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Problems of shopping

In just a few years, the internet has had a
profound impact on retailing, enabling
businesses to sell and shoppers to buy
products from anywhere in the world at any
time. Internet shopping is bringing huge
benefits to millions of consumers and
thousands of businesses.
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At the same
time while the
online shopping
provide us the
convenience
also bring some
risk and
problems .



Firstly, Given the lack of ability to inspect merchandise
before purchase, consumers are at higher risk of fraud on
the part of the merchant than in a physical store.
Merchants also risk fraudulent purchases using stolen
credit cards or fraudulent repudiation of the online
purchase. With a warehouse instead of a retail storefront,
merchants face less risk from physical theft.
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Secondly, Phishing Is another danger, where
consumers are fooled into thinking they are
dealing with a reputable retailer, when they have
actually been manipulated into feeding private
Information to a system operated by a malicious
party. Denial of service attacks are a minor risk for
merchants, as are server and network outages.

| don't have a shopping !
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In the next place, The lack of full disclosure with regards to the
total cost of purchase is one of the concerns of online shopping.
While it may be easy to compare the base price of an item online,
it may not be easy to see the total cost up front as additional fees
such as shipping are often not be visible until the final step in the
checkout process. The problem is especially evident with cross-
border purchases, where the cost indicated at the final checkout
screen may not include additional fees that must be paid upon
delivery such as duties and brokerage.
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Once more , Privacy of personal information is a
significant issue for some consumers. Different legal
jurisdictions have different laws concerning consumer
privacy, and different levels of enforcement. Many
consumers wish to avoid spam and telemarketing
which could result from supplying...
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SHOPPING PROBLEMS AMONG HIGH SCHOOL STUDENTS.

Abstract
BACKGROUND:

Although shopping behavior among adolescents is normal, for some, the
shopping becomes problematic. An assessment of adolescent shopping
behavior along a continuum of severity and its relationship to other behaviors
and health issues is incompletely understood.

METHODS:

A large sample of high school students (n = 3999) was examined using a
self-report survey with 153 questions concerning demographic characteristics,
shopping behaviors, other health behaviors including substance use, and
functioning variables such as grades and violent behavior.
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| have shopping problems, and
need to be stopped.
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RESULTS:

The overall prevalence of problem shopping was 3.5% (95% CI,
2.93-4.07). Regular smoking, marijuana and other drug use,
sadness and hopelessness, and antisocial behaviors (e.g.,
fighting, carrying weapons) were associated with problem
shopping behavior in both boys and girls. Heavy alcohol use was
significantly associated with problem shopping only in girls.

CONCLUSION:

Problem shopping appears fairly common among high school
students and is associated with symptoms of depression and a
range of potentially addictive and antisocial behaviors. Significant
distress and diminished behavioral control suggest that excessive
shopping may often have significant associated morbidity.
Additional research is needed to develop specific prevention and
treatment strategies for adolescents who report problems with
shopping.
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