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Dilfuza TESHABAYEVA, Rivojiddin KARIMOV
DIACHRONY OF BUSINESS LETTERS

Magoaaja KaguMuii €aBlo-cOTHR COXACHTA O]l XM3MAT XaTJAPHUHIHT JIMHTBUCTHE
Ouarn oun® Gepuarau. Tapuxuii MabaAymMOTIAp TAXJHUIN HIVHI KYpearajikn, Kagumia Xus)
XaTIAPUHUHT MabJIyMOT. asod XaTh, cYpos, caBio-cotuy OViinua axtopor kaOu Typaapn M
Ay OVIraH.

Kaanur eyzaap: OusHec, HTHKCT, XAT, CABI0, MYJOKOT, a]PCCaHT, &IPecar, axoopor, Mypo#xa

The diachronic fealures of business lellers in a ftrade sphere are analyzed in |
article. Researches show that there were such business letters as: official reporis, reques
informative letters. replies and ele.

Key words: business, etiquclle, letler, trade, communicalion, addresser, addressee, inforn
lion, appeal.

B crarbe anaamzmpyorTea HaxpoHMYECKHe OCOOCHHOCTH JACHOBBIX TIHCEM B TOProsl
cepe. ViecaeroBanusa NOKasbIBAIOT, 4TO CYHIECTBOBAIU TAKHE JICJTOBBIC IMCHMA, KAK Paliopr, np
HIeHHE, COOOHICHHe O TOPrax, OTBCThI Ha HHCbMA M T.J.

Hmiouenpre caosa: Ouznec, HTHKET, HHCHMO, TOPIOBJIA, KOMMYHHKAIIA, dJPECAHT, apec
HHpopmanus, oopanicHue.

Public communication, especially business communication, has alwag
attracted the minds of those who observe, analyze and explain the processes d
interaction between people, states. They deliberated, solved problems that alwayg
came across people, coming into contacl. A special role in this belonged to §
business letter and the etiquelte related o it.

It is generally known, that every nation had and still has its own rule
of conducl, their own morals, manners and customs and, of course, a busines
letter.

Currently studying the artefacts, folk art, the history of ancient years assure
researchers that the development of a business letter and the corresponding
etiquette is a natural historical process.

The emergence of business writing has been associated with the entry o
countries into contact with each other. Such communication required exchang
of messages in wriling. Behind these letters were official state persons who were
endowed with special rights and privileges.

Dilfuza Teshabayeva — D.S.(Philology). professor, UzSWLLU.
Rivojiddin Karimov — scnior scientific researcher, UzSWLU.
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For many centuries, universal norms of relationships and the culture of
ommunication between people were developed and improved. The peoples
different nationalitics have always sought, summarizing the best features
forms of relationships, critically evaluate and condemn deviations from
ndards, to negotiate, to send the message. This was the basis for the develop-
ment and formation of etiquette, including a business letter etiquette. Now we
gonsider the history of a business letter etiquette in more detail.
, Analysis of the literature on the history of etiquette shows that the
T:::;J“f so-called “documents” have been known for a long time. The laws of King
o Ma?: ‘Hammurabi Code, that prevailed in 1792-1750 BC in the Byzantium Empire
‘evidence this. With the development of human society, with the beginning of
the development of social, economic and political relationships between the

)Oa84ar.,

people papers also began to evolve and change. Today, science knows a lot of
. ”‘tls documents and sources written at different stages of history (Arguneniseian,
equesls, ' '

Sogdian, Uighur-old. Arabic and others.).
Refer tothe official correspondence of officials of various institutions, most
of which are published in the collections of Russian historical society.
Documents such as charter, decree, leiter, agreement, application, business
rosoilt B commitment, and others were developed in the East, in the fifteenth and

lorma-

PO B hineteenth centuries. The tools were different in nature and value. They
wecar, . could be prepared in the form of information, specifications, regulations, re-

port certifying diplomas, etc. In this connection, we can take as an example

Tohtamishhan’s letter, sent in 1393 to Polish king Jagiello; Kutlug Timur’s
ways letter, dated 1397; a certificate issued by Umarsheyh to, one of the persons of
s of | Marshlan Mir Saeed Ahmad, Babur’s father in 1469; the letter of khokim
Ways (governor) of Tashkent Yunuskhodzhi sent to Russian Emperor, dated 1797;
o a and many others.

It should be noted that the letters of that era had a peculiar linguistic
ules context and specific narrative form. In particular, they have usually the same
ness beginning.

The trade links of Central Asia with the progressive economic and cul-
Ires tural relations of the countries of the world had an impact on the establish-
ling ment of a business letter etiquette in Central Asia. These connections helped

to introduce the cultural elements of the peoples of these countries. However,
- of the culture of the neighboring nations, penetrated into the territory of Central
nge Asia, has undergone assimilation, acquiring new content.
ere It was determined by the demands and socio-economic conditions of the

region, the spirit and content of the local indigenous culture. Moreover, the
local culture had a significant impact on the conquerors’culture. This applies
to the etiquette of a business letter too.
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History shows that in ancient times, the supreme leaders of the co
paid great attention tothe probiems of business communication,and therefo
the ctiquette of a business letter,seeing them as key solutions to their probl§

The correspondence of Amir Temur with the kings of Europe can §
as a good example of the above. In particular, his letters to the French,§
lish and Spanish kings. We present these letters not completely, but only i
beginning.

Tamerlane’s letter to the King of France:

«bytor Amup Temyp Kyparouw — Yupaapn zuéna oyaraii, Maink Pg
@Ppanca Oy AVCTHHTH3HHHT 103 MHHI CAJOMH Ba HCTAKJIADHHH OHp &l
op3yaapu Omiran Kabya Kuaraficus ... laBaartiapn y3ok HuLiap amporii
oymenu” (8. 1996 72.)

In the correspondence of that time, there were found appeals to God
“Men Oyrok tanrpmra warticko kmiaapmadkn’, “Xygoamar wmrosTas. Here )
used vocative form of the noun “Hudo” — the God, which until the end of
eighteenth and beginning of the nineteenth century was considered the norm, |
in the late nineteenth and early twentieth centuries became archaic. The (
vas mentioned in the letters of kings of France and England to Amir Timur §

At the end of the eighteenth and beginning of the nineteenth centuries§
called “dmarmpvma ™ “identitv” was very common in Kokand and Khiva Kb
ates, in which it was said, for example, the certain sum, an amount of whe
barley, bread. debt, ete. issued to someone.

The letters were hand-written on plain paper, beginning in the middle
the page and they were stamped at the end instead of a signature, for examy

“Men JiRypabexann myagnprav  byxopozaiin  [llaxpucaozing i
mMaxgym Onuikon Yrmtra 0op cakxn3 MuHP Tadra byxopo akyacn W
axgam Oyaran cabaoan ge6 oprunruzaum Myxavmayn Illoxoeruan o
ugpop oy, ya TyFpuanMm xorup:kam oyamar” (app.-1, op 29, d num
45 1-7).

History shows that the rulers were engaged in commercial affairs thei
seives, so business letters were addressed to them directly. In the process
studying the letters there were found letters, in which, besides the trade cong
the other issues were resolved too. Special formulas of speech etiquette we
used in these letters, for example: “"Heney Zhanobi Olivlari Hiva hazratlang

(app. 1-125, OP-1, d number 47 1-42..), “Xownuur xanoon Omuniiiapird
“thanoon Omuii Mapxamarura” Ommiiiapy Xua Xonm Xxaspatiapira
(app. I-125, op number 2., number 320 d, I-1). They addressed not only}
person, but also exactly the official. In these appeals, the social position of
partners was taken into account and subordination was kept. We can also
some complementary treatments, such as: “Pyxmm ¢hmpo sranodu Ommiinapies

10
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“Pyxum puyro sxanoom Ommii Xasparwa Cammiiamnox ...", “/Hanoou Ommii
moqmoxmy ..." (app.l-1, OP-29. d number 34 1-13). In the opening saluta-
tion they used such formulas of speech etiquette as “/zzar Ba xypmarmapra
. ATXamay aamona Cappap JaBraTHHHI Diapaghjapnm OnpiaH OMOH Ba 3COH
rypuomuz..” (app.l-1, OP-29, d 28 | number -50) “Faiipatan Bekr”, “raiiparan
Ba xypmatau~ (app.l-1, OP-29, d number 45 1-7), (app.I-l, OP-29, d 34
l-number 50), “Uszzarmur papocarinkra paBmian Ba Bo3nr OyJrafiHH ajaxamiy
amna ...” (app.l-1, Op 29, d n-number 34 9) (app. P-125, OP-149, d num-
ber 34 1-43). .

In letters addressed to the Russian general-governor one can meet such
requests as; “Fadfiparim Ba Ganamny maprabanm Ba kaapan Crpyesura...”,
“Crarcknii coperunr Crpyesu jgyerummszra ...” (app. 1-1, d. 29, d 34 l-number
9) or if the addresser was Russian and the addressee was Uzbek, in the ap-
peals, they used such treatment formulas as: “Miyr gagpronny Ba swTHOODINE
avermmuz Myaia Mup Komma Mupaxypra”™ (app.l-1, OP-29, d number 80
19), “Vayr raiiparmok Ba Xypmarauk omuoiin qua aéugun Camg Myxammasn
Hacpmannn gycrumunsra ...”7 (app.l-1, OP-29, d number 80 [-1).

Words of blessing were used in the text of Uzbek business letters:
Aaxampynaox”, “Xygo ToaoHHHT MapXaMathn Ba MeXpHOOHTHEIapUIHH ...”

In trade letters, the following kinds of introduction oeccurred too:

Pyx ¢hmox

Hzzar Ba Xypmariapura cy3 HIVIKIM

Anxampy ajaMoHa capBap XOTaHHMN3

Vayr papaarwirHr mapogpariaapn oupaam

OsoH Ba 2coH TYpHOMHS ... . XOCIT YAVO KEVII KVBOHHO XypcaH OVIIvE Oy
bem capgorap Moo Y4VH ... . IOKJAapHi ... . Kupk oup tya okau ... . 3akor
gummEmagy ... (app. I-1, OP-29,d 28, L-number 5ob).

In the late nineteenth and early twentieth centuries companies owned by
foreigners were gradually opened in Central Asia. Business letters were written
on blanks, which reported about commercial transactions. There were different
types of registration forms. In some of them. information about the company
was placed on the left at the end of the page, stamped with the company’s
owner and addresses for telegrams. The next were honored responses, trustees
that addressees gave confidence, address of the head office for Central Asia in
Tashkent, conditional current account in the State Bank, as well as departments
for export, commission offices agents, addresses abroad. and at the end the
name of the company owner in Tashkent and Berlin.

In the upper right corner, the name of the city, the date and address (of
the addressee) were placed. Then, the body of the letter was put. After the
main text it was stamped and signed by the company owner.

PHAOAOL T MACAAAAADU 11
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There were other forms of registration too. For example, on the top rig

of some of them they indicated: the number, the date and from whom the leff

was addressed, to the left, in the corner a stamp was stacked on and set offig

stamp. In other cases, the left side was stamped with the name of the insti
tion, signature, number and place for a date. On the right — whom the e
was addressed to. Sometimes the addresser was pointed down to the left. The
local rulers began to use letter-heads in Russian (the stamp was in Russial
The letters in blanks were written with a translation (as mentioned abov
stamp, which indicated from whom and to whom the letter was addressed,
located in the right upper corner. After specifying the addressee, the number
the letter and date were put. At the end, the letter was stamped.

Usually, that kind of letters were hand-written.

Nowadays, office work and business papers in Russian do not meet cuf
rent requircments and the status of Uzbekistan in the world community. Now
when the Republic of Uzbekistan has chosen its path of renewal and progres
when it stands firmly on the path of independent state development and
expansion of its relations with the countries of the world, there is an urge
need and necessity to draw business documents in Uzbek. as well as to devd
op appropriate speech etiquette of business writing. The adopted Law on th
State Language in Uzbekistan obliges this too.
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