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I. Fanning mazmuni

Fanni o‘qitishdan maqgsad — talabalar ingliz tili bo‘yicha mavjud
bilimlarini menejment va biznes boshgaruvi sohasi bilan uzviy bog‘lab
kengaytirish hamda rivojlantirishdan iborat. Dastur talabalarga sohaga oid
terminologiya va kommunikativ birliklarni chuqur o‘zlashtirish, ularni turli
kasbiy vaziyatlarda to‘g‘ri qo‘llash, shuningdek, yozma va og‘zaki nutqda
mulogot madaniyatini shakllantirish imkonini beradi. Har bir modul
zamonaviy interfaol usullar asosida tashkil etilib, unda o‘qish, tinglab
tushunish, gapirish va yozish ko‘nikmalari sohaga oid amaliy matnlar,
suhbatlar, muhokamalar, hujjatlar va loyihalar orgali rivojlantiriladi. Ushbu
jarayon natijasida talabalar ingliz tilida menejment va biznes boshgaruvi
bo‘yicha kasbiy muloqot olib borish, amaliy topshiriglarni bajarish hamda
xalgaro ta’lim va professional muhitda samarali faoliyat yuritishga tayyor
bo‘ladilar.

Fanning vazifasi - talabalarning ingliz tili bo‘yicha asosiy til
ko‘nikmalarini (tinglab tushunish, gapirish, o‘qish, yozish) hamda grammatik
bilim, leksika va talaffuz malakalarini puxta o‘zlashtirish asosida ularning
kasbiy kompetensiyalarini rivojlantirishdir. Jarayon davomida ishga oid
mulogot, biznes madaniyati va etikasi, menejment sohasida boshgaruv kabi
yo‘nalishlar qamrab olinadi, culture project shaklidagi mustaqil ishlar orqali
sohaga oid bilimlar chuqurlashtiriladi. Fan talabalarga menejment va biznes
boshgaruvi mavzularida ingliz tilida erkin mulogot qgilishni, ilmiy va kasbiy
adabiyotlar bilan ishlashni hamda sohaga oid terminlarni to‘g‘ri qo‘llashni
o‘rgatadi.




I1. Asosiy nazariy qism(ma’ruza mashg‘ulotlari)
Ma’ruza mashg ‘ulotlari o ‘quv rejada ko ‘zda tutilmagan

I11. Amaliy mashg‘ulotlar bo‘yicha ko‘rsatma va tavsiyalar
Amaliy mashg ‘ulotlar uchun quydagi mavzular tavsiya etiladi:
1-SEMESTR
1-mavzu. Unit 1: First impressions
What presentation is?
Working with words: Talking about first impressions
Business communication: Arranging a meeting
Practically speaking: Exchanging contact details
Language at work: Present simple and continuous
Talking point: The life overlap
Research project: Conduct a comparative study of first impressions in
different business cultures (e.g., USA, Japan, Uzbekistan). Write a research
paper (5-7 pages) analyzing similarities and differences in greetings, small
talk, and meeting etiquette.

2-mavzu. Unit 2: Motivation

Presentation

Working with words: Motivation at work

Business communication: Encouraging conversation

Practically speaking: Ending and leaving a conversation

Language at work: Question forms

Talking point: Ten magically motivating words

Research project: Investigate major theories of motivation (Maslow,
Herzberg, McClelland) and analyze their application in modern management.
Provide real business examples where these theories succeeded or failed.

3-mavzu. Unit 3: On schedule

Presentation

Working with words: Managing projects

Business communication: Running an update meeting

Practically speaking: Questioning a decision

Language at work: Present perfect and past simple

Talking point: Five most common problems on projects

Analytical project: Select one large international project (e.g., construction of
the Burj Khalifa, launch of SpaceX, or FIFA World Cup preparation). Analyze
its scheduling strategy, delays, and management solutions. Write a critical
report with recommendations.

4-mavzu. Unit 4: New ideas




Presentation

Working with words: Ideas and innovations

Business communication: Presenting a product or service

Practically speaking: Referring to evidence

Language at work: Present, past and future ability

Talking point: “Yes, but...” or “Yes, and...”

Research project: Study the innovation strategies of three multinational
companies (e.g., Apple, Tesla, Samsung). Compare how they foster creativity
and bring ideas to market. Propose a framework of “best practices” for
innovation management.

5-mavzu. Unit 5: Ethical business

Presentation

Working with words: Ethical business

Business communication: Planning arrangements

Practically speaking: Responding to invitations

Language at work: Talking about the future

Talking point: A set of personal standards

Case analysis: Choose a real ethical dilemma in business (e.g., child labor,
environmental pollution, corruption). Prepare a case study report including
problem description, stakeholders, ethical frameworks, and proposed solutions.

6-mavzu. Unit 6: Making decisions

Presentation

Working with words: Personality and decision-making

Business communication: Decision-making

Practically speaking: Talking about social plans

Language at work: Countability / Expressions of quantity

Talking point: The decision gap

Research project: Review decision-making models (rational model, bounded
rationality, intuitive model). Apply these models to one real management
decision taken by a famous company (e.g., Kodak’s decline, Netflix’s digital
transition). Analyze outcomes.

7-mavzu. Unit 7: Outsourcing

Presentation

Working with words: Outsourcing

Business communication: Presenting factual information

Practically speaking: Asking questions after a presentation

Language at work: The passive

Talking point: Outsourcing to robots

Analytical project: Investigate the impact of outsourcing on one specific
industry (IT, manufacturing, healthcare). Collect data on advantages,
disadvantages, cost efficiency, and social consequences. Present findings in a
structured research paper.




8-mavzu. Unit 8: Employees

Presentation

Working with words: Employers and employees

Business communication: Negotiating with colleagues
Practically speaking: Making quick requests

Language at work: If clauses

Talking point: Flow

Survey project: Design and conduct a small-scale survey (real or
hypothetical) on employee satisfaction and workplace conditions. Analyze
results, compare them with international HR research, and propose
recommendations for management.

9-mavzu. Unit 9: New business

Presentation

Working with words: Starting up a new business

Business communication: Maintaining contacts

Practically speaking: Avoiding saying ‘no’

Language at work: Present perfect simple and continuous

Talking point: The long tail

Business research project: Study three successful start-ups in different
countries. Analyze factors that contributed to their success (funding,
leadership, innovation, market demand). Develop a comparative table and a
written report.

10-mavzu. Unit 10: Communications

Presentation

Working with words: Communications technology

Business communication: Dealing with information on the phone

Practically speaking: Resolving problems on the phone

Language at work: Phrasal verbs on word order

Talking point: The telephone card game

Research project: Investigate the role of modern communication technologies
(Zoom, Slack, Al tools) in global business. Provide an academic-style report
discussing benefits, risks, and future trends.

11-mavzu Unit 11: Change

Presentation

Working with words: Talking about change

Business communication: Presenting future plans

Practically speaking: Giving both sides of the argument

Language at work: Future tenses and probability

Talking point: Fun theory

Case study: Select a company that underwent a major organizational change
(e.g., Microsoft under Satya Nadella, Nokia, IBM). Analyze change
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management strategies, employee resistance, and outcomes using Lewin’s or
Kotter’s model.

12-mavzu. Unit 12: Data

Presentation

Working with words: Dealing in data

Business communication: Discussing data

Practically speaking: Describing trends

Language at work: Reporting

Talking point: Statisticalisation

Analytical project: Collect real business data (annual reports, market surveys,
or public statistics). Analyze trends (e.g., e-commerce growth, sustainability
investments) using graphs and descriptive statistics. Write an analytical report.

13-mavzu Unit 13: Culture

Presentation

Working with words: Cultural differences

Business communication: Narrating past events

Practically speaking: Talking about news

Language at work: Narrative tenses

Talking point: The power of storytelling

Comparative research: Choose two multinational corporations (e.g.,
McDonald’s and Starbucks) and analyze how they adapt their corporate culture
and marketing to different countries. Focus on Hofstede’s cultural dimensions.

14-mavzu. Unit 14: Performance

Presentation

Working with words: Staff appraisals

Business communication: Evaluating performance

Practically speaking: Raising difficult issues

Language at work: Third and mixed conditionals / Perfect modals
Talking point: Competition in the workplace

Evaluation project: Study performance appraisal systems in three global
companies (Google, Toyota, Deloitte). Compare approaches, strengths, and
weaknesses. Write a research-based recommendation paper for improving
performance evaluation.

15-mavzu. Unit 15: Career breaks

Presentation

Working with words: Taking a career break

Business communication: Putting forward a case

Practically speaking: Taking forward a case

Language at work: ‘To’ and ‘-ing’ form / Infinitive?

Talking point: Goodbye and see you next year

Research project: Investigate the concept of “career breaks” and “sabbaticals”
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in modern organizations. Compare how different countries and companies
implement these policies. Discuss advantages, challenges, and their impact on
employee productivity.

2-SEMESTR
16-mavzu. Leadership styles
Presentation

Project: Compare autocratic, democratic, and laissez-faire leadership styles.
Analyze which style works best in start-ups vs. large corporations.

17-mavzu. Conflict management

Presentation

Project: Study a real workplace conflict (Airbus vs. Boeing, Uber strikes, etc.)
and propose conflict resolution strategies based on theory.

18-mavzu. Strategic planning

Presentation

Project: Prepare a short strategic plan for a small business entering a new
market (define mission, goals, SWOT).

19-mavzu. Risk management

Presentation

Project: Identify three major risks in an industry of your choice (e.g., banking,
aviation, IT). Propose a mitigation plan.

20-mavzu. Human resource management

Presentation

Project: Analyze recruitment methods (traditional vs. Al-based). Which
approach is more effective for young professionals?

21-mavzu. Teamwork and collaboration

Presentation

Project: Research famous successful teams (e.g., NASA Apollo, Pixar creative
team) and explain factors of effective teamwork.

22-mavzu. Innovation management

Presentation

Project: Select one innovative company (Tesla, Dyson, Apple) and briefly
analyze how it manages innovation pipelines.

23-mavzu. Decision-making

Presentation

Project: Compare intuitive vs. data-driven decision-making. Which one is
more effective in fast-changing industries?
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24-mavzu. Globalization and management

Presentation

Project: Investigate how globalization changes management practices
(outsourcing, cross-cultural leadership). Provide 3 examples.

25-mavzu. Corporate governance

Presentation

Project: Study the concept of corporate governance and analyze one corporate
scandal (e.g., Enron, Wirecard).

26-mavzu. Time management

Presentation

Project: Research time management techniques (Eisenhower Matrix,
Pomodoro, SMART goals) and recommend the best one for managers.

27-mavzu. Change management

Presentation

Project: Analyze a small-scale organizational change (remote work transition,
new technology adoption) and evaluate results.

28-mavzu. Business ethics

Presentation

Project: Debate case: “Should companies prioritize profit or sustainability?”
Prepare short arguments for both sides.

29-mavzu. Customer relationship management

Presentation

Project: Study CRM systems (Salesforce, HubSpot). How do they transform
customer experience and retention?

30-mavzu. Future of management

Presentation

Project: Research Al and automation in management. Predict how the
manager’s role will change in the next 20 years.

IV. Mustagqil ta’lim va mustaqil ishlar

Mustaqil ta’lim uchun tavsiya etiladigan mavzular (1-semestr):

1. Conduct a SWOT and PESTLE analysis for a global company and
predict its strategic challenges in the next 5 years.

2. Prepare a business model canvas for an innovative startup (e.g., in
health tech, green energy, or digital education).




3. Analyze the leadership style of an inspirational entrepreneur (e.g.,
Elon Musk, Indra Nooyi, or Jack Ma) and discuss its influence on innovation.

4. Design an agile organizational structure for a startup that is rapidly
scaling internationally.

5. Evaluate the sustainability and CSR practices of a multinational
company and suggest improvements.

6. Write a reflection paper on how cross-cultural communication and
emotional intelligence shape successful management in international teams.

7. Prepare a personal productivity and time management toolkit for
managers using modern apps and digital platforms.

8. Compare transformational, transactional, and servant leadership, and
explain which is most effective in the digital economy.

9. Investigate a real-world business crisis or failure (e.g., Nokia,
Theranos, or WeWork) and identify key management mistakes.

10. Develop a remote team motivation plan, focusing on hybrid or virtual
work environments.

11. Hlustrate the decision-making process using a case study of a recent
global business challenge (e.g., COVID-19 supply chain disruption).

12. Conduct a market entry analysis for an international company
planning to enter the Uzbek market.

13. Write a report on how artificial intelligence and digital
transformation are reshaping traditional management.

14. Create a 360-degree performance appraisal system and explain its
advantages over traditional evaluation methods.

15. Compare functional, matrix, and flat organizational structures, and
propose which is best for startups vs. established corporations.

2-semestr

16. Evaluate the importance of ethical decision-making in management
using real-life examples such as Volkswagen emissions scandal or Johnson &
Johnson Tylenol case.

17. Develop a training and onboarding program for new employees in a
multinational customer service department.

18. Research and present a report on the benefits and challenges of
hybrid/remote working for managers in global companies.

19. Prepare a budget and financial forecast for a startup project (e.g., a
mobile app or eco-friendly product).

20. Analyze the role of innovation in companies like Google, Tesla, or
Netflix for maintaining long-term competitive advantage.

21. Write a case study analysis on how Starbucks, Toyota, or Airbnb
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managed a major crisis and what lessons can be learned.

22. Discuss the role of intercultural communication in effective
international team management.

23. Compare autocratic and democratic leadership by analyzing
historical leaders (e.g., Steve Jobs vs. Satya Nadella).

24. Research the concept of corporate culture and analyze how it
influences employee behavior in Zappos, Amazon, or Toyota.

25. Propose a conflict resolution strategy for a workplace scenario
involving cross-cultural misunderstanding.

26. Prepare a strategic plan for entering a new international market
(e.g., launching an Uzbek healthcare startup in Europe).

27. Explain the importance of supply chain management with examples
of best practices from Apple, Walmart, or Zara.

28. Analyze how diversity and inclusion programs impact organizational
performance in leading companies like Microsoft or Google.

29. Design a customer feedback and satisfaction system for a retail
chain or e-commerce platform.

30. Evaluate how management theories evolved from classical
approaches (Taylorism, Fayol) to modern concepts (Agile, Lean, Design
Thinking).

Amaliy mashg‘ulotlarni tashkil etish — barcha darslar multimedia
vositalari bilan jihozlangan auditoriyalarda, har bir akademik guruh bilan bitta
o‘qituvchi tomonidan olib boriladi. Hozirgi texnologiyalar asri ushbu modulni
o‘qitish jarayonida zamonaviy interfaol usullarni, pedagogik yondashuvlarni
hamda axborot-kommunikatsiya texnologiyalarini keng qo‘llash imkonini
beradi. Amaliy mashg‘ulotlarda “aqliy hujum”, “klaster”, “blits-so‘rov”,
“group work”, “insert”’, “Venn diagramma”, “mind-mapping”, “fishbone”,
“prezentatsiya” kabi yuzdan ortiq interfaol metodlardan mavzuga mos tanlab
foydalanish, talabalarda kasbiy ingliz tili ko‘nikmalarini shakllantirish va
modul oldiga qo‘yilgan maqgsadlarga erishish uchun mustahkam zamin

yaratadi.

V. Ta’lim natijalari/ kasbiy kompetensiyalar
Talaba bilishi kerak:
* chet tilida akademik yozuv asoslari va lug‘at bilan ishlash ko‘nikmalarini;
» biznes va boshgaruvga oid asosiy terminologiya hamda xalgaro
atamalarni;
» menejment sohasida qo‘llaniladigan kasbiy leksika va terminologiyani.
Talaba ega bo‘lishi kerak (ko‘nikma):
* boshgaruv va biznesga oid manbalarni yozuvda qo‘llash;
* chet tilidagi mutaxassislik matnlarini tahlil gilish va ularning mazmunini
tushunish;
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* boshgaruv mavzularida bahs va suhbatlar uyushtirish, munozaralarda faol
gatnashish;
* biznesga oid xalgaro so‘zlarning ma’nosini bilish va ulardan foydalanish.

Tinglab tushunish jarayonida:

a) kasbga yo‘naltirilgan autentik materiallarni bir marta eshitib asosiy
mazmunini tushunish va zarur axborotni ajratib olish;

b) kundalik vogealar, yangilik va reportajlarni tushunish;

c) filmlar va biznes suhbatlaridagi asosiy mazmunni anglash.

Nutq jarayonida:

a) kursda o‘rganilgan menejment va biznes terminlarini to‘g‘ri talaffuz qilish;
b) tinglagan va o‘qigan matn mazmunini qisqacha so‘zlab berish;

v) matn asosiy g‘oyalarini leksik va sintaktik qurilmalarga tayanib ifodalash;

g) suhbatni boshlash va tugatish, taklif va maslahat berish, savollarga javob
bera olish;

d) “Menejer va boshqaruvchi” mavzusida etik tamoyillarga asoslangan
dialogni olib borish;

e) kasbiy muloqot, konferensiya, uchrashuv va munozaralarda gatnashish
uchun nutq faoliyatini rivojlantirish.

O¢qish jarayonida:

a) mutaxassislikka oid matnlarda uchraydigan atamalarni izohlab o‘qish;

b) matn mazmunini chet tilida yoki ona tilida gayta hikoya gilish, paragraflarga
sarlavha qo‘yish;

v) matnga oid savollar tuzish va kalit so‘zlarni ajratib olish.

Yozuv jarayonida:

a) gisga matnlar va yozma topshiriglarni mustaqil bajarish;

b) gisqa matnlarni ingliz tiliga tarjima qilish;

v) berilgan mavzuda esse va rezyume yozish, sohaga oid adabiyotlar asosida
project tayyorlash.

Talabalarda rivojlanadigan kasbiy kompetensiyalar:

1. Leksik kompetensiya:

* kasbiy leksika va atamalarni tushunish hamda nutqda qo ‘llash;

* keng qo ‘llaniladigan qisqartmalarni to ‘g ‘ri ochib bera olish;

* 50 z yasalishi jarayonlarini (qo ‘shma so ‘zlar, affiksatsiya) hamda o zlashma
(baynalminal) so ‘zlarni qo ‘llash,
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* antonim, sinonim va boshqa umumleksik munosabatlarni amalda qo ‘llay
olish.

2. Grammatik kompetensiya:

* berilgan grammatik materialni kundalik, kasbiy va sohaga oid kontekstlarda
to‘g‘ri ishlata olish;

» menejment sohasiga oid diskurs modellarni grammatik, leksik va mazmuniy
jihatdan tahlil gila olish.

3. Kommunikativ va kasbiy kompetensiya:

a) Tinglab tushunish:

* ilmiy va ommabop nutqni tushunish;

* tinglangan matndan asosiy axborotni ajratib olish;

» OAVdagi dolzarb axborotlar mazmuni va magsadini idrok etish;

* nutgning to‘g‘riligi, mantiqiy izchilligi, aniqligi va ta’sirchanligini anglash;

* barqaror atamalar va kasbiy so‘zlarning ma’no xususiyatlarini farqlash;

* ilmiy-tibbiy manbalardagi o‘rtacha murakkablikdagi matnlarni tinglab
tushunish.

b) Gapirish (Speaking):

* tibbiy va boshqaruv mavzularidagi nutqni ravon, mazmunli va ta’sirchan
tarzda ifoda eta olish;

* leksik, grammatik va stilistik me’yorlarga amal qilish;

* nutqda mantiqiy urg‘uni to‘g‘ri qo‘yish;

* kasbiy suhbat, munozara va bahslarni samarali olib borish.

¢) O‘qish (Reading):

* turli janrdagi matnlarni ifodali va ta’sirchan o‘qty olish;

» matnlardagi uslubiy vositalarning ahamiyatini aniqlash va tahlil qilish;

* menejment bo‘yicha matnlarni tushunish va asosiy g‘oyalarni ajratib
ko‘rsatish.

d) Yozish (Writing):

* biznes va boshgaruvga oid hujjatlar hamda hisobotlarni tuza olish;

* imlo va uslubiy qoidalarga amal qilish;

» ixtisoslikka oid matn yaratish va til birliklaridan o‘rinli foydalanish;
* rasmiy va shaxsiy xatlarni to‘g‘ri farqlay olish;

* 400 gapdan iborat ijodiy matn (bayon, insho, esse) yozish.
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VII. Fanni/Modulni o‘qitishda qo‘llaniladigan ta’lim texnologiyalari

va metodlari

Interfaol o‘yinlar;

Seminar (mantiqiy fikrlash, tezkor savol-javoblar);

Guruhlarda ishlash;

Taqdimotlarni Kiritish;

Individual loyihalar;

Jamoa bo‘lib ishlash va himoya qilish uchun loyihalar;

Keys texnologiya, muammoga asoslangan ta’lim (PBL, CBL, POL)

VII1. Kreditlarni olish uchun talablar:
Fanga oid nazariy va uslubiy tushunchalarni to‘la o‘zlashtrish, tahlil

natijalarini to‘g‘ri aks ettira olish, o‘rganilayotgan jarayonlar haqida mustaqil
mushohada yuritish va nazorat uchun berilgan vazifa va topshiriglarni bajarish,
nazorat turlari bo‘yicha yozma, og‘zaki, test topshiriglarini muvaffaqiyatli
topshirish.

IX. Asosiy va qo‘shimcha o‘quv adabiyotlar, hamda axborot

manbalari ro‘yxati

9.1. Asosiy adabiyotlar ro‘yxati:

1. Duckworth, M., Hughes, J., & Turner, R. (2012). Business Result:
Upper-intermediate Student’s Book (2nd ed.). Oxford: Oxford University
Press.

9.2. Qo‘shimcha adabiyotlar ro‘yxati:

1. E.B. Kpsuios, E.C. Ilpuctpom, H.®. [lleBnioBa, O.H. Pazymosa, T.H.
Cyronsiko, H.B. Bamunckas, M.B. Bacunbesa, 1.A. TTonosa-English for
business managers. BSU 2010

2. Arab6eksa Urops [Terposuu -English for managers. Moscow. 2018
9.3. Internet saytlari:

1. https://learnenglish.britishcouncil.org/business-english

2. https://www.businessenglishpod.com/

3. https://www.coursera.org/learn/management-leadership-english
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Ne Theme Hours Date Signature
1-mavzu. Unit 1: First impressions
What presentation is?
Working with words: Talking about first
impressions
Business communication: Arranging a meeting
Practically speaking: Exchanging contact
details
Language at work: Present simple and

1 | continuous 6
Talking point: The life overlap
Research project: Conduct a comparative study
of first impressions in different business cultures
(e.g., USA, Japan, Uzbekistan). Write a research
paper (5-7 pages) analyzing similarities and
differences in greetings, small talk, and meeting
etiquette.
2-mavzu. Unit 2: Motivation
Presentation
Working with words: Motivation at work
Business communication: Encouraging
conversation
Practically speaking: Ending and leaving a
conversation

2 | Language at work: Question forms 6
Talking point: Ten magically motivating words
Research project: Investigate major theories of
motivation (Maslow, Herzberg, McClelland) and
analyze their application in modern management.
Provide real business examples where these
theories succeeded or failed.
3-mavzu. Unit 3: On schedule
Presentation
Working with words: Managing projects

3 | Business communication: Running an update 6

meeting
Practically speaking: Questioning a decision
Language at work: Present perfect and past

3




simple

Talking point: Five most common problems on
projects

Analytical project: Select one large international
project (e.g., construction of the Burj Khalifa,
launch of SpaceX, or FIFA World Cup
preparation). Analyze its scheduling strategy,
delays, and management solutions. Write a
critical report with recommendations.

4-mavzu. Unit 4: New ideas

Presentation

Working with words: Ideas and innovations
Business communication: Presenting a product
or service

Practically speaking: Referring to evidence
Language at work: Present, past and future
ability

Talking point: “Yes, but...” or “Yes, and...”
Research project: Study the innovation
strategies of three multinational companies (e.qg.,
Apple, Tesla, Samsung). Compare how they
foster creativity and bring ideas to market.
Propose a framework of “best practices” for
innovation management.

5-mavzu. Unit 5: Ethical business
Presentation

Working with words: Ethical business
Business communication: Planning
arrangements

Practically speaking: Responding to invitations
Language at work: Talking about the future
Talking point: A set of personal standards

Case analysis: Choose a real ethical dilemma in
business (e.g., child labor, environmental
pollution, corruption). Prepare a case study report
including problem description, stakeholders,
ethical frameworks, and proposed solutions.

6-mavzu. Unit 6: Making decisions
Presentation
Working with words: Personality and decision-

4




making

Business communication: Decision-making
Practically speaking: Talking about social plans
Language at work: Countability / Expressions
of quantity

Talking point: The decision gap

Research project: Review decision-making
models (rational model, bounded rationality,
intuitive model). Apply these models to one real
management decision taken by a famous
company (e.g., Kodak’s decline, Netflix’s digital
transition). Analyze outcomes.

7-mavzu. Unit 7: Outsourcing

Presentation

Working with words: Outsourcing

Business communication: Presenting factual
information

Practically speaking: Asking questions after a
presentation

Language at work: The passive

Talking point: Outsourcing to robots
Analytical project: Investigate the impact of
outsourcing on one specific industry (IT,
manufacturing, healthcare). Collect data on
advantages, disadvantages, cost efficiency, and
social consequences. Present findings in a
structured research paper.

8-mavzu. Unit 8: Employees

Presentation

Working with words: Employers and employees
Business communication: Negotiating with
colleagues

Practically speaking: Making quick requests
Language at work: If clauses

Talking point: Flow

Survey project: Design and conduct a small-
scale survey (real or hypothetical) on employee
satisfaction and workplace conditions. Analyze
results, compare them with international HR
research, and propose recommendations for
management.




9-mavzu. Unit 9: New business

Presentation

Working with words: Starting up a new
business

Business communication: Maintaining contacts
Practically speaking: Avoiding saying ‘no’
Language at work: Present perfect simple and
continuous

Talking point: The long tail

Business research project: Study three
successful start-ups in different countries.
Analyze factors that contributed to their success
(funding, leadership, innovation, market
demand). Develop a comparative table and a
written report.

10

10-mavzu. Unit 10: Communications
Presentation

Working with words: Communications
technology

Business communication: Dealing with
information on the phone

Practically speaking: Resolving problems on the
phone

Language at work: Phrasal verbs on word order
Talking point: The telephone card game
Research project: Investigate the role of modern
communication technologies (Zoom, Slack, Al
tools) in global business. Provide an academic-
style report discussing benefits, risks, and future
trends.

11

11-mavzu Unit 11: Change

Presentation

Working with words: Talking about change
Business communication: Presenting future
plans

Practically speaking: Giving both sides of the
argument

Language at work: Future tenses and
probability

Talking point: Fun theory




Case study: Select a company that underwent a
major organizational change (e.g., Microsoft
under Satya Nadella, Nokia, IBM). Analyze
change management strategies, employee
resistance, and outcomes using Lewin’s or
Kotter’s model.

12

12-mavzu. Unit 12: Data

Presentation

Working with words: Dealing in data
Business communication: Discussing data
Practically speaking: Describing trends
Language at work: Reporting

Talking point: Statisticalisation

Analytical project: Collect real business data
(annual reports, market surveys, or public
statistics). Analyze trends (e.g., e-commerce
growth, sustainability investments) using graphs
and descriptive statistics. Write an analytical
report.

13

13-mavzu Unit 13: Culture

Presentation

Working with words: Cultural differences
Business communication: Narrating past events
Practically speaking: Talking about news
Language at work: Narrative tenses

Talking point: The power of storytelling
Comparative research: Choose two
multinational corporations (e.g., McDonald’s and
Starbucks) and analyze how they adapt their
corporate culture and marketing to different
countries. Focus on Hofstede’s cultural
dimensions.

14

14-mavzu. Unit 14: Performance
Presentation

Working with words: Staff appraisals
Business communication: Evaluating
performance

Practically speaking: Raising difficult issues
Language at work: Third and mixed
conditionals / Perfect modals




Talking point: Competition in the workplace
Evaluation project: Study performance
appraisal systems in three global companies
(Google, Toyota, Deloitte). Compare approaches,
strengths, and weaknesses. Write a research-
based recommendation paper for improving
performance evaluation.

15-mavzu. Unit 15: Career breaks
Presentation

Working with words: Taking a career break
Business communication: Putting forward a
case

Practically speaking: Taking forward a case
Language at work: ‘To’ and ‘-ing’ form /
Infinitive?

Talking point: Goodbye and see you next year
Research project: Investigate the concept of
“career breaks” and ““sabbaticals” in modern
organizations. Compare how different countries
and companies implement these policies. Discuss
advantages, challenges, and their impact on
employee productivity.

15
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Lesson 1.

1-mavzu. Unit 1: First impressions

What presentation is?

Working with words: Talking about first impressions
Business communication: Arranging a meeting
Practically speaking: Exchanging contact details
Language at work: Present simple and continuous
Talking point: The life overlap

prof. R.M. Abdullayeva




Research project: Conduct a comparative study of first impressions in different business
cultures (e.g., USA, Japan, Uzbekistan). Write a research paper (5-7 pages) analyzing
similarities and differences in greetings, small talk, and meeting etiquette.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural
awareness and practical application.

Pedagogic tasks The results of study actions

e Expand and consolidate thematic ¢ Students confidently use new terminology in
vocabulary. speech and writing.

e Develop practical communication skills | e Students can role-play or simulate real business
in business contexts. communication.

e Strengthen grammar competence in o Students apply grammar structures accurately.
applied situations. e Students demonstrate cultural awareness in

e Encourage critical thinking and cross- professional interaction.

cultural comparison. e Students complete a research-based project with
e Foster independent research skills analysis and conclusions.

through project work.

Methods of studying ¢ Interactive discussion and brainstorming

e Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

e Research project and report writing




The forms of organization of ¢ Individual work
study action e Pair work

e Group work

[ ]

Collaborative project work

Study material Textbook/teaching manual

Handouts, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources

Students’ notebooks and project outputs

Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations

Ways of marking

Unit 1 | First impressions

4 Complete qoestiams 1-8 with the correct verts from the fist Check yoar
answess by finding the words in bold in the article.
LT T T

1 What kind of impression would your company Ele bo mits
website?
2 What sort of reputation do yoo i your company 4
3 How docs your commpany tho right ke of image ough its
<0 advertising?
o | .. - -~ 4 How important i it o vour own ookine profile?
[ 'rs lm press‘ons 5 When you meet someone for S first time: fxce-to-fce, how do you
) an epinion cf them?
6 How do you think you acroms b people yos meed foe the first time?
7 I vour Ene of woek, how importand is i foe you o adeose
: ; . " relatiomship with customers or cliente?
Startmg point Workmg with words Talking about first impressions 8 [.\\ynue\: aninstar, dislike 1o someoee when you meet them for
the first time? What are the ressons?

o 1 When you wan to know mare about other companies or about coieagues and
clients before you meet them, where do you normally start looking?

2 Read this dext aboest i inpressives. Which paragraph (1-3) s aboet )
3 Fow companies noed fo make sure their website mamains a visifor's

5 Work with a partner. Choase five of the questions in & to 2sk and answer,

6 » 1.1 Listen % Zhifs i a website designer tn Hong Koy talking about
adapting websites o local needs, Answer guestions 1-2

mherest T Inwhat way ts website localization like other forms of advertisng?
b Bow peoplle et thekr fiest impression of you er your business by poing 2 What differences between Westim and Asian websites does Zhifuy mention?
online first
¢ o ol nokingfo waek e o chck el igitl Niskry bfone 7 Matach 0f it actpcionsom scgacgt L am et whia
applingfeajcd similar meaning from 1-12
opensie indictin  augent  nstvotly | S compller
fictimal  madesd  osimtatiws skl awy o
VIRTUAL IMPRESSIONS e B
2 unsaccesshul 8 compbcated __
3 showy § smple
1 Thesa days ereating & good impressdun s sare an fust shaking bands and 4 positive 10 effective
mwmnﬂwxm ww;w Thats 5 couly 11 over<oafident
You ever at 2 rowwing with & prospecive cliost or "
potamiial omplove, vou can guarmaiee that they v siready waarched your name, b 1ol
chrcked to see i your cumspany s 3 goed mopatafiin via onfine review s and 8 Wock with a partser.

even snarched your persatial anfiae hisiory.

2 To manage vour atine profie, start with your cumpant's melrdle, Accoeding to
nesearchers o the Missoerf University of Sciener ead Tecknabogy, it takes under
thren seconrds for an stiline visiser 1o start (o form 41 egislon of yoor brand from
Qe wedsie, The rissearchens als tracked ey sumements sod disoonerd that
Visitiers teod fo gain helr first impressions frars (e boge, pholographs, menss.
and, In particataz, the epprrtulty (o make contact via sockl medla. in ider
‘wonis, projecting the right Kied of enlise mag fs st jast adout looking good.
but compaairs should alse make sire thelr castemers can inkrract w2 them aed
otart buikding 2 relationship.

3 ladhiduals sech s Irvelsacers and jobsaebirs 2850 neved to thisk carefully
alvt i seeiad modia image Sefore puiag phals 33 commenty cnfte. \
rocen survey of 450 ermphoyors showed thaat sore than 4% had tsken & dislikn
1 3 poleatial eemployee 28 seon s they'd chocked the peesen's Facnbook page
Qe typicad pearson for refection was finding out that the Infsematisn oo the CV
didn't muich the spplicant’s anline profie. It's 3 good Mua foe sy who bs self-
wasphosed or boking for a fub o think wbout bew (hey coene scrves W peoghe sad
0 tnake sure thelr ol peollle prusstes o positive and ikl leapse.

3 Lnderfing the answers to questions 1-3 in the text,
T What ane the different wirys we can find out more abiest compassies/ peopke?
1 Which parts of a website ase especially imporsant o focws on?

1 Which of the sdjectives in 7 are positive and which ane negative? Explaan your
dholas.

2 Using as many of the adjactives as possible, discuss wiat makes an effective
website in your culture

3 What aspects of a website woukd give a negative fisst impression?

2 For more exercises, g bo Practice file 1 on page 106

9 Wock with a partser. Look at these things which can create a good ot bad first

impression of a company.

* uniem * doss code

* office / business premises * wehsite

* tephone answeriegt system * advertisements in the media
* mception an o bchunes / prined maseraks
* meating / confesce rooms . price

o uality of product / service * speaking customet’s language
* wam grevting * mputation

1 Which four an the most fmportant and why?

2 Choose heo of the dactors that creale a goed impeession of vour company
Explain how:

3 Chusose two of the factors that are bess suctessid ot creting & good ipresskon
of your company. How could they be npeuved?
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1 What percentage of your time is spent in meetings? What kinch of mectings
o you attend? How do narmally asrange them (g, by emad of by phoae)!

2 Read this casall from hae Foemanek, owner of a transbation agency (n Prage.
1 How A b find out sboot Sean McFee!
2 Why is be contacsng him?
3 What does be ask Sean o do?

Te: sean mclee@sidesign com
Froom: nanformansk@
Sllha: Desgrer bor new wibsils reeded

Dear Mr McFoe

My rama’s Ivan Formanek and | have my own transiabon agency «
Simply Speaking. | was giver your dedads by one of you former
celieagues, Ursuls Visdhova She recorumendsd yeu to me &8 we are
planing 10 renew cur website.

If you be interested in discuasng this further, could you sither cail us
of s&nd an il 11 180l and we wil amange o mesting with you!
Best regands

Wi Formanek

3 1.2 Sean sends an emai In repiy 8o Ivan am thea calls him. Listes to their
conversation and answer questions 1-3.
1 What is the purpow of $we call?
2 What is the ostcome?
5 Why s Shere a delay bedoor the: meeting can tike place!

4 » 1 Listen again and pul sentences a-{ in the cormect oeder (1-10)
# Yoo |, rowsember.
b I'm caling bt the casd [sent you ., L
¢ Thanks ke ssponding w0 quickly _
& Wecan moet when | petback.
¢ Let's say, provisonadly, Tuesday the 13 at eboven o chck.
1 Sow you i acouple of wovls,
1 | worndered # you'dd Bad time %0 book throwgh the portfolio 1 sent. __
© [ sagpest we ment to disoms Sings further
| When et you Bhe s mewt?
| Fase, whatever's best fot you.

Language at work | Present simple and continuous

1 Wurk with a partner. Read sentences 21 asd discuss why each sentence uses
ey e present simple 0r present conlimeous fense i bald
4 Ve callimg about the el §snt yout
5 Yeu, [ remember
© We're curnently wpdating ur corparaie (mage
W 1 gt Deetin cexe 4 monh.

o 10cndy bakes 30 minutem (o et 10 the saton

1 Ve leaving the day sfter W

& Thwre's o train tht Seaves at 100

B W cam et wham 1 get Back

I e covering for & collengue wha's o matemity bowve

2 Anewer the questions in the Lingswagr poind

LANGUAGE POINT

in

m 1

" s

1 amutew
2 soumiiing always or gerenanevaly e
DA Managhn / dwlhing / waction oathen than An action

1 v
A action i progress of e arment of speaking

T 8 cam et
W anarvangeret o i hrtuse
9 atemporary wtusten

3) For more itormaton, g9 10 Geammas referemce on page 107

3 You wamt

his
Sine, Wit questions woubd you ask?
who sty vk foe
Ducit s ifities 41 work

Bwir daily

P s Engliads saties are preng

et for the fiesk

e deparment o ana they wavk

@ vt peoioct they am involved in

e Fem nyndarty ey vewal Frigheh ot week
it their schudule be nest wavk

[~ n

I————— 5 b Listen 8o call Sean receives and asswer questions 1-3.

Key expressions. 1 Who'ls calling Sean and why?

2 Howe welll St &now how 10 fird Seply Speaking?
Intredacieg sell (emad) ¥
Mymanes .. nd | (vve / 3 What trarsport is be going o 11se 10 get 10 the metmg?
ol ST
(Ste) ecomerended poute 1 What phrase does Soa e to ., !
meas .. 4 enquire abeut trarepon
Mabng 2 olowap el b efir b0 the e of the tain
My Than . ¢ dicuss the possdilty of Catching fhe traln
ﬂ&:‘.lh-l 2 What phrase docs Catherine use to obfer help with .7

opring . 4 dowtioes
[wendennd f pou'd had b b
. ahw
:,-":h-"'m-‘ 3 Far mare amrcses. g to Practice file 3 an pagn 106
Responding to 3 tellow-up cal
Yo | reewmter. 7 Write a short introdctory email o your partner, following steps 1-3
Tranks for respondeng 1o 1 Introdoce younelf sed your cosnpany.
qely 2 Explain that your partner wars recoamendid 10 you
m—u-wﬁ 3 Sugget o metiog % discuss scene futire business.
Arnargng o meet 8 Work with a partaer. Exchange your emails fom 7 and take turns b make 3
| sugpest we cveet 10 ds0ss. follow-p call. Ressember tox
‘w:: e o botrdace yourself and explain why yom see caling
o .
aftinge o meet
:'_—uwu o discuss the trmvel artegemonts
lﬂ'*‘ ¥
o iEmat 1100, o "
Muemesstwatpy  Practically speaking | Exchanging contact details
Iiter Sodiny to confrm.
Son o (1 3 c3eple of weeka) 1 Areyou good at reme people’s names and contact detads? Do you
Discumsing travet ansy«hlkﬁmhkhﬁg;ﬂmﬂk«ﬂmﬂuﬁnmm
arnngsmests mpkm&.rﬂr:?w?l-uhﬁuhnmtmhnﬂnmwm
vty
n ”;nh-ln 2 % 14 Listen bo three comversations and answer guestians 12 for each one.
b.r 1 Honw does each speaker grvo their contact details?
11 best by tae o e 2 Why do they weartt 3o hewp I costact with eech other?
Lt 0w bvow whate jo 0 3 % 14 Listen again and match these pheases to each ol In 2
stayng and 1 wrad you 1 Lt o take your rame and b, Cal |
.u:m 2 Ihave an email address foe you bt Tt sure if @ cumment.
":“.““-.‘_ 3 1 send you her contact details by fest.
Wil | Fuave b & cofch Bhat & Can [ have Sazy's raamiber aned omiail addross?
ot 5 1t probubly casiest if 1 csmad you when | et back b the fice.
Lﬂ:—.'ﬂ;-u b Hene's my cant
Rind 1

ndlllﬂm"‘p 4 Match phrases 1-6 in 3 o categories a-<.

& asking fordetals

b pring details

€ proosing defals _

5 Stand g s walk argmed the chass talking o cach person. Ask each person
for thelr contact detalls. Ether give your details straightineay of premise to
five them

u3in/ | '8y (SL) A S - I @

The life overlap

Are you able 10 stop working when you leave your place of work or do
you aften contimue Sealing with wirk from how for se your ghane s

Viow eany do yuu think 1t i fo swparate your work and nos-work lise?

& ol ok

reconciled 10 the fact (hiat thatr work Jt also part of Owie persona! Be: they don’t change
helr charscter 4T work and in geoarsd they work 00 (hings Chat (Nterest thers and so ares'
frustrated by their sitsasion.

Tre et e
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Lesson 2.

2-mavzu. Unit 2: Motivation

Presentation

Working with words: Motivation at work

Business communication: Encouraging conversation

Practically speaking: Ending and leaving a conversation

Language at work: Question forms

Talking point: Ten magically motivating words

Research project: Investigate major theories of motivation (Maslow, Herzberg,
McClelland) and analyze their application in modern management. Provide real business
examples where these theories succeeded or failed.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural
awareness and practical application.

12



Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

o Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

¢ Interactive discussion and brainstorming

e Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

e Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

Individual work

Pair work

Group work

Collaborative project work

Study material

Textbook/teaching manual

Handoults, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources
e Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 3.

3-mavzu. Unit 3: On schedule

Presentation

Working with words: Managing projects

Business communication: Running an update meeting

Practically speaking: Questioning a decision

Language at work: Present perfect and past simple

Talking point: Five most common problems on projects

Analytical project: Select one large international project (e.g., construction of the Burj
Khalifa, launch of SpaceX, or FIFA World Cup preparation). Analyze its scheduling
strategy, delays, and management solutions. Write a critical report with
recommendations.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point/ group discussion
Research project / independent study task

Checking understanding and marking students’
answers

15



Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

o Students confidently use new terminology in
speech and writing.

o Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

¢ Interactive discussion and brainstorming

¢ Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

e Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

Individual work

Pair work

Group work

Collaborative project work

Study material

e Textbook/teaching manual

e Handouts, slides, charts, diagrams

¢ Audio/video business materials

o Case studies, articles, reports from open sources
e Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 4.

4-mavzu. Unit 4: New ideas

Presentation

Working with words: Ideas and innovations

Business communication: Presenting a product or service

Practically speaking: Referring to evidence

Language at work: Present, past and future ability

Talking point: “Yes, but...” or “Yes, and...”

Research project: Study the innovation strategies of three multinational companies (e.g.,
Apple, Tesla, Samsung). Compare how they foster creativity and bring ideas to market.
Propose a framework of “best practices” for innovation management.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students
answers

Explanation and assignment of homework

b
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The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

¢ Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

o Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

¢ Interactive discussion and brainstorming

¢ Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

Individual work

Pair work

Group work

Collaborative project work

Study material

Textbook/teaching manual

Handoults, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources
e Students’ notebooks and project outputs

Ways of marking

e Rating system (based on participation,
communication, accuracy, creativity, research
quality)

¢ Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 5.

5-mavzu. Unit 5: Ethical business

Presentation

Working with words: Ethical business

Business communication: Planning arrangements

Practically speaking: Responding to invitations

Language at work: Talking about the future

Talking point: A set of personal standards

Case analysis: Choose a real ethical dilemma in business (e.g., child labor,
environmental pollution, corruption). Prepare a case study report including problem
description, stakeholders, ethical frameworks, and proposed solutions.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

21



Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

o Students confidently use new terminology in
speech and writing.

o Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

¢ Interactive discussion and brainstorming

¢ Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

e Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

Individual work

Pair work

Group work

Collaborative project work

Study material

e Textbook/teaching manual

e Handouts, slides, charts, diagrams

¢ Audio/video business materials

o Case studies, articles, reports from open sources
e Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 6.

6-mavzu. Unit 6: Making decisions

Presentation

Working with words: Personality and decision-making

Business communication: Decision-making

Practically speaking: Talking about social plans

Language at work: Countability / Expressions of quantity

Talking point: The decision gap

Research project: Review decision-making models (rational model, bounded rationality,
intuitive model). Apply these models to one real management decision taken by a famous
company (e.g., Kodak’s decline, Netflix’s digital transition). Analyze outcomes.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

24



Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

¢ Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

e Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

¢ Individual work

e Pair work

e Group work

e Collaborative project work

Study material

e Textbook/teaching manual

e Handouts, slides, charts, diagrams

¢ Audio/video business materials

o Case studies, articles, reports from open sources
e Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

¢ Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 7.

7-mavzu. Unit 7: Outsourcing

Presentation

Working with words: Outsourcing

Business communication: Presenting factual information

Practically speaking: Asking questions after a presentation

Language at work: The passive

Talking point: Outsourcing to robots

Analytical project: Investigate the impact of outsourcing on one specific industry (IT,
manufacturing, healthcare). Collect data on advantages, disadvantages, cost efficiency,
and social consequences. Present findings in a structured research paper.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)

27



Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

¢ Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

o Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

¢ Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

¢ Individual work

e Pair work

e Group work

e Collaborative project work

Study material

Textbook/teaching manual

Handouts, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources
Students’ notebooks and project outputs

Ways of marking

Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 8.

8-mavzu. Unit 8: Employees

Presentation

Working with words: Employers and employees

Business communication: Negotiating with colleagues

Practically speaking: Making quick requests

Language at work: If clauses

Talking point: Flow

Survey project: Design and conduct a small-scale survey (real or hypothetical) on
employee satisfaction and workplace conditions. Analyze results, compare them with
international HR research, and propose recommendations for management.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work
Practical communication skills (role-plays,

30



simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students
answers

Explanation and assignment of homework

b

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

o Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

o Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

¢ Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

¢ Individual work

e Pair work

e Group work

e Collaborative project work

Study material

Textbook/teaching manual

Handouts, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources
Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 9.

9-mavzu. Unit 9: New business

Presentation

Working with words: Starting up a new business

Business communication: Maintaining contacts

Practically speaking: Avoiding saying ‘no’

Language at work: Present perfect simple and continuous

Talking point: The long tail

Business research project: Study three successful start-ups in different countries.
Analyze factors that contributed to their success (funding, leadership, innovation, market
demand). Develop a comparative table and a written report.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment
The structure of the lesson Presentation
Introducing the new theme
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Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

¢ Students confidently use new terminology in
speech and writing.

¢ Students can role-play or simulate real business
communication.

o Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

¢ Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

e Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

¢ Individual work

e Pair work

e Group work

e Collaborative project work

Study material

Textbook/teaching manual

Handouts, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources
e Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research

quality)
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e Ongoing formative assessment during class
o Final evaluation of research projects and
presentations
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Lesson 10.

10-mavzu. Unit 10: Communications

Presentation

Working with words: Communications technology

Business communication: Dealing with information on the phone

Practically speaking: Resolving problems on the phone

Language at work: Phrasal verbs on word order

Talking point: The telephone card game

Research project: Investigate the role of modern communication technologies (Zoom,
Slack, Al tools) in global business. Provide an academic-style report discussing benefits,
risks, and future trends.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON
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Studying hour — 6 hours
The structure of the lesson

Organizing moment

Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

e Foster independent research skills
through project work.

o Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

o Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

¢ Interactive discussion and brainstorming

e Vocabulary-building activities

¢ Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

e Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

Individual work

e Pair work

e Group work

o Collaborative project work

Study material

e Textbook/teaching manual

e Handouts, slides, charts, diagrams

¢ Audio/video business materials

o Case studies, articles, reports from open sources
e Students’ notebooks and project outputs
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e Rating system (based on participation,
Ways of marking communication, accuracy, creativity, research
quality)

¢ Ongoing formative assessment during class
¢ Final evaluation of research projects and

presentations
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Lesson 11.

11-mavzu Unit 11: Change

Presentation

Working with words: Talking about change

Business communication: Presenting future plans

Practically speaking: Giving both sides of the argument

Language at work: Future tenses and probability

Talking point: Fun theory

Case study: Select a company that underwent a major organizational change (e.g.,
Microsoft under Satya Nadella, Nokia, IBM). Analyze change management strategies,
employee resistance, and outcomes using Lewin’s or Kotter’s model.
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UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours
The structure of the lesson

Organizing moment

Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

e Foster independent research skills
through project work.

¢ Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

e Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

e Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

¢ Individual work

e Pair work

e Group work

e Collaborative project work

Study material

e Textbook/teaching manual
e Handouts, slides, charts, diagrams
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Audio/video business materials
Case studies, articles, reports from open sources
Students’ notebooks and project outputs

Rating system (based on participation,
Ways of marking communication, accuracy, creativity, research
quality)

¢ Ongoing formative assessment during class
¢ Final evaluation of research projects and

presentations
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Lesson 12.

12-mavzu. Unit 12: Data

Presentation

Working with words: Dealing in data

Business communication: Discussing data

Practically speaking: Describing trends

Language at work: Reporting

Talking point: Statisticalisation

Analytical project: Collect real business data (annual reports, market surveys, or public
statistics). Analyze trends (e.g., e-commerce growth, sustainability investments) using
graphs and descriptive statistics. Write an analytical report.
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UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours
The structure of the lesson

Organizing moment

Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

o Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

o Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

¢ Vocabulary-building activities

¢ Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

Research project and report writing

The forms of organization of
study action

Individual work

Pair work

Group work

Collaborative project work

Study material

Textbook/teaching manual
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Handouts, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources
Students’ notebooks and project outputs

Rating system (based on participation,
Ways of marking communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations

Lesson 2.

2-mavzu. Unit 2: Motivation

Presentation

Working with words: Motivation at work

Business communication: Encouraging conversation

Practically speaking: Ending and leaving a conversation

Language at work: Question forms

Talking point: Ten magically motivating words

Research project: Investigate major theories of motivation (Maslow, Herzberg,
McClelland) and analyze their application in modern management. Provide real business
examples where these theories succeeded or failed.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural
awareness and practical application.

Pedagogic tasks The results of study actions
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e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

e Foster independent research skills
through project work.

o Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

o Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

¢ Interactive discussion and brainstorming

e Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

e Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

Individual work

Pair work

Group work

Collaborative project work

Study material

Textbook/teaching manual

Handouts, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources
e Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 13.

13-mavzu Unit 13: Culture

Presentation

Working with words: Cultural differences

Business communication: Narrating past events

Practically speaking: Talking about news

Language at work: Narrative tenses

Talking point: The power of storytelling

Comparative research: Choose two multinational corporations (e.g., McDonald’s and
Starbucks) and analyze how they adapt their corporate culture and marketing to different
countries. Focus on Hofstede’s cultural dimensions.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task
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Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

¢ Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

e Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

¢ Individual work

e Pair work

e Group work

e Collaborative project work

Study material

e Textbook/teaching manual

e Handouts, slides, charts, diagrams

¢ Audio/video business materials

o Case studies, articles, reports from open sources
e Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

¢ Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 14.

14-mavzu. Unit 14: Performance

Presentation

Working with words: Staff appraisals

Business communication: Evaluating performance

Practically speaking: Raising difficult issues

Language at work: Third and mixed conditionals / Perfect modals

Talking point: Competition in the workplace

Evaluation project: Study performance appraisal systems in three global companies
(Google, Toyota, Deloitte). Compare approaches, strengths, and weaknesses. Write a
research-based recommendation paper for improving performance evaluation.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work
Practical communication skills (role-plays,
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simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
Research project / independent study task

Checking understanding and marking students
answers

Explanation and assignment of homework

b

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

o Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

o Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

¢ Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

¢ Individual work

e Pair work

e Group work

e Collaborative project work

Study material

Textbook/teaching manual

Handouts, slides, charts, diagrams

Audio/video business materials

Case studies, articles, reports from open sources
Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations
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Lesson 14.

15-mavzu. Unit 15: Career breaks

Presentation

Working with words: Taking a career break

Business communication: Putting forward a case

Practically speaking: Taking forward a case

Language at work: ‘To’ and ‘-ing’ form / Infinitive?

Talking point: Goodbye and see you next year

Research project: Investigate the concept of “career breaks” and “sabbaticals” in
modern organizations. Compare how different countries and companies implement these
policies. Discuss advantages, challenges, and their impact on employee productivity.

UNIVERSAL MODEL OF
TECHNOLOGY STUDYING ON THE LESSON

Studying hour — 6 hours Organizing moment

The structure of the lesson Presentation

Introducing the new theme
Explanation/discussion of the theme
Vocabulary and terminology work

Practical communication skills (role-plays,
simulations, case studies)

Grammar focus (relevant to the unit)
Talking point / group discussion
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Research project / independent study task

Checking understanding and marking students’
answers

Explanation and assignment of homework

The aim of the lesson; To develop students’ professional competence in business
and management through the integration of vocabulary, communication practice,
grammar usage, and research-based tasks, with emphasis on cross-cultural

awareness and practical application.

Pedagogic tasks

The results of study actions

e Expand and consolidate thematic
vocabulary.

e Develop practical communication skills
in business contexts.

e Strengthen grammar competence in
applied situations.

e Encourage critical thinking and cross-
cultural comparison.

o Foster independent research skills
through project work.

e Students confidently use new terminology in
speech and writing.

e Students can role-play or simulate real business
communication.

e Students apply grammar structures accurately.

e Students demonstrate cultural awareness in
professional interaction.

e Students complete a research-based project with
analysis and conclusions.

Methods of studying

e Interactive discussion and brainstorming

e Vocabulary-building activities

e Business communication simulations (meetings,
negotiations, presentations)

e Grammar practice through contextual tasks

o Case studies and problem-solving

e Research project and report writing

The forms of organization of
study action

¢ Individual work

e Pair work

e Group work

e Collaborative project work

Study material

e Textbook/teaching manual

e Handouts, slides, charts, diagrams

¢ Audio/video business materials

o Case studies, articles, reports from open sources
o Students’ notebooks and project outputs

Ways of marking

¢ Rating system (based on participation,
communication, accuracy, creativity, research
quality)

e Ongoing formative assessment during class
¢ Final evaluation of research projects and
presentations

54




) B fusiness Result 2ed Upperinter X o= = 1] X

(&) ) @aan DY paboTea/menensvent/Business_Result_2ed Upper_Intermediate_Students_Book www._frenglish pdf a v g’ -

Qo B @ & Vamewm. c nowoaiio Acrobat

.
e W—

Career breaks

L L e

20 oy i hcnt s o Cavns Breas Porh

s

g Mg

T

1 A o o ) o 4 e i EEEE)

B o comry B ot e A T EERN)

D EERN

vt v | ey S S v 11348

T e L e e I EEEE) )
A e iy g b ' 12341

e 3t bad = ke

.
ey Theo ey M sy

e o1 dd e
swgh w0 P
o g e oyt

Ioves o anrras Y o bt

B o enn o 1% o et v
b Can 4 Sacram s smwens w1l 4 partass

B B tusiness Result_2ed Uppernter X o = 1] X

C D @aan  DYpaborea/merepxmedt/Business Result_2ed_Upper_Intermediate_

AN | as =i ot

107 | wstS? | Q) | B Qe B v 3 Vamenni ¢ nomoaio Acrobat

-

& ek 0h 4 e Bocm )

Ut 18 | Carenr or

—_— L
= gt
o el V]
e s
e L1
S S
Yt pesenzos
T
! i
e i e
Tl L
o
e
o
D
e

e covtong bemvews Leva sod ber
e L s b e b

* o b 3 oy e e
Tk e g # 1 et e b S She sbbticnd st
= 73 o e el bt oL The L

10 g a4 g L Dt gty

* 1 3 Mg smietion o wene

D

M s g G, G ey b g ey

6 TV e . 22k v b g
Chgect e samme ol e prepath yiu base

lasusni
+ My Castiay by enpprosaad 8y pacrt s Practically speaking | Tang time

1 [T

it 14 e i b e i et st S ol

[ T —
) i i b g e 10,84 B

ey oy
e ? T juopie Lo
——t

55



) B fusiness Result 2ed Upperinter X o=
O Qo Dypabora/meranxovedt/Business Result 2ed_Upper_Intermediate

udents_Book_www_frenglish pdf

A v g - O
A + B3 10| wsts? | ) B Qe B @ 8 Vamewm. c nowoaiio Acrobat

Unit 18 | Corvar brosin
Langeage at work tattan

Aviinen

S ko a0 b Flnd By s B Ko P VA b
o Ll o . Teaniv bor v .o
.| et weembomg g e | e e i g
S et can b Voo y € A bt e ARG g
o g b et I e o, oyt

56



HIGHER EDUCATION OF THE REPUBLIC OF UZBEKISTAN,
MINISTRY OF SCIENCE AND INNOVATIONS

REPUBLIC OF UZBEKISTAN
MINISTRY OF HEALTHCARE

TASHKENT STATE MEDICAL UNIVERSITY
"CONFIRMED"

Deputy rector for academic affairs
of Tashkent State Medical University

K. Xayitov
20y « »
FOREIGN LANGUAGE IN MEDICINE
MODULE PROGRAM
Bilim sohasi: 400 000 —  Biznes, boshqaruv va huquq

Ta’lim sohasi: 410 000 —  Biznes va boshqaruv
Ta’lim yo‘nalishi: 60410800 —  Menejment

57



Tashkent -2025

Fan/Modul kodi O‘quv yili Semestr ECTS-Kreditlar
XT 11210 2025-2026 1-2 10
Fan/Modul turi Ta’lim tili Haftadag fjars
soatlari
Majburiy Ingliz 6/4
Auditoriya Mustaqil Jami
Fan/Modul nomi mashg‘ulotlari ta’lim yuklama
(soat) (soat) (soat)
Xorijiy til 1,2 120 180 300

I. Fanning mazmuni

Fanni o‘qitishdan magsad — talabalar ingliz tili bo‘yicha mavjud bilimlarini
menejment va biznes boshqaruvi sohasi bilan uzviy bog‘lab kengaytirish hamda
rivojlantirishdan iborat. Dastur talabalarga sohaga oid terminologiya va
kommunikativ birliklarni chuqur o‘zlashtirish, ularni turli kasbiy vaziyatlarda
to‘g‘ri qo‘llash, shuningdek, yozma va og‘zaki nutqda mulogot madaniyatini
shakllantirish imkonini beradi. Har bir modul zamonaviy interfaol usullar asosida
tashkil etilib, unda o‘qish, tinglab tushunish, gapirish va yozish ko‘nikmalari sohaga
oid amaliy matnlar, suhbatlar, muhokamalar, hujjatlar va loyihalar orgali
rivojlantiriladi. Ushbu jarayon natijasida talabalar ingliz tilida menejment va biznes
boshgaruvi bo‘yicha kasbiy muloqot olib borish, amaliy topshiriglarni bajarish
hamda xalgaro ta’lim va professional muhitda samarali faoliyat yuritishga tayyor
bo‘ladilar.

Fanning vazifasi — talabalarning ingliz tili bo‘yicha asosiy til ko‘nikmalarini
(tinglab tushunish, gapirish, o‘qish, yozish) hamda grammatik bilim, leksika va
talaffuz malakalarini puxta o‘zlashtirish asosida ularning kasbiy kompetensiyalarini
rivojlantirishdir. Jarayon davomida ishga oid mulogot, biznes madaniyati va etikasi,
menejment sohasida boshqaruv kabi yo‘nalishlar gamrab olinadi, culture project
shaklidagi mustaqil ishlar orqgali sohaga oid bilimlar chuqurlashtiriladi. Fan
talabalarga menejment va biznes boshgaruvi mavzularida ingliz tilida erkin mulogot
gilishni, ilmiy va kasbiy adabiyotlar bilan ishlashni hamda sohaga oid terminlarni
to‘g‘ri qo‘llashni o‘rgatadi.

I1. Asosiy nazariy qism(ma’ruza mashg‘ulotlari)

Ma’ruza mashg ‘ulotlari o ‘quv rejada ko ‘zda tutilmagan
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I11. Amaliy mashg‘ulotlar bo‘yicha ko‘rsatma va tavsiyalar
Amaliy mashg ‘ulotlar uchun quydagi mavzular tavsiya etiladi:

1-SEMESTR
1-mavzu. Unit 1: First impressions
What presentation is?
Working with words: Talking about first impressions
Business communication: Arranging a meeting
Practically speaking: Exchanging contact details
Language at work: Present simple and continuous
Talking point: The life overlap
Research project: Conduct a comparative study of first impressions in different
business cultures (e.g., USA, Japan, Uzbekistan). Write a research paper (5—7 pages)
analyzing similarities and differences in greetings, small talk, and meeting etiquette.

2-mavzu. Unit 2: Motivation

Presentation

Working with words: Motivation at work

Business communication: Encouraging conversation

Practically speaking: Ending and leaving a conversation

Language at work: Question forms

Talking point: Ten magically motivating words

Research project: Investigate major theories of motivation (Maslow, Herzberg,
McClelland) and analyze their application in modern management. Provide real
business examples where these theories succeeded or failed.

3-mavzu. Unit 3: On schedule

Presentation

Working with words: Managing projects

Business communication: Running an update meeting

Practically speaking: Questioning a decision

Language at work: Present perfect and past simple

Talking point: Five most common problems on projects

Analytical project: Select one large international project (e.g., construction of the
Burj Khalifa, launch of SpaceX, or FIFA World Cup preparation). Analyze its
scheduling strategy, delays, and management solutions. Write a critical report with
recommendations.

4-mavzu. Unit 4: New ideas
Presentation
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Working with words: Ideas and innovations

Business communication: Presenting a product or service

Practically speaking: Referring to evidence

Language at work: Present, past and future ability

Talking point: “Yes, but...” or “Yes, and...”

Research project: Study the innovation strategies of three multinational companies
(e.g., Apple, Tesla, Samsung). Compare how they foster creativity and bring ideas to
market. Propose a framework of “best practices” for innovation management.

5-mavzu. Unit 5: Ethical business

Presentation

Working with words: Ethical business

Business communication: Planning arrangements

Practically speaking: Responding to invitations

Language at work: Talking about the future

Talking point: A set of personal standards

Case analysis: Choose a real ethical dilemma in business (e.g., child labor,
environmental pollution, corruption). Prepare a case study report including problem
description, stakeholders, ethical frameworks, and proposed solutions.

6-mavzu. Unit 6: Making decisions

Presentation

Working with words: Personality and decision-making

Business communication: Decision-making

Practically speaking: Talking about social plans

Language at work: Countability / Expressions of quantity

Talking point: The decision gap

Research project: Review decision-making models (rational model, bounded
rationality, intuitive model). Apply these models to one real management decision
taken by a famous company (e.g., Kodak’s decline, Netflix’s digital transition).
Analyze outcomes.

7-mavzu. Unit 7: Outsourcing

Presentation

Working with words: Outsourcing

Business communication: Presenting factual information

Practically speaking: Asking questions after a presentation

Language at work: The passive

Talking point: Outsourcing to robots

Analytical project: Investigate the impact of outsourcing on one specific industry
(IT, manufacturing, healthcare). Collect data on advantages, disadvantages, cost
efficiency, and social consequences. Present findings in a structured research paper.

8-mavzu. Unit 8: Employees
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Presentation

Working with words: Employers and employees

Business communication: Negotiating with colleagues

Practically speaking: Making quick requests

Language at work: If clauses

Talking point: Flow

Survey project: Design and conduct a small-scale survey (real or hypothetical) on
employee satisfaction and workplace conditions. Analyze results, compare them with
international HR research, and propose recommendations for management.

9-mavzu. Unit 9: New business

Presentation

Working with words: Starting up a new business

Business communication: Maintaining contacts

Practically speaking: Avoiding saying ‘no’

Language at work: Present perfect simple and continuous

Talking point: The long tail

Business research project: Study three successful start-ups in different countries.
Analyze factors that contributed to their success (funding, leadership, innovation,
market demand). Develop a comparative table and a written report.

10-mavzu. Unit 10: Communications

Presentation

Working with words: Communications technology

Business communication: Dealing with information on the phone

Practically speaking: Resolving problems on the phone

Language at work: Phrasal verbs on word order

Talking point: The telephone card game

Research project: Investigate the role of modern communication technologies
(Zoom, Slack, Al tools) in global business. Provide an academic-style report
discussing benefits, risks, and future trends.

11-mavzu Unit 11: Change

Presentation

Working with words: Talking about change

Business communication: Presenting future plans

Practically speaking: Giving both sides of the argument

Language at work: Future tenses and probability

Talking point: Fun theory

Case study: Select a company that underwent a major organizational change (e.g.,
Microsoft under Satya Nadella, Nokia, IBM). Analyze change management
strategies, employee resistance, and outcomes using Lewin’s or Kotter’s model.

12-mavzu. Unit 12: Data
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Presentation

Working with words: Dealing in data

Business communication: Discussing data

Practically speaking: Describing trends

Language at work: Reporting

Talking point: Statisticalisation

Analytical project: Collect real business data (annual reports, market surveys, or
public statistics). Analyze trends (e.g., e-commerce growth, sustainability
investments) using graphs and descriptive statistics. Write an analytical report.

13-mavzu Unit 13: Culture

Presentation

Working with words: Cultural differences

Business communication: Narrating past events

Practically speaking: Talking about news

Language at work: Narrative tenses

Talking point: The power of storytelling

Comparative research: Choose two multinational corporations (e.g., McDonald’s
and Starbucks) and analyze how they adapt their corporate culture and marketing to
different countries. Focus on Hofstede’s cultural dimensions.

14-mavzu. Unit 14: Performance

Presentation

Working with words: Staff appraisals

Business communication: Evaluating performance

Practically speaking: Raising difficult issues

Language at work: Third and mixed conditionals / Perfect modals

Talking point: Competition in the workplace

Evaluation project: Study performance appraisal systems in three global companies
(Google, Toyota, Deloitte). Compare approaches, strengths, and weaknesses. Write a
research-based recommendation paper for improving performance evaluation.

15-mavzu. Unit 15: Career breaks

Presentation

Working with words: Taking a career break

Business communication: Putting forward a case

Practically speaking: Taking forward a case

Language at work: ‘To’ and ‘-ing’ form / Infinitive?

Talking point: Goodbye and see you next year

Research project: Investigate the concept of “career breaks” and “sabbaticals” in
modern organizations. Compare how different countries and companies implement
these policies. Discuss advantages, challenges, and their impact on employee
productivity.
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2-SEMESTR
16-mavzu. Leadership styles
Presentation

Project: Compare autocratic, democratic, and laissez-faire leadership styles.
Analyze which style works best in start-ups vs. large corporations.

17-mavzu. Conflict management

Presentation

Project: Study a real workplace conflict (Airbus vs. Boeing, Uber strikes, etc.) and
propose conflict resolution strategies based on theory.

18-mavzu. Strategic planning

Presentation

Project: Prepare a short strategic plan for a small business entering a new market
(define mission, goals, SWOT).

19-mavzu. Risk management

Presentation

Project: Identify three major risks in an industry of your choice (e.g., banking,
aviation, IT). Propose a mitigation plan.

20-mavzu. Human resource management

Presentation

Project: Analyze recruitment methods (traditional vs. Al-based). Which approach is
more effective for young professionals?

21-mavzu. Teamwork and collaboration

Presentation

Project: Research famous successful teams (e.g., NASA Apollo, Pixar creative
team) and explain factors of effective teamwork.

22-mavzu. Innovation management

Presentation

Project: Select one innovative company (Tesla, Dyson, Apple) and briefly analyze
how it manages innovation pipelines.

23-mavzu. Decision-making

Presentation

Project: Compare intuitive vs. data-driven decision-making. Which one is more
effective in fast-changing industries?

24-mavzu. Globalization and management
Presentation

63




Project: Investigate how globalization changes management practices (outsourcing,
cross-cultural leadership). Provide 3 examples.

25-mavzu. Corporate governance

Presentation

Project: Study the concept of corporate governance and analyze one corporate
scandal (e.g., Enron, Wirecard).

26-mavzu. Time management

Presentation

Project: Research time management techniques (Eisenhower Matrix, Pomodoro,
SMART goals) and recommend the best one for managers.

27-mavzu. Change management

Presentation

Project: Analyze a small-scale organizational change (remote work transition, new
technology adoption) and evaluate results.

28-mavzu. Business ethics

Presentation

Project: Debate case: “Should companies prioritize profit or sustainability?” Prepare
short arguments for both sides.

29-mavzu. Customer relationship management

Presentation

Project: Study CRM systems (Salesforce, HubSpot). How do they transform
customer experience and retention?

30-mavzu. Future of management

Presentation

Project: Research Al and automation in management. Predict how the manager’s
role will change in the next 20 years.

IV. Mustaqil ta’lim va mustaqil ishlar

Mustagqil ta’lim uchun tavsiya etiladigan mavzular (1-semestr):

1. Conduct a SWOT and PESTLE analysis for a global company and predict its
strategic challenges in the next 5 years.

2. Prepare a business model canvas for an innovative startup (e.g., in health
tech, green energy, or digital education).

3. Analyze the leadership style of an inspirational entrepreneur (e.g., Elon
Musk, Indra Nooyi, or Jack Ma) and discuss its influence on innovation.

4. Design an agile organizational structure for a startup that is rapidly scaling
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internationally.

5. Evaluate the sustainability and CSR practices of a multinational company
and suggest improvements.

6. Write a reflection paper on how cross-cultural communication and
emotional intelligence shape successful management in international teams.

7. Prepare a personal productivity and time management toolkit for managers
using modern apps and digital platforms.

8. Compare transformational, transactional, and servant leadership, and
explain which is most effective in the digital economy.

9. Investigate a real-world business crisis or failure (e.g., Nokia, Theranos, or
WeWork) and identify key management mistakes.

10. Develop a remote team motivation plan, focusing on hybrid or virtual work
environments.

11. lllustrate the decision-making process using a case study of a recent global
business challenge (e.g., COVID-19 supply chain disruption).

12. Conduct a market entry analysis for an international company planning to
enter the Uzbek market.

13. Write a report on how artificial intelligence and digital transformation are
reshaping traditional management.

14. Create a 360-degree performance appraisal system and explain its
advantages over traditional evaluation methods.

15. Compare functional, matrix, and flat organizational structures, and
propose which is best for startups vs. established corporations.

2-semestr

16. Evaluate the importance of ethical decision-making in management using
real-life examples such as Volkswagen emissions scandal or Johnson & Johnson
Tylenol case.

17. Develop a training and onboarding program for new employees in a
multinational customer service department.

18. Research and present a report on the benefits and challenges of
hybrid/remote working for managers in global companies.

19. Prepare a budget and financial forecast for a startup project (e.g., a
mobile app or eco-friendly product).

20. Analyze the role of innovation in companies like Google, Tesla, or Netflix
for maintaining long-term competitive advantage.

21. Write a case study analysis on how Starbucks, Toyota, or Airbnb managed
a major crisis and what lessons can be learned.

22. Discuss the role of intercultural communication in effective international
team management.
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23. Compare autocratic and democratic leadership by analyzing historical
leaders (e.g., Steve Jobs vs. Satya Nadella).

24. Research the concept of corporate culture and analyze how it influences
employee behavior in Zappos, Amazon, or Toyota.

25. Propose a conflict resolution strategy for a workplace scenario involving
cross-cultural misunderstanding.

26. Prepare a strategic plan for entering a new international market (e.g.,
launching an Uzbek healthcare startup in Europe).

27. Explain the importance of supply chain management with examples of best
practices from Apple, Walmart, or Zara.

28. Analyze how diversity and inclusion programs impact organizational
performance in leading companies like Microsoft or Google.

29. Design a customer feedback and satisfaction system for a retail chain or e-
commerce platform.

30. Evaluate how management theories evolved from classical approaches
(Taylorism, Fayol) to modern concepts (Agile, Lean, Design Thinking).

Amaliy mashg‘ulotlarni tashkil etish — barcha darslar multimedia vositalari
bilan jihozlangan auditoriyalarda, har bir akademik guruh bilan bitta o‘qituvchi
tomonidan olib boriladi. Hozirgi texnologiyalar asri ushbu modulni o‘qitish
jarayonida zamonaviy interfaol usullarni, pedagogik yondashuvlarni hamda axborot-
kommunikatsiya texnologiyalarini keng qo‘llash imkonini beradi. Amaliy

99 (13 99 (194

mashg‘ulotlarda ‘““aqliy hujum”, “klaster”, “blits-so‘rov”, “group work™, “insert”,
“Venn diagramma”, “mind-mapping”, “fishbone”, “prezentatsiya” kabi yuzdan ortiq
interfaol metodlardan mavzuga mos tanlab foydalanish, talabalarda kasbiy ingliz tili
ko‘nikmalarini shakllantirish va modul oldiga qo‘yilgan maqsadlarga erishish uchun

mustahkam zamin yaratadi.

V. Ta’lim natijalari/ kasbiy kompetensiyalar
Talaba bilishi kerak:
* chet tilida akademik yozuv asoslari va lug‘at bilan ishlash ko‘nikmalarini;
* biznes va boshqaruvga oid asosiy terminologiya hamda xalqaro atamalarni;
» menejment sohasida qo‘llaniladigan kasbiy leksika va terminologiyani.
Talaba ega bo‘lishi kerak (ko‘nikma):
* boshqaruv va biznesga oid manbalarni yozuvda qo‘llash;
» chet tilidagi mutaxassislik matnlarini tahlil qilish va ularning mazmunini
tushunish;
* boshqaruv mavzularida bahs va suhbatlar uyushtirish, munozaralarda faol
gatnashish;
* biznesga oid xalqaro so‘zlarning ma’nosini bilish va ulardan foydalanish.

Tinglab tushunish jarayonida:
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a) kasbga yo‘naltirilgan autentik materiallarni bir marta eshitib asosiy mazmunini
tushunish va zarur axborotni ajratib olish;

b) kundalik vogealar, yangilik va reportajlarni tushunish;

¢) filmlar va biznes suhbatlaridagi asosiy mazmunni anglash.

Nutq jarayonida:

a) kursda o‘rganilgan menejment va biznes terminlarini to‘g‘ri talaffuz qilish;

b) tinglagan va 0‘qigan matn mazmunini qisqacha so‘zlab berish;

V) matn asosiy g‘oyalarini leksik va sintaktik qurilmalarga tayanib ifodalash;

g) suhbatni boshlash va tugatish, taklif va maslahat berish, savollarga javob bera
olish;

d) “Menejer va boshqaruvchi” mavzusida etik tamoyillarga asoslangan dialogni olib
borish;

e) kasbiy mulogot, konferensiya, uchrashuv va munozaralarda gatnashish uchun nutq
faoliyatini rivojlantirish.

O¢qish jarayonida:

a) mutaxassislikka oid matnlarda uchraydigan atamalarni izohlab o°qish;

b) matn mazmunini chet tilida yoki ona tilida gayta hikoya qilish, paragraflarga
sarlavha qo‘yish;

v) matnga oid savollar tuzish va kalit so‘zlarni ajratib olish.

Yozuv jarayonida:

a) gisga matnlar va yozma topshiriglarni mustaqil bajarish;

b) gisga matnlarni ingliz tiliga tarjima qilish;

v) berilgan mavzuda esse va rezyume yozish, sohaga oid adabiyotlar asosida project
tayyorlash.

Talabalarda rivojlanadigan kasbiy kompetensiyalar:

1. Leksik kompetensiya:

* kasbiy leksika va atamalarni tushunish hamda nutqda qo ‘llash;

* keng qo ‘llaniladigan qisqartmalarni to ‘g ‘ri ochib bera olish;

* 50z yasalishi jarayonlarini (qo ‘shma so ‘zlar, affiksatsiya) hamda o zlashma
(baynalminal) so ‘zlarni qo ‘llash;

* antonim, sinonim va boshqa umumleksik munosabatlarni amalda qo ‘llay olish.

2. Grammatik kompetensiya:
* berilgan grammatik materialni kundalik, kasbiy va sohaga oid kontekstlarda to‘g‘ri
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ishlata olish;
* menejment sohasiga oid diskurs modellarni grammatik, leksik va mazmuniy
jihatdan tahlil gila olish.

3. Kommunikativ va kasbiy kompetensiya:

a) Tinglab tushunish:

* ilmiy va ommabop nutqni tushunish;

* tinglangan matndan asosiy axborotni ajratib olish;

* OAVdagi dolzarb axborotlar mazmuni va maqgsadini idrok etish;

* nutgning to‘g‘riligi, mantiqiy izchilligi, aniqligi va ta’sirchanligini anglash;

* barqaror atamalar va kasbiy so‘zlarning ma’no xususiyatlarini farqlash;

* ilmiy-tibbiy manbalardagi o‘rtacha murakkablikdagi matnlarni tinglab tushunish.

b) Gapirish (Speaking):

* tibbiy va boshqaruv mavzularidagi nutgni ravon, mazmunli va ta’sirchan tarzda
ifoda eta olish;

* leksik, grammatik va stilistik me’yorlarga amal qilish;

* nutqda mantiqiy urg‘uni to‘g‘ri qo‘yish;

« kasbiy suhbat, munozara va bahslarni samarali olib borish.

¢) O‘qish (Reading):

* turli janrdagi matnlarni ifodali va ta’sirchan o‘qiy olish;

» matnlardagi uslubiy vositalarning ahamiyatini aniqlash va tahlil qilish;

» menejment bo‘yicha matnlarni tushunish va asosiy g‘oyalarni ajratib ko‘rsatish.

d) Yozish (Writing):

* biznes va boshqaruvga oid hujjatlar hamda hisobotlarni tuza olish;

« imlo va uslubiy qoidalarga amal qilish;

» ixtisoslikka oid matn yaratish va til birliklaridan o‘rinli foydalanish;
* rasmiy va shaxsiy xatlarni to‘g‘ri farqlay olish;

* 400 gapdan iborat ijodiy matn (bayon, insho, esse) yozish.

VII. Fanni/Modulni o‘qitishda qo‘llaniladigan ta’lim texnologiyalari va
metodlari
¢ Interfaol o‘yinlar;
e Seminar (mantiqiy fikrlash, tezkor savol-javoblar);
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e Guruhlarda ishlash;

e Tagdimotlarni kiritish;

e Individual loyihalar;

e Jamoa bo‘lib ishlash va himoya qilish uchun loyihalar;

e Keys texnologiya, muammoga asoslangan ta’lim (PBL, CBL, POL)

VI1II. Kreditlarni olish uchun talablar:

Fanga oid nazariy va uslubiy tushunchalarni to‘la o‘zlashtrish, tahlil
natijalarini to‘g‘ri aks ettira olish, o‘rganilayotgan jarayonlar hagida mustaqil
mushohada yuritish va nazorat uchun berilgan vazifa va topshiriglarni bajarish,
nazorat turlari bo‘yicha yozma, og‘zaki, test topshiriglarini muvaffaqiyatli topshirish.

IX. Asosiy va qo‘shimcha o‘quv adabiyotlar, hamda axborot manbalari
ro‘yxati

9.1. Asosiy adabiyotlar ro‘yxati:

1. Duckworth, M., Hughes, J., & Turner, R. (2012). Business Result: Upper-
intermediate Student’s Book (2nd ed.). Oxford: Oxford University Press.

9.2. Qo‘shimcha adabiyotlar ro‘yxati:

2.E.B. Kpsiios, E.C. Ilpuctpom, H.®. lllernosa, O.H. Pazymoga, T.1.
Cyronsixo, H.B. Bamunckas, M.B. BacunbeBa, M. A. Tlonosa-English for
business managers. BSU 2010

3. ArabeksH Urops IMerposuu -English for managers. Moscow. 2018
9.3. Internet saytlari:

4. https://learnenglish.britishcouncil.org/business-english

5. https://www.businessenglishpod.com/

6. https://www.coursera.org/learn/management-leadership-english

O‘quv-uslubiy departament boshlig‘i

Fakulteti dekani

Kafedra mudiri
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O°‘ZBEKISTON RESPUBLIKASI OLIY TA’LIM,
FAN VA INNOVATSIYALAR VAZIRLIGI

O°‘ZBEKISTON RESPUBLIKASI
SOG‘LIQNI SAQLASH VAZIRLIGI

TOSHKENT TIBBIYOT AKADEMIYASI

«TASDIQLAYMAN>»
Toshkent tibbiyot akademiyasi
rektori v.v.b. Sh.A.Boymuradov

20 in « »
XORWIY TIL
FANI BO‘YICHA SILLABUS
Bilim sohasi: 400 000 Biznes, boshgaruv va huquq
Ta’lim sohasi: 410 000 Biznes va boshgaruv

Ta’lim yo‘nalishi: 60410800  Menejment
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Toshkent -2025

Modul/FAN SILLABUSI

60410800 -Menejment

Fan nomi: XORWJIY TIL
Fan turi: Majburiy
Fan kodi: XT 11210
Yil: 2025/2026
Semestr: 1-2
Ta’lim shakli: Kunduzgi
Mashg‘ulotlar shakli va semestrga
ajratilgan soatlar:
Ma’ruza -
Amaliy mashg‘ulotlar 120
Laboratoriya mashg‘ulotlari | -
Seminar -
Mustagqil ta’lim 180
Kredit migdori: 10
Baholash shakli: Sinov
Fan tili: Ingliz
Fan magsadi (FM)
FM1 Talabalarning xorijiy til bo‘yicha bilimlarini ixtisoslik

yo‘nalishi va kasbiy ehtiyojlarini inobatga olgan holda menejment
va biznes boshqaruviga oid atamalarni ingliz tilida o‘rgatish orqali
kengaytirish va rivojlantirish, shuningdek, ularning kundalik, ilmiy
va kashiy faoliyatda samarali ishlashi uchun chet tilida
kommunikativ kompetensiyalarini shakllantirishdir. Ingliz tilida
professional o‘rganish yetarli  darajadagi
tayyorgarlikni va menejment terminologiyasini joriy etish ko‘zda
tutiladi.

fanlarni uchun
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Fanni o‘zlashtirish uchun zarur boshlang‘ich bilimlar

1. | General english
Ta’lim natijalari (TN)
Bilim jihatidan:

TN1 Ingliz tilida menejment va biznes boshqaruviga oid atamalardan og‘zaki
va yozma nutgda foydalanishni bilishi kerak;

TN2 Ingliz tilida korporativ boshqaruv, tashkilot tuzilmasi va biznes
jarayonlarini ifodalovchi so‘zlarni bilishi va ulardan amalda foydalana
olishi lozim;

TN3 | Berilgan kompaniya yoki tashkilot boshqgaruviga oid sxema va
diagrammalarni ingliz tilida rasmga garab tasvirlab bera olish;

TN4 Ingliz tilida biznes va menejment mavzularida gisqa suhbatlar (dialoglar)
va bahs-munozaralar uyushtirishni bilishi kerak;

TN5 Menejment va biznes boshgaruviga oid yozma hujjatlarni (hisobot,
memorandum, biznes-reja va boshqalar) ingliz tilida to‘ldira olish
ko‘nikmasiga ega bo‘lishi lozim.

Ko‘nikmalar jihatidan:

TN6 | Tinglab tushunish jarayonida: a) kasbga yo‘naltirilgan menejment va
biznesga oid materiallarni bir marta eshitib asosiy mazmunini tushunish va
zarur axborotni olish;

b) faol leksik birliklarni kerakli vaziyatlarda to‘g‘ri ishlata olish.

TN7 | - Nutqg jarayonida: a) kursda o‘tilgan menejment va biznes boshgaruviga

oid terminlarni to‘g‘ri talaffuz qila olish;

b) tinglagan va o‘qigan matn mazmunini qayta gapirib bera olish;

v) matn asosiy mazmunini ifodalovchi leksik va sintaktik birliklarga
asoslanib so‘zlab berish;

g) suhbatni boshlash va tugatishni bilish, suhbatdoshiga taklif va maslahat
bera olish, savollarga javob bera olish.

TN8 | O‘qish jarayonida: a) mutaxassislik yo‘nalishidagi menejment va biznes
matnida berilgan atamalarni ingliz tilida izohlab o‘qish;

b) matn mazmunini ingliz tilida yoki ona tilida so‘zlab berish;
v) berilgan matnlarga savollar tuzish, grammatik qoidalarni amalda qo‘llay
olish;
g) matn kalit so‘zlarini ajrata olish;
d) matnlarga sarlavha qo‘yish.
TN9 | Yozuv jarayonida: a) gisga matnlarni mustaqil yoza olish;

b) gisqa matnlarni ingliz tiliga tarjima gila olish;
V) rasmiy e-mail xat yozish texnikasini takomillashtirish ko‘nikmalariga
ega bo‘lish.

Fan mazmuni
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Mashg‘ulotlar shakli: amaliy mashg‘ulot (A)

1-semestr

Al

First impressions

A2

Motivation

A3

On schedule

A4

New ideas

A5

Ethical business

A6

Making decisions

A7

Qutsourcing

A8

Employees

A9

New business

Al0

Communications

All

Change

Al2

Data

Al3

Culture

Al4

Performance

AlS5

Career breaks

2-semestr

Al6

Leadership styles

Al7

Conflict management

Al8

Strategic planning

Al9

Risk management

A20

Human resource management

A2l

Teamwork and collaboration

A22

Innovation management

A23

Decision-making

A24

Globalization and management

A25

Corporate governance

A26

Time management

A27

Change management

A28

Business ethics

A29

Customer relationship management

A30

Future of management

Mustagqil ta’lim (MT)

Conduct a SWOT and PESTLE analysis for a global company and
predict its strategic challenges in the next 5 years.

2 | Prepare a business model canvas for an innovative startup (e.g., in
health tech, green energy, or digital education).
3 | Analyze the leadership style of an inspirational entrepreneur (e.g.,

Elon Musk, Indra Nooyi, or Jack Ma) and discuss its influence on
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innovation.

4 | Design an agile organizational structure for a startup that is rapidly
scaling internationally.

5 | Evaluate the sustainability and CSR practices of a multinational
company and suggest improvements.

6 | Write a reflection paper on how cross-cultural communication and
emotional intelligence shape successful management in
international teams.

7 | Prepare a personal productivity and time management toolkit for
managers using modern apps and digital platforms.

8 | Compare transformational, transactional, and servant leadership,
and explain which is most effective in the digital economy.

9 | Investigate a real-world business crisis or failure (e.g., Nokia,
Theranos, or WeWork) and identify key management mistakes.

10 | Develop a remote team motivation plan, focusing on hybrid or
virtual work environments.

11 | Ilustrate the decision-making process using a case study of a
recent global business challenge (e.g., COVID-19 supply chain
disruption).

12 | Conduct a market entry analysis for an international company
planning to enter the Uzbek market.

13 | Write a report on how artificial intelligence and digital
transformation are reshaping traditional management.

14 | Create a 360-degree performance appraisal system and explain its
advantages over traditional evaluation methods.

15 | Compare functional, matrix, and flat organizational structures, and
propose which is best for startups vs. established corporations.

16 | Evaluate the importance of ethical decision-making in management
using real-life examples such as VVolkswagen emissions scandal or
Johnson & Johnson Tylenol case.

17 | Develop a training and onboarding program for new employees in
a multinational customer service department.

18 | Research and present a report on the benefits and challenges of
hybrid/remote working for managers in global companies.

19 | Prepare a budget and financial forecast for a startup project (e.g., a
mobile app or eco-friendly product).

20 | Analyze the role of innovation in companies like Google, Tesla, or
Netflix for maintaining long-term competitive advantage.

21 | Write a case study analysis on how Starbucks, Toyota, or Airbnb
managed a major crisis and what lessons can be learned.

22 | Discuss the role of intercultural communication in effective
international team management.

23 | Compare autocratic and democratic leadership by analyzing
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historical leaders (e.g., Steve Jobs vs. Satya Nadella).

24

Research the concept of corporate culture and analyze how it
influences employee behavior in Zappos, Amazon, or Toyota.

25

Propose a conflict resolution strategy for a workplace scenario
involving cross-cultural misunderstanding.

26

Prepare a strategic plan for entering a new international market
(e.g., launching an Uzbek healthcare startup in Europe).

27

Explain the importance of supply chain management with
examples of best practices from Apple, Walmart, or Zara.

28

Analyze how diversity and inclusion programs impact
organizational performance in leading companies like Microsoft or
Google.

29

Design a customer feedback and satisfaction system for a retail
chain or e-commerce platform.

30

Evaluate how management theories evolved from classical
approaches (Taylorism, Fayol) to modern concepts (Agile, Lean,
Design Thinking).

Asosiy adabiyotlar

1. Duckworth, M., Hughes, J., & Turner, R. (2012). Business Result: Upper-
intermediate Student’s Book (2nd ed.). Oxford: Oxford University Press.

Qo‘shimcha adabiyotlar

business managers. BSU 2010

E.B. Kpsmos, E.C. Ilpucrpom, H.®. IlleBunosa, O.H. Pasymoma, T.H.
Cyronsiko, H.B. Bammunckas, M.B. BacunbseBa, N.A. Tlonmosa-English for

Arabeksin Urops [lerposuy -English for managers. Moscow. 2018

Talabaning fan bo‘yicha o‘zlashtirish ko‘rsatkichini nazorat gilishda

quyidagi mezonlar tavsiya etiladi:

Ball | ECTS ECTS ning ta’rifi Baho

baho

Ta’rifi

90-100 A «a’lo» Talaba mustagil xulosa va garor gabul
giladi, ijodiy fikrlay oladi, mustaqil
mushohada yuritadi, olgan bilimini
amalda qo‘llay oladi, fanning
(mavzuning) mohiyatini tushunadi,
biladi, ifodalay oladi, aytib bera oladi
hamda mavzu bo‘yicha to‘liq tasavvurga
ega.

Modul dasturining barcha bo‘limlari
bo‘yicha tizimli, chuqur bilimga ega,
zarur dalillar bilan asoslay oladi.

A’lo
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Terminologiyadan (jumladan, ilmiy va
xorijiy til atamalaridan) aniq va o‘z
o‘rnida foydalanadi, savollarga mantiqan
to‘g‘ri va stilistik savodli javob beradi.

Har ganday topshiriqga yugori darajada
mustaqil va analitik yondosha oladi;
nazariyalar va konsepsiyalar mohiyatini
anglaydi, ularga tanqidiy baho bera oladi
va boshqa fanlarda o‘rgangan bilimlarini
qo‘llay oladi.

Guruhli muhokamalarda faol gatnashadi,
ijjodiy loyihalarda yetakchilik giladi,
vazifalarni bajarishda yuqori madaniyat
va professional yondashuvni namoyon
etadi.

85-89

B+

«juda yaxshi»

Talaba mustaqil garor gabul qila
oladi, fikrini mantigan asoslay oladi,
olgan bilimini amaliyotga tatbiq eta
oladi, mavzuning mohiyatini tushunadi,
aytib bera oladi hamda mavzu bo‘yicha
tasavvurga ega.

Modul dasturining asosiy
bo‘limlari bo‘yicha chuqur bilimga ega,
dalillar bilan o°z fikrini asoslay oladi.

Atamalarni  to‘g‘ri  va orinli
qo‘llaydi, javoblarni mantigan va savodli
ifodalaydi.

Guruhli  muhokamalarda  faol,
amaliy mashg‘ulotlarda ijodiy va
mustaqil gatnashadi.

Turli vaziyatlarda nazariy bilimlarni
qo‘llab, samarali yechimlar taklif qila
oladi.

71-84

«yaxshi»

Talaba mustaqil mushohada yurita
oladi, o‘rgangan bilimlarini amalda
go‘llaydi, mavzuning asosiy mohiyatini
tushunadi va ifodalaydi.

Modul  dasturining  ko‘pchilik
bo‘limlari bo‘yicha tizimli bilimga ega,
zarur hollarda dalillar bilan asoslashga
harakat giladi.

Atamalarni asosan to‘g‘ri
qo‘llaydi, javoblarni mantigan
ifodalashga intiladi.

yaxshi
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Guruhli muhokamalarda
gatnashadi,  topshiriglarni  mustaqil
bajaradi, biroq ayrim hollarda tahliliy
yondashuv sust bo‘lishi mumkin.

Amaliy mashg‘ulotlarda faol, lekin
ijodiy yondashuv doimo yuqori darajada
emas.

3,5

60-70

«gonigarli» —
sust natija,
go‘pol
kamchiliklar
bilan

Talaba olgan bilimini cheklangan
darajada qo‘llay oladi, mavzuning asosiy
jihatlarini tushunadi, ammo ifodalashda
va amaliy qo‘llashda kamchiliklarga yo‘l
qo‘yadi.

Modul bo‘yicha bilimlari gisman
tizimlashtirilgan, dalillar bilan
asoslashda xatolarga yo‘l qo‘yadi.

Atamalarni qo‘llashda noanigliklar
bo‘ladi, javoblari gisqa va to‘liq emas.

Mustagil va analitik yondashuv
sust, nazariy tushunchalarni to‘liq tahlil
gila olmaydi.

Guruhli ishlarda gatnashadi, biroq faol
emas; amaliy topshiriglarni bajarishda
qo‘pol kamchiliklar mavjud.

Qoniqgar
li

0-59

«qgonigarsiz»

Talaba modul dasturini
o‘zlashtirmagan, mavzuning mohiyatini
tushunmaydi va amalda qo‘llay olmaydi.

Bilimlari yuzaki, dalillar bilan
asoslay olmaydi.

Atamalarni noto‘g‘ri  qo‘llaydi,
javoblari mantigsiz va savodsiz.

Mustagil va ijodiy yondashuv
ko‘rinmaydi.

Qonigar
siz
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Guruhli mashg‘ulotlarda qgatnashmaydi,
topshiriglarni bajarishda jiddiy
giyinchiliklarga duch keladi.

Fan o‘qituvchisi to‘g‘risida ma’lumot

Mualliflar Israilova . X. katta o‘qituvchi
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kafedrasi katta o‘qituvchisi
M.X.Boboyeva Oriental universiteti Garb ti
kafedrasi katta o‘qituvchisi

Mazkur sillabus TTA o‘quv-uslubiy kengashining 2025 vyil -sonli yig‘ilish bayoni
bilan tasdiglangan. Mazkur sillabus 1-son O‘zbek va xorijiy tillar kafedrasining 2025 il
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Fakultet dekani J. X.Tursunov
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Unit 1. First Impressions & Presentations

Multiple Choice

1. A presentation is best described as:
a) A written report
b) A structured delivery of ideas to an audience
c) A casual conversation
d) A negotiation session
2. Which factor most influences first impressions in business?
a) Appearance and body language
b) Product quality only
c) Length of speech
d) Number of employees

True/False
3. First impressions in business cannot be changed later. (False)
4. Presentations always require visual aids. (False)

Unit 2. Leadership Styles

Multiple Choice

5. Which style encourages participation in decision-making?
a) Autocratic

b) Democratic

c) Laissez-faire

d) Bureaucratic

6. An autocratic leader is most effective in:
a) Creative industries
b) Crisis management
c) Collaborative projects
d) Academic research

Matching
7. Match leadership styles with their key features:

e Autocratic —
« Democratic —
e Laissez-faire —

a) Minimal control, high independence

b) Collective decision-making
c) Top-down decisions without consultation

Unit 3. Conflict Management
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Multiple Choice

8. Which conflict resolution strategy seeks a “win-win” outcome?
a) Avoiding

b) Compromising

¢) Collaborating

d) Competing

9. The main cause of workplace conflict is often:
a) Lack of communication
b) High salaries
¢) Too much teamwork
d) Clear job descriptions

True/False
10. Mediation always involves a neutral third party. (True)
11. Avoiding conflict is the most effective long-term solution. (False)

Unit 4. Strategic Planning

Multiple Choice

12. Which of the following is part of a SWOT analysis?
a) Sales

b) Weaknesses

c) Trends

d) Marketing mix

13. A mission statement should:
a) Define purpose and values
b) Be a financial report
c) Change every month
d) Be kept secret

Short Answer
14. Explain the difference between “vision” and “mission.”

Unit 5. Risk Management

Multiple Choice

15. Which is NOT a type of risk?
a) Financial

b) Operational

c) Strategic

d) Decorative

16. Transferring risk is usually done through:
a) Brainstorming
b) Insurance
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¢) Innovation
d) Training

True/False
17. Risk management eliminates all risks completely. (False)
18. Identifying risks is the first step in risk management. (True)

Unit 6. Human Resource Management

Multiple Choice

19. Recruitment is the process of:
a) Selecting suppliers

b) Hiring employees

c) Marketing products

d) Analyzing competitors

20. Which HR practice improves employee performance?
a) Training and development
b) Ignoring feedback
c) Job rotation only
d) Increasing conflict

Matching
21. Match HR terms:

e Recruitment —

e Selection —

e Training —

e Retention —

a) Keeping employees long-term
b) Teaching skills for performance
c) Attracting candidates

d) Choosing the right candidate

Unit 7. Teamwork and Collaboration

Multiple Choice

22. Synergy means:

a) Teams working against each other

b) The whole is greater than the sum of its parts
¢) Independent work

d) Lack of coordination

23. Which factor is most important in teamwork?
a) Poor communication
b) Trust and clear goals
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c) Individual competition
d) Hierarchy only

True/False
24. Team roles are always fixed and cannot change. (False)

Unit 8. Innovation Management

Multiple Choice

25. Disruptive innovation is:

a) Improving existing products

b) Creating a new market and value network
c) Small process improvement

d) Marketing only

26. Which company is a modern example of innovation?
a) Blockbuster
b) Tesla
c) Kodak
d) Yahoo

Short Answer
27. Give one reason why companies invest in R&D.

Unit 9. Business Communication

Multiple Choice

28. The most formal way to start a business email is:
a) Hi guys

b) Dear Mr. Smith

c) Yo, team

d) Hello buddy

29. Active listening means:
a) Interrupting politely
b) Giving full attention and feedback
¢) Thinking of your next response
d) Avoiding eye contact

True/False
30. Non-verbal communication is irrelevant in business. (False)

Unit 10. Decision-Making
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Multiple Choice

31. Rational decision-making includes:
a) Ignoring data

b) Collecting and analyzing information
c) Guessing solutions

d) Emotional reaction only

32. A group decision-making disadvantage is:
a) More perspectives
b) Time-consuming
c) Higher creativity
d) Shared responsibility

Unit 11. Negotiation

Multiple Choice

33. BATNA stands for:

a) Best Alternative To a Negotiated Agreement
b) Business Agreement for Team Negotiation

c) Basic Analysis of Team Needs

d) Balanced Approach To Negotiation Activities

34. Win-win negotiation means:
a) Both sides gain mutual benefits
b) Only one side wins
c) Both sides lose
d) No agreement is reached

Unit 12. Time Management

Multiple Choice

35. Which tool is commonly used in time management?
a) SWOT matrix

b) Gantt chart

c) PESTEL analysis

d) Porter’s 5 Forces

36. The Pareto Principle (80/20 rule) means:
a) 80% of results come from 20% of efforts
b) 20% of time is wasted
c) 80% of tasks are urgent
d) 20% of employees are effective

Unit 13. Corporate Social Responsibility
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Multiple Choice

37. CSR stands for:

a) Corporate Social Responsibility
b) Customer Service Role

c) Company Strategy Rules

d) Corporate System Regulation

38. One main goal of CSR is:
a) Maximizing pollution
b) Reducing costs only
c) Contributing to society
d) Ignoring stakeholders

Unit 14. Business Ethics

Multiple Choice

39. Business ethics refers to:

a) Legal contracts only

b) Moral principles guiding business behavior
c) Marketing techniques

d) Employee salaries

40. A conflict of interest occurs when:
a) A person’s personal interest interferes with professional duty
b) Two firms compete in the market
c) An employee disagrees with a colleague
d) A project is delayed

Unit 15. Global Business

Multiple Choice

41. Which is NOT a trade organization?
a) WTO

b) IMF

c) EU

d) CIA

42. Globalization in business means:
a) Limiting trade to local markets
b) Integration of world economies and cultures
c) Isolating companies from competition
d) Avoiding foreign markets

True/False
43. Cross-cultural competence is essential in international business. (True)
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Unit 1. First Impressions & Presentations (extra)

Multiple Choice

44. Which of the following is not part of a good presentation?
a) Clear structure

b) Engaging delivery

c) Irrelevant details

d) Visual support

45. Which phrase is most appropriate when exchanging business cards?
a) “Here you go, buddy!”
b) “Let me give you my contact details.”
¢) “Catch this.”
d) “Take it if you want.”

True/False
46. Eye contact is an important part of creating trust in first impressions. (True)
47. Cultural differences never affect first impressions. (False)

Unit 2. Leadership Styles (extra)

Multiple Choice

48. Transformational leaders are known for:
a) Focusing on routine tasks only

b) Inspiring and motivating employees

c) Avoiding innovation

d) Using strict rules

49. Which leadership style is most associated with high employee autonomy?
a) Autocratic
b) Laissez-faire
c) Bureaucratic
d) Transactional

Short Answer
50. Name one advantage and one disadvantage of democratic leadership.

Unit 3. Conflict Management (extra)

Multiple Choice

51. Which method of conflict resolution emphasizes compromise?
a) Both parties give up something to reach agreement

b) One party dominates

c) The conflict is ignored

d) Parties avoid communication
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52. The Thomas-Kilmann model describes:
a) Five conflict-handling styles
b) Four stages of leadership
c) Six steps of planning
d) Seven principles of HR

True/False
53. Collaboration in conflict management usually takes more time than avoidance. (True)

Unit 4. Strategic Planning (extra)

Multiple Choice

54. PESTEL analysis includes:

a) Political, Economic, Social, Technological, Environmental, Legal factors
b) People, Energy, Sales, Technology, Earnings, Logistics

c) Planning, Evaluation, Strategy, Training, Execution, Leadership

d) None of the above

55. Strategic objectives should be:
a) SMART (Specific, Measurable, Achievable, Relevant, Time-bound)
b) Flexible and vague
¢) Undefined and abstract
d) Confidential only

Short Answer
56. Give one example of a company vision statement.

Unit 5. Risk Management (extra)

Multiple Choice

57. Operational risk usually refers to:

a) Natural disasters only

b) Failures in internal processes, systems, or people
c) Changes in law

d) Exchange rate fluctuations

58. Which strategy accepts risk without taking further action?
a) Avoidance
b) Mitigation
c) Acceptance
d) Transfer

True/False
59. Buying insurance is an example of risk avoidance. (False)
60. Reputation risk can affect customer trust. (True)
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Unit 6. Human Resource Management (extra)

Multiple Choice

61. Job analysis is the process of:

a) Measuring job satisfaction

b) Studying tasks, duties, and responsibilities of a position
c) Interviewing applicants

d) Comparing salaries

62. Which method is most effective for evaluating employee performance?
a) Ignoring complaints
b) 360-degree feedback
c¢) Random selection
d) Monthly gossip reports

True/False
63. Employee motivation is influenced only by salary. (False)
64. HR departments are responsible for compliance with labor law. (True)

Unit 7. Teamwork and Collaboration (extra)

Multiple Choice

65. According to Belbin’s model, which is a team role?
a) Plant (creative innovator)

b) Mediator

c) Controller

d) Accountant

66. Virtual teams often face challenges in:
a) Time zones and communication
b) Face-to-face trust building
c) Technology use
d) All of the above

True/False
67. Team diversity can increase creativity. (True)

Unit 8. Innovation Management (extra)

Multiple Choice

68. Incremental innovation refers to:

a) Small improvements in existing products
b) Radical changes in industry structure

c) Mergers and acquisitions

d) Cost-cutting only
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69. The first stage of the innovation process is usually:
a) Implementation
b) Idea generation
c) Commercialization
d) Marketing

True/False
70. Open innovation involves sharing ideas across organizations. (True)

Unit 9. Business Communication (extra)

Multiple Choice

71. Which is an example of upward communication?
a) Manager gives instructions to employees

b) Employee reports feedback to supervisor

¢) Company publishes annual report to society

d) Department sends memao to another department

72. Which medium is most formal?
a) Social media
b) Instant messaging
c) Business letter
d) Casual talk

True/False
73. Listening skills are as important as speaking in communication. (True)

Unit 10. Decision-Making (extra)

Multiple Choice

74. Intuitive decision-making is based on:
a) Detailed data only

b) Past experience and gut feeling

c¢) Formal models

d) Group consensus

75. A decision tree helps managers:
a) Visualize options and consequences
b) Reduce company size
c) Avoid decisions
d) Focus only on competitors

Unit 11. Negotiation (extra)
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Multiple Choice

76. A distributive negotiation is often described as:
a) Win-win

b) Zero-sum (one wins, one loses)

c) Collaborative

d) Integrative

77. Which skill is most important in negotiation?
a) Active listening
b) Ignoring the other side
c) Talking only about price
d) Withdrawing quickly

Unit 12. Time Management (extra)

Multiple Choice

78. Which tool helps prioritize tasks?
a) Eisenhower Matrix

b) Risk Register

c) Porter’s Forces

d) Balance Sheet

79. Which is an example of time waster?
a) Delegating tasks
b) Constant interruptions
¢) Planning daily schedule
d) Setting deadlines

True/False
80. Delegation is a way to save managers’ time. (True)

Unit 13. Corporate Social Responsibility (extra)

Multiple Choice

81. Triple bottom line in CSR stands for:
a) Profit, People, Planet

b) Price, Promotion, Place

c) Profit, Product, Process

d) Policy, Practice, Performance

82. Philanthropy in CSR means:
a) Complying with law
b) Voluntary support for community or charity
c) Cutting costs
d) Tax avoidance
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Unit 14. Business Ethics (extra)

Multiple Choice

83. Whistleblowing means:

a) Reporting unethical behavior within an organization
b) Firing employees

c) Celebrating success

d) Signing contracts

84. Which is an example of unethical business practice?
a) Insider trading
b) Transparent reporting
c) Fair wages
d) Environmental protection

True/False
85. Ethical codes are optional for companies. (True/False, depends on context)

Unit 15. Global Business (extra)

Multiple Choice

86. Which factor is NOT part of Hofstede’s cultural dimensions?
a) Power distance

b) Individualism vs. collectivism

c¢) Time management

d) Uncertainty avoidance

87. A global company is also called:
a) Domestic firm
b) Multinational corporation
c) Local enterprise
d) Regional agency

True/False
88. Exchange rates have no impact on international trade. (False)
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