPOBYIO OTPACITb.
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INTRODUCTION (abstract of the thesis of Doctor of Philosophy in
Economic Sciences (PhD) resume)

The purpose of the research is to develop a scientific proposal and practical
recommendations on the use of marketing research in oilseed farms.

Objectives of the research:

to study of organizational forms, types and theoretical bases of their use of
marketing research;

to research the methodological aspects of using marketing research in oilseed
farms;

to study the experience of developed foreign countries on the use of marketing
research in farms growing oilseeds and to show the possibilities of their use;

to analyze the dynamics and current state of cultivation of oil crops in our
republic and form conclusions;

to study of the current state of use of marketing research in oilseed farms;

to develop of scientific proposals and practical recommendations on improving
the use of marketing research in oilseed farms;

to develop of forecast indicators of the value of vegetable oil products in the
republic until 2030.

Object of research the activities of farms growing oilseeds were selected.

Subject of the research is the economic relations that arise in the process of
effective marketing research in oilseed farms.

The scientific novelty of the study is as follows:

according to the methodological approach, the economic content of the concept
of "marketing research" is from the point of view of a set of theoretical-practical
activities aimed at increasing economic efficiency by determining the demands and
needs of market participants (producer, consumer, intermediary), evaluating the
competitiveness of products and services, market capacity and trends, analyzing
reliable, objective and systematically collected data necessary for the development
of marketing decisions and strategies have been improved,;

in increasing the efficiency of the processes of using marketing research in
oilseed farms, the acceptable normative limits of the factors of the demand trend (TT
= 0.25), the state and characteristics of the market competition (BR = 0.22), the main
competitors and their directions of activity (AR = 0.19), the management resources
and capabilities of the company (BRI = 0.34) acceptable normative limits of factors
have been substantiated,

the effectiveness of the marketing research process, expressed in the growth of
production volumes (GDP = 12%) and consumer satisfaction (GDP = 18%) in a
comprehensive analysis of the relationship between oilseed farms and consumers, is
based on expanding the potential and ensuring a complete, logical and step-by-step
description of the processes have been substantiated,;

taking into account the impact of factors such as the volume of production and
sales of vegetable oil products, the number of manufacturing enterprises and
employees employed in them, and investments allocated to the vegetable oil
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industry, forecast indicators of the cost of vegetable oil products in Uzbekistan until
2030 have been developed.

The practical results of the research are as follows:

social and ethical marketing principles for oilseed farms have been formulated,
the implementation of which has allowed for the optimal combination of the interests
of society and the farm;

stages of conducting marketing research for oilseed farming have been
developed, and a marketing research program and sequence of its implementation
have been recommended;

the feasibility of using survey and SWOT analysis methods in marketing
research on oilseed farms has been scientifically substantiated and its use has been
recommended;

the feasibility of using field research to increase the gross output of oilseed
farms has been scientifically substantiated and its use has been recommended.

Reliability of the study results. The reliability of the research results is
explained by the appropriateness of the approaches and methods used, the fact that
theoretical data was obtained from official sources, the fact that the scientific and
theoretical proposals and recommendations provided were tested in practice, the fact
that the developed scientific proposals on the use of marketing research were
implemented in practice, and the fact that the results were approved by farms and
the Council of Farmers, Dehkan Farms and Homestead Owners of Uzbekistan.

Scientific and practical significance of the research results.

The scientific significance of the research is explained by the fact that it defines
the concept of marketing research from an analytical point of view, increases the
efficiency of marketing research processes in oilseed farms, justifies the acceptable
normative limits of demand trends, the state and characteristics of market
competition, the main competitors and their areas of activity, the company's
management resources and capabilities, comprehensively analyzes the relationship
between oilseed farms and consumers, expands the effectiveness of the marketing
research process, which is expressed in the growth of production volumes and
consumer satisfaction, and provides a complete, logical and step-by-step description
of the processes.

The practical significance of the research results is that they are used in the
formation of marketing principles for oilseed farms, in the development of stages of
marketing research for the cultivation of oilseed crops, in the application of survey
and SWOT analysis methods of marketing research in oilseed farms, in
substantiating the feasibility of using field research to increase the gross output of
farms, and in the formation of a promising marketing program and determining
roadmaps. Recommendations for the use of marketing research are used in the
determination of decisions and target programs for the cultivation of oilseed crops.
It is determined by the fact that it can be used as a scientific source in the preparation
of reports and case studies in the process of teaching the subjects "Foundations of
Marketing" and "Marketing Research".

60



Implementation of research results. Based on scientific research on the use
of marketing research in oilseed farms:

The methodological approach to the concept of "marketing research” from an
economic perspective encompasses a set of theoretical and practical activities aimed
at enhancing economic efficiency through the analysis of reliable, objective, and
systematically collected data. This data is essential for identifying the demands and
needs of market participants (producers, consumers, intermediaries), assessing the
competitiveness of goods and services, evaluating market capacity and trends, as
well as developing marketing decisions and strategies. These theoretical and
methodological developments were utilized in the preparation of the textbook
Marketing and Marketing Management, recommended for students of higher
education institutions (approved by the order of the Rector of Tashkent State
University of Economics dated August 28, 2023, No. 272, certificate No. 272-17).
The practical implementation of this scientific innovation has enabled the
application of the analytically derived concept of marketing research in the teaching
process of the Marketing and Marketing Management course;

The proposal to use the acceptable normative limits of the factors of demand
trend (TT = 0.25), the state and characteristics of market competition (BR = 0.22),
the main competitors and their areas of activity (AR = 0.19), the company's
management resources and capabilities (BRI = 0.34) in increasing the efficiency of
marketing research processes in oilseed farms was introduced into the activities of
the "Boybuta" and "Olovuddin Omada" farms in the Bekabad district of the Tashkent
region, oilseed farms in the system of the Council of Farmers, Dehkan Farms and
Household Landowners of Uzbekistan (Reference No. 2 of the "Boybuta™” farm in
the Bekabad district of the Tashkent region dated October 30, 2024, No. 3 of the
"Olovuddin Omada" farm dated October 30, 2024, (Council of Farmers, Dehkan
Farms and Household Landowners of Uzbekistan References No. 24/92 dated
December 23, 2024). The implementation of this scientific innovation in practice
made it possible to apply generalized and systematized methods of organizing
marketing research in the market, as well as to select and use panel surveys of
consumers and producers in order to conduct constant monitoring of the production
of oilseed crops;

The proposal to expand the effectiveness of the marketing research process in
a comprehensive analysis of the relationship between oilseed farms and consumers,
expressed in the growth of production volumes (GDP = 12%) and consumer
satisfaction levels (GDP = 18%), and to provide a complete, logical and step-by-step
description of the processes, was implemented in the activities of the “Boybuta” and
“Olovuddin Omadat” farms in the Bekabad district of the Tashkent region, oilseed
farms in the system of the Council of Farmers, Dehkan Farms and Household
Landowners of Uzbekistan (Reference No. 2 of the “Boybuta” farm of the Bekabad
district of the Tashkent region dated October 30, 2024, No. 3 of the “Olovuddin
Omadat” farm dated October 30, 2024, No. 1 of the (Council of Farmers, Dehkan
Farms and Household Landowners of Uzbekistan References No. 24/92 dated
December 23, 2024). The implementation of this scientific innovation in practice
made it possible to use the SADT model of the marketing research process, which
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allows for a detailed analysis of the relationship between oilseed farms and the
consumer and a complete description of the process;

The forecast indicators of the cost of vegetable oil products in Uzbekistan until
2030, taking into account the impact of factors such as the volume of production and
sales of vegetable oil products, the number of manufacturing enterprises and
employees employed in them, and investments allocated to the vegetable oil
industry, were used by the Council of Farmers, Dehkan Farms and Homestead
Owners of Uzbekistan to develop forecast indicators (Reference No. 24/92 of the
Council of Farmers, Dehkan Farms and Homestead Owners of Uzbekistan dated
December 23, 2024). As a result of the practical implementation of this scientific
innovation, it has become possible to develop forecast indicators for the value of
vegetable oil products in the republic until 2030.

Approval of the research results. The main idea and results of the dissertation
research were presented and discussed at 3 international and 2 national scientific and
practical conferences.

Publication of research results. A total of 13 scientific works on the subject
of the dissertation, including 8 scientific articles in republican scientific journals
recommended by the Supreme Attestation Commission of the Republic of
Uzbekistan, including 2 scientific articles in foreign journals, 6 in a journal related
to the field and have been published.

Structure and scope of the dissertation. The dissertation consists of an
introduction, three chapters, a conclusion, a list of used literature and appendices.
The volume of the dissertation consists of 124 pages.
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